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On  April  17  The  Boston  Globe,  The  New  York  Times, 

The  Wall  Street  Journal  and  The  Los  Angeles  Times  were  each 
awarded  two  Pulitzer  Prizes. 

A  week  later  all  four  were  named  among  “The  Decade’s 
Top  10  U.S.  Newspapers”  by  Time  Magazine. 

Winning  these  distinctions  is  recognition  enough. 

To  share  that  recognition  with  such  noteworthy  industry 
leaders  is  indeed  an  honor. 

ihe  $oj6iton  (ilobe 

The  Boston  Globe,  a  wholly  owned  subsidiary  of  Affiliated  Publications.  Inc. 


Ifou  have  to  be  in  top 
diape  to  cover  this  race. 


Covering  this  race  takes  more  than  just 
speed  and  endurance. 

It  takes  The  San  Diego  Union. 

From  Iowa  and  New  Hampshire  to 
Super  Tuesday  and  beyond,  our  readers 
trust  us  to  bring  them  the  candidates, 
issues  and  debates. 

It’s  a  responsibility  we  take  seriously. 
Because  we  know  informed  readers  make 
informed  voters.  And  their  decisions  shape  the 
course  of  this  country. 

That’s  why  reporters  from 
The  San  Diego  Union  will  be  at  both  the 
Democratic  National  Convention  in 
San  Francisco  and  the  Republican  National 
Convention  in  Dallas. 

And  that’s  why  our  in-depth  coverage  of 
the  incumbent  continues.  Two  San  Diego 


Union  staff  reporters  made  the  Presidential  trip 
to  China  in  April,  helping  our  readers  keep 
pace  with  a  President  who’s  off  and  running. 

Extensive,  firsthand  political  coverage  is 
further  assured  by  our  own  staff  of  Copley 
News  Service  reporters,  covering  the  fast¬ 
breaking  news  wherever  it  is. 

The  San  Diego  Union.  San  Diego’s  largest 
morning  daily. 

Because  it  takes  more  than  just  speed 
and  endurance. 


The  San  Diego  Union 

Member  of  Newsplan 

Represented  nationally  by  Sawyer-Ferguson-Walker 


The  leader  in  bulk  shipments 


Flint  Ink's  advanced  technology  and  expertise  in  bulk  manufacture  and  handling  offers 
you  a  consistent  product  for  improved  printing.  No  one  else  can  provide  you 
the  combination  of  Flint's  size,  manufacturing  facilities  and  a  proven  product. 

Flint  Ink  has  over  double  the  capacity  and  number  of  manufacturing  plants 
than  its  closest  competitor.  Furthermore,  Flint  provides  "local"  technical 
service  to  meet  the  needs  of  its  customers  across  the  country. 

Flint's  ability  gives  you  the  edge. 


CORPORATE  HEADQUARTERS; 
25111  GLENDAll  AVENUE, 
DETROIT,  MICHIGAN  48239 
ATLANTA  •  CHICAGO  •  CLEVELAND 
DALLAS  •  DENVER  •  DETROTT  •  HOUSTON 
INDIANAPOUS  •  JACKSONVILLE 
KANSAS  CITY  •  LOS  ANGELES 
LOUISVILLE  •  MEXICO  CITY  •  MIAMI 
MINNEAPOUS  •  NEW  ORLEANS 

MEW  vr»DV  .  i>r»Dn  AMn.  pijr»\/ir*EMr'c 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


Decision 


Support 


The  future  belongs  to  newspapers  with 
the  tools  to  effectively  gather  and  evaluate 
current  information  and  the  ability  to 
quickly  take  advantage  of  new  markets. 

Because  we  work  with  many  leading 
groups  and  independent  newspapers, 
our  circulation,  advertising  and  financial 
management  systems  afford  you  powerful 
decision  support  tools  today  and  inside 
information  on  future  directions. 

Currently  in  use  by  a  variety  of  publications 
—  large  &  small  —  nationwide.  For  more 
information,  call  or  write  our  corporate  offices. 


For  newspaper  decision  makers. 


COU-iER 


JACKSON,  Inc. 


3707  West  Cherry  StreetTampa,  Florida  33607 
(813)  872-9990 
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MAY 

20-23— International  Newspaper  Promotion  Association. 

Camelback  Inn.  Phoenix. 

20-23— Institute  of  Newspaper  Controllers  and  Finance  Officers. 
National  Spring  Conference.  Hyatt  Orlando.  Kissimmee. 

20- 23— Mid  Atlantic  Circulation  Managers  Association. 

North  Myrtle  Beach.  S.C. 

21- 23— International  Federation  of  Editors  and  Journalists. 

FIEJ,  Paris. 

22- 24— Washington  Journalism  Center,  Conference  for  Journalists, 

“The  Media  and  the  People:  How  Much  Trust?"  Watergate 
Hotel,  Washington,  D.C.. 

23-  National  Press  Foundation,  First  Awards  Banquet,  Sheraton- 
Washington  Hotel,  Washington,  D.C. 

23-26 — Catholic  Press  Association  of  the  U.S.  and  Canada, 
Annual  Convention,  Westin  Hotel,  Chicago. 

25-28— The  Gay  Press  Association,  National  Convention,  Universal- 
Sheraton  Hotel,  Los  Angeles. 

31.6/2— Kentucky  Press  Association,  Summer  Convention,  Mariotl 
Hotel,  Clarksville,  Ind. 

31-6/2 — Florida  Newspaper  Advertising  &  Marketing  Executives,  Conference, 
“Florida  Daily  Newspapers— The  High  Performance  Medium." 
Gainesville  Hilton. 


1-2 —  Pennsylvania  Newspaper  Publishers'  Association, 
Pennsylvania  Press  Conference,  Marriott  Hotel,  Harrisburg. 

1-2—  Louisiana  Press  Association,  Monteleone  Hotel 
New  Orleans. 

1-3 —  Foundation  for  American  Communications,  Economics  Conference 
for  Journalists,  co-sponsored  by  the  Gannett  Foundation,  Marriott  Hotel, 
Newton,  Mass. 

7-8—  /Mlied  Publishers,  Annual  Meeting,  Rippling  River  Resort, 
Welches,  Ore. 

7-9 —  Wisconsin  Newspaper  Association,  Annual  Convention, 
Stevens  Point,  Wise. 

7..9_  New  York  State  Dailies  Advertising  Managers  Bureau, 
Spring  Meeting,  Pine  Tree  Point  Club,  Alexandria  Bay,  N  Y. 

7-10—  Investigative  Reporters  and  Editors,  Inc.,  National 

Conference:  An  Investigator's  Guide  to  Documents  and  Techniques, 
Omni  Hotel,  Miami. 

0-13—  ANPA  Operations  Management  Conference,  World  Congress  Center, 
Atlanta. 

Seminars/Workshops/Clinics 

MAY 

17 —  Newspaper  Advertising  Workshop,  with  Newspaper  Advertising  Bureau 
Hotel  Pierre.  New  York  City. 

21-23— ANPA/ASNE/APME,  Leadership  in  the  Nevirsroom  Workshop, 
Back  Bay  Hilton,  Boston. 

23-24— New  England  Newspaper  Association  District  Managers 

Workshop,  Center  of  Now  Hampshire  Holiday  Inn,  Manchester,  N.H. 
27-6/1— The  Poyntor  Institute  for  Media  Studios,  National 

Teaching  Awards  Seminar — Writing,  St.  Petersburg,  Fla. 

JUNE 

3-9 —  The  Poynter  Institute  for  Media  Studies,  National 

Teaching  Awards  Seminar  —  Graphics  and  Design, 
St.  Petersburg,  Fla. 

3- 13 —  American  Press  Institute,  Executive  Editors  and  Managing 

Editors,  Reston,  Va. 

4- 9—  California  Photojournalism  Workshop,  Sonora,  Calif. 

Sponsored  by  the  Journalism  Department,  California  State  University- 
Long  Beach. 

6-9—  ANPA,  Labor  Relations  and  Technology  Seminar,  Georgia 
World  Congress  Center,  Atlanta. 

10-13— ANPA  Foundation  Seminar,  Business  Reporting, 

Atlanta  (Ga.)  Journal  and  Constitution. 
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A  good  newspaper 
prizes  performance. 

For  the  fourth  time, 
The  Seattle  Times  has 
won  the  highest  award  in 
journalism. 

This  year,  the  Pulitzer 
Prize  went  to  Times  re¬ 
porter  Peter  Rinearson  for 
his  series  “Making  It  Fly,” 
the  story  of  the  Boeing 
757.  Rinearson  also  land¬ 
ed  the  1984  Distinguished 
Writing  Award  in  business 
writing  for  the  same  story. 

The  seven-part  series  was  six  months  in  the  mak¬ 
ing.  It  chronicled  the  birth  of  Boeing’s  newest  jet  airliner 
and  its  impact  on  the  economy  and  lives  of  people  in 
the  Seattle  area. 


W.J.  Pennington,  president  and  publisher,  said  the 
Pulitzer  is  testimony  to  the  progress  of  The  Times. 

“Our  goal  is  to  become  one  of  the  top  10  or  15  news¬ 
papers  in  the  country.  This  award  and  the  others  which 
have  preceded  it  are  an  indica-  ^  ^ 

tion  that  we’re  on  the  right  track.”  Cnc  SCtittlC  CunCS 


The  Denver  Post 

Pulitzer  Prize 
Feature  Photography 

Anthony  Suau  of  The  Denver  Post  was  awarded 
the  Pulitzer  Prize  for  feature  photography  with 
this  picture  of  a  wdmSh  at  her  husband’s  grave  on 
Memorial  Day  and  for  a  series  depicting  the 
effects  of  starvation  in  Ethiopia. 


V 


>1  -  .  '  ■  ■  .  .  ■  . 


Newsday 

Pulitzer  Prize 
Local  Spot  News 

At  NewsJay,  a  team  effort  resulted  in  Pulitzer 
Prize-winning  coverage  of  the  “Baby  Jane  Doe” 


case  and  the  latg:er  human  and  ethical  problems  it 
poses  today.  The  team  included,  standing,  from 
left,  A.  J.  Carter.  B.  D.  Colen,  Robert  Fresco. 
Adrian  Peracchio,  Kathleen  Kerr,  Harvey 
Aronson.  Irene  Virag;  seated,  Richard  Galant. 


Journalism 

that 

touches 

people^s 

lives.., 

TIMES 

MIRROR 


Los  Angeles  Times 

Pulitzer  Prize 
Meritorious  Public  Service 

Seventeen  Latino  reporters  worked  seven  months 
on  a  27-part  series  on  the  Latino  community  in 
Southern  California.  They  are,  from  left  front, 
project  editors  George  Ramos  and  Frank 
Sotomayor,  Marita  Hernandez,  Louis  Sahagun; 


from  left,  second  row,  Monica  Almeida,  Jose 
Galvez,  Nancy  Rivera,  Viigiinia  Escalante, 
Robert  Montemayor,  Frank  del  Olmo;  and  last 
row.  from  left.  Deputy  Managing  Editor  Noel 
Greenwood,  Rick  Corrales,  Aurelio  Jose 
Barrera,  A1  Martinez  and  Julio  Moran.  Not 
shown  are  project  reporters  Victor  Valle,  David 
Reyes  and  Juan  Vasquez. 

Los  Angeles  Times 

Pulitzer  PWze 
Editorial  Cartooning 

Paul  Conrad,  the  Times’  editorial  cartoonist  was 
honored  for  10  cartoons  taken  from  his  body  of 
work  in  1983.  Conrad  is  the  fourth  person  to  win 
three  Pulitzers  since  the  awards  began  in  1917. 


Editor  &  Publisher 

THE  FOURTH  ESTATE 


Robert  U.  Brown,  President  Jsmes  Wright  Brown 

Ferdinend  C.  Teubner,  Pubiisher  Pubiisher,  Chairman  of  the  Board,  1912-1959 


Libel  and  strike  insurance 

One  of  the  sparsely-attended  meetings  during  the  ANPA  sessions 
in  Montreal  last  week  was  that  of  the  Newspaper  Insurance  Advisory 
Group  (formerly  the  Newspaper  Publishing  Premium  Fund  Com¬ 
mittee)  which  keeps  watch  over  the  libel,  strike  and  First  Amend¬ 
ment  insurance  programs  available  to  publishers  through  the  Mutual 
Insurance  Company  Ltd. 

It  was  reported  that  $26.9  million  had  been  paid  out  by  the  insurers 
on  libel  and  related  torts  in  the  last  12  years.  Of  that  total  $16.9 
million  was  paid  on  only  131  cases  and  there  were  1,708  cases  still 
open  as  of  Dec.  31,  last. 

We  cite  those  figures  to  add  emphasis  to  the  words  of  Richard  M. 
Schmidt,  Jr.,  counsel  for  the  American  Society  of  Newspaper  Edi¬ 
tors,  who  told  the  ANPA  general  session;  “I  suggest  that  any  pub¬ 
lisher  today  who  is  not  insured  with  a  good  libel  policy,  unless  he  is 
sufficiently  wealthy  to  self-insure,  is  a  damned  fool.” 

Publishers  who  are  inclined  to  think  it  won’t  happen  to  them  should 
know  that  this  one  company  has  handled  4,500  suits  in  libel,  invasion 
of  privacy,  copyright,  plagiarism  and  piracy  in  the  last  20  years.  In 
this  litigious  world,  the  suits  are  not  going  to  stop. 

Of  equal  concern  to  newspaper  publishers  should  be  the  decline  in 
the  number  of  participants  in  the  strike  insurance  program  fi*om  458 
in  1974  to  304  in  1984.  For  one  thing,  it  reduces  the  underwriting  base 
but  it  reveals  the  same  sort  of  “it  won’t  happen  to  me”  smugness.  It  is 
true  that  the  incidence  of  strikes  in  the  newspaper  business  declined 
during  the  recession  years  but  to  believe  that  this  situation  will 
prevail  from  now  on  in  a  rising  economy  is  like  playing  Russian 
Roulette. 


Threat  of  shared  mail 

It  seems  obvious  that  the  postal  rates  for  third  class  mail  are  giving 
an  unfair  competititve  advantage  to  direct  mail  as  opposed  to  news¬ 
paper  distributed  preprints.  Anyone  who  has  read  the  documenta¬ 
tion  provided  last  week  to  ANPA  members  cannot  reach  any  other 
conclusion. 

Otto  Silha,  chairman  of  Cowles  Media  Co.,  and  chairman  of  the 
ANPA-NAB-NNA  Joint  Postal  Task  Force,  said  the  newspapers’ 
competitive  position  “has  been  severely  damaged  by  what  we  believe 
to  be  unfair,  predatory,  subsidized  pricing  practices  by  a  quasi- 
govemment  agency,”  the  postal  service. 

The  Postal  Rate  Commission  must  render  a  final  decision  on  this 
rate  case  by  Sept.  10,  but  in  the  metintime  all  publishers  should 
participate  for  their  own  self-interest.  In  addition,  we  recommend  to 
publishers  the  case  history  of  the  St.  Petersburg  Times  and  Evening 
Independent  on  how  to  reverse  the  flow  of  preprints  away  from  newspap¬ 
ers  by  proving  the  superior  readership  and  sales  appeal  of  newspapers 
over  direct  mail. 
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Letters  to  the  Editor 


Says  article  misses  the  mark 


Dick  Elfenbein’s  otherwise  well- 
intentioned  article  on  reporters  going 
into  public  relations  (Mar.  24)  misses 
the  mark. 

It  may  come  as  a  shock  for  some 
people  to  realize  public  relations 
these  days  is  something  more  than 
just  writing  press  releases.  Whether  a 
journalist  joins  a  corporate  pr  office  or 
a  pr  agency,  the  absolute  worst 
approach  is  to  treat  the  job  merely  as 
an  extension  of  writing  skills. 

True,  too  much  pr  writing  today  is 
abysmal,  but  writing  occupies  a  low 
priority  in  the  pr  office  —  or  should. 

If  I  were  a  hiring  official,  1  would  be 
hard  pressed  to  justify  a  $40,(XX)  sal¬ 
ary  for  a  writer,  unless  it  were  a 
speech  writer.  And  take  it  from  one 
who  learned  the  hard  way,  a  long 
career  on  newspapers  does  not  a  good 
speech  writer  make. 

As  I  told  a  joint  meeting  of  lABC/ 
Lynchburg,  Va.  and  the  Continuing 
Education  Department  of  Sweet  Briar 
College  in  mid-March,  “A  pr  person 
must  be  an  organizational  team  player 
first  and  a  communicator  second,  or 
that  person  will  isolate  himself  or  her¬ 


self  and  therefore  not  be  effective.”  I 
warned  gainst  what  1  call  becoming  a 
communications  Long  Ranger. 

Successful  pr  executives  will  tell 
you  that  while  journalism  experience 
is  a  solid  foundation,  it  is  only  just 
that. 

For  example,  journalism  does  not 
prepare  you  for  marketing,  survey 
analysis,  missions-goals-objectives- 
milestones. 

Can  a  journalist  quickly  forget  the 
pressure  of  nothing  more  than  daily  or 
weekly  deadlines  and  be  able  to  toler¬ 
ate  we  ?ks  of  work  on  just  one  press 
release  that  has  to  survive 
interminable  executive  clearances? 

Can  a  journalist  forego  the 
excitement  and  cacophony  of  the  city 
room  for  the  benign  silence  of  a 
windowless  office? 

Can  a  journalist  stop  being 
“impartial”  and  be  a  salesperson  for 
his  or  her  organization,  living  in  a 
world  of  gray  and  swallowing  pro¬ 
fessional  pride  from  time  to  time? 

Can  a  journalist  adjust  to  the  varied 
corporate  or  organization  com¬ 
munication  technology  spectrum  in 


contrast  with  the  telephone/VDT 
equipment  of  the  city  room? 

What  pr  organizations  pay  high 
salaries  for  is  not  just  for  writing  abi¬ 
lity;  they  want  contacts,  potential 
business,  managerial  ctqiability,  oi^- 
nizationail  savvy,  political  sensitivity, 
etc.  What  corporations  want  are  com¬ 
municators  who  are  part  of  the  team. 

Journalists  know  how  to  collect 
facts  and  assemble  them  into  well 
written  stories,  pleasing  only  the  city 
or  managing  editor.  And  that  is  it.  The 
pr  person  cannot  hide  behind  tele¬ 
phones  and  typewriters;  he  or  she 
needs  to  satisfy  non-communicators 
in  their  own  organization,  or  their 
clients  as  well  as  the  media. 

Finally,  a  journalist  does  not  have 
to  have  a  “personality.”  A  pr  person 
does  —  perhaps  unfortunately. 

In  short,  the  adjust  and  transition  is 
not  that  easy.  There  is  so  much  more 
to  pr  than  just  words,  and  reporters 
should  be  aware  of  that.  So  should 
their  potential  employers  in  the  pr 
profession. 

David  H.  Brown 

(Brown  is  a  senior  partner  in  DeMar 
Communications,  Rockville,  Md.) 


Disagrees  over  Grenada  invasion 


Having  been  out  of  the  country  for  a 
couple  of  weeks,  1  have  just  caught  up 
with  a  letter  by  Bill  R.  Davidson  in 
E&P  March  10  in  which  he  supports 
the  media  exclusion  from  the  Grenada 
invasion. 

He  concludes  his  letter  with  this 
frightening  paragraph: 

“The  primary  obligation  of  the 
United  States  government  is  to  pur¬ 


sue  the  interests  of  the  United  States. 
If  at  times  this  entails  suppressing 
‘news’  or  restricting  ‘freedom’  of 
news  people,  then  the  government  is 
fulfilling  its  obligation.” 

It  is  the  government  selecting  the 
“at  times”  which  is  particularly 
scary.  I  don’t  think  either  the  press  or 
the  people  want  to  live  in  a  society 
where  the  government  can  say,  “The 


government  is  suppressing  news  and/ 
or  restricting  the  freedom  of  news 
people  at  this  time  in  order  to  fulfill  its 
obligation  to  pursue  the  interest  of  the 
United  States.” 

That’s  not  just  the  First  Amend¬ 
ment  Bill  R.  Davidson  is  threatening, 
it’s  the  whole  U.S.  Constitution. 

Robert  E.  Rhodes 

(Rhodes  is  executive  editor  of  the  Cor¬ 
pus  Christ!  (Tex.)  Caller-Times.) 


Memories 

Your  piece  (Mar.  24)  on  the  Tor¬ 
onto  hockey  writer  banned  from  the 
Maple  Leafs  Gardens  brought  back 
memories  of  the  10  years  1  was  the 
only  woman  hockey  writer  in  the 
country. 

1  covered  the  Hershey  Bears  first 
for  the  Harrisburg  Telegraph;  sub¬ 
sequently  for  the  Patriot,  Evening 
News  and  Sunday  Patriot-News,  all 
in  Harrisburg,  Pa. 

1  must  admit  that  1  have  little 
interest  in  pro  hockey  today.  It  seems 
to  be  no  defense,  lots  of  fisticuffs, 
high  scoring  and  too  little  emphasis 
placed  on  skill.  lqj5  j  fegan 
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Puzzled? 

Get  Your  Circulation  Off  Square  One  With  NYT  Puzzles 

“We  just  started  The  New  York  Times  bis  Sunday  puzzle  last  May 
and  it  has  been  positively  received.  It  is  well  done.  We  have  not 
had  complaints,  always  a  good  sign  when  you  add  a  featurer 

Joiai  RosscNo,  Feature  Ecttoi;  Colorado  Sprinss  Gaicttc-1Uc9apii,  Colorado  Sprlnss,  Coto. 


Crossword  puzzles  from  The  New  Vtork  Times  available  daily  and  Sun.  from 

SPEOALfmnRES'SrNlKmi^ 

1b  order  call  Chuck  Weiss,  Joe  \4sllely  212-972-1070/Paul  Finch  213-852-1579. 
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and  sjxjrts  statistics  three  days 
a  week. 

The  Valley  Edition  will  be 
produced  in  the  23-acre, 
$%-inillion  Chatsworth  facility. 
State-of-the-art  printing,  four 
new  Goss-Metro  offset  presses 
capable  of  printing  70,0C)0 
papers  per  hour  and  a  complete 
color  photo  lab  are  just  some  of 
the  tedinical  tools  the  more 
than  800  Times  professionals 
will  use  to  produce  the  finest 
newspaper  possible. 

The  Valley  Edition  and  the 
San  Fernando  Valley  plant. 
Together  with  The  Times' 
Orange  and  San  Diego  County 
editions,  they  form  an  even 
stronger  commitment  to  bring 
the  most  comprehensive 
coverage  of  local,  national  and 
international  news  to  all  of 
Southern  California . . .  every 
day. 

Eos  Anigeles  Slimes 

A  special  kind  of  journalism. 


Beginning  Oct.  1,  The  Times 
adds  a  new  daily  section  just 
for  the  San  Fernando,  Santa 
Clarita,  Conejo  and  Simi 
valleys. 

A  staff  of  more  than  40 
reporters,  editors  and 
photographe  rs  working  out  of 
The  Times'  new  San  Fernando 
Valley  plant  will  provide  more 
extensive  coverage  of  the  valley 
areas  than  ever  before.  Pages  of 
local  news  and  advertising  will 
be  added  to  the  Metro  section 
every  day  of  the  week,  giving 
readers  botli  a  greater  quality 
and  broade  r  scope  of  news 
coverage. 

For  sports  fans,  we've  created 
an  unbeatable  combination. 

The  daily  SIports  section  with 
its  coverage  of  major  league 
competition,  sports  features, 
columns  aiid  the  Day  in  Sports 
wrap-up  f»age  will  ^ 
expanded  for  the  Valley. 
Readers  will  now  find  added 
pages  of  local  prep  and  college 
sports  nev^s,  recreation  features 
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Manipulating  the  press 

EX‘Reagan  aide  says  the  media,  especiaiiy  tv,  has  been  wiiiing 
to  accept  anything  poiiticians  dish  out,  as  iong  as  it’s  exciusive 


By  Mark  Fitzgerald 

Facing  off  in  a  lively  —  and  occa¬ 
sionally  belligerent  —  panel  discus¬ 
sion  about  politicians’  manipulation 
of  the  press,  journalists  and  power 
brokers  agreed  on  one  thing:  Presi¬ 
dent  Reagan  uses  the  news  media 
masterfully. 

As  the  panelists  at  the  May  2  Amer¬ 
ican  Newspaper  Publishers  Associa¬ 
tion  convention  spoke,  Reagan  was 
returning  from  a  heavily  covered  trip 
to  China  and  meeting  Pope  John  Paul 
II  at  a  refueling  stop  in  Alaska. 

“He  just  spent  a  week  with  the  god¬ 
less  and  a  day  with  the  god-fearing, 
and  he  did  quite  well  with  both,”  said 
David  Garth,  the  New  York-based 
political  consultant  famous  for  his 
advertising  campaigns  for  Democrat¬ 
ic  candidates. 

While  panelists  could  agree  about 
Reagan’s  use  of  the  news  media  — 
particularly  television  news  —  they 
often  divided  sharply  as  they 
explored  questions  about  the  press’s 
power  and  fairness,  the  growing 
sophistication  of  both  reporters  and 
politicians’  handlers,  and  the  openess 
of  government  in  Canada  and  the 
United  States. 

Reagan’s  ostensibly  non-political 
China  trip  was  a  good  example  of  a 
case  in  which  the  press  was  knowing¬ 
ly  manipulated,  the  panelists  agreed. 

Camera  crews  from  the  Republican 
National  Committee,  as  well  as  the 
major  networks,  recorded  the  trip, 
Knight-Ridder  Washington  corre¬ 
spondent  Robert  S.  Boyd  noted. 

“We’re  going  to  see  more  of  this  in 
the  next  few  weeks,”  Boyd  added. 
“Commander  Reagan  will  be  on  the 
beaches  of  Normandy  to  com¬ 
memorate  the  40th  anniversary  of  D- 
Day.  Then  he  travels  to  his  ancestral 
Ireland.” 

The  man  responsible  for  much  of 
Reagan’s  image,  his  former  campaign 
manager  and  long-time  aide  Lyn 
Nofziger,  said  there  are  a  number  of 
reasons  the  president  has  maintained 


President  Reagan 


a  good  personal  image  while  others  in 
his  administration  have  not. 

“Maybe  part  of  it  is  the  manipula¬ 
tion  of  the  people  around  him,  and 
maybe  it’s  Ronald  Reagan  himself,” 


"IVe’re  going  to  see  more 
of  this  in  the  next  few 
weeks,”  Boyd  added. 
“Commander  Reagan  will 
be  on  the  beaches  of 
Normandy  to  commemorate 
the  4Qth  anniversary  of 
D-Day.  Then  he  travels  to 
his  ancestral  Ireland.” 


Nofziger  said.  “He  does  come  across 
as  sincere,  and  the  reason  is  that  when 
he  is  on  tv  he  feels  he  is  speaking  to  a 
single  person  in  a  living  room  or  in  a 
tavern. 

“If  that’s  manipulation,  if  it  goes 


around  the  press  —  well,  so  much  the 
better,”  he  said. 

Another  reason,  though,  is  that  the 
national  news  media  are  easier  to 
manipulate,  Nofziger  added. 

“Competition  has  become  so 
intense  that  most  reporters  will  take 
anything  you  hand  them  as  long  as 
they  think  it’s  an  exclusive,”  said 
Nofziger,  a  former  Washington 
bureau  chief  for  Copley  Newspapers. 

“It’s  easier  to  use  tv  than  the  writ¬ 
ing  press  because  they  always  need 
something  for  the  evening  news,”  he 
added. 

If  Reagan’s  image  is  to  be  tarnished 
it  is  only  tv  news  which  will  bring  that 
about.  Garth  said. 

Thus  far,  however,  tv  is  handi¬ 
capped  by  its  constant  need  for  video 
images,  he  said.  In  addition,  reporters 
have  paid  more  attention  to  Reagan’s 
tv  performances.  Garth  said. 

“There’s  a  kind  of  respect  Dan 
Rather  and  other  tv  news  people  feel 
for  his  performance  on  tv,”  Garth 
said. 

Reagan  also  benefits  from  a  press 
corps  that  is  generally  kinder  to  politi¬ 
cians  than  in  Canada,  two  Ottawa- 
based  panelists  said. 

“The  working  press  in  Ottawa  are 
far,  far  tougher  on  Canadian  politi¬ 
cians  than  the  working  press  in  Wash¬ 
ington,”  Canadian  Senator  D.  Keith 
Davey  said. 

The  antipathy  between  press  and 
politician  in  Canada  was  well  illus¬ 
trated  by  a  series  of  exchanges 
between  Davey  —  a  highly  influential 
political  figure  who  guided  the  cam¬ 
paigns  of  Prime  Ministers  Pierre 
Eliott  Trudeau  and  Lester  Pearson  — 
and  Southam  News  Service  col¬ 
umnist  Allan  Fotheringham. 

Sen.  Davey’s  smile  was  fixed  in  an 
increasingly  red  face  as  Fothering¬ 
ham  repeatedly  attacked  the  treat¬ 
ment  of  the  press  by  Trudeau  and  the 
Canadian  political  system. 

At  one  point  Fotheringham 
described  the  Canadian  Senate, 
(Continued  on  page  24) 
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Shedding  a  negative  light  on 
big  business 

Angry  readers  discontinue  subscriptions  in  defense  of  their  empioyer 


By  M.K.  Guzda 

Hundreds  of  Fort  Worth  (Tex.) 
Star-Telegram  readers  have  cancel¬ 
led  their  subscriptions  in  protest  of  a 
five-part  series  that  detailed  design 
flaws  in  a  helicopter  rotor  man¬ 
ufactured  in  the  daily’s  circulation 
area. 

A  torrent  of  angry  letters  and  phone 
calls  poured  into  the  Star-Telegram 
chastising  the  paper  for  its  “biased, 
sensationalized,  unwarranted,  and 
very  unfair”  coverage  of  the  Bell 
Helicopter  Textron  helicopters  Cobra 
and  Huey,  which  have  been 
established  as  defective  by  some  per¬ 
sons  in  the  military. 

“Your  recent  articles  on  Bell 
Helicopter  by  Mark  ‘Watergate’ 
Thompson  are  what  one  would  expect 
from  the  National  Enquirer.  The 
series  is  so  obviously  biased  that  it  is  a 
masterpiece  of  deception  and 
sensationalism. 


Cart  Harris,  director  of 
rHibHc  reiadons  and 
advertising  for  Beii, 
maintained  that  his 
company  did  not  dispute 
the  accuracy  of  the 
series,  yet  objected  to  its 
use  of  sensationaiism. 


“As  I  prefer  factual  reporting,  I  find 
the  only  use  I  have  for  your  paper  is  in 
the  bottom  of  my  birdcage,”  opined  a 
disgruntled  former  reader. 

ilie  series,  which  ran  during  the 
last  week  in  March,  explained  that  a 
design  flaw  in  the  helicopter’s 
“teetering  rotor”  leads  to  a  sudden 
and  fatal  separation  of  the  mast  and 
the  rotor  when  the  aircraft  is  operated 
outside  normal  limitations. 

“We  wrote  a  story  because  we  saw 
in  autopsy  reports  that  people  were 
dying  for  ‘unknown  reasons’  from  a 
machine  that’s  built  in  our  circulation 
area,”  said  reporter  Mark  Thompson, 
who  authored  the  articles  and  reports 
from  the  paper’s  Washington  bureau. 

“You  might  not  have  been  reading 
the  right  stuff,  but  it  has  been  leaking 


in  the  trade  press,”  he  explained,  say¬ 
ing  work  on  the  series  began  in  Jan¬ 
uary  1984. 

“Both  Bell  and  the  military  have 
long  recognized  that  under  certain 
conditions.  Bell’s  Huey  and  Cobra 
helicopters  tend  to  disintegrate  in 
midair  as  the  spinning  rotor  system 
teeters  too  far  and  cuts  into  the  mast 
that  connects  it  to  the  helicop¬ 
ter  ...  ,”  Thompson  wrote  in  thei 
first  of  the  series. 

“Despite  repeated  pleas  by  Army 
safety  officials,  little  has  been  done  to 
correct  the  problem  in  military 
helicopters.  Because  of  less  severe 
maneuvers  done  in  commercial  fly¬ 
ing,  mast  bumping  has  not  been  a 
problem  in  Bell’s  civilian  helicopt¬ 
ers.” 

The  primary  story  included  a  graph¬ 
ic  serializing  how  the  defect  would 
“chew  into  the  mast,  weakening  it 
substantially,”  and  fracture  the  mast 
as  “the  wild  blades  often  slice  into  the 
helicopter  fuselage,  killing  pilots  and 
cutting  fuel  lines  .  .  .  More  than  99 
percent  of  the  servicemen  aboard  Bell 
helicopters  that  lost  rotors  due  to 
mast  bumping  were  killed  in  the 
crashes,  military  records  show.” 

A  tot^  of  23 1  servicemen  died  in  67 
crashes  involving  mast  bumping, 
Thompson  stated.  One  survived. 

Thompson’s  first  article  also  said 
that  “Bell  contends  that  it  did  its  part 
to  solve  the  problem  when  it  turned 
over  to  the  Army  a  Pentagon-funded 
study  outlining  how  a  relatively 
inexpensive  hub  spring  would  curb 
mast  bumping. 

“The  Army  has  said  the  hub  spring 
would  have  saved  60  percent  of  the 
lives  lost  in  mast  bumping. 

“However  the  Army,  despite  pres¬ 
sure  from  its  top  researcher  who  said 
the  device  was  needed  to  save  lives, 
chose  not  to  buy  it.” 

An  internal  study  conducted  by  the 
Army  Safety  Center  10  years  ago, 
Thompson  reported,  concluded  that 
defense  contractor  Bell  had  made  an 
“error  in  design”  and  urged  the  mili¬ 
tary  to  stop  buying  the  helicopters 
because  the  flaw  was  “intolerable.” 

Thompson  added  that  the  study 
“was  shrugged  off  by  Bell  and  abrupt¬ 
ly  dismissed  by  the  director  of  Army 
aviation  .  .  .  who  recently  was  hired 


to  run  Bell’s  Asian  operations.” 

Carl  Harris,  director  of  public  rela¬ 
tions  and  advertising  for  Bell,  main¬ 
tained  that  his  company  did  not  dis¬ 
pute  the  accuracy  of  the  series,  yet 
objected  to  its  use  of  sensationalism. 

“The  way  the  thing  was  treated  (in 
Thompson’s  stories)  was  as  if  Bell 
deliberately  made  the  (design)  error. 
I’m  not  sure  that’s  what  those  people 
(experts  attributed  in  the  stories) 
were  saying,”  Harris  said,  cautioning 
that  Bell  had  alerted  the  military  that  a 
small  hub  spring  could  combat  mast 
bumping. 

“The  Army  chose  to  go  through 
education  by  telling  its  pilots,  ‘This  is 
the  problem,  this  is  how  you  get  into  it 
and  how  you  get  out  of  it.’” 

“There’s  a  definite  split  in 
opinion,”  Thompson  said  of  the  dis- 
crepencies  within  the  military  as  well 
as  Bell.  “The  folks  in  charge  with 
safety  —  the  test  pilot  school,  the 


"IVe  wrote  a  story 
because  we  saw  in 
autopsy  reports  that 
people  were  dying  for 
‘unknown  reasons’  from  a 
machine  thafs  buiit  in 
our  circuiation  area.” 


safety  lab  —  think  it’s  a  problem. 
Those  in  charge  of  operational  — 
maintaining,  defending,  flying  — 
think  it’s  not.” 

A  good  number  of  the  folks  in  the 
Fort  Worth  area  where  Bell  employs 
6,000  workers,  (3,000  of  them 
unionized),  think  the  problem  — 
whether  re^  or  overemphasized  — 
should  not  be  exposed  in  a  five-part 
series  in  the  local  press. 

“It  is  difficult  to  envision  the  mo¬ 
tives  which  precipitated  what  has  all 
the  earmarks  of  a  well-planned  fear 
campaign  against  what  has  been 
labeled  a  teetering  rotor,”  a  civilian 
pilot  who  flies  Bell  helicopters  wrote 
to  the  editor.  “Civilian  operators 
have  flown  a  phenomenal  number  of 
flights  in  this  rotor  system,  and  never 
have  I  heard  the  outcry  of  fear  of  mast 
bumping  in  any  type  of  flying  which 
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"You  hove  cast  a  shadow  on  Bell 
Helicopter  families.  Since  1 952  we 
hove  hod  pride  in  our  work  and  our 
company.  We  hove  given  our  best 
to  our  work,  community  and  the 
country. 

"Bell  families  are  active  in 
church.  Scouting  and  many  other 
civic  groups.  We  have  our  own 
humanity  fund  (Fort  Worth  gets  a 
large  share)  and  I've  yet  to  see  a 
'thanks  Bell'  in  your  paper. 

"We  do  not  believe  these  arti¬ 
cles  were  printed  from  civic  duty. 
We  wonder  who  benefited  the 
most  and  why  at  this  time.  What 
damages  any  company  hurts 
everyone  and  affects  our  eco¬ 
nomy. 

"Poor  as  it  is,  your  paper  is  all 
we  can  get  here." 

—  one  criticism  of  Thompson's 

series _ 

Above,  a  letter-to-the-editor.  Below, 
the  graphic  used  os  a  tog  in  the  series. 
Right,  the  od  rebutting  the  information. 

Teeter  Rotor 


deadly  blades 


they  pursue.  The  same  applies  to  the 
vast  majority  of  the  military  users 
who  fly  their  ships  in  a  normal  man¬ 
ner  ...  I  will  continue  to  fly  in  the 
comfortable  security  of  the  two- 
bladed  Bell  Helicopter  rotor  system 
and  will  feel  very  sorry  for  those  who 
do  not  or  will  never  know  what  they 
are  missing.” 

Fewer  letters-to-the-editor 
asserted  this  opinion:  “Despite  public 
cries  of  ‘yellow  journalism’  and 
‘sensation^ism,’  I  heartily  applaud 
Mark  Thompson’s  series  .  .  .  Giant 
corporations  like  Beil  Helicopter, 
when  exposed  for  shortcomings,  will 
always  cry  ‘foul’  and  point  a  guilty 
finger  at  the  valiant  efforts  of  the 
press,  whose  job  it  is  to  bring  the  facts 
to  the  public.” 

Although  letters  and  phone  calls 
have  come  in  at  a  rate  of  10-to-I 
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THE  RECORD 


FOR  ITSELF 


Contrary  to  th«  allegations  of  the  Star  Telegram  in  its  recent  sensa¬ 
tionalized  series  of  articles  regarding  Bell  Helicopter,  the  Bell  twro- 
bladed  rotor  system  Is  NOT  flawed  by  a  design  defect. 

As  established  by  records  of  the  U.S.  Military,  the  National  Transpor¬ 
tation  Safety  Board  (NTSB),  and  the  Federal  Aviation  Administration 
(FAA),  the  Bell  rotor  ^tem  has  a  safety  record  superior  to  that  of  all  of 
the  other  ty^  of  rotor  systems. 

This  rotor  system  has  been  certificated  by  the  FAA  in  the  United 
States,  the  CAA  in  Great  Britain  and  by  the  safety  orgamzaliotts  of  many 
other  countries.  In  addition,  37  Bell  models  with  this  rotor  system  have 
been  qualilied  by  the  Army,  Air  Force  and  N«^  (or  operarion  by  miiit^ 
services  in  the  U.S.  and  by  military  services  in  more  than  100  countries 
throughout  the  world. 

This  record  has  been  achieved  by  both  military  and  civil  operators 
who  have  flown  the  Bell  rotor  system  for  more  than  35  years  and 
approximately  00  million  hours  —  more  flight  lime  than  all  other  rotor 
types  combined. 


Bell  Helicopter 
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against  Thompson’s  series,  manage¬ 
ment  at  the  paper  consistently  has 
supported  the  31 -year- old  reporter. 

“The  support  has  been  excellent,” 
Thompson  said.  “There  was  never  an 
iota  of  doubt  that  we  would  do  the 
story.  They  were  behind  me  every 
step  of  the  way,”  including  detailed 
editorial  scrutiny  by  the  copy  desk, 
who  questioned  any  weaknesses  they 
found  before  the  story  appeared  in 
print,  he  said. 

“There  was  no  effort  to  hype  it. 
There  was  no  effort  to  dilute  it.” 

An  attorney  —  who  defended  the 
widow  of  an  Army  pilot  in  a  suit 
brought  against  Bell  —  wrote  to  the 
newspaper  with  additional  inside 
information  about  laxities  within  Bell 
and  the  Army. 

“What  I  could  never  understand 
throughout  the  two  or  three  years  it 


took  to  investigate  and  prepare  the 
(defendant’s)  case  for  trial  was  the 
attitude  of  the  Army  and  the  govern¬ 
ment.  They  seemed  to  be  more 
interested  in  protecting  Bell  than  in 
finding  out  the  cause  of  the  explosion 
or  assisting  (the  widow)  to  do  the 
same  .  .  .  ,”  wrote  attorney  Jack  Rat¬ 
liff. 

“The  callous  attitude  of  the  Bell 
company  is  indefensible,  but  at  least 
they  were  looking  after  the  interests 
of  their  own  people.  The  Army  brass 
don’t  even  have  that  excuse.  Or  do 
they?” 

Nonetheless,  8(X)  home  deliveries 
of  the  newspaper  were  cancelled  and 
single-issue  sales  declined  by  300 
daily. 

One  union  representing  600  Bell 
employees  called  on  the  rank-and-file 
_ (Continued  on  page  30) _ 
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Newspaper  research  is  unified 

Simmons  and  Scarborough  form  a  joint  company  that  wiii  conduct 
a  singie  research  survey  on  newspapers  to  be  ready  next  spring 


Simmons  Market  Research  Bureau 
and  Scarborough  Research  Corpora¬ 
tion  have  joined  together  to  form  Sim- 
mons-Scarborough  Syndicated 
Research  Associates. 

John  Polich.  who  previously  was 
group  marketing  director  for  regional 
newspapers  at  the  New  York  Times 
Company,  has  been  named  president 
of  the  new  organization. 

The  new  company  will  be  directed 
by  a  management  committee  com¬ 
posed  of  Polich;  Harold  Israel,  presi¬ 
dent  of  Scarborough;  Jay  Cohen, 
executive  vice  president  of  Scarbor¬ 
ough;  Peter  Bonanni,  president  of  the 
media  studies  division  of  Simmons; 
and  Edward  Barz,  senior  vice  presi¬ 
dent  of  Simmons. 


“If  they  hadn’t  combined, 
one  of  them  would  have 
probably  folded  because 
they  were  on  a  collision 
course,”  he  said.  “It  was 
becoming  harder  for  each 
to  make  a  profit 
individually ...” 


Simmons-Scarborough  was  formed 
to  conduct  syndicated  surveys  of 
newspaper  readership  and  will  launch 
its  first  survey  this  fall.  The  survey 
will  cover  at  least  the  Top  50  markets 
and  reports  are  expected  to  be 
delivered  to  participating  newspapers 
by  the  spring  of  1985. 

The  establishment  of  the  new  com¬ 
pany  ends  the  competitive  situation 
that  has  existed  between  the  two 
research  firms.  Over  the  past  several 
years,  some  newspapers  had  con¬ 
tracted  for  syndicated  research  from 
Scarborough,  others  for  research 
from  Simmons,  and  still  other  news¬ 
papers  had  bought  research  from 
both. 

What  this  tended  to  do,  in  some 
instances,  was  to  pit  one  newspaper  in 
a  market  against  another,  since  the 
two  research  firms  would  conduct 
their  surveys  during  different  times  of 
the  year  which  could  lead  to  different 
results  within  the  same  market. 

A  unified  study  is  expected  to  be 
beneficial  to  both  the  newspaper 
industry  and  advertisers,  who  will 
now  be  able  to  examine  the  results  of  a 
single  study  instead  of  having  to  com¬ 


pare  the  results  of  two  separate  stud¬ 
ies  conducted  by  separate  firms. 

“It  was  the  sensible  thing  to  do,”  a 
longtime  newspaper  executive  said 
about  the  joining  of  the  two  research 
companies. 

“If  they  hadn’t  combined,  one  of 
them  would  have  probably  folded 
because  they  were  on  a  collision 
course,”  he  said.  “It  was  becoming 
harder  for  each  to  make  a  profit 
individually,  so  they  got  an  outside 
referee  (Polich)  to  head  up  a  joint 
company.” 

Polich  was  reportedly  selected 
because  of  his  broad  background  in 
newspaper  research  and  because  he  is 
well  known  to  newspaper  executives 
around  the  country  and  will  be  able  to 
sell  the  joint  research  on  a  credible 
basis. 

Before  joining  the  Times’  regional 
newspaper  group,  Polich  was  market¬ 
ing  and  media  research  manager  of  the 
New  York  Times.  Earlier,  he  was 
manager  of  the  media  division  of  Mar¬ 
ket  Opinion  Research  in  Detroit. 

Polich  has  also  worked  as  a  reporter 
for  newspapers  and  tv  stations  in 
Detroit,  Phoenix  and  San  Antonio. 

The  new  Simmons-Scarborough 
survey  will  be  a  continuation  of  the 
research  programs  conducted 
individually  by  Simmons  and  Scar¬ 
borough  during  1982  and  1983. 

Those  surveys  were  used  by  200 
newspapers  in  their  efforts  to  solicit 
local,  regional  and  national  advertis¬ 
ing.  The  surveys  were  also  used  by  ad 
agencies  in  selecting  newspapers  for 
media  campaigns. 

Polich  said  the  new  company  would 
not  have  been  formed  without  strong 
support  for  audience  research  by 
newspaper  advertising  executives 
across  the  country. 

“The  Simmons-Scarborough  sur¬ 
vey  will  be  even  more  useful  to  the 
newspaper  and  advertising  agency 
communities  than  those  conducted 
individually  in  the  past  because  now 
there  will  be  one  standard  source  of 
newspaper  readership  data  that  all 
parties  can  use  with  confidence,” 
Polich  said. 

On  May  7,  John  Polich  addressed 
100  members  of  the  Newspaper 
Research  Council  (NRC)  at  their 
spring  meeting  in  San  Diego. 

“This  is  an  historic  moment,”  he 
said  of  the  new  joint  effort,  “because 
of  what  the  NRC  and  its  members 


have  done  over  the  last  10  years.” 

“You  created  the  idea  for  the 
study.  You  set  high  standards  for  the 
national  study.  You  generated  wide¬ 
spread  support  by  newspapers  and 
rep  firms  and  you  are  achieving  grow¬ 
ing  acceptance  by  ad  agencies.” 

“Simmons-Scarborough  Syndi¬ 
cated  Research  Associates  has  this  to 
offer:  the  integrity  of  the  study  and  the 
utility  of  the  data.  Your  NRC  guide¬ 
lines  insure  the  integrity  of  the  study 
and  we  will  do  everything  we  can  to 
insure  the  utility  of  the  findings  for 
you  and  the  advertising  community. 
This  is  an  industry  effort.” 

Polich  also  explained  that  the  new 
organization  will  have  the  capability 
of  providing  to  newspapers  Arbitron 
radio  data  in  the  Top  50  ADI’s  in 
exchange  for  newspaper  data  to 
Arbitron  radio  subscribers. 

It  will  be  up  to  individual  newspap¬ 
ers  to  determine  if  they  want  to  par¬ 
ticipate  in  this  cross-media  sharing  of 
research  information. 

In  introducing  Polich,  Gerald  T. 
Silvers,  research  director  of  the  Cin¬ 
cinnati  Enquirer  and  chairman  of  the 
joint  INAME/NRC  task  force  on  syn¬ 
dicated  research,  said  “John  Polich’s 
new  venture  combines  the  resources 
of  two  very  important  research  orga¬ 
nizations,  SMRB  and  Scarborough. 
Their  national  newspaper  studies  of  a 
year  ago  made  advertising  history. 


Polich  aiso  expiained  that 
the  new  organization  wili 
have  the  capabiiity  of 
providing  to  newspapers 
Arbitron  radio  data  in  the 
Top  50  ADI’S  in  exchange 
for  newspaper  data  to 
Arbitron  radio  subscribers. 


“NRC  first  proposed  a  standard¬ 
ized  national  newspaper  study  at  least 
10  years  ago,  he  said.  “When  the  idea 
became  a  reality,  Phil  Stout  and  the 
INAME/NRC  task  force  developed 
the  guidelines,  set  up  the  monitoring 
techniques  and  arranged  for  an  Ad¬ 
vertising  Research  Foundation  audit 
of  procedures. 

“NRC  will  continue  to  push  for  the 
highest  professional  standards  ...” 
Silvers  said. 


12 


EDITOR  &  PUBLISHER  for  May  12,  1984 


New  York  News  faces  ad  boycott 

Black  community  leaders  allege  racism  and  declare 
the  newspaper  'off-limits’  to  black  consumer  dollars 


By  M.K.  Guzda 

Boycotts  organized  in  Chicago  and 
Baltimore  by  black  community  lead¬ 
ers  against  alleged  racism  at  the  larger 
dailies  have  spread  to  New  York  City 
where  the  New  York  News  has  been 
targeted. 

The  Organization  of  African  Amer¬ 
ican  Clergy,  a  group  of  about  200 
black  clergy  in  New  York  City, 
announced  a  boycott  of  the  News  on 
Sunday,  May  6  from  the  pulpits  of  500 
churches. 

“Beginning  Monday,  May  7,  1984 
and  continuing  until  justice  is  done, 
the  New  York  Daily  News,  the  na¬ 
tion’s  largest  daily,  is  declared  off- 
limits  to  black  consumer  dollars,” 
said  Rev.  William  A.  Jones,  speaking 
for  the  22  clergy  members  who  pre¬ 
sented  the  press  conference. 

“For  the  past  16  months  black 
clergy  have  sought  to  effect  a  just  and 
equitable  relationship  between  the 
Daily  News  and  the  city’s  black 
citizens,”  continued  Jones,  saying 
meatier  requests  (such  as  meeting 
with  newly  appointed  publisher 
James  Hoge)  have  gone  to  no  avail. 

Through  the  boycott  the  group 
seeks  an  increase  in  the  number  of 
black  News’  employees  (including 
managerial  positions).  Equal 
Employment  Opportunity  Commis¬ 


sion  reports  filed  with  the  federal  gov¬ 
ernment,  the  use  of  black  service  con- 
tractors  and  black  financial 
institutions,  and,  a  meeting  with 
Hoge. 

As  evidence  of  its  discontent,  the 
organization  contended  that:  the 
News  has  turned  away  black  job  seek¬ 
ers  (saying  a  job  freeze  existed  in 
1982);  only  two  of  68  clerical  workers 
hired  in  1982  were  black;  charitable 


“For  the  past  16  months 
black  clergy  have  sought  to 
effect  a  just  and  equitable 
relationship  between  the 
Daily  News  and  the  city’s 
black  citizens, ”  continued 
Jones . . . 

proceeds  have  not  gone  pro¬ 
portionately  to  blacks;  and  black  col¬ 
umnist  Earl  Caldwell  has  not  been 
given  the  editorial  freedom  to  write 
about  the  black  community. 

“We’re  concerned  about  the  total 
relationship  in  New  York  to  the  entire 
community  and  the  News,”  Jones 
said  at  a  May  2  press  conference  in 
Brooklyn. 

The  News  responded  to  the  boycott 


in  its  Sunday  edition  under  the  page- 
five  headline,  “Wible  lists  News’ 
community  work,”  quoting  president 
and  chief  executive  officer  Art  Wible. 

“The  president  of  the  Daily  News 
said  yesterday  he  is  ‘both  distressed 
and  surprised’  by  a  boycott  of  the 
paper  announced  by  the  Organization 
of  African  American  Clergy,”  the 
unsigned  article  began. 

“News  President  Arthur  E.  Wible 
said  he  was  disappointed  that  the 
organization  declined  to  meet  with 
News  Publisher  James  Hoge  to  dis¬ 
cuss  the  issues  raised.” 

The  article  disputed  the  African 
American  organization’s  claims,  list¬ 
ing  rebuttals  as  evidence  of  their  good 
faith  efforts  to  recognize  blacks  in  the 
paper’s  readership. 

Wible  said  the  News  “has  been  an 
active  and  creative  partner  with  the 
black  community  in  New  York  for 
many  years.”  The  paper  is  the  only 
city  daily  that  maintains  editorial 
bureaus  in  all  five  boroughs  and  pub¬ 
lishes  daily  borough  sections  with 
community  news,  he  said. 

The  News  established  an  affirma¬ 
tive  action  program  in  1979,  “which 
we  have  vigorously  pursued  despite 
employment  cutbacks,”  he  said. 

Public  relations  vice-president 

(Continued  on  page  39) 
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Jackie  Foley:  ‘The  Journalist  Priest’ 

Monsignor  Foley,  a  Columbia  j-school  grad  and  U-year 
editor,  is  of  to  the  Vatican  to  head  the  Pope’s  press  staff 


By  James  Haughton 

Jackie  Foley  had  his  first  taste  of 
the  newspaper  business  when  he  and 
several  classmates  edited  a  fifth  grade 
school  paper  in  Sharon  Hill,  Pa.,  a 
Philadelphia  suburb.  He  never 
dreamed  that  start  would  lead  him  to 
the  priesthood,  radio-tv,  newspapers, 
and  now  the  Vatican. 

In  between,  he  went  to  college, 
then  the  seminary,  before  ordination; 
picked  up  a  doctorate  in  philosophy  in 
Rome;  wrote  and  announced  religious 
radio  news  programs  as  a  collegian 
and  produced  tv  shows  in  Phi 
ladelphia;  earned  a  master’s  degree  in 
journalism  at  the  Columbia  Univer¬ 
sity  School  of  Journalism,  and  for  14 
years  has  edited  The  Catholic  Stan¬ 
dard  and  Times,  official  weekly  serv¬ 
ing  the  Archdiocese  of  Philadelphia 
and  the  Diocese  of  Allentown. 

He  was  scheduled  to  start  a  two- 
year  term  as  president  of  the  Catholic 
Press  Assn,  of  the  U.S.  and  Canada  in 
May,  but  will  have  to  pass  up  the  post 
because  Pope  John  Paul  II  has  a  new 
role  for  him. 

He  was  elevated  to  Titular 
Archbishop  of  Neopolis  in  Pro- 
consulari  and  President  of  the  Ponti- 
Hcal  Commission  for  Social  Com¬ 
munications  at  the  Cathedral  Basilica 
of  Saints  Peter  and  Paul  in  Phi¬ 
ladelphia  on  May  8. 

A  few  days  later,  he  was  heading  for 
Rome  to  direct  the  staff  of  the  Vatican 
Press  Office  and  deal  with  the  world¬ 
wide  communications  operation  of 
the  Roman  Catholic  Church. 

Msgr.  John  P.  Foley  never 
expected  the  assignment.  He  was 
editing  copy  at  his  desk  at  4:45  p.m. 
on  a  recent  April  Friday  when  he 
received  a  call  to  go  to  the  nearby 
office  of  John  Cardinal  Krol, 
Archbishop  of  Philadelphia. 

The  cardinal  was  on  the  phone  with 
a  Vatican  representative  and  said 
Msgr.  Foley  was  being  offered  the 
post  with  the  Pontifical  Commission. 

“It  was  a  complete  and  total  sur¬ 
prise.  I  wasn’t  even  aware  the  job  was 
open,’’  Msgr.  Foley  said. 

He  succeeds  Polish  Archbishop 
Andrezj  Deskur,  who  has  resigned  for 
reasons  of  health  after  holding  the 
post  since  1978.  He  will  also  pick  up 
supervision  of  Vatican  films,  a  post 
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AAsgr.  John  P.  Foley's  degree  in  jour¬ 
nalism  is  indicated  on  the  official 
invitation  to  ceremonies  marking  his  Epis¬ 
copal  Ordination  to  Archbishop  in  Phi¬ 
ladelphia  on  May  8.  He  was  president  of 
the  Class  of  1966  at  the  Graduate  School 
of  Journalism,  Columbia  University. 

held  by  the  retired  Bishop  Andrew 
Agnellus  of  Britain,  a  former  head  of 
religious  programming  for  the  BBC. 

The  Rome  assignment  is  another 
step  that  has  meshed  the  priesthood 
and  the  news  business  for  the  one¬ 
time  schoolboy  editor.  During  the 
Second  Vatican  Council,  while  study¬ 
ing  in  Rome,  he  was  correspondent 
for  The  Catholic  Standard  and  Times. 


The  archbishop-elect 
recalls  the  advice 
Cardinal  Krol  gave  him: 
*you  are  a  priest  who 
happens  to  be  a 
loumallst.  Not  a  journalist 
who  says  Mass,”  Krol 
said. 


Msgr.  Foley  will  be  dealing  with  the 
international  press,  but  it  won’t  be  a 
new  assignment.  He  accompanied 
Pope  John  Paul  on  his  1979  and  1983 
trips  to  Poland,  and  was  English- 
language  press  liaison  when  the  Pope 
visited  Ireland  and  the  U.S.  in  1979. 

Since  1%9,  he  has  served  as  press 
secretary  for  the  annual  meeting  of 


the  National  Conference  of  Catholic 
Bishops.  Their  sessions  were  opened 
to  general  press  coverage  in  1972. 

The  commission  works  with  news 
media  around  the  world.  It  is  trying  to 
expand  its  work  in  third-world 
countries.  One  of  its  major  assign¬ 
ments,  Msgr.  Foley  said,  “is  to  com¬ 
bat  pornography .  ’  ’ 

The  Philadelphian  says  he  wel¬ 
comes  the  new  assignment  because 
“the  Church  has  nothing  to  hide.  The 
Church  is  not  a  controlled  society.” 
He  believes  the  way  the  press 
operates  in  the  U.S.  can  set  a  standard 
for  other  countries. 

“The  United  States  gives  an  out¬ 
standing  example  to  the  world  that  we 
can  profit  from  a  free  press  and  free¬ 
dom  to  God.  They  are  tied  together,” 
he  said.  He  thinks  working  with  Pope 
John  Paul  II  will  be  a  special  privilege 
“because  the  present  Pope  is  a  great 
communicator.” 

It  was  during  summer  periods 
before  graduate  journalism  study  that 
the  young  priest  had  his  first  taste  of 
the  newspaper  business,  on  “The 
Standard”  serving  under  the  late 
Msgr.  Anthony  Ostheimer.  He  helped 
edit  the  diocesan  Catholic  Directory. 

It  was  Cardinal  Krol  who  suggested 
he  study  journalism,  asking  him  what 
the  top  journalism  schools  were.  He 
mentioned  Northwestern,  Missouri 
and  Columbia,  among  others.  The 
cardinal  suggested  Columbia.  “I 
hadn’t  even  applied,”  Msgr.  Foley  re¬ 
flected.  He  was  then  an  assistant  edi¬ 
tor  of  the  diocesan  paper. 

The  choice  turned  out  to  be  special 
because  the  Philadelphia  priest 
wound  up  as  president  of  the  80  stu¬ 
dents  in  the  Class  of  1966.  His  class¬ 
mates  included:  David  Andelman, 
now  CBS  correspondent  in  Paris; 
Gregory  Jackson,  ABC  News;  Martin 
Clancy,  a  “20/20”  producer;  Mike 
Shoup,  travel  editor,  Philadelphia 
Inquirer,  Ron  Cohen,  UPt  managing 
editor,  Washington;  Michael  J.  Leahy, 
travel  editor.  New  York  Times,  and 
Ron  Goldwyn,  Philadelphia  Daily 
News  political  writer. 

As  a  newspaperman,  Msgr.  Foley 
made  The  Catholic  Standard  and 
Times  one  of  the  top  diocesan  papers 
in  the  country.  Several  years  ago  it 
shifted  to  tabloid  size.  In  earlier  day, 
it  set  type  and  was  printed  in  an  office 
near  Independence  Hall,  but  in  recent 
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years  offices  have  been  in  diocesan 
headquarters  off  Ben  Franklin  Park¬ 
way,  with  printing  and  publishing 
elsewhere.  It  has  a  circulation  of 
80,000. 

A  profitable  operation  not  sub¬ 
sidized  by  the  diocese,  the  Standard 
and  Times  is  normally  a  32-48  page 
paper  offering  full  coverage  of  loc^, 
national  and  international  church 
news,  including  area  sports,  pro¬ 
duced  by  a  13-member  staff.  It  has  25 
special  editions  during  the  year, 
including  those  devoted  to  schools, 
colleges,  vocations,  marriages  and 
diocesan  history. 

Plans  were  in  the  works  for  a  spec¬ 
ial  Allentown  supplement  in  Septem¬ 
ber,  but  the  Monsignor  said  “that  will 
be  somebody  else’s  worry.”  Allen¬ 
town  was  originally  part  of  the  five- 
county  Philadelphia  Archdiocese. 


>ls  both  a  clergyman 
and  a  working 
newspaperman,  the 
archbishop-elect  thinks 
American  news  outlets 
are  trying  to  Improve 
their  religious  coverage, 
but  feels  there  are  not 
enough  skilled  religion 
reporters. 


The  paper  covers  both  the  good  and 
bad  news  and  its  editorials  have  a 
directness  that  hit  the  point.  Editor¬ 
ially  it  noted  recently  that  a  U.S. 
Senator  from  Pennsylvania  who  had 
voted  for  abortion,  was  not  hesitant  to 
send  the  diocesan  paper  his  photo 
when  he  had  an  audience  in  Rome 
with  Pope  John  Paul  II. 

Msgr.  Foley  said  that  during  his  14- 
year  tenure  no  one  ever  told  him  to 
write  a  particular  story  or  “kill”  a 
story. 

As  both  a  clergyman  and  a  working 
newspaperman,  the  archbishop-elect 
thinks  American  news  outlets  are  try¬ 
ing  to  improve  their  religious  cover¬ 
age,  but  feels  there  are  not  enough 
skilled  religion  reporters. 

“There  is  not  adequate  coverage. 
Religion  is  an  essenti^  part  of  human 
life.  It  defines  the  purpose  of  human 
life.  We  must  remember  the  spiritual 
aspect  of  human  nature.  Men  and 
women  have  souls,”  he  said. 

The  Philadelphian  knows  he’s 
going  to  be  on  the  firing  line  in  Rome. 
Already,  Peter  Hebblethwaite,  Vati¬ 
can  Affairs  reporter  for  the 
independent  National  Catholic 
Reporter  in  Kansas  City,  sent  the  first 


Jefferson-Pilot  newspapers  up  for  sale 


W.  Roger  Soles,  president  of  Jeffer¬ 
son-Pilot  Corporation,  Greensboro, 
North  Carolina,  has  announced  that 
Jefferson-Pilot  Publications,  Inc.,  a 
wholly-owned  subsidiary  of  Jeffer¬ 
son-Pilot  Corporation,  plans  to  con¬ 
sider  offers  for  the  purchase  of  its 
newspapers  except  its  Beaumont, 
Texas,  and  Florida  newspapers. 

John  A.  Park  &  Co.,  Raleigh,  North 
Carolina,  is  the  broker. 

The  newspapers  which  the  Jeffer¬ 
son-Pilot  is  considering  selling  are  lo¬ 
cated  in  Altus,  Hollis,  Savre  and 
Snyder,  Oklahoma;  Jasper,  Laredo, 


Mineral  Wells  and  Texas  City, 
Texas. 

Total  revenues  of  these  newspap¬ 
ers  for  the  year  ending  December  31 , 
1983  were  $8.3  million  and  operating 
income,  plus  depreciation,  was  $1.2 
million. 

Soles  stated  that  over  the  past 
several  years  the  company  has 
received  a  number  of  unsolicited 
indications  of  interest  for  the  pur¬ 
chase  of  these  newspapers  and  that 
Jefferson-Pilot  has  now  elected  to  re¬ 
deploy  these  assets  for  other  corpo- 
rate  purposes. _ 


shot  off  the  bow  when  he  wrote; 
“Monsignor  John  P.  Foley’s  promo¬ 
tion  to  the  presidency  of  the  Pontifical 
Commission  for  Social  Com¬ 
munications  raises  half  a  cheer  for 
professional  journalism;  he  has  been 
editing  a  diocesan  paper  in  Phi¬ 
ladelphia. 

“More  to  the  point,  he  has 
accompanied  Cardinal  John  L.  Krol 
to  Poland,  and,  in  the  last  issue  of  the 
English  edition  of  L’Osservatore 
Romano,  he  published  an  article  on 
the  agricultural  fund  organized  for  the 
Polish  bishops.”  Hebblethwaite  is  a 
former  British  Jesuit. 


The  archbishop-elect  recalls  the 
advice  Cardinal  KjtoI  gave  him;  “You 
are  a  priest  who  happens  to  be  a  jour¬ 
nalist.  Not  a  journalist  who  says 
Mass,”  Krol  said. 

At  49,  John  Patrick  Foley  docs  not 
know  what  the  future  holds  for  him  in 
the  Church.  He  could  wind  up  as  the 
first  American  who  ever  sat  at  a  news¬ 
paper  copy  desk  and  ended  up  wear¬ 
ing  a  cardinal’s  red  hat.  His  journalis¬ 
tic  instincts  will  be  tested  if  he  makes 
the  sacred  conclave  and  has  to  wait 
for  smoke  signals  to  tell  the  outside 
world  a  story  he  knows  from  the 


EDITOR  &  PUBLISHER  for  May  12.  1984 


15 


Satellite  sales  booths:  a  trend  for  newspapers? 


Want  to  boost  classified  advertising 
revenue  and  circulation?  Want  to 
improve  the  relationship  between 
readers  and  your  newspaper?  Open  a 
satellite  sales  booth  in  a  shopping 
mall. 

Eric  Anderson,  a  vice  president 
with  the  Newspaper  Advertising 
Bureau,  told  an  audience  at  the  Amer¬ 
ican  Newspaper  Publishers  Associa¬ 
tion  annual  convention  in  Montreal 
last  week  that  this  idea  has  worked  for 
a  couple  of  newspapers  that  have 
tested  the  concept. 

“The  satellite  sales  booth  is  now  a 
reality  in  St.  Petersburg,  Florida,  and 
Quincy,  Massachusetts,  with  more  to 
come,”  Anderson  said. 

In  another  presentation  during  the 
convention,  Edward  Harrell,  assis¬ 


tant  general  manager,  Pittsburgh 
Press  Co.,  pointed  out  that  over  one- 
half  the  total  retail  sales  is  done  in 
shopping  centers. 

Finally,  Richard  Riggins,  classified 
advertising  manager,  St.  Petersburg 
Times  and  Independent,  said  at 
another  ANPA  session,  ‘‘We  think 
kiosks  or  booths  in  shopping  malls 
help  to  serve  our  readers  and  advertis¬ 
ers  better, 

“We  think  there’s  a  big  plus  too, 
that  cannot  be  measured  in  dollars 
and  cents.  With  the  big  concern  over 
low  newspaper  involvement  and 
readership  among  younger  adults 
.  .  .  our  presence  in  the  mall  gives  us 
exposure  to  these  people  that  we  can 
get  in  no  other  way.” 


Riggins  said  many  newspapers, 
particularly  in  large  metropolitan 
areas,  have  their  offices  located  in  or 
near  downtown. 

“Traffic  is  congested,  parking  is  at 
a  premium,  families  have  moved  to 
the  suburbs,  and  so  have  their  shop¬ 
ping  habits,”  he  explained.  “Many  go 
to  ffie  regional  shopping  malls,  with 
very  high  traffic  and  lots  of  parking. 

“As  a  consequence,  front  counter 
traffic  at  newspapers  has  dwindled. 
We’re  a  little  out  of  reach,  a  little  out 
of  touch  with  our  readers.” 

Riggins  said  that  while  the  mall 
booth  concept  may  not  be  right  for 
every  newspaper,  it  is  one  way  of 
attempting  to  keep  up  with  a  changing 
marketplace. 


The  St.  Petersburg  {F\ai.)Times  and 
Evening  Independent  have  taken 
business  to  their  readers  by 
establishing  a  kiosk,  or  booth,  at 
Tyrone  Square  Mall,  the  city’s  largest 
shopping  center. 

TTie  Quincy  (Mass.)  Patriot  Ledger 
has  had  a  similar  customer  service 
center  in  the  South  Shore  Plaza, 
Braintree,  Mass.,  since  December, 
1982. 

In  each  instance,  the  newspapers 
report  the  booths  to  be  a  success  in 
increasing  customer  service  and  help¬ 
ing  to  boost  such  areas  as  circulation 
and  classified  advertising. 

At  the  customer  service  center  in 


St.  Petersburg,  readers  can  conduct 
almost  all  business  normally  con¬ 
ducted  at  the  Times’  and 
Independent’s  downtown  or  outlying 
bureau  offices,  including:  placing  and 
canceling  classified  ads,  paying  for 
subscriptions,  ordering  new  sub¬ 
scriptions  and  buying  public  service 
items  available  from  the  papers. 

Readers  also  can  buy  sin^e  copies 
of  that  day’s  papers,  as  well  as  order 
back  issues. 

Two  direct  line  modems  are  con¬ 
nected  with  the  newspapers’  central 
computers  in  order  to  handle  classi¬ 
fied  and  circulation  transactions. 

CRT  units  are  located  on  each  end 


EXECUTIVES  at  the  St.  Petersburg  Times  and  Independent  are  pleased  with  the 
customer  traffic  generated  by  their  first  satellite  customer  service  booth  located  in 
the  Tyrone  Square  shopping  mall.  The  booth  has  handled  an  average  45  transac¬ 
tions  per  day. 


of  the  kiosk  for  customer  con¬ 
venience. 

Purpose  of  the  kiosk  is  to  “expand 
services  of  the  St.  Petersburg  Times 
and  Evening  Independent  to  a  wider 
range  of  customers  and  potential 
customers  by  offering  the  con¬ 
venience  of  a  local  shopping  mall  and 
the  free  parking  that  is  automatically  a 
pat  of  that,”  says  Leo  L.  Kubiet, 
Times  and  Independent  advertising 
director. 

“We  recognize  that  some  people 
are  more  comfortable  making  a 
transaction  by  talking  face  to  face 
with  a  representative  of  the  classified 
or  circulation  departments  and  this 
new  service  will  answer  the  needs  of 
those  people,”  Kubiet  continued. 
“We  also  think  the  presence  of  a  cus¬ 
tomer  service  center  in  the  mall  will 
remind  area  residents  and  visitors  of 
the  many  services  offered  by  our 
newspapers,  in  addition  to  making  it 
more  convenient  for  them  to  do  busi¬ 
ness  with  us.” 

The  Times  and  Independent 
especially  want  to  make  their  busi¬ 
ness  offices  more  accessible  to  read¬ 
ers  in  the  far  northern  and  western 
parts  of  the  city  and  on  the  Gulf 
beaches. 

While  the  St.  Petersburg  Times  and 
Evening  Independent  are  not  the  first 
papers  to  put  a  booth  in  a  shopping 
mall,  they  believe  they  are  unique  in 
that  they  offer  nearly  full  service  at 
one. 

Kubiet  offered  the  idea  as  a  chal¬ 
lenge  to  other  papers  when  he 
addressed  the  Association  of  News- 
(Continued  on  page  28) 
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How  to  combat  unmeritorious  libel  suits 


A  Kanawha  Circuit  judge  dis¬ 
cussed  a  libel  suit  against  the  Daily 
Gazette  Co.  of  Charleston,  West  Vir¬ 
ginia,  last  week,  and  the  newspaper 
promptly  filed  a  lawsuit  seeking  to 
have  the  unsuccessful  plaintiff’s 
attorney  pay  the  newspaper’s  legal 
fees. 

Judge  Herman  Canady  quashed  a 
suit  filed  by  G.R.  Johnson,  a  state 
trooper  who  said  his  reputation  had 
been  damaged  when  the  Charleston 
Gazette  published  an  article  quoting 
him  as  saying  the  Klu  Klux  Klan 
stands  for  “God,  country  and  apple 
pie.” 

The  trooper  was  quoted  directly 
from  a  transcript  of  testimony  in  a 
murder  investigation  by  a  county 
grand  jury  in  1981. 


Johnson  sued  for  $450,000  in  com¬ 
pensatory  damages  and  $450,000  in 
punitive  damages. 

The  judge  gave  Johnson’s  lawyer, 
Joe  Cometti,  a  chance  to  present  argu¬ 
ments  as  to  why  the  suit  should  not  be 
dismissed  and  he  failed  to  do  so.  The 
judge  then  threw  out  the  case. 

The  Gazette  then  went  into  court  to 
seek  to  have  Cometti  pay  the  news¬ 
paper’s  attorney  fees  and  court  fees. 

In  seeking  to  have  the  other  party 
pay  its  leg^  fees,  the  newspaper  is 
following  an  aggressive  policy 
initiated  by  Gazette  publisher  Ned 
Chilton  who  believes  that  “if  enough 
lawyers  are  forced  to  pay  for  their 
unmeritorious  lawsuits  against  news¬ 
papers,  caution  will  grow  among 
lawyers  and  fewer  unnecessary  libel 
suits  will  be  filed.” 


According  to  Gazette  associate  edi¬ 
tor  James  Haught,  “We  may  have  set 
a  speed  record  for  stopping  a  suit.  The 
trooper  sued  us  on  April  20  and  the 
case  was  quashed  on  April  27,  largely 
because  the  Gazette  threatened  a  re¬ 
taliatory  suit  against  the  trooper’s 
lawyer  for  bringing  a  libel  suit  with  no 
legal  basis.” 

Two  other  news  organizations  — 
Associated  Press  and  Beckley  News¬ 
papers,  Inc.  —  were  also  named  in  the 
trooper’s  suit,  but  they  were  not  men¬ 
tioned  in  the  dismiss^  order. 

Gazette  publisher  Chilton  has  been 
speaking  to  news  groups  around  the 
country  urging  that  they  get  aggres¬ 
sive  by  putting  the  plaintiff  on  the 
defense  when  an  unmeritorious  libel 
suit  is  filed. 


John  Blair  Marketing  and  ADVO  unify  services 


John  Blair  «&  Company  has 
established  a  new  Marketing  Services 
Division  comprising  the  operations  of 
its  John  Blair  Marketing  couponing 
subsidiary  and  ADVO-System,  Inc., 
the  nation’s  largest  carrier-route- 
sorted  mail  processing  company  ac¬ 
quired  in  March  by  Blair  for  $36  mil¬ 
lion. 

John  Blair  Marketing  and  ADVO, 
which  will  continue  as  individual 
operating  companies  within  the 
division,  had  combined  1983  re¬ 


venues  of  $357  million. 

Robert  A.  Hemm,  president  and 
chief  executive  officer  of  John  Blair 
Marketing,  and  Jack  Valentine,  presi¬ 
dent  and  chief  executive  officer  of 
ADVO,  have  been  named  chairman 
and  vice-chairman,  respectively,  of 
the  new  Marketing  Services  Division. 
Both  executives  will  continue  in  their 
present  posts  as  CEO’s  of  their  re¬ 
spective  companies. 

Additionally,  John  E.  Baker,  senior 
vice  president-finance  and 
administration  of  John  Blair  Market¬ 


ing,  has  been  appointed  to  the  new 
post  of  executive  vice  president  fi¬ 
nance  of  the  Marketing  Services 
Division. 

In  addition  to  Network  Mail,  John 
Blair  Marketing  also  provides  major 
consumer  product  companies  with 
other  highly  successful  national 
marketing  programs,  including  the 
Blair  Inserts,  Sunday  newspaper 
coupon  supplements  and  Sample 
Pack,  a  targeted  product  sampling 
medium. 


Zerbeys  sue  to  oust  Martz,  others  from  board 


Joseph  H.  Zerbey  IV  and  Harry 
Zerbey,  the  sons  of  a  former  publisher 
of  the  Pottsville  (Pa.)  Republican, 
have  filed  a  lawsuit  seeking  to  have 
the  current  publisher,  Uzal  H.  Martz, 
Jr.,  and  eight  others  ousted  from  the 
newspaper’s  board  of  directors. 

The  Zerbey  brothers  are  the  sons  of 
Joseph  H.  Zerbey  III  who  died  at  age 
41  in  1958.  Martz  is  their  uncle. 

Their  lawsuit,  filed  in  the  Schuykill 
County  Court  of  Common  Pleas, 
alleges  that  Martz  has  acted  “in  a  con¬ 
spiracy”  with  four  other  board 
members  whom  he  “dominates  and 
controls”  to  bar  them  from  sitting  on 
the  board  and  “perpetuate  his  control 
of  a  majority.”  The  four  are  his  sister 
JoHanne  Maiiz,  his  cousin  Mar- 
garetta  L.  Paduch,  Paul  Swensson 
and  A.  James  Reichley. 


Four  other  board  members  — 
Lewis  M.  Kock,  Paul  Orkin,  Thomas 
A.  Elliott  and  Willis  R.  Parnell  — 
were  named  as  nominal  defendants, 
but  the  suit  stated  they  were  not  party 
to  the  alleged  conspiracy. 

In  a  separate  court  action,  Martz  is 
seeking  to  have  Elliott  and  Orkin  re¬ 
moved  the  Republican’s  board. 

The  Zerbeys  allege  that  Martz 
sought  to  keep  them  off  the  board  in 
order  to  “punish”  them  for  suc¬ 
cessfully  litigating  their  claims  to  the 
Zerbey  estate. 

When  their  father  died,  the  brothers 
were  told  that  their  father’s  share  of 
their  great  grandfather’s  estate  would 
not  pass  directly  to  them  but  would  go 
to  three  great  aunts,  two  aunts  and 
Martz. 

In  1980,  they  sued  in  Schuykill 


County  Court  of  Common  Pleas  and 
lost. 

In  March,  1983,  they  won  on  appeal 
in  Superior  Court  which  ruled  they 
were  entitled  to  receive  the  share  of 
income  from  the  estate  that  their 
father  would  have  been  due  from 
October,  1980,  when  the  lower  court 
ruled  on  the  matter. 

Joseph  Zerbey  IV  is  currently 
general  manager  of  Bristol  (Conn.) 
Press.  Harry  Zerbey  operates  a  gas 
station  in  Pottsville. 

Stock  plan  approved 

Stockholders  at  the  Tribune  Co. 
annual  meeting  approved  a  stock  pur¬ 
chase  plan  which  will  allow  em¬ 
ployees  to  acquire  stock  at  15%  below 
market  prices. 
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Dissidents  tone  down  criticism 

The  Register  and  Tribune  Co.  is  profitabie  again  and 
dissident  stockhoiders  have  muted  their  management  compiaints 


By  Mark  Fit^erald 

With  the  Register  and  Tribune  Co. 
showing  a  profit  again  after  losing 
money  in  1982  for  the  first  time  in 
more  than  75  years,  dissident 
stockholders  at  the  annual  meeting 
April  25  muted  their  past  strong  critic¬ 
ism  of  top  management. 

“Tentatively,  I  am  impressed,” 
Shawn  Kalkstein  said  at  the  meeting. 

Kalkstein,  whose  wife  Karen  is  a 
fourth-generation  Cowles  family 
member  who  owns  about  9,200 
shares,  has  been  a  harsh  critic  of 
Register  and  Tribune  Co.  officers. 

Periodically,  he  sends  stockholders 
letters  with  detailed  financial 
analyses  of  the  company’s  perform¬ 
ance,  which  has  been  below  media 
industry  standards  for  the  past  few 
years. 

He  said  he  has  not  yet  completed  an 
analysis  of  the  1983  annual  report. 

“I  think  we  have  to  look  at  the 
whole  picture  before  we  jump  up  and 
down  with  excitement,”  Kalkstein 
said. 

Kalkstein’ s  cautious  praise  was 
matched  by  Fred  Eychaner,  a  Chica¬ 
go  commercial  printing  company 
owner  who  has  also  been  publicly  cri¬ 
tical  of  management. 


"/  think  we  have  to  look 
at  the  whole  picture  before 
we  jump  up  and  down  with 
excitement, ”  Kalkstein  said. 


“The  turnaround  has  indeed 
begun,”  he  said.  “We  are  looking  to 
rosy  things  is  the  future.” 

The  approving  stockholder  com¬ 
ments  came  in  the  same  week  Time 
magazine  named  the  Des  Moines 
Register  among  its  Top  10  dailies  in 
the  nation. 

The  reason  for  the  apparent  change 
in  heart  among  dissidents  was  the 
Register  and  Tribune  Co.’s  rebound 
from  a  first-ever  loss  of  $816,000  to  a 
net  gain  in  1983  of  $5,264,000. 

About  $3  million  of  that  income 
came  from  the  sale  of  a  radio  station 
and  a  newspaper  which  had  contrib¬ 
uted  to  the  company’s  heavy  debt. 
That  long-term  debt  has  been  reduced 
from  $41  million  in  1982  to  $28.5  mil¬ 
lion  by  the  end  of  last  year. 


John  Cowles  Jr. 
Does  not  seek  re-election 


At  the  meeting,  the  company  also 
announced  a  first  quarter  net  income 
of  $73,000.  By  contrast,  it  lost 
$258,000  in  the  first  quarter  of  1982. 

The  company  said  that  figure 
includes  billings  of  $700,000  —  a  little 
less  than  half  of  a  proposed  settlement 
of  a  suit  brought  by  a  group  of  dis¬ 
sident  stockhoiders. 

It  was  the  terms  of  that  settlement 
which  aroused  the  stockholder  ire. 

Under  the  proposed  terms,  the 
heirs  of  the  late  Harry  Watts  Sr.,  an 
early  Des  Moines  Register  business 
manager,  will  receive  $1.45  million. 
In  return,  they  will  drop  a  lawsuit 
charging  self-dealing  by  top  corporate 
officers  and  will  return  approximately 
25,000  shares  of  Register  and  Tribune 
Co.  stock. 

James  Cooney,  an  attorney 
appointed  by  a  federal  judge  to 
represent  stockholder  interests  in  the 
suit,  insisted  that  the  settlement  did 
not  put  a  price  on  company  stock 
because  the  Watts  family 
undoubtedly  incurred  substantial  legal 
costs. 

However,  Jonathon  Jordan,  a  CPA 
and  fourth-generation  Cowles  cousin 
insisted  at  the  meeting  that  the  settle¬ 
ment  represents  a  $58  per  share  price. 

Register  and  Tribune  Co.  stock  is 
traded  infrequently  in  a  limited  public 


market.  Some  stockholders  charge 
that  this  fact  —  and  a  voting  trust  of 
52.7%  of  shares  that  is  controlled  by  a 
few  Cowles  family  members  and 
corporate  officers  —  keeps  the  stock 
price  artificially  low. 

The  way  to  find  the  stock’s  real 
price  would  be  to  either  sell  the  com¬ 
pany  or  go  “really  public”  once  it  has 
completed  a  financial  turnaround, 
Kalkstein  told  E&P. 

In  his  comments  about  the  settle¬ 
ment,  Kalkstein  criticized  clauses 
that  would  waive  all  rights  to  bring  up 
a  similar  suit. 

“Since  I  am  not  getting  $58  per 
share,  what  benefit  am  I  getting  from 
this  settlement?  The  voting  trust  was 
the  first  step  in  disenfranchising  the 
stockholders,  and  this  waiver  is  a 
further  step  .  .  .  ,”  he  said. 

But  Cooney  said  the  settlement  has 
been  agreed  to  by  all  parties  in  the 
court  action,  and  that  it  is  a  wise 
corporate  move  because  the  company 
would  face  “a  minimum”  of  $700,000 
in  further  legal  fees  to  see  the  case 
through  to  conclusion. 

The  company  has  so  far  spent  $1 
million  in  legal  fees  alone  for  the  five- 
year-old  case,  Cooney  said. 

Stockholders  will  be  able  to  com- 


“It  wasn’t  set  up  so  that  a 
Cowles  family  elite  could 
control  the  corporation,”  he 
said. 


ment  on  the  proposed  settlement  at  a 
federal  court  hearing  this  week. 

The  settlement  will  not  affect  the 
voting  trust,  which  the  company  said 
was  formed  to  prevent  hostile  takeov¬ 
ers  and  to  preserve  a  “Cowles  family 
tradition”  of  editorial  and  financi^ 
policy. 

The  suit  and  dissident  stockholders 
charged  that  the  voting  trust  allowed 
top  officers  to  run  the  company  for 
their  own  benefit,  for  example,  by 
lending  themselves  money  at  low 
interest  to  buy  stock. 

After  the  meeting,  company  chair¬ 
man  and  chief  executive  officer  David 
Kruidenier  declined  to  comment 
extensively  about  the  need  for  the 
trust. 

(Continued  on  page  32) 
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Cull  our  music  anything  you  nant. 
Just  don’t  call  it  Muzak. 


You  know  the  old  saying, 
“We  don’t  care  what  you  say 
about  us  as  long  as  you  spell 
our  name  right.^” 

Well,  at  Muzak,  we  don’t 
care  what  you  call  us  as  long 
as  you  use  our  name  right. 

You  see,  MUZAK  is  a 
registered  trademark. 

So  when  you  use  our 


trademark  name,  use  it 
only  to  describe  our  services, 
as  in  music  by  MUZAK. 

Or  as  in  MUZAK  environ¬ 
mental  music.  Or  even  as  in 
MUZAK  sound  masking. 

But  however  you  use 
our  name,  please  do  us  one 
favor.  Use  it  correctly. 
Muzak  is  who  we  are. 


not  what  you  hear. 

And  check  the  spelling 
while  you’re  at  it. 


MUZAK 


Sound  Ba<4ness  Solutions^ 


%  Supplier  of 

Programmed  Music  Services 
r-m  to  the  1984  Olympic  Games 
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NEWSPEOPLE  IN  THE  NEWS 


Alan  Solomon  has  been  named 
Sunday  editor  of  the  Houston  Chroni¬ 
cle  and  in  the  new  position  will  coor¬ 
dinate  the  Chronicle’s  Sunday  pack¬ 
age,  concentrating  on  the  news  sec¬ 
tion. 

He  previously  worked  for  the 
Chronicle  as  copy  editor  and  later  as 
assistant  city  editor  and  has  rejoined 
the  company  from  the  Chicago  Sun- 
Times,  where  he  was  in  the  sports 
department,  1981-84.  Solomon  was 
contributing  editor  of  Inside  Sports 
Magazine  from  last  June  until  rejoin¬ 
ing  the  Chronicle. 

*  *  ♦ 

Roxinne  Ervasti,  an  Associated 
Press  correspondent  covering  the 
Soviet  Union  since  1982,  was 
appointed  chief  of  bureau  at  Moscow. 
She  succeeds  Steven  R.  Hurst,  who 
resigned  to  join  NBC  News. 

Ervasti  joined  AP  in  1974  at  Port¬ 
land,  Ore.,  and  has  served  in  Des 
Moines,  and  Lincoln,  Neb.;  and  as 
news  editor  at  Omaha.  She  joined  the 
New  York  general  desk  in  1977  and 
the  next  year  went  to  Juneau,  Alaska, 
as  correspondent.  Ervasti  worked  as 
an  editor  on  the  New  York  foreign 


Kvans&  Novak  bring  you 


The  Inside  Report 

Rowland  Evans  Jr.  and  Robert  Novak, 
whose  sources,  inleiirilv  and  insight 
have  kept  them  at  the  forefront  of  the 
nation's  political  scene  for  more  than  21) 
vears,  deliver  incisive  commentarv  four 
limes  weekiv  on  such  limelv  issues  as; 


THK  KLKCTION  YEAR 

Kvans:‘'Ronald  Reagan  is  getting  all  the 
breaks  and  just  at  the  right  lime.  With 
the  Democrats  seemingly  hell-bent  on 
self-destruction  by  increasingly  ran¬ 
corous  civil  war,  Reagan  has  reason  to 
look  smug  and  self-satisfied.” 

Novakf'The  quick  dash  for  the 
Democratic  presidential  nomination  has 
turned  into  a  marathon,  forcing 
Democrats  to  determine  what  kind  of 
party  they  want.  Mondale  vs.  Han  is  a 
battle  of  the  old  Democratic  coalition 
against  new  media-oriented  politics.” 

f  or  more  informiilioti.  cull  titir  sulcs 
dcpurlmciil  collect  at  1714)  54<)-87IMI. 

NfWS  \MfRI(  \  M)l( M  E 


desk  from  1980  until  her  assignment  in 
Moscow. 

She  is  the  third  woman  to  be  a  fore¬ 
ign  chief  of  bureau  for  the  AP.  Others 
are  Victoria  Graham  in  New  Delhi 
and  Susan  Linnee  in  Madrid. 

♦  ♦  ♦ 

Michael  J.  Forgione,  advertising 
manager  at  Newsday,  Long  Island, 
has  been  appointed  vice  president, 
sales,  of  Times  Mirror  National 
Marketing.  Forgione,  with  Newsday 
since  1942  in  numerous  advertising 
capacities,  was  appointed  national 
advertising  manager  in  1963  and  ten 
years  later  advertising  manager. 

Times  Mirror  National  Marketing 
was  formed  in  February  of  this  year  to 
provide  a  national  advertising  organ¬ 
ization  for  Times  Mirror  newspapers. 

sg  9|c 

Jim  Hofmann  was  named  manag¬ 
ing  editor  of  the  Longmont  (Col.)  Dai¬ 
ly  Times-Call.  His  previous  positions 
in  Ohio  have  included  being  managing 
editor  of  the  Kenton  Times,  assistant 


TO  INTERNATIONAL  SCENE— 

David  Francis,  business  and  finan¬ 
cial  editor  of  the  Christian  Science 
AAonitor  the  past  ten  years,  has  been 
appointed  international  economic 
correspondent.  Francis,  with  the  Moni¬ 
tor  24  years,  earlier  served  as  business 
correspondent  for  the  Washington 
bureau  and  as  foreign  correspondent 
in  Bonn,  Germany. 

John  Yemma,  former  New  York 
bureau  chief  and  Wall  Street  corre¬ 
spondent,  replaces  Francis  as  business 
editor.  Yemma  has  served  also  as  Mid¬ 
dle  East  correspondent  and  as  Wash¬ 
ington  correspondent  since  he  joined 
the  newspaper  in  1974. 


managing  editor  and  sports  editor  of 
the  Bellefontaine  Examiner,  and 
news  editor  and  executive  sports  edi¬ 
tor  of  the  Sidney  Daily  News. 

♦  Sg  ♦ 

Barclay  Burks  was  named  human 
resources  manager  of  Landmark 
Communications,  Inc.  Burks  joined 
Landmark  in  1981  as  assistant  per¬ 
sonnel  director  of  the  Greensboro 
(N.C.)  News  &  Record.  He  became 
personnel  director  of  the  Greensboro 
newspapers  in  1982  and  late  last  year 
moved  to  the  production  department, 
becoming  involved  in  the  startup  of 
several  new  publications. 

♦  ♦  ♦ 

Howard  Greenberg  was 
appointed  circulation  sales  and 
marketing  manager  for  the  morning 
Sun-Sentinel  and  evening  Fort 
Lauderdale  News.  He  joined  the  pap¬ 
ers  from  the  Denver  Post.  Earlier 
Greenberg  served  in  circulation,  pro¬ 
duction  and  marketing  capacities  at 
the  Miami  Herald. 


50  YEARS  OF  DESIGN  EXPERIENCE 
Exclusively  for  the  Newspaper  Industry 

consultation,  planning  and  design 
for  buildings  and  process  systems 


WILLIAM  GINSBERG  ASSOCIATES 

.  -  ENGINEERS  :  ' 

Robert  K.  Ginsberg  Herman  Hy'  Brandes 

331  MADISON  AVENUE,  NEW  YORK,  N.Y.  10017  •  212  MU  7-6693 
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NEW  OFFICERS — The  Iowa  Newspaper  Association  has  elected  new 
executives.  They  are,  from  left:  A.  Richard  Gross,  publisher  of  the  Council 
Bluffs  Nonpareil,  secretary-treasurer;  M.E.  AAessersmith,  publisher  of  the 
Riceville  Recorder,  vice  president;  David  Norris,  publisher  of  the  AAarshall- 
town  Times-Republican,  president,  and  Al  Schafer,  publisher  of  the  Eldora 
Herald-Ledger,  past  president. 


Walter  W.  Wurfel,  vice  presi¬ 
dent,  corporation  communications 
for  Gannett  Co.,  Inc.,  was  named 
president  of  Ruder  Finn  &  Rotman  of 
Washington.  Wurfel,  with  Gannett 
since  1979,  previously  had  been  dep¬ 
uty  press  secretary  to  President  Car¬ 
ter  from  1977  to  1979  and  field  press 
director  of  the  Carter-Mondale  elec¬ 
tion  campaign  in  1976. 

Wurfel  replaces  Shirley  Kaiden, 
who  served  as  Washington  office 
president  on  an  interim  basis  since 
last  July  and  is  being  promoted  to  a 
new  corporate  position  in  June  when 
she  returns  to  New  York. 

Wurfel’s  career  in  journalism  began 
as  a  Washington  5/ar  rejwrter  in  1%2. 
He  moved  to  foreign  editor  of  the  St. 
Petersburg  Times  in  1972.  He  also  has 
served  as  general  manager  and  editor 
of  Straus  Editors’  Report. 

♦  *  ♦ 

James  M.  Striplin  III  has  assumed 
the  position  of  publisher  of  Times 
Publications,  Kettering,  Ohio.  The 
company  publishes  the  Kettering- 
Oakwood  Times,  Centerville- 
Bellbrook  Times  and  the  Times 
Advertiser.  Previously  Striplin  was 
general  manager  for  Central  Michigan 
Newspapers,  Alma,  Mich. 


John  A.  Park  Jr. 

Expertise  and  Reliability 
For  Owners  Considering 
Sale  of  Daily  Newspapers 


(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27619 

S9  Yean  Notleii-Wld*  ranoiwl  Sarvtc* 


Constance  J.  Riess  has  been 
named  New  England  retail  sales  man¬ 
ager  by  Landon  Associates,  Inc.  She 
was  advertising  director  of  the  Paw- 
tuxet  Valley  Times,  West  Warwick, 
R.I.,  and  co-operative  advertising 
manager  with  Southern  Rhode  Island 
Publications. 

♦  ♦  ♦ 

Eliot  Tiegel  has  joined  the  Holly¬ 
wood  Reporter  as  editor.  For  the  past 
three  years  he  has  been  a  freelance 
writer  and  earlier  was  with  Billboard, 
the  show  business  weekly.  He  served 
as  managing  editor  for  six  of  his  17 
years  with  that  publication. 


John  Montgomery  has  been 
named  general  advertising  manager  of 
the  Roanoke  Times  &  World-News. 
Since  1980,  he  has  been  advertising 
manager  of  the  newspaper’s  New 
River  Valley  bureau. 

David  Reno  succeeds  Montgom¬ 
ery  in  New  River  Valley,  moving  from 
advertising  manager  of  the  Nei^bors 
zone  editions.  Co-op  advertising 
manager,  Helen  Burnett,  was 
named  advertising  manager  of 
Neighbors. 

♦  ♦  ♦ 

Mary  S.  O’connor  has  resigned  as 
president  of  Harland  O’Connor  Tine  I 
&  White,  Hartford  advertising  agen-  j 
cy,  to  join  Connecticut  Mutual  Life 
Insurance  Company,  Hartford,  as 
vice  president  and  head  of  com¬ 
munications.  Earlier,  she  was 
women’s  editor  of  the  now-defurct 
Hartford  Times. 

*  *  it 

Andrew  Borowiec  has  joined  the 
Washington  Times  and  will  be  travell¬ 
ing  throughout  the  Middle  East  and 
filing  stories  from  other  areas.  He 
most  recently  was  Middle  East  and 
Mediterranean  correspondent  for  the 
Chicago  Sun-Times  and  has  reported 
around  the  globe  more  than  three 
decades,  including  13  years  with  the 
Associated  Press  and  nine  years  with 
the  Washington  Star. 

«  «  * 

Gene  Ellis  has  been  named  plant 
manager  for  The  Arizona  Republic! 
The  Phoenix  Gazette.  He  started  with 
the  newspapers  as  a  journeyman 
machinist  in  1968  and  was  made 
general  foreman  in  1978. 


FROM  LOS  ANGELES  ... 

“Cleaning  up  acid  rain  is  going  to  require  a 
deft  political  touch  to  reconcile  the  con- 
flicting  regional  and  economic  interests 


at  stake.  It  will  take  time,  hut  it  is  an 
effort  that  must  start  now.  The  Reagan 
administration  seems  unwilling  to 
face  that  challenging  task,  turning 
instead  to  the  time-honoured  de- 
laying  tactic  of  more  study  .  .  . 

.  .  clearly  enough  is  known  for  action.  ”  ^ 

— From  a  Los  Angeles  Times  editorial. 

A  daily  feature  in  the 

LOS  ANGELES  TIMES-WASHINGTON  POST  NEWS  SERVICE 
1150  15th  St.  NW  Washington,  IX;  2(K)‘’l 

(202)  334-6173 
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Smith 

Virgil  Smith  was  appointed 
administrative  assistant  to  the  general 
manager  of  the  Sacramento  Bee.  In 
addition  to  his  administrative  duties, 
he  will  work  on  projects  in  advertising 
and  production.  Smith  joined  the 
newspaper  in  1971,  working  in  the 
business  department,  and  in  1973 
moved  to  circulation  where  he  served 
as  a  district  manager  and  customer 
service  coordinator.  In  1980,  he  was 
appointed  city  circulation  manager 
and  held  that  position  until  being 
named  circulation  manager  this  past 
February. 

♦  *  ♦ 

Jack  Straub,  national  account 
executive  for  USA  Today  circulation 
sales,  was  appointed  advertising  sales 
representative  and  will  be  based  in  the 
Rosslyn,  Va.,  headquarters  specializ¬ 
ing  in  sales  for  associations  and 
institutions. 

He  was  a  key  member  of  the  launch 
team  organizing  distribution  of  the 
newspaper  in  new  markets.  Before 
joining  USA  Today. 

*  ^  * 

John  Bennett  has  been  promoted 
to  general  advertising  manager  at  the 
San  Bernadino  (Calif.)  Sun. 

Bennett,  who  moved  up  from  major 
accounts  ad  manager,  joined  the 
paper  in  1969  as  an  account  executive. 


Dennis  Shere  has  been  named  pub¬ 
lisher  of  the  Dayton  (Ohio)  Daily 
News  and  the  Journal  Herald,  and 
Robert  H.  Musselman  Jr.  has  been 
named  president  of  Dayton  Newspap¬ 
ers,  Inc. 

Shere  formerly  was  president  of 
DNI,  while  Musselman  was  execu¬ 
tive  vice  president  and  general  mana¬ 
ger.  The  job  responsibilities  of  both 
Shere  and  Musselman  will  continue 
unchanged. 

The  titles  were  announced  by 
Charles  E.  Glover,  president  of 
Cox  Enterprises,  Inc.,  Atlanta. 

Shere  returned  to  Dayton  last 
August  after  serving  as  publisher  of 
the  Springfield  (Ohio)  News-Sun, 
another  Cox  newspaper.  He  began  his 
newspaper  career  as  a  reporter  for  the 
Daily  News  in  1966  and  from  1975  to 
1 980  was  editor  of  the  Journal  Herald. 

Musselman  became  executive  vp 
and  general  manager  of  DNI  in  1977 
after  serving  as  business  manager.  He 
joined  the  newspaper  as  controller  in 
1972. 

♦  *  * 

R.  Lee  Perry,  formerly  editor  of 
the  Lincoln  Herald,  Lincoln  Park, 
N.J.  has  joined  Chellis,  Conwell  & 
Gale,  Portland,  Maine,  advertising 
agency,  as  copywriter. 


Gray 

Thomas  S.  Gray  has  been  named 
editorial  page  editor  of  the  Daily 
News  of  Los  Angeles,  succeeding 
Haig  Keropian,  who  retired.  Gray,  a 
Daily  News  editorial  writer  since 
1979,  has  won  two  “Awards  of 
Excellence”  from  the  Greater  Los 
Angeles  Press  Club. 

Keropian  retired  after  a  journalism 
career  that  spanned  four  decades.  He 
served  25  years  with  the  Daily  News 
after  working  for  the  old  Hollywood 
Citizen.  He  is  a  two-term  past  presi¬ 
dent  of  the  Greater  Los  Angeles  Press 
Club. 

♦  *  * 

Franklin  T.  Weaver  was 
appointed  publisher  of  the  Jackson 
(Mich.)  Citizen-Patriot.  Weaver  has 
been  manager  of  the  newspaper  for  1 1 
years.  He  joined  Booth  Newspapers 
in  1955  as  an  advertising  representa¬ 
tive  for  the  Grand  Rapids  I^ess,  one 
of  eight  dailies  published  by  the  com¬ 
pany  in  Michigan.  Weaver  became 
controller  of  the  Muskegon  Chronicle 
in  1964  and  manager  of  the  Bay  City 
Times  two  years  later. 

:)C  3|c  * 

John  V.  Donnelly,  promotion/ 
research  director  at  the  New  Bruns¬ 
wick  (N.J.)  Home  News,  was  elected 
corporate  secretary  of  the  Home 
News  Publishing  Company  at  the 
annual  meeting.  He  succeeds  Wat¬ 
son  Sims,  who  resigned  as  corporate 
secretary.  Sims  continues  as  editor 
and  vice  president/news  as  well  as  a 
member  of  the  board  of  directors. 

Cathy  Brewis  has  been  promoted 
to  the  newly  created  position  of 
director  of  research  and  promotion  at 
the  Tacoma  (Wash.)  News  Tribune. 
She  has  served  as  research  manager 
for  the  newspaper  since  1977. 

Julie  Sarff  moves  into  the 
position  of  research  coordinator  after 
four  years  as  research  assistant. 

Michael  Blondin  is  the  promotion 
coordinator.  He  previously  was  pro¬ 
motion  assistant  with  the  Riverside 
(Calif.)  Press-Enterprise. 
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An  expert  source  for  stories  on  ... 

Pollution  and  Underground  Storage  Tanks 

Death,  cancer,  birth  defects  and  miscarriages  have  been  blamed  on  underground 
tanks  leaking  petroleum  and  other  chemicals  into  soil  and  water  supplies.  Facts  about 
dangers  and  damages  usually  are  available. 

But  WHY  a  tank  fails  is  important,  too. 

The  number  of  stories  about  pollution  from  underground  tanks  is  growing.  If  you’re 
covering  one,  get  authoritative,  straightforward  information  by  calling: 

STEEL  TANK  INSTITUTE 


312/498-1980 


or  write  for  a  rtews  media  information  kit: 

Steel  Tank  Institute 

666  Dundee  Rd..  Suite  705,  Northbrook  IL  60062 
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New  Ottaway  title 

James  H.  Ottaway  Sr.,  founder  of 
Ottaway  Newspapers,  Inc.,  has  been 
named  to  the  new  position  of  founding 
director  by  the  ONI  board  of 
directors. 

In  addition,  two  Ottaway 
executives  have  been  elected  to  one- 
year  terms  on  the  board.  They  are 
Richard  A.  Myers,  vicepresident/ 
newspaper  operations,  and  Robert  S. 
Van  Fleet,  vice  president/news  and 
research. 

Ottaway,  now  72,  started  what 
became  a  21-newspaper  group  of  dail¬ 
ies  in  10  states  back  in  1936. 

ONI  merged  with  Dow  Jones  &  Co. 
in  1970.  Ottaway  served  as  president  of 
ONI  until  1967  and  chairman  until 
1979.  He  retired  last  year  from  the 
Dow  Jones  board  of  directors. 

Myers  joined  the  Danbury  (Conn.) 
News-Times,  an  Ottaway  newspaper, 
in  1968  as  advertising  and  promotion 
manager.  He  subsequently  held  the 
positions  of  advertising  director, 
business  manager,  and  general  mana¬ 
ger  until  1972  when  he  was  named 
publisher.  In  1980,  Myers  was 
appointed  a  vice  president  for  news¬ 
paper  operations. 

Van  Heet,  former  managing  editor 
of  the  Middletown  (N.Y.)  Times 


OBITUARIES— 


Dan  Griffin,  46,  a  writer  and  edi¬ 
tor  with  the  Washington  Post,  died  of 
cancer  April  25.  He  was  editor  of  the 
Weekend  section  and  editor  of  Cur¬ 
sors!,  an  in-house  publication. 

*  ♦  * 

Donal  F.  MacPhee,  81,  retired 
assistant  city  editor  of  the  Springfield 
(Mass.)  Daily  News,  died  April  22.  He 
also  served  as  an  entertainment  critic 
and  covered  the  Massachusetts  state 
house  for  a  sister  paper,  the  Spring- 
field  Morning  Union. 

*  ♦  * 

Darwin  Engen  Schultz,  66,  form¬ 
er  circulation  director  of  the  Salinas 
Californian,  died  April  10  at  Salinas 
Valley  Memorial  Hospital.  He  was 
with  the  Californian  for  22  years. 

*  * 

Howard  E.  Silberstein,  77,  form¬ 
er  owner  and  publisher  of  the  Catskill 
(N.Y.)  Daily  Mail,  died  April  15  at  his 
winter  home  in  Vero  Beach,  Fla. 

♦  ♦  ♦ 

Jerry  Williams,  40,  assistant  su¬ 
pervisor  of  the  Hartford  (Conn.) 
Courant  electronics  department  and  a 
former  Courant  photographer,  died 
April  18. 
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ELECTED  PRESIDENT— 

Doug  Duncan,  publisher  of  the  Shel¬ 
ton  Clipper  and  the  Gibbon  Reporter, 
was  elected  president  of  the  Nebraska 
Press  Association  during  the  1 1 0th 
annual  convention  in  Kearney.  Duncan 
succeeded  Ken  Kouffold,  publisher  of 
the  Dodge  Criterion. 

Duncan  has  served  on  the  associa¬ 
tion  board  of  directors  since  1 977  and 
was  vice  president  last  year. 

He  and  his  wife,  Jerrylynn,  hove 
been  publishers  at  Shelton  since  1 964 
and  before  that  he  was  with  the  Kear¬ 
ney  County  Nevrs  at  Minden,  his  home 
tovm. 

Herald-Record,  joined  the  group  in 
1956.  He  instituted  and  became  chief 
of  Ottaway  News  Service  in  I%3  and 
was  named  an  assistant  vice  president 
of  ONI  in  1970  and  vice  president  in 
1979. 

Ernie  Pyle  honored 

The  first  civilian  to  have  a  building 
named  for  him  on  an  active  U.S. 
Army  installation  is  the  late  war 
correspondent  Ernie  Pyle. 

The  media  center  at  Fort  Jackson, 
Columbia,  S.C.,  was  dedicated  to 
Pyle’s  memory  by  Army  Secretary 


John  O.  Marsh  Jr.  The  center  contains 
all  of  the  Pulitzer  Prize  journalist’s 
published  books  and  even  the  Zippo 
lighter  that  was  to  be  presented  to  him 
at  war’s  end. 

Pyle’s  calling  cards  wherever  he 
went  were  those  lighters. 

Attending  the  media  center  dedica¬ 
tion  ceremony  on  the  anniversary  of 
the  correspondent’s  death,  April  18, 
1945,  were  veterans  of  the  77th 
Infantry  Division.  Pyle  was  with  the 
77th  when  he  was  struck  down  by  a 
Japanese  sniper  on  the  island  of  le 
Shima. 


CAN  WE  TALK? 


If  you  have  questions  on 
chemicals  or  the  chemical 
in(justry,  call: 

The  Chemical  Inidustry 
Facts  Line 

Ask  for  Jeff  Van  or 
Tom  Gilroy 


CHEMICAL  MANUFACTURERS  ASSOCIATION 

2501  M  Street.  N.W..  Washington,  D.C.  20037  • 


Press  manipulation 

(Continued  from  page  9) 


whose  members  are  appointed  by  the 
government,  as  a  refuge  for  “spa¬ 
vined,  senile  party  hacks  and 
thieves.” 

Describing  the  prime  ministership 
as  “an  elected  dictator  for  five 
years,”  Fotheringham  said  the  gov¬ 
ernment  uses  its  considerable  re¬ 
sources  to  cover-up  or  downplay 
news  items. 


“It’S  easier  to  use  tv  than 
the  writing  press  because 
they  always  need 
something  for  the  evening 
news,”  he  added. 


“It’s  often  said  that  if  Watergate 
had  happened  in  Canada,  we  never 
would  have  heard  of  it.  It  would  have 
been  squelched  quite  easily,”  he  said. 

For  his  part,  Davey,  who 
introduced  Fotheringham  to  U.S. 
publishers  as  “our  answer  to  Howard 
Cosell,”  said  Canadian  newspapers 
are  powerful  institutions  which  build 
up  politicians  and  then  tear  them 
down. 

As  the  columnist  nodded  his  head  in 
agreement,  Davey  said  Fotheringham 
had  been  “one  of  the  foremost  pro¬ 
ponents  of  Trudeau-mania.” 

“The  manipulation  is  not  all  on  the 
part  of  politicians.  The  media  are 
manipulators  —  they  manipulate  the 
politicians,”  Davey  said. 

He  also  criticized  the  concentration 
of  newspaper  ownership  in  Canada, 
where  two  chains,  Southam  and 
Thomson  Newspapers  Ltd.,  account 
for  more  than  h^f  the  country’s  total 
circulation. 
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“In  this  country,  and  I  believe  in 
the  U.S.  as  well,  too  few  people  own 
too  many  papers,”  he  said. 

But  the  reporters  on  the  panel  scof¬ 
fed  at  the  idea  that  the  news  media 
was  very  powerful. 

“The  thought  that  the  press  is  more 
powerful  than  government  —  here  on 
Parliament  Hill  or  in  D.C.  —  is 
ludicrous,”  Fotheringham  said. 

Referring  to  embattled  Reagan 
administration  officials  who  remain 
on  the  job  despite  numerous  press 
accounts  of  possible  wrongdoing, 
Germond  asked  Nofziger,  “If  we’re 
so  powerful,  why  are  they  still  (in 
office)?” 

“We  (journalists  )  have  never 
nominated  or  elected  the  candidate 
who  was  the  favorite  of  reporters,” 
Germond  continued. 

In  1980  the  reporters’  favorite  was 
Howard  Baker  and  in  1976  was  Mo 
Udall,  Germond  said;  both  dropped 
out  of  their  races  long  before  the 
nominating  convention. 

But  neither  did  the  U.S.  reporters 
think  that  politicians  and  the  govern¬ 
ment  were  able  to  manipulate  the 
press  as  it  once  did. 


‘7/ie  working  press  in 
Ottawa  are  far,  far  tougher 
on  Canadian  politicians 
than  the  working  press  in 
Washington,”  Canadian 
Senator  D.  Keith  Davey 
said. 


“Two  things  have  worked  to  lessen 
manipulation,”  Germond  said.  “One 
is  that  the  press  has  gotten  better. 
There  are  younger,  more  sophisti¬ 
cated  guys  out  there.” 

Paradoxically,  the  second  reason  is 
the  increasing  importance  of  political 
consultants  like  Garth  and  Nofziger, 
Germond  said. 

While  they  are  certainly  trying  to 
use  the  press  to  advance  their  candi¬ 
dates  or  politicians,  their  livelihood 
depends  on  at  least  limiting  their  man¬ 
ipulation,  Germond  said. 

“They  have  on-going  relationships 
(with  reporters)  that  will  go  on  and  on 
through  many  campaigns,”  he  said. 
“What  they  have  is  their  credibility, 
so  there  is  a  bottom  line  beyond  which 
they  will  not  go”  in  selling  a  story. 

Consultant  Garth  said  that  was  par¬ 
ticularly  true  at  the  state  level. 

“In  the  state  races,  reporters  know 
the  players  because  it’s  their  turf. 
You’d  better  have  something  realistic 
and  honest,  because  once  they  catch 
you  in  a  lie,  they  are  never  going  to 
trust  you  again,”  he  said. 


However,  reporters  can  be  fooled 
with  an  artful  line,  said  the  sleepy- 
eyed  Nofziger,  characteristically 
rumpled  and  smoking  a  cigar  through 
the  discussion. 


At  one  point 
Fotheringham  described 
the  Canadian  Senate, 
whose  members  are 
appointed  by  the 
government,  as  a  refuge  for 
“spavined,  senile  party 
hacks  and  thieves.” 


“The  important  thing  is  to  develop 
an  important-sounding  line  to  impress 
the  average  reporter  that  you’ve  got 
an  inside  line,  or  you’re  an  expert,” 
he  said. 

A  good  example  was  the  1976  Re¬ 
publican  Party  race  for  the  pre¬ 
sidential  nomination,  Nofziger  said. 
Although  he  and  other  Reagan  cam¬ 
paign  officials  knew  their  man  did  not 
have  a  chance  against  incumbent 
President  Gerald  Ford,  they  managed 
right  up  to  the  convention  to  convince 
the  news  media  that  the  race  was 
close,  he  said. 

Washington  correspondent  Boyd 
said  reporters  must  watch  that  the 
normal  symbiotic  relation  between 
press  and  politician  does  not  go  too 
far. 

“Use  the  press?  Of  course,  (politi¬ 
cians)  use  the  press.  Misuse  the 
press?  Well,  it’s  our  business  to 
beware  of  that,”  he  said. 

Reuters  to  launch 
world  pix  service 

Reuters  will  launch  a  worldwide 
news  picture  service  early  in  1985. 

The  Company  plans  an  operation 
which  will  transmit  pictures  around 
the  world  at  high  speed  using  the  lat¬ 
est  digital  data  compression  tech¬ 
niques.  It  will  add  staff  photograhers 
and  editors  to  many  of  its  bureaus  and 
will  open  major  photo  editing  centers 
in  Asia,  America  and  Europe. 

The  service  will  distribute 
photographs  in  color  and  black  and 
white.  High  speed  inter-continental 
transmission  techniques  and  local 
editing  centers  will  enable  Reuters  to 
offer  services  closely  tailored  to  local 
markets. 

The  new  service  will  use  the 
existing  communications  network  of 
Reuters  which  delivers  media  and 
financial  services  all  over  the  world. 

A  spokesman  said  the  new  service 
would  represent  a  heavy  investment 
in  staff  and  new  technology. 
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Impact  ’84  —  issues  and  answers 

The  1984  ANPA  Operations  Management  Conference  and 
Exposition,  to  be  held  June  9  through  13  in  the  Georgia  World 
Congress  Center  in  Atlanta,  will  focus  on  the  challenges  of  new 
forms  of  distribution,  increased  demands  for  high  quality  color 
printing,  environmental  issues  and  electronic  publishing. 

“Anywhere  two  or  more  newspaper  people  gather  today,  the 
main  topics  of  conversation  are  distribution  and  color,”  comments 
Kenneth  C.  Bronson,  vice  president  of  Affiliated  Newspapers, 
Stauffer  Communications,  Inc.,  and  chairman  of  the  ANPA 
Operations  Management  Conference  arrangements  committee. 

Expert  speakers  and  panelists  representing  large  and  small 
newspapers  from  the  United  States  and  Canada,  manufacturers, 
government,  advertising  agencies  and  retail  advertisers  will 
analyze  the  issues  and  help  newspaper  operations  managers 
develop  sound  strategies  for  competing  in  the  ever  changing 
media  marketplace. 

ANPA  plans  conference  sessions  dealing  with  demands  for 
high-quality  color  printing,  shared  mail,  strategic  packaging  and 
pricing,  covering  the  market,  maintaining  mailing  lists,  on-  and 
off-line  inserting,  electronic  publishing,  personal  computers,  press 
decisions,  pagination  and  telephone  systems. 

The  show  will  be  the  largest  ever  in  the  United  States,  giving 
testimony  to  the  health  and  economic  viability  of  the  newspaper 
business  and  of  its  suppliers. 

ANPA  estimates  that  more  than  200  manufacturers  of 
newspaper  equipment  and  supplies  have  reserved  more  than 
230,000  square  feet  of  exposition  space  on  the  floor  of  the 
convention  center,  exceeding  last  year’s  space  reservation  rate  by 
25,000  square  feet.  And  attendence,  which  was  10,500  last  year  in 
Las  Vegas,  is  expected  to  increase  substantially. 

The  Atlanta  Hyatt-Regency  and  the  Atlanta  Hilton  will  serve 
as  headquarters  hotels  for  the  show,  and  shuttle  buses  will  be 
operating  to  and  from  all  convention  hotels.  A  one-time 
registration  fee  of  $25  will  cover  admission  to  all  sessions  and  the 
equipment  exposition. 

Special  domestic  airfares  are  available  through  Delta  Airlines, 
the  official  conference  carrier,  and  special  auto  rental  rates  have 
been  arranged  through  Hertz,  the  official  rental  agency. 

E&P  again  this  year  has  surveyed  exhibitors  in  an  attempt  to 
give  operations  executives  a  head  start  in  planning  what  they 
want  to  see  at  the  show.  The  supplier  briefs  begin  on  page  20e. 


An  operating  system  called  UNIX 
could  make  life  much  easier  in  the 
newspaper  production  environment, 
says  the  systems/production 
manager  for  the  daily  newspaper  of 
Brigham  Young  University..  Page  2e 


Remember  the  Linotype?  There’s 
a  printing  plant  in  Queens,  N.Y. 
that  only  recently  abandoned  the 
machine . Page  4e 


Newspapers  who  plan  to  test 
their  color  reproduction  capability 
in  Kodak’s  ‘Run  for  the  Money’ 
contest  this  year  are  literally 
‘clowning’  around . PageSe 


Cover  story.  Getting  the  best 
color  reproduction  is  a  complicated 
process.  The  Hackensack  (N.J.) 
Record's  quality  control  coordinator 
explains  how  the  newspaper 
acMeves  some  really  spectacular 
color  reproduction . Page  6e 


An  analyst  with  the  Cambridge, 
Mass.-based  Arthur  D.  Little 
Company  analyzes  some  of  the 
trends  that  may  affect  the  forms  and 
formats  of  newspaper  distribution  in 
coming  years . Page  12e 


NAPP  Systems,  Inc.,  will  again 
recognize  quality  letterpress 
repr^uction  at  this  year’s  ANPA 
OMC&E . Page  14e 


List  of  exhibitors....  Page  16e,  18e 
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On  the  Cover  is  E&P’s 
Jacqueiyne  Mountcastle’ s  photo  of 
the  quiet  room  at  the  Hackensack 
(NJ.)  Record  —  where  quality  color 
reproduction  is  a  daily  routine. 
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Betting  the  right  horse? 

A  common  operating  system,  called  UNIX 
will  allow  a  greater  measure  of  systems  standardization 


By  Daryl  R.  Gibson 

Five  years  ago,  newspapers  caught 
up  with  the  edge  of  technology.  Now, 
again  on  the  forefront,  we  are  starting 
to  find  a  standard  bearer  for  the  new 
technology,  pagination.  But  are  we 
hooking  our  carts  to  the  right  horse  for 
the  future?  An  examination  of  the 
present  shows  that  perhaps  we  are 
missing  the  boat. 

Surely  in  office  automation  and  text 
processing,  we  newspapers  were  on 
the  leading  edge.  Few  text  processing 
systems  have  come  close  to  the  level 
of  sophistication  and  capabilities  of 
our  current,  even  outdated  news¬ 
paper  systems.  Our  systems  exhibit  a 
huge  ability  in  both  data  base  manage¬ 
ment  and  standardization.  We’ve  got 
a  few  standards  .  .  .  the  AN  PA  wire 
handling  codes,  for  example,  are  a 
standard  that  newspaper  systems  are 
expected  to  agree  with.  This  has 
allowed  our  systems  to  accept  data 
from  wire  services,  remote  terminals, 
and  other  systems. 

But  what  we  need  are  more  stan¬ 
dards.  And  the  technology  is  now 
emerging  in  the  computer  industry 
where  we  could  unlock  the  chains  of 
vendor  dominance  that  are  now 
existing  in  the  industry  and  move  to  a 
better  market.  Adoption  of  standards 
that  would  be  common  over  all  new 
systems  would  allow  us  to  take  the 
best  possible  equipment  and  software 
from  wherever  we  wished,  and  merge 
it  together  for  our  individual  needs. 

Think  of  a  world  where  the  same 
software  would  run  on  whatever 
machine  we  wished  to  buy.  No  longer 
would  we  be  required  to  deal  with 
only  DEC,  or  only  Atex.  If  we  cur¬ 
rently  have  a  DEC  system  and  we 
wish  to  update  it,  we  could  buy  soft¬ 
ware  from  Hastech,  if  it  seems  the 
best.  If  we  have  Atex  equipment,  we 
might  buy  a  classified  manager  from 
CSl  or  Sll. 

What  we  would  do  is  unleash  our¬ 
selves  from  the  stranglehold  our  ven¬ 
dors  now  have  on  us.  Few  newspap¬ 
ers  have  the  exact  same  organization. 
But  many  have  the  exact  same  news¬ 
paper  systems. 


Imagine  a  newspaper  executive 
updating  his  newspaper  system  with¬ 
out  discarding  his  current  terminals, 
computer,  and  disk  drives.  An 
industry  where  an  editor  from  a  large 
daily  could  migrate  to  a  smaller  paper 
with  different  hardware,  and  find  the 
same  software,  with  the  same  com¬ 
mands  and  possibilities.  Imagine 
chains  of  newspapers  connected  via 
electronic  mail,  or  networks  of 
independent  papers  tied  together  for 
advertising  distribution  or  library 
support. 

Imagine  a  reporter  from  Des 
Moines  sending  a  note  to  another 
reporter  from  San  Francisco  without 
ever  leaving  his  desk.  How  about  a 
centralized  library  system  where 
national  stories  are  archived  and 
indexed?  How  about  a  spelling  and 
grammar  checking  program  that 
would  take  care  of  many  of  the 
punctuation  and  style  mistakes  that 
reporters  make? 

Of  course,  you’d  want  to  add  in 
communications  software  to  tie  in 
with  business  systems,  circulation, 
and  local  library  functions.  And  you’d 
probably  want  the  ability  to  distribute 
ads  over  this  network  in  a  form  that 
any  typesetter  can  reproduce  as  is, 
without  ever  having  to  be  recoded. 

Sounds  pretty  good,  doesn’t  it? 

Well,  it  already  exists. 

No  doubt  many  of  you  have  heard 
of  AT&T’s  much-touted  entry  into 
the  mini  and  micro  computer  market. 
But  perhaps  you  haven’t  heard  of  the 
operating  system  those  computers 
will  be  running,  an  operating  system 
called  UNIX. 

UNIX  (a  trademark  of  AT&T  Bell 
Laboratories),  was  developed 
initially  almost  as  a  hobby  by  Bell 
Labs  programmers.  In  developing  it, 
they  put  into  it  capabilities  to  analyze 
text,  send  files  over  long  distances  via 
phone  lines,  format  files  for  typesett¬ 
ing,  customize  files  and  needs  to  an 
individual  user,  mail  notes  electroni¬ 
cally  across  country,  and  a  myriad  of 
other  qualities  from  simple  word  pro¬ 
cessing  to  list  generation  and  sorting. 


UNIX  supports  several  programm¬ 
ing  languages,  and  more  are  being 
added  all  the  time,  meaning  that  many 
applications  currently  running  on 
newspaper  systems  can  be  trans¬ 
ferred  over  to  it. 

But  the  beauty  of  all  this  is  that 
UNIX  is  transportable.  That  means 
any  application  developed  on  a 
UNIX-based  machine  can  be  easily 
transferred  to  another  UNIX 
machine,  even  if  the  vendors  are  dif¬ 
ferent. 

Think  ofthis  for  a  moment.  Perhaps 
your  newspaper  currently  runs  a  DEC 
PDP  1 1/70.  You’ve  been  looking  at  all 
the  vendors,  but  still  haven’t  seen  one 
you  really  like.  But  you  want  to  add 
pagination. 

If  you  wanted,  you  could  install 
UNIX  on  that  system,  add  newspaper 
application  programs,  and  support 
your  current  terminals,  printers,  and 
peripheral  equipment. 

That  same  software  could  be  runn¬ 
ing  on  a  smaller  computer,  for 
example,  the  Dual  system  exhibited 
in  Las  Vegas  by  UPl  last  year. 
Reporters  on  both  papers  could  be 
running  the  same  software,  with  the 
same  capabilities,  and  without  buying 
any  new  hardware. 

Plus,  with  the  number  of  program- 
ers  skilled  in  UNIX’s  chief  pro¬ 
gramming  language,  “C”,  adding  in- 
house  developed  specialized  applica¬ 
tion  programs  (and  selling  those  pro¬ 
grams  to  other  papers)  is  a  minor 
undertaking.  The  framework  is 
already  there. 

Let’s  demand  that  our  vendors  sup¬ 
port  UNIX.  They  won’t  want  to.  Why 
should  they?  If  DEC  commits  you  to  a 
system  that  only  runs  on  DEC  hard¬ 
ware,  look  at  the  hold  they’ve  got.  If 
you  love  the  Hastech  Magician®  ter¬ 
minal,  you’ve  must  buy  their  whole 
system.  Of  course  they  want  you  in 
their  ballpark.  They  are  controlling 
us,  not  the  other  way  around. 
Intelligent  software  developers  would 
have  figures  out  by  now  that  if  their 
software  runs  under  UNIX,  they 
(Continued  on  page  I4e) 
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^Acceptance? 

Xenotron 

has  installed  close  to 
10  layout  terminals 
every  month  for  the 
past  five  years!^^ 

One  of  the  first  questions  our  salesmen 
get  about  Xenotron  video  display  termi¬ 
nals  is  "Who  else  is  using  them?"  It's 
smart  to  ask.  And,  at  Xenotron,  you’ll 
find  the  answer  reassuring.  Close  to  5(X) 

Xenotron  systems  have  already  been  in¬ 
stalled  in  the  U.S.  and 
overseas.  High  perfor¬ 
mance  at  an  affordable 
price  is  why.  Users  range 
from  small  weeklies  to  ma¬ 
jor  metropolitan  dailies.  We 
also  have  systems  for  forms 
printers  and  for  periodical 
and  catalog  page  makeup. 

Our  XTPS  7800  newspaper  front- 
end  system  has  won  wide  acceptance, 
too.  Fifty-five  installed  to  date.  Xeno¬ 
tron.  The  broadest  line  of  its  kind  in  thp 
industry.  And,  when  you  take  the  Xeno¬ 
tron  path,  what  you  decide  on  today  you 
can  build  on  tomorrow.  You're  never 
out-dated  . . .  never  at  a  dead  end. 

Write  or  call  for  literature  on  the 
Xenotron  family. 


600  West  Cummings  Park 
Woburn,  Massachusetts  01801 
Tfel:  (617)  933-7860 
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Ottmar  was  here 


The  Unotype  machine,  once  the  workhorse  of  the  industry, 
is  fast  fading  into  memory,  museums  and  newspaper  iobbies 


By  Jacquelyne  Mountcastle 

It  reminded  me  of  that  silly  song 
about  music  going  ’round  and  ’round 
I’d  learned  (and  sung  many  times)  as 
a  child. 

But  it  wasn’t  a  valve  on  a  wind 
instrument  that  was  being  pushed. 
And  it  wasn’t  really  music  that  was 
being  made. 

The  sound  started  with  keys  on  a 
keyboard,  which  in  turn  produced  a 
series  of  mats,  hollowed  out  in  the 
back,  that  were  matched  to  corre¬ 
sponding  letters,  spaces  and  charac¬ 
ters. 

The  mats  would  shift  to  a  spot 
where  elongated,  20-25  pound  strips 
of  hot  lead  called  pigs  would  melt  to 
fill  the  cavity  in  the  back  of  each  mat. 
Words  were  formed  by  a  series  of 
mats  called  slugs  and  then  were  sepa¬ 
rated  by  other  mats  called  space 
bands.  The  end  result  was  sentences, 
paragraphs,  stories,  and  finally, 
newspapers. 

The  final  step  in  the  printing  phase 
was  to  arrange  the  type  in  galley  trays 
from  which  preliminary  proofs  were 
pulled.  Often  hand-set  and  machine- 
set  type  were  brought  together  at  this 
point. 

The  first  step  then  in  the  second 
phase  was  make-up,  in  which  hand 
compositors  (make-up  men)  assem¬ 
bled  and  arranged  type  into  pages. 
Final  proofs  were  pulled  and  then  on 
to  the  cameraman  and  stripper,  to 
shoot  and  prepare  the  pages  for  the 
presses. 

It  should  be  noted  here,  that  the 
cycle  of  composition  comprised  four 
phases:  storing,  assembly,  justifica¬ 
tion  and  distribution.  The  matrix  took 
the  place  of  the  type  and  the  space 
band  that  of  the  space.  These  were 
stored  in  magazines  which  took  the 
place  of  the  type  case,  assembled 
automatically  in  the  assembling  ele¬ 
vator  (serving  the  same  purpose  as  the 
composing  stick).  The  lead  then  soli¬ 
dified  the  process. 

This  was  printing  as  it  originated,  as 
it  was  done  for  many  decades,  as  it 
will  always  be  thought  of  when  the 


Photo  above  shows  overview  of  linotype  machines  with  magazines  in  place. 

Below,  close-up  of  system  showing  'pig'  about  to  melt  into  mats, 
name  of  Ottmar  Mergenthaler,  the 
accepted  inventor  of  this  form  of  com¬ 
munication,  is  mentioned. 

Most  of  the  machines,  those  known 
as  Linotypes,  are  now  gone. 

But  until  a  year  ago,  the 
International  Newspaper  Printing 
Company,  Inc.,  Long  Island  City, 

N.Y.,  still  used  Linotypes.  Until  the 
machines  were  retired,  the  plant  was 
one  of  very  few  in  the  country  that 
was  not  yet  caught  up  in  the  cold-type 
composition  era,  let  alone  the  brave 
new  world  of  computer  graphics  and 
electronic  typesetting. 

“It  was  difficult  to  concentrate  on 
both  composing  and  press  runs,  and 
so  we  had  to  make  a  decision,’’  said 
Alan  Mayer,  plant  manager. 

Since  papers  which  the  INP  had 
printed  for  many  years  were  leaving 
for  more  updated  cold-type  systems, 
the  decision  to  roll  the  presses  and 
close  down  the  typesetting  section  Photos  oy  j.  wountcastie 

was  made.  Eventually  the  c^l  for  hot  The  linotype  is  almost  virtually 
press  systems  became  totally  gone,  but  an  entire  century  can  boast 
inaudible,  and  the  linotypes,  at  this  of  Mr.  Mergenthaler’s  contribution  of 
Long  Island  City  plant,  were  dis-  1884.  Only  time  will  decide  on  the  life 
mantled  and  carted  away  for  scrap,  of  its  replacement. 
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‘Clowning  with  color’ 


winner  will  be 
awarded  “Best  of 
Show”  honors  and 
an  additional 
$2,000.  Winners 
may  elect  to  have 
cash  grants  made 
in;  the  newspap¬ 
er’s  name  to  a  col¬ 
lege  or  university, 
to  a  charity,  or  to 
the  newspaper. 
The  other  news¬ 
papers  that  enter 
the  contest  will 
receive  a  Certifi¬ 
cate  of  Apprecia¬ 
tion. 

Winners  and 
those  awarded 
honorable  men¬ 
tions  will  be  hon¬ 
ored  by  Kodak  at  a 
special  luncheon 
held  during  the 
A  N  P  A  c  o  n- 
ference.  Kodak 
will  also  promote 
industry  recogni¬ 
tion  for  winners 
through  press  re¬ 
leases  to  trade 
publications  and 
other  publicity 
activities. 

All  entries  will 
be  judged  by  re- 
cognized 
authorities  in  jour¬ 
nalism,  photogra¬ 
phy,  advertising, 
and  printing.  No 
Kodak  employee 
will  act  as  a  con¬ 
test  judge. 

Contest  winners 
and  other  entries 
will  be  displayed  at 
Kodak’s  exhibit  at 
the  ANPA  con¬ 
ference,  and  may 
also  be  used  in 

ciui  y  III  ui  me  associated  pro- 

above  five  Participating  newspapers  will  reproduce  this  photograph.  motions. 

categories  will  be  selected  from  entr-  Africa,  Asia,  and  Australasia;  The  Naestved  Tidende,  Deinark, 

ies  received  from  newspapers  Europe;  and  Latin  America.  was  the  1983  “Best  of  Show’’ winner 

publishing  in  the  following  geograph-  The  20  winners  will  each  receive  in  the  sixth  annual  Run  for  the  Money 

ical  areas:  United  States  and  Canada;  $1,000  (U.S.).  One  overall  worldwide  Color  Contest. 
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Getting  color  right 

Quality  control  makes  the  difference  between 
good  and  spectacular  color  reproduction 


By  Paul  Lynch 

In  order  to  produce  a  consistent 
quality  of  color  at  the  Hackensack 
^.J)  Record,  it  became  necessary  to 
institute  standards  and  procedures 
that  would  ensure  the  excellence  of 
the  printed  product.  We  began  by 
establishing  what  our  particular  print¬ 
ing  characteristics  were. 

Special  targets  were  designed  to 
give  us  feedback  for  our  prepress 
operation.  The  periodic  use  of  test  tar¬ 
gets  similar  to  the  special-design 
house  ad  not  only  explained  to  the 
reader  how  color  works,  but  provided 
important  information  on  dot  gain, 
slur  and  gray  balance.  The  collected 
data,  interpreted  by  a  reflection 
densitometer,  helped  to  establish  the 
proper  aim  points  and  tonal  weight  of 
the  process  halftone  curve.  Having 
this  vital  information  enabled  us  to 
tailor  our  prepress  separations  to 
allow  for  dot  gain  on  press. 

In  our  introduction  to  offset,  we 
found  it  necessary  to  temporarily  run 
a  color  bar  at  the  bottom  of  a  feature 
page.  By  utilizing  both  densitometry 
and  visual  examination,  we  began  to  I 
understand  the  critical  effect  of  trap-  j 
ping  one  ink  layer  upon  another.  As 
water  levels  were  brought  down, 
changing  color  hues  were  more  dis¬ 
cernible  to  the  pressman’s  eye. 

The  introduction  of  densitometers 
in  the  pressroom  improved  spot  color 
and  black  densities.  Standard  densi¬ 
ties  were  established  by  assigning  a 
numerical  value  to  each  color  and  to 
black.  This  resulted  in  greater  con¬ 
sistency  from  press  to  press,  through¬ 
out  the  entire  run. 

It  was  apparent  that  any  serious 
quality-control  program  had  to 
include  some  measure  of  predictabil¬ 
ity.  Controlling  the  variables  of  the 
materials  was  of  utmost  importance. 
The  material  that  has  the  most  pro¬ 
found  effect  on  print  quality  is  news¬ 
print. 

It  is  imperative  that  sheets  be 
examined  for  uniformity.  A  simple 
examination  on  a  light  table  can  single 
out  which  sheet  is  the  most  uniform 
and  free  of  clump  formations. 


It  is  clump  formations  that  create 
peaks  and  valleys  in  ink  absorption. 
Without  uniform  coverage  of  ink,  sur¬ 
face  fiber  will  reflect  light  back  to  the 
reader’s  eye,  thus  desaturating  color 
reproductions.  This  is  known  as 
“galvanizing.”  It  gives  the  appear¬ 
ance  of  an  overall  reduction  in  satura¬ 
tion  and  contrast  of  colors. 

Optimum  color  reproduction 
depends  on  good  contrast  and  a  clean¬ 
looking  sheet.  Opacity  is  important 
because  the  least  amount  of  show- 
through  provides  the  best  overall  con¬ 
trast.  Densitometry  comparison  of 
the  newsprint  from  different  vendors 
revealed  a  wide  range  in  opacity. 

Instruments  such  as  the  Tech- 
nibright  opacity/color  tester, 
interfaced  with  a  Hewlett  Packard  HP 
85B  computer,  give  us  fast  and 
accurate  readings  to  compare  with 
both  ANPA  and  Tappi  standards. 
Brightness,  color,  opacity  and 
smoothness  are  all  integral  to 
optimum  color  reproductions. 

We  do  not  have  to  stress  how  crit- 
I  ical  runability  is  for  print  quality. 
Crisp,  sharp  color  reproductions  are 
only  possible  when  four-color 
registration  is  achieved.  Rolls  that  are 
not  wound  properly  lead  to  a  host  of 
problems,  some  of  which  are  color 
misregistration,  uneven  tension  and 
possible  breaks.  The  fault  usually  lies 
in  uneven  caliber  profile  and  winding 
tightness. 

A  special  gauge  called  a  role- 
hardness  tester  measures  the  hard¬ 
ness  profile  and  detects  soft  spots 
across  the  roll.  This  instrument  is 
much  more  accurate  than  a  wood  pad¬ 
dle  or  bat.  It  is  equally  important  to 
use  a  tightness  tester  to  measure  how 
uniform  the  winding  tension  is  on  both 
sides  of  the  roll,  from  the  core  to  the 
outer  edge. 

Daily  monitoring  of  ph  and  conduc¬ 
tivity  of  both  fountain  solution  and 
water  has  helped  us  to  detect  changes 
that  might  have  an  adverse  effect  on 
the  printed  page.  It  is  also  very 
important  for  quality  control  that  a 
study  of  material  compatibility  be 


undertaken  before  the  selection  of 
materials. 

Coordinating  purchases  from  dif¬ 
ferent  vendors,  such  as  ink  and  foun¬ 
tain  solution,  is  essential.  Water  pick¬ 
up  curves  should  be  created  with  the 
coordinated  choice  of  inks  and  foun¬ 
tain  solution.  Tests  by  the  ink  com¬ 
pany  revealed  greater  compatibiliy  of 
ink  with  a  neutral  fountain  solution 
rather  than  with  the  commonly  used 
alkaline  solution.  Our  plate 
manufacturer  also  agreed  that  plate 
life  would  be  further  extended  with 
the  use  of  a  neutral  solution. 

With  the  comforting  feeling  that  we 
had  controlled  the  many  variables 
presented  by  our  materials,  the  next 
step  was  to  control  variables  from  the 
original  to  the  press. 

Let’s  start  with  the  originals  and 
walk  through  the  printed  page, 
identifying  the  key  elements  of  quali¬ 
ty  control.  To  achieve  optimum  quali¬ 
ty  color,  the  selection  of  the  original 
copy  must  be  based  on  whether  the 
copy  is  suitable  to  newsprint 
reproduction.  It  should  be  recognized 
that  the  original  transparency  has  a 
brightness  range  that  cannot  be 
matched  on  the  printed  page.  We  can¬ 
not  duplicate  the  brightest  white  and 
the  darkest  detail  of  the  original  with 
the  limited  printing  range  of  offset 
newsprint  reproduction.  In  other 
words,  it  should  be  obvious  that  the 
absolute  brightest  range  we  can 
achieve  on  the  printed  page  is  limited 
by  the  brightness  of  the  paper  and  by 
how  effectively  we  can  lay  down  our 
four-process  color  inks.  What  often 
occurs  is  that  color  transparencies  are 
chosen  according  to  what  is  most 
pleasing  to  the  human  eye.  Originals 
with  striking  contrast  are  often  cho¬ 
sen  as  “can’t-miss”  color  reproduc¬ 
tions.  Ironically,  these  high-contrast 
or  long-range  transparancies  have  to 
be  compressed  in  the  separation  pro¬ 
cedure  in  order  to  record  all  the 
information  within  the  limited  range 
of  newsprint  reproduction.  The  re¬ 
sults  are  often  disappointing  because 
(continued  on  page  8e) 
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CRASH-PROOF  EDITING 

A  superior  editioral  system;  its  microcomputers  and 
data  networks  have  built-in  redundancy  at  no  penalty 
in  cost.  Standardized  moduiar  components  make 
servicing  fast  and  simple. 


SYSTEMS  OF  ALL  SIZES 

Newsset  links  dozens  of  high  speed  editorial 
microcomputers  with  up  to  3  biiiion  characters  of 
central  data  storage  available  —  or  brings  the  State 
of  the  Art  to  the  smaiiest  newsroom,  as  well. 


Concept 
Publishing  Co. 


FULL  FUNCTION 

Newsset  captures  high  or  low  speed  wire,  telecom¬ 
municates,  spelis,  sets  ads,  word  processes  and 
drives  all  typesetters  with  a  standard  RS232C  port. 
Easy,  fast  operation  improves  productivity. 


LOWER  COST 

Systems  taiiored  to  your  needs  start  at  less  than 
$2,000  per  Apple®  microcomputer  terminal. 


See  us  in  Booth  801  at  ANPA  in  Atlanta. 


1 26  Monroe  St. 

Beaver  Dam,  Wl  53916 
(414)  887-3731 


Apple  Is  a  registered  IrademerK  of  Apple  Computer,  Cupertino,  CA. 


what’s  printed  is  a  flat,  muddy  version 
of  the  original.  Conversely,  color 
copy  that  is  not  high-contrast  or  long- 
range  will  actually  pick  up  pleasing 
contrast  in  the  separation  process.  It 
should  be  noted  that  the  poor  contrast 
referred  to  is  a  natural  consequence  of 
photography:  lighting,  exposure  and 
processing. 

What  then  is  the  best  way  to  assure 
the  contrast  necessary  for  optimum 
color  reproduction?  It  is  the  choice  of 
color  copy  with  the  most  distinct 
color  shades  and  hue  differences  from 
light  to  brilliant,  saturated  colors. 
Complementary  color  backgrounds 
are  essential  for  accented  portrayal  of 
merchandise  in  color  photography. 
Color  contrast  is  part  of  the  secret  of 
optimum  reproduction. 

One  thing  that  is  definitely  not  con¬ 
ducive  to  quality  color  is  back  light¬ 
ing.  Back  lighting  on  a  subject  will 
cast  shadows  that  will  only  con¬ 
taminate  colors.  For  example,  there  is 
nothing  worse  for  flesh  tones  than  to 
be  back  lighted  in  shade,  and  thus  car¬ 
ry  too  much  cyan  or,  possibly,  black 
contamination.  It  should  be  stressed 
that  successful  color  reproduction 
must  begin  with  originals  that  have 
enough  proper  front  illumination. 

To  some  degree,  color-separation 
equipment  can  pull  out  enough  cyan 
contamination  from  a  flesh  tone  to 
allow  a  presentable  reproduction.  But 
what  was  a  brilliant  green  tennis- 
court  surface,  for  instance,  will  now 
be  light  yellow.  It  should  be  obvious 
that  these  types  of  changes  are 
unacceptable  for  merchandise  in 
advertising. 

Keep  in  mind  that  colors  will  dar-  i 
ken  up  on  newsprint  reproduction. 

This  is  not  to  say  that  there  is  no 
room  for  photo  creativity.  As  long  as 
the  important  elements  of  the  mer¬ 
chandise  or  editorial  subject  matter 
have  enough  front  lighting,  then,  in 
some  originals,  it  is  quite  acceptable 
to  have  only  partial  I'ront  lighting. 

Although  picture  content  is  viewed 
according  to  the  mood  portrayed,  it 
should  be  made  clear  that  hazy,  high- 
sky  conditions  will  subdue  color  bril¬ 
liance  and  contrast,  often  leading  to 
disappointing  reproductions. 

Remember,  too,  that  sharp-focus 
color  copy  will  provide  much  better 
reproduction  than  soft-focused  pic¬ 
tures.  When  examining  a  picture,  re¬ 
ject  those  that  appear  to  be  grainy. 
Enlargements  of  these  photos  will 
only  exaggerate  the  imperfections  or 
graininess. 


Once  the  originals  have  been 
selected,  it  is  very  important  to  have 
optimum  separations  so  that  a  facsi¬ 
mile  reproduction  can  be  achieved. 
The  key  to  quality  color  is 
determining  the  proper  weight  and 
aim  points  of  the  screened  separation. 
Unimportant  highlights  should  be 
dropped  out.  Midtones  should  be 
lightened  up  for  press  gain,  and  the 
range  of  shadows  must  be  maintained 
to  provide  contrast  on  the  printed 
page.  This  is  the  strategic  way  to  take 
advantage  of  the  limited  printing 
range,  resulting  in  optimum  news¬ 
print  reproduction. 

In  many  ihstances,  newspapers  are 
furnished  with  prescreened  sepa¬ 
rations.  The  likelihood  that  these  sep¬ 
arations  will  result  in  good  newsprint 
reproduction  is  remote.  Color  origin¬ 
als  that  are  separated  by  commercial 
printers  usually  carry  too  much  print¬ 
ing  weight  in  the  highlight  to  middle 
tones.  The  reproductions  will  appear 
dark  and  muddy,  with  lack  of  con¬ 
trast. 


One  thing  is  definiteiy  not 
conducive  to  quaiity  co/or 
is  back  iighting.  Back 
iighting  wiii  cast  shadows 
that  wiii  oniy  contaminate 
coiors. 

It  is  advisable  to  contact  the  origin¬ 
al  negatives  to  positive  films.  The  ton¬ 
al  range  from  highlights  to  middle 
tones  can  now  be  reduced  by  over¬ 
exposing  these  positive  screened 
films  back  to  negative  films.  The  half¬ 
tone  dots  will  be  sharpened  or  re¬ 
duced  and  will,  in  effect,  print  less 
ink,  resulting  in  a  cleaner  and  more 
contrasting  reproduction.  Tight 
exposure  increments  should  be 
established  to  provide  controlled 
reproduction  of  halftone  dots. 

Whether  the  separations  are  com¬ 
mercially  done  or  separated  in-house, 
it  is  very  important  to  supply  the  plate 
department  with  hard-dot  negatives. 
Some  first-generation  negatives  con¬ 
tain  dots  with  low-density  fringe  areas 
surrounding  the  dot.  These  color  sep¬ 
aration  negatives  cannot  be  relied  on 
for  predictable  dot  growth.  It  is  our 
policy  at  the  Record  to  supply  hard- 
dot  or  duplicate  negatives  to  the  plate 
room. 

All  plate  room  exposures  must  be 
controlled  using  a  Stouffer  guide. 
Standardize  your  plate  exposures  so 
that  each  plate  is  consistently  exposed 
day  to  day .  This  will  ensure  a  measure 
of  plate  room  predictability.  Plate 


bending  units  and  other  key  equip¬ 
ment  in  the  plate  room  should  be  ser¬ 
viced  regularly  to  screen  out  anything 
that  might  have  an  adverse  effect  on 
print  quality. 

We  have  now  given  the  pressroom 
the  best  possible  image  to  reproduce  a 
facsimile  of  the  color  original.  The 
pressroom  should  only  be  responsible 
for  printing  the  plate,  not  for 
improving  or  correcting  color  hues  or 
adding  or  reducing  printing  weight. 

The  pressroom  is  responsible  for 
successfully  concluding  the  efforts  of 
the  entire  work  force.  Pressroom 
maintenance — in  particular,  that 
which  effects  print  quality — should 
be  closely  monitored.  Roller  settings, 
roller  durometers,  blanket  heights 
and  blanket  conditions  deserve  spec¬ 
ial  attention.  Once  materials  and  con¬ 
ditions  are  controlled,  it  is  up  to  the 
pressroom  operators  to  optimize  print 
(  reproduction.  First,  proper  ink/water 
balance  should  be  achieved.  Failing 
to  do  so  will  only  lead  to  poor  repro¬ 
ductions,  as  color  images  fade  in  and 
out  during  the  run.  Excess  water  will 
lead  to  excessive  dot  gain  and  a  gener¬ 
al  deterioration  of  print  quality, 
water  balance  is  achieved,  it  is  neces¬ 
sary  to  fine-tune  registration  for  the 
sharpest  reproduction.  Color  balance 
and  color  weight  must  then  be  set, 
making  sure  that  the  black  skeleton 
printer  is  at  maximum  density  for 
added  detail  sharpness. 

Color  balance  required  the  careful 
examination  of  all  factors.  Some 
newspapers,  such  as  Gannett’s  USA 
Today,  have  incorporated  specially 
designed  color  bars  to  enable  the 
operator  to  set  color  with 
densitometers.  Many,  however,  rely 
on  human  judgment.  In  the  lattercase, 
optimizing  color  balance  can  be 
difficult.  U sually  highlights  or  quarter 
tones  reveal  which  color  needs  to 
strengthened  or  reduced.  Realizing 
that  only  four  color  inks  are  trapping 
to  make  all  the  color  hues  of  real  lif^e,  it 
then  becomes  quite  simple  to  detect 
which  color — magenta,  cyan  or  yel¬ 
low — is  weak  or  too  heavy.  For 
example,  looking  at  the  lower  left,  if 
areas  of  the  printed  image  appear  too 
violet  and  light,  then  cyan  and  magen¬ 
ta  are  dominant  and  yellow  must  be 
added.  What  is  critical  to  optimum 
color  at  this  point  is  that  the  pressmen 
discern  the  small  changes  in  balance 
that  are  needed  to  enhance  color 
reproduction. 

Quality  objectives  can  be 
established  with  appropriate  guide¬ 
lines  and  standards.  However,  every¬ 
one  involved  must  apply  these  to  en¬ 
sure  quality  control.  Communication 
(Continued  on  page  We) 
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A  few  minutes  after  you 
have  the  final  details  of  a  late- 
breaking  story  (or  classified  ad), 
w)u  can  have  a  printing  plate. 
Ready  to  go  to  press. 

Editors  can  make  last 
minute  changes  on-screen,  literally 
at  the  last  minute.  Recompose 
stories  to  fit  without  going  back 
through  the  front  end  system— or 
down  to  the  composing  room.  Our 
terminal  shows  you  exactly  what 
you’re  going  to  get,  including 
graphics. 

All  set?  Autologic’s  APPS-1 
will  image  your  made-up  page, 
with  graphics,  directly  onto  paper, 
film,  or  printing  plate.  Completely 
paginated  and  t>^set,  in  minutes. 
It  will  either  output  to  Autologic’s 
APS-5  G  typesetter,  or  our  new 
laser  imaging  system. 

Autologic’s  APPS-1 
Paginating  and  Photoimaging 
^stem  is  advanced.  But  it’s 
flexible  enough  to  work  with 
your  exisiting  equipment. 


Feed  it  area- 

composed  text  from  your  front  end.  Or,  let  it  flow  raw  text  into  an  “elec¬ 
tronic  dummy”  on  the  terminal.  Scan  graphics  and  store  them  in  your 


central  data  base,  where  they  are  avaiTable  whenever 
you  need  them. 

Let  us  show  you  how  the  APPS-1  can  help  make 
you  make  the  news  faster.  Contact  Autologic,  Inc.,  ^ 

Product  Marketing,  1050  Rancho  Conejo  Blvd.,  Newbury 
Park,  CA  91320.  (^5)  498-%ll.  A  subsidiary  of  Volt  Information 

Sciences  APPS-1  BY  AUTOLOGIC#  i 

Paginating  and  Photoimaging"'  l^stem 


between  departments  and  respect  for 
each  other’s  limitations  are  also 
essential. 

It  is  imperative  that  a  newspaper, 
through  its  sales  and  production  peo¬ 
ple,  instruct  advertisers,  providing 
guidance  on  what  materials  are  best 
for  newsprint  reproduction. 

Why  wait  until  it’s  too  late  to  advise 
advertisers  of  poor  quality  originals? 
A  brief  meeting  with  the  account’s 
own  production  people,  or  those  peo¬ 
ple  responsible  for  selecting  color 
transparencies,  will  save  much  heart¬ 
ache  in  the  future.  An  invitation 
should  be  extended  to  those  adver¬ 
tisers  planning  to  use  color  to  review 
the  do’s  and  don’ts  of  newsprint  color 
printing.  Work  very  closely  with 
these  accounts  to  help  them  choose 
from  bracketed  exposures  which  ori¬ 
ginal  is  best  for  reproduction.  Let 
Uiem  know  that  The  Record  is  con¬ 
cerned  not  only  with  its  image,  but 
also  with  that  of  the  account.  It  is 
essential  that  there  be  regular  con¬ 
sultations. 

Another  prerequisite  for  quality 
control  of  color  is  proper  pin 
registration.  Pin  registration  begins 
with  page  layout  and  carries  through 
all  the  way  to  the  press. 

Amberlith  masks  for  color  back¬ 
grounds  are  assembled  on  a  special 
four-pin  registration  gig  to  guarantee 
that  the  multimasks  fit  together  and 
that  the  same  masks  can  be  forwarded 
to  the  camera/color  department  main¬ 
taining  exact  position.  On  the  news¬ 
paper  camera  copy  board,  pins  are 
fixed  in  the  exact  position  corre¬ 
sponding  to  a  full  nine-column  page. 
The  masks  and  special  type  of  over¬ 
lays  are  exposed  transferring  the  im¬ 
ages  and  color  windows  to  a  full 
sheet  of  film.  Exact  position  is  main¬ 
tained  with  respect  to  the  film.  Prior 
to  the  exposure  cycle,  the  film  itself  is 
drilled  with  two  holes  that  correspond 
to  both  the  stripper’s  punch  and  plate 
punch  registration.  Black  and  white 
pages  also  maintain  exact  page 
position  and  important  back-to-back 
registration  because  page  layout  grids 
are  predrilled  with  two  holes  that  also 
fix  to  the  camera  copy  board  pins.  The 
prepress  pin  system  maintains 
registration  all  the  way  to  the  plate 
room. 

In  the  plate  room,  special  rubber 
gigs  with  protruding  pins  fix  negative 
and  plate  together.  The  image  is 
exposed  to  the  plate  with  exact 
registration.  The  plate  has  been  pre¬ 
viously  punched  for  cylinder  mount¬ 
ing  and  lock-up  tailored  to  the  press 
manufacturer’s  specifications.  The 
plate  is  then  positioned  on  the  plate 
cylinder  gap  and  wrapped  around  for 
lock-up. 

AP  and  UPI  wire  color  separations 


are  often  available  for  late-breaking 
national  or  international  coverage  on 
Page  1  or  the  sports  front.  Even 
though  these  copies  are  preseparated, 
it  is  important  to  screen  the  wire  copy 
separation  properly.  At  The  Record, 
we  have  reproduced  excellent  wire 
separations  on  a  color  scanner.  All 
three  wire  copy  printers  are  mounted 
on  three  individual  drums  in  the  same 
position.  This  will  ensure  that  the 
color  printers  will  be  screened  at  the 
precise  angles  using  preangled 
screens.  It  is  also  important  that  all  be 
mounted  equally  straight,  or  there 
will  be  an  objectionable  pattern  when 
creating  the  black  printer. 

The  first  step  is  to  use  the  cyan 
printer  as  the  key  for  the  programm¬ 
ing  setup.  Set  highlights  as  a  dropout 
white.  Move  quarter  tones  up  4%  to 
5%.  Midtones  should  be  lightened  up 
for  press  gain  to  reduce  printing 
weight.  The  range  should  be  set  at 
approximately  80%.  Because  of  the 
poor  quality  of  originals,  we  do  not 
introduce  unsharp  masking  or  peak¬ 
ing  that  will  tend  to  accentuate  the 
imperfections  of  the  transmission. 

After  the  three  color  printers  have 
been  produced,  it  is  important  to  cre¬ 
ate  a  fourth  color  printer,  or  a  black, 
so  that  added  detail  and  sharpness  can 
be  achieved.  By  sandwiching  the 
three  screened  color  printers  together 
and  exposing  onto  duplicating  film,  a 
black  detail  or  skeleton  printer  is 
obtained.  The  weight  of  the  black 
printer  can  be  slightly  altered  by  over¬ 
exposing  during  the  duplicating  step. 
This  will  give  you  a  pinch  more  black 
for  greater  detail.  If  you  feel  the  black 
will  print  too  heavily,  it  is  advisable  to 
make  the  printer  on  positive  film  and 
follow  through  with  dry-dot  pro¬ 
cedures.  As  you  recall,  this  will 
undercut  and  reduce  the  size  of  the 
highlight  dots  resulting  in  a  cleaner 
black  printer. 

In  order  to  measure  performance  in 
the  pressroom,  it  is  important  to 
implement  a  rating  system.  A  quality- 
evaluation  sheet  is  filled  out  daily  in 
rating  each  printed  product.  Strong 
emphasis  is  placed  on  color  reproduc¬ 
tion,  with  three  important  categories 
reviewed. 

Color  registration  is  judged  on  1-10 
rating,  with  10  being  the  perfect  four- 
color  fit.  Each  process  page  is  judged 
both  for  registration  and  for  quality  of 
reproduction  as  influenced  by  a  press 
operator.  The  criteria  are:  whether 
process  inks  were  brought  up  to 
proper  strength;  whether  the  colors 
are  in  proper  balance;  whether  ink 
uniformity  was  maintained;  and  how 
the  level  of  print  quality  related  to 
proper  ink  balance,  blanket  lint  build 
up,  and  objectionable  imperfections 
are  due  to  poor  pressmanship.  Each 


of  these  categories  receives  a  rating  of 
1-4,  with  a  cumulative  score  of  16 
being  perfect. 

The  next  area  of  critique  is  listed  in 
the  top  right-hand  corner  of  the 
evaluation  sheet.  Spot  color  is  meas- 
ured  for  strength  related  to 
densitometer  standards  and  for 
uniformity  of  ink  coverage.  Each  of 
these  categories  receives  a  1-4  rating, 
with  a  total  of  8  points  being  the  max¬ 
imum  score.  The  entire  product  is 
then  reviewed  for  imperfections  that 
would  be  objectionable  to  the  reader 
and  advertiser.  Such  imperfections 
include  ink  scumming,  poor  ink  densi¬ 
ties,  extreme  ink-water  balance,  and 
extreme  color  set-off.  The  rating 
concludes  with  a  tabulation  of  the 
scores  and  the  insertion  of  a  final  plus 
or  minus  points  for  consistency 
throughout  the  entire  press  run. 

Daily  print-quality  evaluations  are 
a  must.  When  plotted  on  a  graph,  they 
reveal  the  progress  or  lack  of  progress 
being  made,  and  provide  a  measure  of 
crew-chief  accountability.  An  addi¬ 
tional  benefit  is  realized  by  properly 
introducing  the  whole  concept  of 
rating  to  the  pressroom  workers.  It 
should  be  stressed  that  their  input  in 
developing  the  rating  system  is  wel¬ 
come  and  that  the  way  to  achieve  the 
common  goal  of  print  consistency  is 
to  plot  the  press  performance  so  cri¬ 
tical  to  the  image  we  project  to  the 
reader.  Healthy  competition  between 
press  crews  serves  as  an  important 
incentive  for  optimum  performance. 
Press  crews  receive  a  measure  of  sat¬ 
isfaction  in  seeing  their  workmanship 
improve  and  in  receiving  recognition. 

It  is  essential  that  the  ratings  be 
done  each  day  by  the  same  person. 
This  is  the  only  assurance  of  con¬ 
sistency. 

For  color  to  be  a  success,  controll¬ 
ing  variables  throughout  production 
is  mandatory.  Yet,  to  go  beyond 
good,  consistent  color  to  that  which  is 
spectacular  requires  an  appreciation 
on  the  part  of  all  of  the  aesthetics  of 
optimum  color.  This  is  accomplished 
by  a  team  effort,  beginning  with 
photographers  taking  great  pain  in  the 
selection  and  positioning  of  subjects 
for  complementary  color  back¬ 
grounds  and  flattering  lighting.  Then 
the  editors  and  art  directors  must 
accurately  choose  from  among  brack¬ 
et  exposures  the  one  transparency  to 
confirm  that  complementary  back¬ 
grounds  and  proper  illumination  have 
been  accomplished,  and  to  check  that 
sharpness  has  not  been  com¬ 
promised;  detail  and  clarity  are  man¬ 
datory  for  successful  reproduction. 

The  editors  and  art  directors,  with 
advice  from  the  quality-control  staf¬ 
fer,  must  make  one  final  judgment; 

(Continued  on  page  Me) 
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can  deliver  your 
entire  paper. 


To  use  the  APPST  system,  just  pick 
up  the  “mouse’,’  point,  and  touch. 

Set  up  an  electronic 
“dummy”  on  the  terminal 
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Getting  there  from  here 

What  will  emerging  communications  technoiogies 
do  to  —  or  for  —  our  daily  newspapers? 


By  Linda  Vincent  Riffle 

The  daily  newspaper  will  continue 
its  traditional  role  of  reporting  the 
events  of  the  day  and  informing  and 
entertaining  readers.  But  the  formats 
it  uses  to  deliver  the  news  may  well  be 
many  and  varied. 

Emerging  communications  tech¬ 
nologies  have  presented  publishers 
and  editors  alike  with  a  dilemma  in  the 
form  of  a  changing  editorial  product. 
The  product,  whatever  it  may  be,  will 
dictate  how  delivery  mechanisms 
other  than  those  generally  employed 
today  may  be  used  in  the  coming 
years  and  into  the  next  century. 

For  some  years,  readership  studies 
and  surveys  have  shown  that  daily 
newspapers  are  hard  put  to  command 
the  time  and  attention  of  their  readers. 
Few  people,  according  to  recent  stud¬ 
ies,  read  their  entire  daily  newspaper. 
They  select  those  sections  that  they 
want  to  read  first  in  order  of 
importance  to  them.  In  fact,  there  is 
evidence  to  indicate  that  growing 
numbers  of  readers  turn  first  to  adver¬ 
tisements  and  then  to  the  editorial 
product  in  the  news  hole. 

Given  these  facts,  daily  newspaper 
publishers  will  have  little  choice  but 
to  take  a  “targeted  audience” 
approach  if  they  hope  to  retain  read¬ 
ers.  Such  an  approach  is  reflected  in 
the  use  of  special  interest  news,  fea¬ 
ture  and  service  sections  and  supple¬ 
ments,  newsletters,  cable  TV,  tele¬ 
text  and  videotex.  Editors,  mean¬ 
while,  will  have  to  shape  editorial 
content  to  allow  for  successful 
exploitation  of  non-traditional  news¬ 
paper  delive^  mechanisms.  In  addi¬ 
tion,  the  business  side  of  daily  news¬ 
papers  will  have  to  develop  new 
methods  of  marketing  these  new 
delivery  mechanisms. 

Without  question,  the  impact  of 
technology  on  the  newspaper  busi¬ 
ness  has  created  business  opportuni¬ 
ties  for  newspapers,  as  well  as  for  a 
new  class  of  information  providers 
and  transmitters.  Satellite  telecom¬ 
munications,  for  example,  has  been 
instrumental  in  the  creation  of  nation¬ 
al  newspapers  like  C/SA  Today  and 


the  New  York  Times,  and  the 
international  Wall  Street  Journal 
which  publishes  English-language 
editions  both  here  and  abroad  (in  Asia 
and  Europe). 

Major  market  dailies  can  be 
expected  to  continue  to  build  satellite 
printing  facilities  in  outlying  areas  to 
improve  their  circulation  and 
delivery.  The  Boston  Globe,  New 
York  Times,  New  York  News,  Wash¬ 
ington  Post  and  Chicago  Tribune  are 
among  those  newspapers  already 
operating  satellite  facilities.  Such  sat¬ 
ellite  printing  facilities  also  can  be 
used  for  commercial  printing. 

Providers  of  specially  designed 
editorial  content  for  cable  TV  and 
electronic  text  and  graphics  have 
seized  on  new  business  opportunities. 
So,  too,  have  the  telecommunications 
carriers  of  the  editorial  product  who 
are  proliferating  in  this  era  of  federal 
government  deregulation. 

And  what  is  the  newspaper  busi¬ 
ness  doing  during  this  era  of  rapid 
technological  change?  Word  process¬ 
ing  and  CRT  pagination  is  available  in 
the  great  majority  of  news  rooms. 
Laser  beam  reprc^uction  and  high¬ 
speed  presses  are  available  on  the 
composing  and  production  side  of  the 
business.  And  automation  can  be 
found  throughout  circulation 
departments.  The  need  for  productiv¬ 
ity  (and  survival)  has  led  to  the 
acceptance  of  these  changes. 

Newspapers  have  come  of  age,  yet 
they  are  in  some  ways  still  tradition- 
bound.  For  most  of  this  century,  the 
newspaper  commanded  a  controlling 
position  as  the  one  vehicle  that 
delivered  information,  education, 
data  and  entertainment  to  its  readers. 
But  along  came  technological  and 
societal  changes  wrought  by  new 
technologies.  An  estimated  35  to  40 
percent  of  publishers  applied  for 
television  licenses  in  the  early  19S0s: 
Many,  however,  backed  off  when  the 
costs  of  building  a  broadcasting  plant 
appeared  prohibitive.  Consequently, 
most  of  those  who  dropped  by  the 
wayside  because  of  costs  —  electing 


instead  to  invest  their  money  else¬ 
where  or  in  new  newspaper  equip¬ 
ment  —  lost  the  opportunity  to 
become  television  station  owners 
with  a  license  to  earn  a  fortune. 

These  same  publishers  also  were 
slow  to  recognize  a  shrinking  reader- 
ship  brought  about  first  by  television 
and  later  by  other  media  changes,  all 
of  which  compete  for  the  leisure  time 
of  the  mass  audience.  Evidence  of  this 
drastic  change  in  the  newspaper  busi¬ 
ness  perhaps  can  best  be  illustrated  by 
one  of  my  colleagues  at  Arthur  D. 
Little,  a  former  newspaper  reporter  in 
New  York  City  and  in  later  years  a 
broadcasting  network  news  execu¬ 
tive.  He  remembers  how  he  competed 
with  reporters  from  seven  other  dail¬ 
ies  in  Manhattan  in  the  1950s.  Today, 
New  York  City  has  only  three  major 
daily  newspapers. 

For  most  of  this  century,  news¬ 
paper  publishers  have  viewed  their 
business  more  as  a  means  to  bring 
advertising  messages  to  readers  and 
consumers  and  less  as  a  citadel  of  in- 
depth  reporting  of  current  local, 
national  and  world  events.  Accor¬ 
dingly,  they  have  chosen  to  focus 
more  on  circulation-driven  distribu¬ 
tion  skills  as  the  central  theme  around 
which  to  develop  new  businesses. 
Various  approaches  employing  direct 
marketing  and  captive  delivery  ser¬ 
vices,  for  example,  have  been  and 
continue  to  be  used  to  test-market 
new  product  samples.  Moreover, 
newspapers  have  had  the  means  to 
serve  highly  targeted  audiences  using 
census  tract  data,  zip  code  data  and 
other  information  which  they  can 
uniquely  provide. 

With  these  kinds  of  products  in 
their  arsenal,  newspaper  publishers 
need  not  be  solely  dependent  on 
reader/subscriber  linage.  And, 
indeed,  over  the  years  newspaper 
companies  have  sought  to  diversify. 
Not  all  such  efforts  have  met  with 
success,  however.  If  publishers 
viewed  their  corporate  strength  as 
having  the  capability  to  deliver  or 
(Continued  on  page  Me) 
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We’ve  Just  Taken  Facsimile  Transmission 
To  New  Heights  (And  WidthsToo). 


Scanning  and  transmitting 
newspaper  pages  via  satellite  or 
other  communication  channels 
has  just  entered  a  new  age  of 
efficiency. 

The  new  DATRAX  760  fac¬ 
simile  laser  platemaker  and  data 
system  offers  a  combination  of 
advantages  never  before  avail¬ 
able  to  newspaper  and  com¬ 
mercial  printers  contemplating 
facsimile  and  computer-to-plate 
interfaces. 

New  Datrax  760.  Larger 
40"  X  27."  Format 

With  this  big  new  platemak¬ 
ing  format,  you  can  process  a 
number  of  different-sized  for¬ 
mats,  including  tabloids,  double 
trucks  and  even  larger  images. 
The  DATRAX  760  memory  can 
hold  up  to  16  format  sizes  and 
locations  at  once. 


Higher  Resolution: 

Accurate  To  1/19  Point 

The  DATRAX  760  main¬ 
tains  faithful  high  fidelity 
reproduction  no  matter  what 
size  plate  is  being  processed. 
100-line  screen  materials  are 
reproduced  within  a  5  to  95% 
highlight/shadow  range.  120- 
line  and  higher  screen  capa¬ 
bilities  are  optional. 

Broader  Computer-To-Piate 
Compatibility 

The  system's  output  plate- 


J  maker  will  be  com¬ 
patible  with  a  variety 
of  electronic  publi- 
cation  systems.  Text 
pages  being  com- 
posed  electronically 
but  without  graphics 
capability  can  be 
merged  with  the 
graphics  scanned  on 
a  DATRAX  760 
Reader.  Or  complete 
electronically  composed 
pages  with  graphics  may  be  sent 
directly  from  the  computer  to 
the  DATRAX  760  to  produce 
a  lithographic  printing  plate, 
and/or  La^rmask™  film. 
Greater  Choice  Among  High 
And  Low  Data  Rate  Channels. 

High  data  rate  channels  such 
as  satellite/earth  station  or 
microwave  systems  can  be  ac¬ 
commodated  as  easily  as  low 
data  rate  channels  such  as 
telephone  lines.  Interfaces  to 


standard  European  and  North 
American  channels  are  available. 

Lower  Maintenance  And 
Operational  Costs. 

Due  to  the  distinctive  design 
features  of  the  DATRAX  sys¬ 
tem,  great  savings  over  com¬ 
petitive  systems  can  easily  be 
achieved.  For  example,  routine 
operation  of  the  solid  state  YAG 
laser  requires  only  that  an  inex¬ 
pensive  krypton  lamp  be  re¬ 
placed  while  other  systems 
require  periodic  replacement  of 
the  entire  laser.  The  krypton 
lamp  can  be  replaced  in  about 
ten  minutes  compared  to  sev¬ 
eral  hours  of  highly-skilled 
labor  required  to  replace  other 
lasers. 

Our  Lasermask™  film  images 
directly  onto  inexpensive  un¬ 
coated  aluminum  lithographic 
plates  and  provides  a  stable, 
reliable  and  readily  available 
page  record  at  the  same  time. 
No  electronic  storage  or  re¬ 
transmission  is  required. 

Higher  Reliability 

The  DATRAX  760  is  the  next 
generation  of  our  2417  system, 
which  has  proven  highly  reli¬ 
able  in  daily  use  for  over  five 
years  at  such  publications  as 
The  New  York  Times  and  The 
New  York  Daily  News.  Every¬ 
thing  we  have  learned  from  our 
highly  successful  experience 
with  the  2417  has  gone  into 
making  the  new  760  a  system 
with  improved  accuracy  and 
reliability. 

To  find  out  more  about  the 
considerable  advantages  of  the 
new  DATRAX  760,  call  us  at 
703455-3800  or  write  us  at 
Crosfield  Data  Systems  Inc., 
7942  Cluny  Ct.,  Spring- 

I  field,  VA  22153. 

Crosfield  Data 
Systems  Inc. 


Leave  it  to  letterpress 


Newspapers  from  around  the  world 
will  compete  for  top  honors  in  the 
third  annual  “Best  in  the  World” 
printing  quality  competition  spon¬ 
sored  by  NAPP  Systems  (USA)  Inc., 
at  the  ANPA  Operations  Manage¬ 
ment  Conference. 

Contestants  who  are  NAPP  letter- 
press  plate  users  were  asked  to  submit 
one  tear  sheet  of  black  and  white  and/ 
or  one  of  process  color  printed  during 
the  month  of  April.  Entries  will  be 
grouped  by  black  and  white  or  color 
according  to  the  following  geographic 
locations:  U.S.  and  Canada,  Europe, 
Japan,  and  International.  Each  cate¬ 
gory  will  be  further  divided  based  on 
circulation. 

All  newspaper  tear  sheets  entered 
will  be  on  display  at  NAPP  Systems 
booth  #2008  in  the  Georgia  World 
Congress  Center  in  Atlanta.  Judging 


will  take  place  during  show  hours. 

Any  employee  of  a  newspaper 
using  NAPPlates  is  eligible  to  vote  for 
the  best  reproduction  in  black  and 
white  and  color  in  each  category,  but 
they  may  not  vote  for  their  own  news¬ 
paper. 

Contest  winners  and  runners  up 
will  be  announced  at  NAPP’s  “Best  in 
the  World”  ceremony  held  during  the 
ANPA  conference. 

Awards  of  $500  will  be  dontated  by 
NAPP  Systems  to  a  school  or  charity 
chosen  by  each  winner.  Two  grand 
prizes  winners — one  each  in  black 
and  white  and  color  reproductions — 
will  be  awarded  an  additional  $1,000 
for  donation  purposes. 

Certificates  of  appreciation  will  be 
awarded  to  all  other  newspapers 
entering  the  contest. 


Future  formats 
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otherwise  distribute  news  and 
advertising,  they  have  missed  many 
of  the  opportunities  associated  with 
their  entertainment  and  information 
functions. 

Many  diversified  newspaper-based 
companies  have  acknowledged  their 
expanded  horizons  by  renaming 
themselves  “communications”  or 
“media”  corporations.  Their  hold¬ 
ings  now  include  AM  and  FM  radio 
stations,  TV  stations  and  cable  TV 
operations,  and  television  program 
production  companies.  Those  com¬ 
panies  which  positioned  themselves 
in  good,  high-growth  markets  have 
been  able  to  ride  the  crest  of  the  retail 
sales  wave  that  spelled  profits  in  mul¬ 
ti-media  advertising  dollars. 

It  now  appears  that  daily  newspap¬ 
ers  may  have  come  full  circle  with 
their  printed  product,  albeit  with 
some  important  innovations.  News 
service-oriented  companies  have  re¬ 
mained  committed  to  a  general  news 
format,  but  they  have  instituted  cer¬ 
tain  changes  as  dictated  by  readership 
surveys.  In  their  attempt  to  regain 
advertiser  and  readership  position, 
they  have  redesigned  layouts, 
increased  the  use  of  color,  changed 
type  fonts,  improved  reproduction 
and  restructured  the  editorial  product 
by  adding  a  range  of  reader  service 
sections  and  supplements,  some  in  a 
news  magazine  format. 

Articles,  on  the  whole,  are  shorter. 
Use  of  art  and  graphics  has  replaced 
14e 


the  older  journalist’s  preference  for 
in-depth  reporting  and  newsgathering 
that  was  once  so  prized  by  all  daily 
newspapers  and  their  readers.  A 
Pulitzer  Prize  image  no  longer  serves 
to  attract  the  mass  audience  whose 
time  is  limited  and  whose  electronic 
and  print  options  for  news  coverage 
and  advertising  messages  are  many. 

The  fact  of  the  matter  is,  much  of 
the  same  editorial  product  can  be  used 
in  a  cable  or  videotex!  medium  with¬ 
out  substantive  change.  The  same 
may  be  said  for  advertising. 

“Niche  marketing”  will  become 
the  watchword  of  the  ‘80s’  for  news¬ 
papers.  Consumer  products  compan¬ 
ies  are  convinced  that  product  and 
information  proliferation  will  make 
sense  in  terms  of  financial 
investment.  This  challenges  news¬ 
papers  to  find  new  ways  of  defining 
and  attracting  special  readership  seg¬ 
ments  if  they  are  to  draw  advertising 
dollars.  Zoned  editions  simply  do  not 
segment  the  market  possibilities  fine¬ 
ly  enough. 

The  keys  to  success  for  daily  news¬ 
papers  will  be  their  ability  to  maintain 
timeliness  of  news/information 
gathering  and  presentation  while,  at 
Uie  same  time,  adding  special  features 
that  appeal  to  key  readership  seg¬ 
ments.  Only  then  will  they  convince 
advertisers  that  their  message  is  best 
delivered  in  a  newspaper  format. 

Studies  show  that  readers  will  con¬ 
tinue  to  want  their  news  and 
information  in  print,  as  long  as  it 
tracks  with  their  interests  and  needs. 

(Linda  Vincent  Riffle  foliows  trends  in 
publishing  and  the  media  for  Arthur  D. 
Little,  Inc.,  Cambridge,  Mass.) 


Color 
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Large  white  areas  that  might  have 
to  be  dropped  out  in  the  separation 
process  might  tend  to  be  slightly 
objectionable  when  scaled  for  max¬ 
imum  enlargements,  while  others  are 
perfectly  suitable  for  medium  or  small 
reproductions. 

At  this  point,  the  photographer  has 
met  the  challenge,  the  editors  and  art 
directors  have  followed  through  with 
correct  choice,  and  the  perfect  touch 
can  be  added  by  a  talented  layout 
artist  who  dresses  a  page  with  type, 
style  and  color  that  work  so  well 
together. 

The  color  photo  is  now  sent  to  the 
separators  who  must  follow  through 
with  the  separation  techniques  pre¬ 
viously  outlined.  By  carefully 
examining  the  photo,  the  separator 
should  base  decisions  on  the  fact  that 
printing  inks  are  imperfect,  and  slight 
color  corrections  should  be  made  to 
ensure  facsimile  printing.  Specifical¬ 
ly,  greens  and  blues  should  be  slightly 
corrected  to  carry  less  magenta.  Yel¬ 
lows  and,  in  particular,  flesh  tones 
will  be  helped  by  minimizing  cyan 
contaminations.  The  page  is  assem¬ 
bled,  plated,  and  sent  off  to  press, 
where  the  press  operator  will  display 
his  skill  in  optimizing  the  color  repro¬ 
ductions. 

When  all  these  areas  are  orches¬ 
trated  what  many  say  is  the  most 
difficult  task  in  the  industry — 
successfully  printing  color  on  a  sheet 
of  newsprint. 


(Paul  Lynch  is  quality  control  coordi¬ 
nator  for  the  Hackensack  (N.J.)  Rec¬ 
ord.  This  was  taken  from  a  speech  he 
delivered  during  the  America  East 
Newspaper  Production  Conference. 


Unix 
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could  run  much  of  the  current  hard¬ 
ware  in  the  industry  today. 

It’s  up  to  us  to  do  it.  The  future 
belongs,  after  all,  to  those  who  reach 
for  it. 


(Daryl  R.  Gibson  is  systems/ 
production  manager  for  the  Daily 
Universe,  the  newspaper  of  Brigham 
Young  University. 

This  article  reflects  the  view  of  the  writ¬ 
er,  and  not  necessarily  that  of  Editor 
&  Publisher  or  any  of  its  editors. 
EDITOR  &  PUBLISHER  for  May  12,  1984 


An  EDS  Company 


In  The  Lx>ng  Run ...\buYe  Ahead  With  The 


COMPUTERIZED  STACKER 


The  NEW  IDAS  Model  NS660 
combines  the  latest  in  "state-of-the- 
art”  computer  technology  and 
innovative  mechanical  design  to 
give  you  the  most  advanced 
electronically  controlled  newspaper 
stacker  available  on  today's  market. 

The  built-in  "operator-frierxlly" 
micro-processor  provides  ongoing 
data  and  "talks"  to  the  operator  via 
an  alphanumeric  display — directing 
and  monitoring  every 
phase  of  stacker 
operation — that  results 
in  full  operator 
selectivity  and  control. 

Continuous  checking 
of  control  values  and 
mechanical  positions 
assures  NON-STOP 
operating  capabilities. 


The  NS  660  produces  newspaper 
bundles  of  excellent  quality  through 
a  unique  built-in  batch  jogger 
system  and  an  incremental  stacking 
blade  movement  Paper  tailgating 
or  nose-over  is  eliminated  through  a 
variable  speed  infeed  section 
synchronized  to  the  press  conveyor. 

IDAB's  usual  life-time  Electronic 
"FOREVER"  Plan  guarantees  your 
complete  satisfaction. 


D  iD  H 

n  n  n 
n  II II 
o  u  n 


We 
stack-up 
against 
shut-downs! 


Ready  access  to  control  and  dlsplj^  information. 


Send  for  our  SPEC  A4114  for  complete  details  today... 


IDAB 
Guarantees 
the  Electronic 
of  the  NS  660 
for  the  Life 
of  the  Stacker. 


IDAB  INCORPORATED 
3200  U^st  84th  Street 
Hialeah  Gardens,  FL  33016 
(305)  823-4000/Telex  SI-9408 


Mailing  Address 
P.O.  Box  2824 
Hialeah,  FL  33012 


Exhibitor  Booth  Directoiy 
Production  Management  Conference 


EXHIBITOR . BOOTH  NO. 

Addressograph  Farrington  Inc . 1603 

Alan  Imaging  Products,  Inc . 2626 

Aiphatype  Corporation/Berthold  Group . 1315 

American  Litho  Inc . 2602 

American  Printer . 302 

AT  &  T  Communications . 1629 

AT  &  T  Information  Systems . 361 

American  Zela  Inc . 1350 

Anchor/LithKemKo . 461 

Anitec  Image  Corp . 2626 

ANPA . 219 

ANPA/New  Orleans  Convention  Bureau . 519 

Application  Engineering . 501 

Applied  Learning  Corp . 203 

A^iciated  Press . 1044 

Atex,  Inc . 228 

Austin  Company .  2054 

Autologic  Inc . 204 

Automecha,  Ltd . 1064 

BaMwin-Gegenheimer  Division . 773 

BASF  Systems  Corp . 1030 

Bell  &  Howell . 1654 

Samuel  Bingham  Co . 1601 

Bowyer  Contracting  Co.,  Inc .  2654 

B.H.  Bunn  Co . 1459 

Bureau  of  the  Census . 1102 

C  Text . 2304 

Camex . 950 

Cannon-Cross,  Inc .  2555 

Capital  Elevator  Sales,  Inc . 301 

Cai7  Co.  Inc .  2023 

Chemco  Photoproducts  Co . 1053 

Cheshire/ A  Xerox  Co . 944 

Chesley  F.  Carlson  Co . 921 

CIP  Inc . 1036 

Collier-Jackson  Inc . 1608 

Commex  Ltd . 270 

Composition  Systems,  Inc . 247 

Compugraphic  Corp . 239 

Computex  Inc . 1732 

Concept  Publishing  Co . 801 

Craig  Cold  Type  Supply,  Inc .  2629 

Creative  Data  Systems,  Inc . 628 

Crossfeld  Data  Systems . 1635 

Custom-Bilt  Machinery . 1515 

Cybergraphics . 1648 

I^-Mar,  Inc . 803 

Data  Sciences,  Inc . 1347 

Delta  Data  Systems  Corp . . . 1339 

Denver  Design  Associates . 565 

Dewar  Information  Systems  Corp . 2401 

Diamond  Graphic  Services  Corp . 1855 

Diamond  Roller . 2201 

Digital  Equipment  Corp . 1908 

Dunn  Technology,  Inc . 1456 

Du  Pont  Co.,  Inc . 2614 

Durbin  Associates . 141 

Dynaric/DYC  Supply  Co . 1404 

Ebway  Industries,  Inc . 1626 

Eclectic  Co.,  Inc . 463 

ECRM . 1511 

Editor  &  Publisher . 1632 

Enco  Printing  Products . 702 

Enkel  Corp . 1027 

EOCOM . 644 

Erectoweld  Co.,  Ltd . 2411 

Executive  Productivity  Systems . 2202 

I6e 


EXHIBITOR . BOOTH  NO. 

Ferag/RMO . 2340 

Fincor,  Incom  International  Inc . 2632 

Flex-O-Line  Inc . 959 

Flint  Ink  Corp . 1344 

Flurographic  Services,  Inc . 1161 

R.  Foster  Enterprises . 2354 

General  Photo  ^oducts . 544 

W.R.  Grace  &  Co . 656 

A.D.A.M.  Graphic  Arts . 2321 

Graphic  Enterprises  of  Ohio,  Inc . 156 

Graphic  Management  Associates . 2440 

GTI  Graphic  Technology,  Inc . 1703 

Golf  Coast  System  Design  Co . 561 

George  R.  Hall/Hall  Systems,  Inc . 1621 

Hamilton  Circulation  Supplies  Co . 2355 

Hancock  Paper  Co.,  Inc . 402 

Harris  Corp . 515 

Harris  Graphics  Corp . 221 

Hastech,  Inc . 615 

Hercules  Inc . 2404 

HCM  Graphic  Systems,  Inc . 1361 

Howson-Algraphy  Inc .  2037 

Huntron  Instruments  Inc . 1163 

Icore  Corp . 2432 

Idab,  Inc . 608 

Ideal  Equipment  Co.,  Ltd .  2454 

IMG  Photo  Products . 1201 

Imperial  Metal  &  Chemical  Co . 956 

Information  International,  Inc . 2420 

Ingenuity,  Inc . 1701 

The  Ink  Co . 901 

Inland  Newspaper  Machinery . 104 

INPA . 1065 

Intercorp  Ltd.  (Creusot) . 136 

Intercorp  Ltd.  (Koppers) . 133 

IPEC,  Inc . 2426 

IPEX . 1101 

ITEK-LSO . 631 

K  &  F  Beach  Manufacturing  Inc . 651 

Kansa  Corp . 1330 

Kidder-Stacy  Co . 1926 

Kirk-Rudy,  Inc . 1061 

Lan  Systems  Inc . 2601 

Lektro  Southeast . 373 

Liber  Systems,  Inc . %1 

Lincoln  St.  Louis . 2155 

LogEtronics  Inc . 980 

Midling  Machine  Systems,  Inc . 150 

M.A.N.  Roland,  USA,  Inc . 638 

Master  Etching  Machine  Co . 915 

Masthead  International  Inc . 569 

McCain  Manufacturing  Corp . 2337 

M.E.G.  (U.S.)  Inc . 1304 

Mergenthaler  Linotype  Co . 2004 

M. G.I.  International  Inc . 1449 

Midwest  Publishers  Supply  Co . 1050 

MUthorp  Ltd . 1755 

Misco  Inc . 564 

Mohr  Enterprises . 1940 

Monotype,  Inc . 253 

Muirhead,  Inc . 1452 

MuUer-Martini  Corp . 1643 

Mycro-Tek  Inc . 107 

NAPP  Systems  (USA)  Inc . 2008 

National  Machine  Co . 919 

Newscolour  Corp . 1164 

N.  Electronics . 244 
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COMPUTER  ROOM:  The  proof  is  in  the  doing  and  the  testing; 
people  and  their  equipment  creatively  applied  to  your  needs. 


THE  PIT:''  Where  software  is 
creatively  applied. 


''Software  without  people  is  a  script 
without  actors.  It  begins  and  ends 
with  people  helping  people. " 

Dann  Kroeger,  Pres. 

Creative  Data  Systems 

“Machines  can't  stay  on  top  of  things  by  themselves.  That's  why  we 
at  CDS  have  developed  software  that  keeps  abreast  and  even  looks 
ahead  with  a  'Living  System'  developed  on  knowledge  accumulated 
collectively  from  decades  of  experience  in  the  newspaper  field.  CDS 
people  have  become  a  team  of  specialists  in  solving  and  simplifying  i  ^ 
computerization  of  major  newspaper  administrative  and  circulation 
functions. 

“They  approach  programming  and  training  tasks  with 
enthusiasm  because  they  see  how  they  can  and  are  helping 
others  to  cope  with  the  new  technology. 

“People  helping  people,  consultation  and  training  paying  off  . 

in  a  healthy  respect  for  each  others'  functions.  We  learn  what  i 

to  expect  from  each  other  with  the  assurance  that  CDS  will  be 
here  keeping  our  client  family  satisfied  today  and  tomorrow. 

“CDS  is  committed  to  staying  a  leader;  a  full  25%  of  our 
resources  are  applied  to  keeping  Creative  Data  Systems 
innovative  with  updated  and  creative  new  programs. 

Just  as  we  have  since  the  day  we  started  in  1979. 

“We  invite  you  to  give 

to  see  what  experiences  we 
can  share  with  you,  give  you  the 
names  of  people  we've  helped. 

Armed  with  updated 

you  can  make 

efficient  bottom-line  decisions. 

Call  CDS  today." 


Exclusive  CDS  Software: 

1  Circulation  Control 

2  Total  Market  Coverage 

3  Advertising/Marketing 

4  Classified 

5  General  Ledger 

6  Accounts  Payable 

7  Payroll 

8  Financial  Analysis  System 

9  Newsprint  Inventory 

Control 


May  we  see  you  at  the  following 
shows  where  we  will  he  exhibiting^ 

AN  PA/ ATLANTA  j  une  9-13 
ICMA/TORONTO  June  27-30 
NNA/RENO  Sept.  26-28 


«EACiVE  DAZA  ^V^CEm^ 

Sun  Publications  Building,  Suite  250 
7373  West  107th  Street  □  Overland  Park,  KS  66212 

913  381-1109 


EXHIBITOR . BOOTH  NO. 

New  England  Newspaper  Supply  Co . 1004 

Newspaper  Systems  Inc .  2446 

nuArc  Co.,  Inc . 912 

Nu  Graphics  Manufacturing . 947 

Nytone  Electronics  Corp . 1302 

Offset  Technology .  2324 

O.N.E.  Coi^ . 1319 

Ovalstrapping  Inc . 1640 

Pace  Pack  Corp .  2449 

Pacific  Press  Services  Inc . 1702 

Pamarco,  Inc . 1019 

Pathfinder  Graphic  Associates  Inc . 1336 

Penta  Systems  International . 604 

Perretta  Graphics  Corp . 574 

Pitman  Co . 1935 

Polychrome  Corp .  2045 

Portec .  2308 

Press  Machinery  Corp . 1604 

Printer’s  Service .  2001 

Printing  Impressions . 464 

Publishers  Auxiliary/NNA . 375 

Publishers  Data  Systems  Inc . 201 

Publishers  Equipment  Corp . 2018 

Quipp . 1652 

Rochester  Institute  of  Technology . 124 

Rockwell  International/Graphic  Systems .  2026 

Royal  Zenith  Corp . 784 

Ryco  Graphic  Manufacturing  Co.,  Inc . 215 

Rycoline  ^oducts  Inc . 2429 

Scheffer,  Inc . 928 

Scitex . 2640 

Seaboard  Engery  Systems  Inc . 601 

Sender  Industries  Inc . 1946 

Seybold  Publications  Inc . 139 

Signode  Corp . 1072 

Sndth  RPM  Corp . 2611 

Software  Consulting  Services . 1039 

Solna  Inc . 127 


EXHIBITOR . BOOTH  NO. 

Soro  Electro-optics . 2101 

Southern  Bell  Telephone  Co . 1410 

Stauffer  Media  Systems  Inc .  2004 

Stepper  Associates  Inc . 1321 

Strapex . 1067 

System  Integrators  Inc .  2048 

Taft  Contracting  Co.,  Inc . 1948 

Taft  Equipment  Sales  Co . 1008 

Tasope’ . 1310 

Tech-Energy  Co . 1942 

Tec  System^W.R.  Grace  &  Co . 1015 

Teleram  Communications  Corp . 1802 

Terminal  Systems  Corp . 401 

3  M  Co . 1614 

TIdland  Corp . 1303 

TIngue,  Brown  &  Co . 1063 

TV  Data  Inc . 2014 

United  Press  International  Inc . 973 

Video  Data  Systems . 303 

Vision  Data  Equipment  Corp . 1904 

Visual  Graphics  Corp . 1001 

Visual  Graphics  Corp  —  Dealer  Division .  2255 

Vu/Text  Information  Services . 1952 

Warner  Color . 1502 

Waxtec . 1301 

Web  Press  Corp . 2435 

Jervis  B.  Webb  Co . 1932 

Western  Computer . 269 

Western  Lithoplate . 2414 

Westminster  Software . 1402 

Whalen  Computer . 1021 

Williamson  &  Co .  2604 

Windmoeller  &  Hoelscher . 761 

WSI  Corp . 1756 

X-Rite . 1414 

Xenotron  Ltd . 253 

Xerox  Special  Information  Systems . 2314 

Xitron  Inc . 1327 


STEPPER,  ON  FULL-SIZE  NEWSPAPERS, 
AT  SPEEDS  UP  T0  14,000  PER  HOUR  CAN 

•  ADDRESS  LABEL  •  QUARTER-FOLD 

•  QUARTER-FOLD  &  LABEL  •  ASSEMBLE 


SECTIONS,  QUARTER-FOLD  &  LABEL 


Time  is  money— step  on  it! 
Stepper  has  a  machine 
for  your  newspaper. 


76  QF-2  Collator/Ouarter  Folder 


Other  Stepper  machines  can: 

•  Wrap/Tie  single  copy  newspapers 

•  Assemble  sections  &  Wrap/Tie 

•  Wrap/Tie  &  address  label 

Call  or  write  for  information  today: 

P.O.  Box  103  /  Olathe,  Kansas  66061  (Metro  K.C.) 

913-782-2580 


Stepper 

The  Innovators  in  Newspaper 
Distribution  and  Labeling 


Roolh' 
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We  re  rodefinkig  yourlioYizgns 


■  i 


CSI  continues  to  be'a.ieading  supplier  ' 
of  systems  to  the  newspaper  industry  .  . 
with  major  installations  in  the  United  -  t 
States,  Canada  and  throughout  the 
world-  CSI.Is-again  breaking  new  ground 
in  automated  systems-  , ;  ’ 

ANPA  84  will  rnark  the~first  showing" 
of  System  2Q00  a  powerful  and, 
integrated 'approach  to  both  the  front- 
end  and  production  needs  of  today's 
newspapers  '  '  ' 

Key  design  elements  of  System  2000  , 
include:  powerful  32'-bit  VAX  computers 
to  manage  a  sophisticated,  high-volume 
text  and  graphics  database,  state-of-the- 
art  networking  techniques  to  tie  all  users  . 
together  on  a  single  system,  and  exten¬ 
sive  use  of  microprocessor  techrioJogy 
to  distribute’ time-intensive  functions 
across  the  network 


^7- 


Corfipositroni^ 
S^tems  * 
Inc 

t  '  '  '  " . 


G.^l  S'y stem  2000  •  .  ,  /  - 

System -2000  s  unique  eombination  of 
modular  design  coupled  with  a  local 
area  netvirork  provides  these  important  ; 
benefits  •  -*  '  -  .  :  ' 

a  Investment  protection  for  current  .. 

PDF- 11  apd  VAX  users  -  •' 

o  Phased  implementation,  for  future  re-  _ 
placement  systems  .  ,  -  '  -  ' 

□.VAX  -power  for  pagmatipn  solutions 

□  'ETHERNET  local  area  r^etwork  ,  '  - 

□  DEC  maintenance  program.'  - 

We  look-  forward  to  seeing  you  m  the, 
CSI  booth  247  at  ANPA  -  - 


Composition  Systems,  Inc  .  • 

570  Taxter  Road.  Elmsford  NY '10523 
914-592-3600 


WHO’S  SHOWING  WHAT  WHERE 


Booth:  1315 

ALPHATYPE  CORP. 


Staffed  by:  Glen  George,  booth  coordina¬ 
tor  and  Robert  Logston,  southeast 
regional  sales  manager. 

Exhibiting:  Mini  Multiset,  CRS  8902, 
Printronix  MVP  printer,  Alphatype  SC 
116  scanner.  Work  Station  II  F,  Softvu 
and  Action  I. 


Booth:  2626 

ALAN  IMAGING  PRODUCTS 

Introducing:  A  20”  by  24”  vertical 
camera  for  full  sized  negatives  equipped 
with  a  reversing  attachment  capable  of 


shooting  1 1”  by  17”  sized  direct  positive 
papers,  thereby  eliminating  the  two-step 
diffusion  transfer  process. 

Exhibiting:  An  image  reversing  lens  for 
horizontal  cameras  to  provide  both  nega¬ 
tives  and  the  ability  to  shoot  directly  to 
direct  positive  papers.  Also,  a  prime 
squeeze  lens  for  shrinking  in  either 
direction  or  for  tabloids  under  the  new 
SAU  system. 


Booth:  1350 

AMERICAN  ZELA 

Staffed  by:  J.C.  Crabtree,  director  of 
sales/marketing,  R.  Concelmo,  director 
of  technical  services,  P.R.  Render,  SE 
regional  manager. 

Introducing:  Easily  operated  low  cost 
color  separation  system  aimed  at  the 
newspaper  market. 

Also  Exhibiting:  Portable  densitometers. 


Booth:  461,462 

ANCHOR/LITHKEMKO 

Staffed  by:  Anne-Clair  Arthurs,  market¬ 
ing,  Ron  Jasser,  N.  Y  sales  manager,  Tom 
Baker,  S.E.  sales  manager.  Jack  McKil- 
lys,  N.E.  sales  manager. 

Exhibiting:  Complete  line  of  plateroom, 
pressroom  and  camera  room  chemicals. 


PRESS  UNITS 


Need  more  productivity 
and  quality  from  the 
pressroom?  Less  press, 
more  mailroom  could 
be  your  answer. 


We’ll  show  you  how  with  demonstrations  of 
Ferag  inserting,  conveying  and  stacking 
systems  during  the  Production  Management 
Conference  in  Atlanta,  June  9-13. 

Learn  how  at  ANPA  Booth  2340. 


•F'E'R'A’G’  * 

KEYSTONE  INDUSTRIAL  PARK.  190  RITTENHOUSE  CIRCLE,  BRISTOL.  PA  19007  •  215/788-0892 
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Booth:  2626 

ANITEC  IMAGE  CORP. 

Staffed  by:  M.W.  Larkins,  general  pro¬ 
duct  manager,  D.R.  Keckler,  regional 
sales  manager,  W.  Fishboume,  product 
manager,  M.F.  Calaghan,  product  mana¬ 
ger. 

Exhibiting:  Reprocopy  DP  projection 
positive  paper  in  conjunction  with  the 
Alan  Imaging  reversing  lense.  Reprocopy 
DP  can  be  processed  in  Lith,  rapid  access 
chemistry  or  can  be  tray  processed.  Also 
exhibiting  Lith  and  rapid  access  news¬ 
paper  films,  newscopy  LP4,  LP4C,  RP4, 
and  RP4C  and  phototypesetting  paper. 

Booth:  443 

ANPA,  ANPA/RI,  ANPA 
FOUNDATION,  ANPA  CREDIT 
BUREAU 

Booth:  301 

APPLIED  LEARNING  CORP. 

Introducing:  CRTronic  systems  training 
program,  a  self-paced,  self-administered 
coures. 

Exhibiting:  MAVIS,  an  audio  visual  skills 
builder  for  Classified,  Production  and 
Circulation  Departments.  MAVIS 
improves  systems’  performance  by 
enhancing  people’s  performance;  cuts 
keyboarding  errors  in  half  and  improves 
productivity  by  25-30%.  Also,  ergonomic 
chairs  and  workstations. 

Booth:  119 

ATEX,  INC. 

Introducing;  The  Total  Publishing 
Environment  concept  (TPE)  which  will 
integrate,  in  one  system,  the  major  pre¬ 
press  functions  of  a  publishing  operation, 
including  editorial,  advertising,  and  pro¬ 
duction.  Also  introducing  the  Atex 
interface  to  the  Camex  Breeze*  terminal 
and  SuperSetter*  image  setter  for 
interactive,  full  page  makeup  of  display 
ads  and  editorial  graphics.  Also,  the  DEC 
J-1 1  processor  migration  to  the  Atex  line, 
and  the  Newspaper  Remote  4,  a  four- 
terminal  full-function  bureau  system. 
Also,  the  Atex  interface  to  Batelle’s 
EDITOR  &  PUBLISHER  for  May  12,  1984 


Liber  Systems. 

For  Image  And  Page  Advancements 
That  Are  Letter  Perfect. 


L/ike  most  technologically  advanced 
companies,  Liber  Systems  is  making  news. 
Unlike  most  of  these  companies,  Liber 
Systems'  advancements  are  for  "the  news", 

Liber  Systems  is  about  to  usher  in  a 
new  era  of  technology  in  pagination 
User  power  combined  with  com¬ 
puter  power  vividly  transforms 
page  makeup  into  the  rapid 
and  interactive  process 
the  stringent  demands 
of  newspaper  production 
require. 

Liber  Systems  has  based 
theireffortson  the  multi-billion 
dollar  foundation  of  their  parent 
companies  in  Europe.  More  specifically. 


TEXT  AND  IMAGE  PROCESSING  SYSTEM 


nearly  $20  million  has  been  devoted  to  de¬ 
veloping  their  image  and  page  breakthrough. 
And  according  to  the  newspapers  who  have 
already  seen  the  results,  their  investm.ent  has 
produced  a  system  that  makes  deadlines  a 
lot  easier  to  live  with. 

Driven  by  a  dedication  to  excellence. 
Liber  Systems  also  recognizes 
the  importance  of  their  pu¬ 
blishing  and  electronics  back¬ 
ground.  They  simply  be¬ 
lieve  that  before  you  can  de¬ 
sign  a  superior  newspaper 
system,  you  have  to  know  the 
ABCs  of  pagination. 

Liber  Systems.  Making 
"news"  in  North  America. 

II  Liber  Systems 

600  Steamboat  Road.  Greenwich,  CT  068)0 
(20)1661-1427 


We  get  stubborn 
when  it  comes  to 
good  ideas. 

Like  the  complete 
publishing  system 
for  newspapers, 
magazines,  and 
pre-press  opera- 


o 

But  it’s  mor 

ith  us. 

It’s  a  comm 
A  commitn 

e  than  an  idea 

itment. 
lent  to  deliver 

tegrated  syst 

peatedly  tell 

A  system  th 
£  . 

em  publishers 

us  they  want, 
lat  builds  on  tl 

A  CJ:* 

service  bureaus 
around  the  world. 

Meanwhile,  in  ^  i 
our  R&D  labs,  WL  i 
we’re  working  hard  1 

on  the  rest.  J 

This  is  all  part  of 
an  exciting  new 

Atex  concept  4HD9jDB| 
called  the  Total 

Publishing  Environment  (TPE). 

TPE  is  the  total  integration 
of  the  editorial,  advertising  and 
production  functions. 

It  is  the  ability  to  create 
and  manage  all  page  elements . . 
and  to  output  full  pages  with 

all  those  elements  in  place.  ^  KODAK  COMPANY 

Hamburg,  Helsinki,  Johannesburg,  London,  Madrid,  Melbourne,  Milan,  Munich,  Oslo,  Paris,  Rome,  Rotterdam,  Sio  Paulo,  Stockholm. 


WTp  T  WithTPE, 

JF  W  I  Atexisdeliv- 

m  iV  £  generation 
y  1  of  electronic 

'  publishing 

"like 

1^  to  tell 

you  more.  Just  write  us. 
Sure,  we’re  stubborn, 
but  we’re  smart. 


Atex,  ItK. 

32  Wiggins  Ave.MS192E 
Bedhxd,  MA  01730 
(6l7)275-«300 


Basis®  full-text  library  storage  and  re¬ 
trieval  system. 


Booth:  178 

AUSTIN  COMPANY 

Exhibiting:  Booth  will  feature 
photographic  displays  of  several  news¬ 
paper  publishing  plants  recently  com¬ 
pleted  by  Austin  for  clients  across  the 
country.  Highlighting  the  booth  will  be  a 
model  of  a  remote  printing  plant  just  com¬ 
pleted  for  Capital  City  Press  in  Baton 
Rouge,  La.,  and  newly  developed  scale 
models  for  planning,  sizing  and  layout  of 
newspaper  equipment  systems. 

Booth:  2027 

AUTOMATED  MAILING  SYSTEMS 

Exhibiting:  Fully  automatic  Metaverpa 
Cross  Strapper,  a  counter/stacker;  a  high 
speed  labeling  machine  with  in-line  quar¬ 
ter  folder;  a  mini-computer  system  and 
heavy  duty  poly  film  tyer. 


Booth:  1064 

AUTOMECHA  LTD. 

Staffed  by:  Ken  St.  John,  Larry  W. 
Thome 

Introducing:  Accufast  PL  and  PL/M 
automatic  and  semi-automatic  labelling 
machines  that  meet  the  needs  of  both 
large  and  small  newspapers. 


Booth:  775 

BALDWIN  GEGENHEIMER 
DIVISION 

Staffed  by:  Thomas  W.  Tucker,  national 
sales  manager,  Ross  L.  Goad,  district 
sales  manager  (Atlanta),  Robert  Doudi- 
can,  district  sales  manager. 

Introducing:  A  working  model  of  the  new 
Freeflow  Filter,  designed  to  move  debris 
from  fountain  solution  without  the  use  of 
a  filter  element. 

Also  Exhibiting:  Counter/stackers,  web 
break  protection,  ink  stripping  wheels, 
plate  bender,  fountain  solution  mixing 
and  control  equipment. 
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Booth:  1030 

BASF  SYSTEMS  CORP.  PRINTING 
PRODUCTS 

Staffed  by:  Rolf  E.  Apelt,  director  of 
marketing  and  sales,  A.  Albert  Lenos, 
national  marketing  manager,  Steven 
Kearns,  product  manager,  Gary  C. 
Spangler,  eastern  regional  sales  manager, 
Charles  T.  Matthews,  western  regional 
sales  manager. 

Exhibiting:  The  nyolprint®  WD  letter- 
press  photopolymer  newspaper  plates 
and  will  offer  a  live  plate  processing 
demonstration  using  its  nylomat® 
exposing  unit  VL43X61  and  the  WR-60 
processor.  The  system  is  especially  easy 
to  use  and  is  practically  maintenance 
free.  It  can  process  75, 18”  by  24”  plates. 
The  WR-60  will  process  all  nyloprint® 
plates  with  steel  and  aluminum  bases. 


Booth:  1654 
BELL  &  HOWELL 
PHILLIPSBURG  DIVISION 

Staffed  by:  Bill  Weeks,  regional  sales 
manager-addressing,  and  Steve  Hatch, 
addressing  sales  representative. 
Introducing:  The  Magnacraft  1530  Label¬ 
er  for  the  automatic  application  of  mailing 
labels  on  to  newspapers. 


Booth:  2654 

BOYER  CONTRACTING  CO. 

Staffed  by:  Robert  Boyer,  Jr.,  vice  pres- 
ident/operations,  William  R.  Boyer,  vice 
president. 

Exhibiting:  Photos  of  recent  installations. 


Booth:  950 

CAMEX,  INC. 


Staffed  by:  Thomas  Hagan,  president, 
George  White,  vice  president. 
Exhibiting:  The  Camex  Breeze®  terminal 
for  interactive  composition  and  makeup 
of  complete  display  ads  and  editorial 
graphics.  Output  will  be  produced  on  the 
Camex  SuperSetter®  as  plain  paper 
proofs  and  high  resolution  copy. 


Booth:  2555 

CANNON-CROSS,  INC. 

Staffed  by:  Charles  C.  Knudson,  presi¬ 
dent,  Boyd  Hammond,  vice  president. 
Exhibiting:  Representation  of  preventive 
and  routine  maintenance,  spare  parts 
inventory  controls  and  machine  history 
data  collection  devices  to  acquire  part  us¬ 
age  for  purchasing  requirements  and 
capital  expenditure  financial  information. 


Booth:  2314 

CAPCO® 

Staffed  by:  Edward  E.  West  III,  general 
manager. 

Introducing:  The  CAPCO  roll  grinder,  for 
grinding  rubber  and  polyurethane  print¬ 
ing  and  dampener  system  rollers;  the 
CAPCO  core  stripper;  CAPCO  ink  foun-, 
tain,  a  portable  unit  tor  double  width 
press  units. 


Booth:  301 

CAPITAL  ELEVATOR  SALES,  INC. 

Staffed  by:  Richard  D.  Vrenna. 
Exhibiting:  roll  handling  equipment. 

Booth:  1053 

CHEMCO  PHOTOPRODUCTS  CO. 

Introducing:  Several  new  pre-press  sys¬ 
tems  to  simplify  the  use  of  color,  in  mask¬ 
ing,  stripping  and  separation  work 
through  computer  control.  Also  showing 
the  new  Power  Plater  7  system  for  high 
quality  platemaking  by  short  run  dailies, 
weeklies  and  shoppers,  offering  true  dou¬ 
ble-truck  capabilities.  Also  showing  the 
Powermatic  HN  Laser  RC  paper  for 
sharp,  high  contrast  phototypesetting, 
using  helium-neon  light  sources. 
Exhibiting:  Chemco  computers  for  pre¬ 
cise  black  &  white  and  color  work.  News- 
Scan  laser  systems  for  paste-up  to  film  or 
paper,  using  camera  or  laser  exposure 
modules.  Spartan  III  and  A  2024  cam¬ 
eras,  various  film  and  paper  processors, 
silver  recovery  unit. 

Booth:  944 

CHESHIRE/A  XEROX  COMPANY 

Staffed  by:  Regis  Mclnerney,  area  sales 
manager.  Chick  Gath,  operations  mana¬ 
ger,  Greg  Koutrelakos,  system  specialist. 
Introducing:  Cheshire’s  Model  599  com¬ 
pensating  counter/stacker  system,  which 
facilitates  distribution  of  newspapers  and 
total  market  coverage  material,  providing 
complete  labeling,  sorting  and  stacking 
capabilities.  The  599  may  be  used  off-line 
or  an  on-line  system  may  be  interfaced  to 
existing  production  equipment. 

Booth:  921 

CHESLEY  F.  CARLSON  COMPANY 

Staffed  by:  Mike  Bixby,  vice  president/ 
register  control  division,  Frank  Hull,  vice 
president/electronics,  Chesley  F.  Carl- 
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WeVe  oirt  to  dampen  the  spirits 
of  every  dampening  systom 
competitor  in  the  niisiness 


^  - 
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Booth:  628 

CREATIVE  DATA  SYSTEMS 

Staffed  by:  Dann  Kroegar,  president, 
Deane  Parkhurst,  marketing  manager, 
Lenora  Fowler,  vice  president,  Larry 
Gyulafia,  vice  president,  Dan  Kennedy, 
manager,  and  Fred  Petty,  manager. 
Introducing:  The  Advertising  Promotion 
Analysis  System,  a  single  advertiser/ 
prospect  database  system  that  enables 
the  sales  department  to  more  efficiently 
track  and  control  sales  activity,  with 
credit  information,  SIC  code-based 
prospecting  assistance,  sales  projection 
development,  and  demographic  sales 
information  development. 

Exhibiting:  Full  IBM  Systems/34/36/38- 
based  systems  for  circulation,  display 
advertising,  classified  and  total  market 
coverage  program  control.  Also  a  com¬ 
plete  line  of  comprehensive  business  sys¬ 
tems,  including  payroll,  accounts  payable 
and  general  ledger  —  all  completely  inte¬ 
grated. 


son,  Don  Baron,  and  Bob  Wengenroth.  Introducing:  CJ/Fixed  Assets,  an  on-line 

accounting  system  that  provides  property 

#  depreciation  and  control  at  company, 

division  and  department  levels  and  pro¬ 
duces  separate  or  consolidated  reports. 
Exhibiting:  CJ/Advertising,  a  complete 

W  information  system  to  manage  the  sales/ 

receivables  function  for  any  size  news¬ 
paper;  CJ/Circulation,  a  comprehensive 
circulation  information  system;  CJ/ 
Advanced  General  Ledger;  CJ/PayroU; 
CJ/Accounts  Payable;  CJ/Personnel;  and 
CJ/Report  Writer. 

Booth:  801 

CONCEPT  PUBLISHING 

Exhibiting:  The  Carlson  Automatic  Plate  Staffed  by:  Steve  Samer,  general  mana- 
Bender,  featuring  a  a  patented  process  ger. 

design  for  forming  metal,  air-operated.  Introducing:  A  microcomputer  typeset- 
with  pin  register  and  automatic  scribes,  ting  system  for  the  printing  and  publish- 
Also  Exhibiting:  register  control  equip-  ing  industry  as  part  of  an  integrated 
ment,  including  precision  punches,  for  microcomputer  publishing  system, 
web  and  sheetfed  operations.  Also  show¬ 
ing  electronic  light  control  equipment, 
including  exposure  computers,  digital 
integrators,  and  densitometers. 


Booth:  2629 

CRAIG  COLD  TYPE  SUPPLY,  INC. 

Staffed  by:  Harold  Craig,  president,  Dan 
Craig,  Joe  Craig,  John  Craig,  all  vice 
presidents. 

Exhibiting:  General  composing  supplies, 
including  border  tapes,  wax  and  waxers, 
color  separation  materials,  light  tables 
and  trimmers,  etc. 


Booth:  1635 

CROSFIELD  DATA  SYSTEMS/ 
CROSFIELD  ELECTRONICS 

Introducing:  The  Investor's  Daily  com- 
puter-to-plate  system,  integrating  Has- 
tech  PagePro  equipment,  the  Monotype 
Raster  Image  Processor  and  the  Crosfield 
Datrax  760  laser  platemaking  equipment. 


Booth:  1608 

COLLIER-JACKSON,  INC. 

Staffed  by:  Dave  Sloan,  newspaper  sys¬ 
tems  sales  manager,  Warren  Fletcher, 
newspaper  systems  division  manager. 
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High 

Speed 

Stacker 


Rat  Belt 
Stream 
Conveyor 

The  only  true  60  batch/ 
minute  rate  stacker  with 
proven  all-pneumatic 
reliability.  If  service  is 
needed,  you  can  have  it 
done  with  in-house 
personnel  and  easy  to 
obtain  off-the-shelf  parts. 

Variable  speed  input 
enables  stacker  to  match 
conveyor  speeds  to 
produce  a  steady  paper 
stream  with  uniform 
shingles. 

Plus,  new  programmable 
eye-level  controls  for  easy, 
convenient  operation,  and 
side  jogger  to  Improve 
and  maintain  stack 
quality  for  press  runs 
and  after  inserting. 


IVew  From 
Mailroom 
,  Systems 


New,  heavy-duty  flat  belt 
conveyor  offers  fast 
gentle  vertical  and 
horizontal  transportation 
of  papers  . . .  without 
marking.  Outstanding 
features  include: 

■  Automatic,  self- 
adjusting,  spring  loaded 
take-ups  on  all  vertical 
sections  to  handle  thick 
or  thin  sections 
without  adjustment 

■  Automatic  "stream 
conditioner"  to 
compress  leading  edge 
of  paper  for  better 
counting  and  stacking. 

■  Two-way  flying  switch 
gappers  for  automatic 
diversion  to  standby 
line. 

■  Compatibility  with  wire 
belt  systems. 

Plus,  high  speed  bottom 
wraps,  roller  top 
conveyors,  wire 
conveyors,  stacking 
switches ...  all  proven 
...  all  reliable. 

Whether  you  need  single 
components  or  a  fully 
engineered  system,  your 
logical  choice  is 
Mailroom  Systems.  Get 
the  complete  facts. 
Contact: 


MAILROOM  SYSTEMS,  INC. 

N114  W18850  Clinton  Drive 
P.O.  Box  155  •  Ge'rmantowrn.  Wl  53922 
'  Phone:  ^414)  ?55-0040  •.  • 


QUIPP 


Booth:  803 

DAR-MAR,  INC. 

Staffed  by:  George  B.  Eady,  president. 
Introducing:  A  new  core  stripper,  elec¬ 
tronically  controlled  commercial 
machine  for  newsprint  and  coated  stocks, 
allows  multiple  stripping  of  varying  sized 
cores,  without  saws  and  razors. 

DENVER  DESIGN  ASSOCIATES 

Staffed  by:  Ray  Earsman,  president, 
Nate  Hemenway,  sales  manager. 
Exhibiting:  Architectural  engineering 
I^otos,  renderings,  drawings,  job  sheets 
and  descriptions  of  newspaper  plants. 


Staffed  by:  DEV:  Steve  Morrison,  prod¬ 
uct  manager,  Jerry  Sullivan,  Barry  Svo- 
boda,  Jim  Crivellone,  Wally  Stoneham, 


DIG 

DON'T  BUY  A  STACKER  UNTIL  YOU  LOOK 
AT  THE  5J100  SERIES  STACKER  "BIG  RED". 

SEE  THE  5J100  SERIES  STACKER  AND  OUR  FULL  LINE  OF 
EQUIPMENT  AT  THE  ANPA  OPERATIONS  MANAGEMENT 
CONFERENCE  AND  EXPOSITION  /  ATLANTA,  GEORGIA  / 
JUNE  9  THRU  THE  13  AT  BOOTH  NUMBER  1652. 


Booth:  1604 

DEV  INDUSTRIES/ 

PRESS  MACHINERY  CORP. 


QUIPP,  INCORPORATED/ 7971 W.  25rh  Court /Hioleoh,  FL  33015/(305)556-0255 


all  sales  representatives.  PMC:  Randy 
Coakley,  president.  Bill  Fleck,  Jr.,  sales 
manager.  Tosh  Yamagata,  vice  presi¬ 
dent,  Mike  Schwartz,  vice  president.  Bob 
Fleck,  vice  president. 

Introducing:  DEV:  the  Horizon  1300, 
once -around  offset  halfdeck  for  single 
width  presses  and  the  Horizon  2300,  a 
twice -around  halfdeck  for  same.  PMC: 
TM-1000  Dampener,  computer  con¬ 
trolled,  for  double-width  presses,  and 
TMl-32  Inker,  a  computer  controlled  ink¬ 
ing  system  for  double-width  presses,  and 
the  PDQ  system,  a  page  densifier/ 
qualifier. 

Exhibiting:  DEV:  Mechanical  replace¬ 
ment  parts  for  single  and  double-width 
presses.  PMC:  A  letterpress  to  offset  con¬ 
version  system. 

Booth:  1855 

DIAMOND  GRAPHIC  SERVICE/ 
PACESETTER  PRODUCTS 

Staffed  by:  Robert  Allen,  president, 
Robert  Hizer,  sales  manager,  Jerome 
Naylor,  sales  rep.,  Jeri  Hammond,  secre¬ 
tary/treasurer,  Chuck  Bressoud,  roller 
manufacturing. 

Exhibiting:  Printers  blankets,  rollers  and 
precision  gauges. 

Booth:  1164/1165 

DIGI-COLOUR  TECHNOLOGIES 
DIV.  OF  NEWSCOLOUR  CORP. 

Staffed  by:  Peter  F.  Moeritz,  president. 
Exhibiting:  DIGI-COLOUR  System  D/C 
4000,  a  color  separation  computer. 

Booth:  1908 

DIGITAL  EQUIPMENT  CORP. 

Staffed  by:  Dick  Fait,  media  marketing 
manager,  Loehr  Clark,  newspaper 
marketing  manager,  Harold  Coffey, 
newspaper  text  processing  manager,  Jim 
Bovay,  marketing  consultant. 
Introducing:  DEC’s  third-party  and  OEM 
vendors,  either  by  actual  booth  participa¬ 
tion  or  on-line  connection  to  other  booths 
in  the  exhibition.  A  large  VAX  11/780 
configuration  will  be  running  DEC'S  All- 
In- 1  office  automation  software  and  the 
Collier-Jackson  newspaper  business  and 
circulation  systems.  Datatek,  a  sub¬ 
sidiary  of  the  Daily  Oklahoman  &  Times 
will  be  showing  the  Batelle  Basis®  library 
system  that  they  are  now  marketing  and 
enhanced  newspaper  database  com¬ 
munications  services.  Freeman- 
Mayhew,  Ltd.,  of  Kanata,  Canada,  will 
demonstrate  their  newspaper  production 
system  on  a  VAX  11/750.  Newspaper 
Systems,  Support  and  Engineering 
Associates  (NSSEA),  Stockton,  Calif., 
will  show  a  full  line  of  new  VT 173  and  VT 
6IT  compatible  terminals,  featuring 
DEC’S  Rainbow  and  Professional  350 
personal  computers  and  the  recently 
announced  VT-220  terminals.  Also,  new 
developments  in  editorial  pagination  sys¬ 
tems  will  be  shown. 
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Booth:  2614 

DUPONT 


Booth:  141 

DURBIN  ASSOCIATES 


Staffed  by:  Bill  Descheemaeker,  product 
group  manager,  and  a  staff  of  15. 
Introducing:  A  fast,  simple,  camera- 
speed  orthochromatic  film  for  line  and 
halftone  work  up  to  a  100-line  screen, 
ideally  suited  for  newspapers.  Wash-off 
technology  permits  extremely  low  and 
consistent  D-min  for  fast  and  uniform 
plate  exposures  and  uniform,  consistent 
D-max  unrelated  to  processing  variables. 
Access  time  is  50  seconds  dry-to-dry 
in  stable,  single-part  non-oxidizing 
chemistry. 

Exhibiting:  Dylux  instant  image  mono¬ 
tone  proofing  paper  and  Chromacheck 
overlay  color  proofing  film  that  requires 
no  processing. 


Jet  HUPS 
k  give  yee . 
llXe  hand... 


in  planningyournews- 
per  office  ar  ’ 
facility.  There’s  no  cost 
or  obligation! 


Let  us  put  our  experience  gained  in 
working  with  leading  newspapers  like 
the  NEW  YORK  TIMES,  CHICAGO 
SUN-TIMES,  COLORADO  SUN  and 
CHICAGO  TRIBUNE  to  work  for  you. 
/  couM  use  some  help!  Call  me. 


NAME/TITLE 


PHONE 


NEWSPAPER 


ADDRESS 


TYPESETTER 

COMPARISON 

CHARTS 


1984 


Staffed  by:  Harold  C.  Durbin,  publisher/ 
consultant,  and  staff  members. 
Introducing:  Word  Processing  Glossary, 
a  364-page  book  containing  3,600 
definitions  of  word  processing,  compu¬ 
ter,  data  communciations  and  office  auto¬ 
mation  terms,  and  four  newly-updated 
equipment  comparison  chart  books,  one 
for  cameras  (164),  one  for  film  and  paper 
processing  systems  (185),  one  for  text 
processing  computer  systems  (73)  and 
one  for  phototypesetters  (85). 
Exhibiting:  Durbin  Data  Sheets,  pre¬ 
press  reference  material  updated  each 
month.  Computer  and  Printing  Terminol¬ 
ogy,  a  compendium  of  definitions  of 
printing  and  computer  terms,  and  con¬ 
sulting  services. 


Booth:  1404 

DYNARIC,  INC. 

Staffed  by:  Bob  Frey,  power  equipment 
manager,  Mike  Moses,  vice  president/ 
sales,  Ed  Jadeski,  technical  services  en¬ 
gineer,  Ken  Haynes,  sales,  Frank  Renda, 
plant  manager,  and  Mac  Magid,  regional 
manager. 

Introducing:  The  Schule  VA  3612  Auto¬ 
matic  Newspaper  Wrapping  Machine, 
developed  especially  for  the  newspaper 
industry,  using  polyethylene  film  to  ran¬ 
domly  wrap  newspaper  bundles  ranging 
in  size  from  a  single  newspaper  on  up  at 
speeds  of  up  to  30  per  minute.  Also 
optional  side  seal  mechanism. 
Exhibiting;  Dynaric  NP-1  high  speed 
strapper,  AM-83  automatic  strapper,  and 
the  SM-40  semi-automatic  strapper  and 
offset  printing  blankets. 


CITY,  STATE  &  ZIP 


MIDWEST  PUBLISHERS  SUPPLY  CO 


4(>4()\  ( )U'( III  Avi’iiut'.  C'hlcciyo.  ll.()0()r)(> 
li'li'piiom' J412)  S()7  4(i4(i 


Booth:  1626 

EBWAY  INDUSTRIES  INC. 

Staffed  by:  Thomas  Curran,  president, 
Debbie  Curran,  vice  president. 


Introducing:  The  PT  series  pneumatic 
throw-off  system,  motorized  register 
control  system,  and  RD  612  Ribbon  Deck 
package  for  Goss  Community  presses. 
Exhibiting:  GC-200  infeed  and  tension 
control  system,  SD-6000  automatic  web 
splicer,  LTC  222  fan-out  control,  LC  2400 
linear  compensator,  Caladjust-10  and  TT 
200  plow  folder. 


Booth:  463 

ECLECTIC  COMPANY,  INC. 

Staffed  by:  Ronald  M.  Wantz,  president . 
Exhibiting:  Folder  enclosures,  dust  col¬ 
lectors  for  folders  and  slitters,  noise  con¬ 
trol  rooms  for  the  pressroom,  electronic 
air  cleaning  systems  for  computer  rooms 
and  other  sensitive  areas,  and  the 
Unimaster  dust  collector  for  the  press¬ 
room. 


Booth:  644 

EOCOM  ELECTRONIC  SYSTEMS 
GERBER  SCIENTIFIC,  INC. 

Staffed  by:  Jaro  Terleckyi,  director/ 
graphics  marketing,  Owen  McBrien, 
director/graphic  systems  marketing. 
Exhibiting:  Enhancements  to  the 
EOCOM  computer-to-plate  system,  a 
new  version  of  the  Laserite®  laser 
platemaker,  model  5C,  featuring  ex¬ 
panded  format;  and  a  large  format  input 
digitizer,  the  Autoprep-II  for  layout  and 
cutting  of  rubylith  masks  for  color  strip¬ 
ping;  the  ENCO®NAPS  color  proofing 
system  and  the  N.I.C.  pagination  system 
with  low  resolution  proof  printer. 


Booth:  2202 

EXECUTIVE  PRODUCTIVITY 
SYSTEMS,  INC. 

Staffed  by:  Roland  Davis,  marketing  di¬ 
rector,  Jim  Turner,  product  manager, 
Randy  Jesse,  technical  services. 
Exhibiting:  Envisioning  Vector  Prin¬ 
ter’”  ,  NEC  Penwriter. 

Also  featuring:  NEC  portable  Computer, 
full  line  of  NEC  Spinwriter. 


Booth:  2340,  2345 

FERAG,  INC. 

Staffed  by:  Richard  M.  Segel,  president. 
Walter  Hatt,  executive  vice  president, 
Thomas  Chapman,  director  electronic 
systems,  Walter  Wild,  sales  manager. 
Norm  Provan,  sales  manager,  Bruno 
Bhend,  sales  engineer.  Hal  Thomas,  sales 
engineering  manager.  Richard  Durrans, 
sales  manager,  and  Diana  Shemley, 
marketing  assistant. 

Exhibiting:  Demonstration  of  on-line, 
three-into-one  inserting  system  featuring 
the  Ferag  Single  Copy  Conveyor  system, 
the  Rotosert  inserting  drum,  the  VSS  Pre¬ 
collecting  system  (expands  inserting 
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30SS:Ko.ATTHE 
BALTIMORE  SUN 

A  systems  blueprint  on  edition 


From  reelroom  to  mailroom,  The 
Baltimore  Sun's  automated  system 
is  so  sophisticated  it’s  designed  to 
maximize  productivity  and 
accountability  well  into  the  future. 

The  system,  including  the  four 
nine-unit  Goss  Metroliner®  presses 
with  Automatic  Roll  Loading, 

PCS  II  and  a  Goss  News-Trac  II 
Mailroom  System,  has  enough  in¬ 
herent  capacity  to  not  only  fulfill 
future  circulation  but  also  to  keep 
production  costs  to  a  minimum. 

“The  automated  systems  are 
designed  to  help  us  meet  the  de¬ 
mands  of  rising  circulation  and  get 


the  most  out  of  our  investment,” 
says  Louis  Franconeri,  vice  presi¬ 
dent  of  operations  at  The  Sun. 
"Now  we'll  be  able  to  meet  the 
continuing  needs  of  our  daily 
morning,  evening  and  Sunday 
editions,  and  have  the  potential 
of  being  a  large  offset  publi¬ 
cation  house. 

“In  addition,"  Franconeri  con¬ 
tinued,  “we  strongly  believe  that 
good  process  color  will  be  very 
important  to  our  future  growth. 
That’s  why  we've  equipped  our 
presses  with  five  color  halfdecks 
for  each  nine-unit  press. 


“And  with  Goss  turnkey  service," 
Franconeri  recalls,  “we  got  the 
kind  of  single-source  responsibility 
that  expedites  installation  and 
makes  for  efficient  startup.  In  addi¬ 
tion,  Goss  assisted  us  in  develop¬ 
ing  a  very  effective  and  innovative 
training  program." 

The  end  result;  a  total  system 
so  sophisticated  it  can  meet  the 
manufacturing  challenges  of  the 
future. 

Goss  Products,  Graphic 
Systems  Division,  Rockwell 
International,  3100  South  Central 
Avenue,  Chicago,  IL  60650. 


Rockwell  International 


..where  science  gets  down  to  business 


capacity),  and  the  H-501  Counter/ 
Stacker. 


Rnnth- 

FLINT  INK  CORPORATION 

Staffed  by:  D.B.  Flint,  executive  vice 
president,  R.J.  Miller,  vice  president/ 
marketing,  D.D.  Chan,  regional  manager, 
R.D.  Saunders,  regional  manager,  G.J. 
Konkle,  regional  manager,  D.R.  Phillips, 
corporate  news  ink  manager. 

Exhibiting:  A  display  showing  optimum 
four-color  process  printing  (letterpress, 
offset  and  flexographic)  for  newspapers 
and  a  slide  presentation  on  how  inks  are 
made. 


Booth:  1161 

FLUOROGRAPHIC 
SERVICES,  INC. 

Staffed  by:  Charles  P.  Collier,  Robert  J. 
Amell,  technical  representatives. 
Exhibiting:  Fluoro  systems  for  black  & 
white.  Photometric  “fake”  color  and 
Fluoro-Color  highlight  halftone 
reproduction. 


Booth*  S44 

GENERAL  PHOTO  PRODUCTS 

Staffed  by:  James  A.  Pierce,  director  of 
sales/marketing,  Dick  Simonian,  general 
sales/marketing  manager,  Mark  J. 
Pomerantz,  product  planning  manager, 
Robert  Rosencrance,  technical  services 
manager  and  Jack  Weiss,  export  mana¬ 
ger. 

Introducing:  Copytype,  a  new 
phototypesetting  product  on  white  coat¬ 
ed  film,  looks  like  paper,  works  like  film, 
for  facsimile  scanning  and  transmission 
and  full  page  pagination. 

Exhibiting:  Complete  line  of  graphic  arts 
films,  papers  and  chemistry. 


Booth:  156 

GRAPHIC  ENTERPRISES 
OF  OHIO,  INC. 


manager,  Elmer  Ebersole,  regional  sales 
manager. 

Introducing:  A  roll  fed  plain  paper  copier 
that  eliminates  the  need  for  changing  cas¬ 
settes  to  obtain  various  sized  copies, 
automatic,  produces  from  one  to  99  cop¬ 
ies. 

Exhibiting:  Graphic  OSCR  plain  paper 
copier.  Graphic  PCXCL  roll-fed,  con¬ 
tinuous  length  copier,  and  the  Graphic 
PC1824  SuperShooter  electrographic 
copier. 


Booth:  2440 

GRAPHIC  MANAGEMENT 
ASSOCIATES,  INC. 


Staffed  by:  Tom  Harrington,  vice  pres¬ 
ident/marketing,  Randy  Seidel,  systems 
manager,  John  Connors,  president,  Mar¬ 
ion  Keith,  contracts  administrator,  Mark 
Jacobs,  systems  manner. 

Exhibiting:  Rebuilt  Sheridan  Inserting 
machine  and  hoppers  with  product  en¬ 
hancements,  rebuilt  counter  stackers, 
inserters,  conveyors,  bottom  wrappers, 
tying  machines  and  truck  loaders. 

Booth:  702 

GRAPHIC  PRODUCTS  CORP. 

Staffed  by:  Harold  M.  Kneller  Sr.,  chair- 


Kneller  Jr.,  vice  president  general  mana¬ 
ger. 

Introducing:  Computrac  system  for  the 
IBM  PC  that  transmits  Jai  Alai  and  race 
track  programs  to  newspapers,  plus 
GPC's  paramutual  unit  for  generation  of 
typesetting  codes  at  the  newspaper. 


Booth:  2026 

GRAPHIC  SYSTEMS  DIV. 
ROCKWELL  INTERNATIONAL 

Introducing:  Goss  C-150  four-high  web 
offset  press,  the  GPS  single-gripper  con¬ 
veyor  system,  GPS  5000  counter/stacker, 
and  the  Goss  Enterprise  high  speed  sup¬ 
plement  press. 

Exhibiting:  Goss  Headliner  web  offset 
newspaper  press,  GPS  belt  conveyor, 
and  CJPS  Stackmaster  counter/stacker. 


Booth:  261 

GULF  COAST  SYSTEM  DESIGN 

Staffed  by:  David  G.B.  Lindsay,  chair¬ 
man,  Donald  B.  Downing  Jr.,  president, 
F.L.  Sandy  Blowers,  marketing  mana¬ 
ger. 

Introducing:  TNMS/CIRCULATION®, 
a  full  function  mainframe  circulation  soft¬ 
ware  package  for  large  newspapers. 
Exhibiting:  TNMS/CLASSIFIED®,  full 
function  mainframe  classified  software 
system,  also  for  large  newspapers. 


Booth:  2355 

HAMILTON  CIRCULATION 
AND  SUPPLIES 

MAILROOM  SUPPLIES  DIVISION 

Introducing:  Jogger  tables,  Kraft  paper 
for  bottom  wrap,  insert  sleeves,  single 
wraps,  poly  film  for  bundle  protection, 
paste,  wing  mailers,  carts,  aprons,  anti- 
fotigue  matting  for  insert  stations. 

Also  Exhibiting:  Other  miscellaneous 
mailroom  supplies. 


Booth:  402 

HANCOCK-LEHIGH 

Staffed  by:  Stewart  Golen,  Carole  Lip- 
ton,  Mark  Santry,  A1  Hawthorne. 
Exhibiting:  Sales  and  service  of  waste 
paper,  balers  and  waste  handling  equip¬ 
ment.  Handle  pickup  and  disposal  of 
hazardous  waste. 

Booth:  515 

HARRIS  COMPOSITION 

Staffed  by:  Jerry  Levitz,  Rodney  St. 
Pierre,  Alex  Nelson,  Lynn  Yawn,  Tom 
Camohan,  Joe  Nelson. 

Introducing:  8300  PLS,  a  page  layout  and 
display  ad  layout  system;  Imagitex  scan¬ 
ner  on-line  to  8300  PLS  which  will  show 
the  on-line  input  of  graphics  which  is  the 
beginning  of  the  8300  Image  Processing 
System  (IPS). 
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Staffed  by:  Les  Beyeler,  national  sales  man  and  president.  Harold  (Hal)  M 


CIRCULATION-'CLASSIHED 

COMPUTER  SOFTWARE  SYSTEMS 

Full  function  mainframe  software  for  the  circulation  and 
classified  departments  of  large  newspapers.  Designed  and 
developed  by  newspaper  people  for  the  unique  requirements 
of  our  industry. 

SEE  US  AT  BOOTH  561 ANPA  EXPOSITION 


gulf  coast  system  design  co. 

2025  -  Cattlemen  Road  Sarasota,  Florida  33582 

(813)371-3231 
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FOLLOW  THEfLEAKR 

Hastech  has  more  newspaper  pagination  installations  worldwide  than  all  other  vendors 
combined.  Who  will  you  trust  lor  your  newspaper's  pagination  system? 


670  North  Commercial  Street,  Manchester,  NH  03101  •  (603)  623-3330 


Also  Exhibiting:  System  90  series  copy 
processing  system,  7000  series  CRT 
phototypesetter. 


Booth:  221 

HARRIS  GROUP  CORP. 


Staffed  by:  Key  divisions  (Commercial 
Press  Division,  Bindery  Systems 
Division,  Newspaper  Press  Division)  and 


corporate  executives. 

Introducing:  NC-450  newspaper  press,  a 
single  width  machine  with  color  capabil¬ 
ity.  On  display  will  be  a  four-unit  model 
with  four  roll  stands  and  an  RB2  folder 
(designed  and  manufactured  by  the  Com¬ 
mercial  Press  Division). 

Demonstration  of  a  high-speed  assembly 
of  a  “total  market  coverage”  package  for 
newspaper  mailrooms  (by  the  Bindery 
Systems  Division).  The  demonstration 
pairs  the  division’s  press-speed  NP-1472 
newspaper  inserter  and  its  RS-25 
signature/counter  stacker.  The  system 
inserts  pre-prints  into  a  jacket  and  stacks 
and  assembles  packages  into  lifts  for  dis¬ 
tribution. 


Booth;  1361 

HCM  GRAPHIC  SYSTEMS,  INC. 

Staffed  by:  Bonnie  Bernstein,  marketing 
communications  manager. 

Introducing:  Pressfax,  a  laser  system  for 
direct  production  of  printing  plates  and 
printing  copy  transmission. 


Bot  .2402 

HEhCULES,  INC. 

Staffed  by:  Eugene  Mirolli,  product  man- 
ager-Merigraph  Systems,  Elmer  Graff, 
national  accounts  manager. 

Exhibiting:  Demonstration  of  automated 


“We  need  a  reliable 


phototype  processor.” 


7001  Loisdale  Road  Springfield,  Va  22150  (703)971-14(X) 


Reliable  phototype  processing  means  a  lot  of  things. 
Like  crisp,  black  characters  on  a  permanent  white 
background  and  the  assurance 
of  strip- ins  that  always  match. 

A  processor  that 
gives  great  looking, 
consistent  copy  and 
production  when  its  needed. 


It  means  the  LogE  PC-13. 


The  PC-13  has  a  proven  track 
record  with  newspapers  and 
typesetters  around  the  country. 


That  isn’t  just  a  statement— 

That’s  a  LogE  Fact. 


newspaper  platemaking  equipment  for 
flexo  and  letterpress  plates. 

Also  Exhibiting:  A  positive  register  lock¬ 
up  system  which  enables  newspapers  to 
use  a  flexible,  non-rigid  photopolymer 
flexo  plate. 


Booth:  2432 

ICORE,  CORP. 


Staffed  by:  Jay  Schroeder,  marketing 
manager  Tom  Stobbe,  sales  and  service 
director.  Bill  Bynum,  president.  Bob 
Rapp,  eastern  regional  sales  manager. 
Introducing:  Icore  Mark  III  Newspaper 
Counter,  a  count  by  weight  in-motion 
scale  which  displays  number  of  papers 
per  bundle  leaving  the  stacker,  allowing 
the  operator  to  adjust  bundle  counts  to 
specification.  The  Icore  Mark  III  also 
counts  and  accumulates  number  of  pa¬ 
pers  returned  by  driver. 


Booth:  608 

IDAB,  INC. 

Staffed  by:  Jack  Greene,  vice  president 
marketing,  John  Kline,  Rich  Dillon,  Rich 
Esposito,  Pete  Medina,  Fred  Wolf,  sales 
engineers,  Pat  Lynch,  marketing  mana¬ 
ger. 

Introducing;  Automatic  roll  handling  and 
distribution  system  using  automatic 
guided  vehicles.  The  system  will  provide 
newsprint  rolls  from  a  distant  laydown 
area  delivered  directly  into  the  reel  stand 
for  immediate  engagement  in  the  spider 
arm.  Roll  size  and  required  location  can 
be  manually  or  automatically  entered  into 
the  control  system.  Vehicle  can  return 
cores,  waste,  etc. 

Also  Exhibiting;  The  latest  version 
Belt  Veyor  newspaper  lapped  stream  con¬ 
veyor,  NS  660  newspaper  stacker,  floor 
equipment  including  roller  slat  conveyor, 
automatic  bundle  count  indicator  via  bun¬ 
dle  weighing  method,  bottom  wrapper 
and  high  speed  Signode  tying  machine. 
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Booth:  2454 

IDEAL  OF  AMERICA,  INC. 


manager. 


Booth:  1201 

IMG  PHOTO  PRODUCTS 

Staffed  by:  Jerry  Haegele,  president,  Ed 


Staffed  by:  Alan  Pollock,  vice  president 
sales. 

Introducing:  Automatic  newspaper  bun¬ 
dle  wrapper,  polyethylene  protection  of 
newspaper  bundles  from  inclement  wea¬ 
ther.  Wraps  30  bundles  p>er  minute. 


Booth:  2420 

INFORMATION  INTERNATIONAL, 
INC. 


Staffed  by:  James  C.  Callaghan,  vice 
president,  Stephen  J.  A’Heam,  vice  pres¬ 
ident  sales. 

Introducing:  Display  ad  makeup  station. 
The  newspaper  pagination  subsystem 
will  bring  extensive  text  and  graphics 
manipulation  capabilities  for  newspaper 
display  advertising. 

Also  Introducing:  VideoPRINT  300  laser 
page  recorder,  a  laser-based,  plain-paper 
proof  device  which  outputs  copies  with 
text  in  graphic  arts  fonts,  with  rules, 
logos,  line  art  and  halftones  at  a 
resolution  quality  of  300  dots  per  inch. 
Also  Exhibiting:  Newspaper  pagination 
system  (NPS),  2025  page  makeup  station, 
2083  electrostatic  hardcopy  proof  unit, 
InfoScan  3700  broadsheet  laser  scanner, 
InfoSet  400/A  pagesetter,  3300  text  edit¬ 
ing  and  composition  system  (TECS), 
InfoCOLOR-1  and  InfoCOLOR-2 
electronic  color  production,  2001  file 
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Cooke,  general  sales  manager. 
Introducing;  MG  Blender,  an  automatic 
developer  and  fixer  replenishment  sys¬ 
tem  for  rapid  access  processors.  The 
blender  meters  and  pumps  replenisher  to 
rapid  access  processors  exactly  as  re¬ 
quired. 

Also  Introducing:  ARU-s  silver  recovery 
unit  which  automatically  controls  the 
plating  current  as  silver  concentration 
varies  in  the  fixer  solution. 

Also  Exhibiting:  RU-4,  RU-11,  ARU-21, 
ARU-50  Electrolytic  silver  recovery 
units,  VAULT-I  Silver  recovery  car¬ 
tridge,  MK-I  ULTRAMIX  automatic 
replenishment  system  for  Kodak’s 
ULTRATEC  chemicals,  DITRAN  M-18 
diffusion  transfer  processor,  LTS-1  Liq¬ 
uid  transfer  processor,  CB-7B  chemic^ 
blender  for  Lith  processors. 


Booth:  2426 

IPEC,  INC. 

Staffed  by:  Leonard  W.  Kosoglad,  presi¬ 
dent,  Jerome  A.  Kosoglad,  vice  presi¬ 
dent. 

Exhibiting:  Urbanite  unit. 


Booth:  104 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

INLAND  PRINTING  EQUIPMENT 


“We  need  a  lot  of  different 
type  .....FAST!! 


A  truly  productive  phototype  processor  does  several 
things.  It  must  have  the  ability  to  process  paper  4  to 
18  inches  wide.  It  means 
delivering  high  quality, 
consistent  type.  It  means 

demands  when  you  need  m  ' 


The  LogE  PC-1800 
meets  those  demands. 

When  a  deadline  is  down 
to  the  wire  the  PC-1 800 
performs  its  best  in 
demanding  newspaper 
rooms  around  the  nation. 

That  isn’t  just  a  statement- 

That’s  a  LogE  Fact. 


7(X)1  Loisdale  Road,  Springfield,  Va.  22150  (703)971-1400 


an  automatic  newsprint  roll-handling 
system. 


Booth:  1932 

JERVIS  B.  WEBB  CO. 


Staffed  by:  Clark  O.  Murray,  chairman, 
W.S.  Coulson,  president.  Beau  Camp¬ 
bell,  vice  president,  George  Harlan,  pres¬ 
ident  of  Inland  printing,  Dennis  Taylor, 
sales-printing. 

Introducing:  LithoMix  water  leveling 
system. 

Also  Exhibiting:  Reconditioned 
phototypesetters,  assortment  of  pre¬ 
owned  presses. 


Booth:  651 

K&F/BEACH  MFC.  CO.,  INC. 

Staffed  by:  Alex  Kocsis,  vice  president/ 
international  manager,  Joseph  A.  Bella, 
manager/marketing  operations,  Al 
McKendrick,  western  regional  manager, 
Joey  Koon,  technical  sales  representa¬ 
tive. 

Introducing:  PermaPak  —  Hard  letter- 
press  blanket  cylinder  covering.  Also 
exhibiting  anilox  inking  systems  and  web 
break  detectors. 


Booth:  133 

INTERCORP  LTD./KOPPERS  CO. 

Staffed  by:  J.S.  Livingston,  vice  presi¬ 
dent  marketing,  N.  Bogar,  vice  president 
sales. 

Introducing:  Flexographic  conversion 
RETROFIT  of  color  hump  and  half  deck 
for  Goss  MKI,  MKII,  Hoe,  and  other 
letterpress  equipment. 


Booth:  1330 

KANSA  CORP. 


Booth: 

J.A.  FREEMAN  &  SONS 

Staffed  by:  John  Hallinan,  sales  manager. 
Exhibiting:  Horizontal-automatic  tie 
solid  waste  balers  for  commercial  use, 
export  balers  for  those  requiring  extra 
density.  Single  unit,  heavily  reinforced 
construction. 

Also  Exhibiting:  Waste  balers  for  high 
production  baling  of  most  waste  materi- 


Staffed  by:  Michael  F.  Firestone,  trade 
show  manager,  Robert  N.  Stauffer, 
general  manager. 

Exhibiting:  Automatic  newsprint  roll¬ 
handling  systems,  gull  wing  conveyors 
and  Towveyor®  chain-in-floor  con¬ 
veyors.  Model  gull  wing  conveyor, 
interfaced  with  an  automatic  roll  stripper 
will  be  demonstrated. 

Also  Exhibiting:  Computer  simulation  of 


Staffed  by:  Jerry  Waddell,  president,  Ron 
Swint,  vice  president,  John  Mast,  vice 
president,  Steve  Spencer,  Steve  Varney, 
Ron  Boettcher,  sales  representatives, 
Terry  Livingston,  Mark  DeRemer,  Joe 
Zumbrum,  service  representatives. 
Introducing:  KANSA  480  newspaper 
inserter  designed  for  papers  requiring  a 
machine  to  run  higher  page-count  jackets 
at  a  faster  speed.  The  480  has  on-the-run 
feeder  timing  adjustments  for  each  sta¬ 
tion,  pivoting  delivery  to  reverse  flow  of 
inserted  papers,  positive  feeding  by 
vacuum  suckers,  and  nip  rollers  and 
indication  lights  for  maintenance  aids. 
Also  Exhibiting:  KANSA-VEND  news¬ 
paper  rack  featuring  a  full-view  display 
window,  and  QUADRACARTS  heavy- 
duty  utility  truck  designed  for  transport¬ 
ing  of  storing  newspapers,  inserts,  etc. 


Those  restrictions  don’t  mean  you  should  expect  less 

from  a  phototype  processor. 

for  a  processor  that  lets  you  ^ 

process  in  daylight  or  the 

darkroom.  A  processor  that 

can  develop  phototype 

materials  and  line  film 

negatives.  A  processor  that  f 

comes  in  a  tabletop  package  | 

to  fit  any  budget  or  ^  ^ 

workspace.  I Q  I 

The  answer  is  the 

LogEllne17.  'III  / 

It  has  been  meeting  customer  I  \y/ 

needs  since  1977.  ^  V 

That  isn’t  just  a  statement— 

That’s  a  LogE  Fact.  ^ 


Booth:  1926 
KIDDER-STACY  CO. 

MOTTER  PRINTING  PRESS  CO. 

Staffed  by:  R.  Habel,  general  manager, 
Paul  Dickinson,  sales  manager,  Fred 
Dressier,  chief  engineer,  Ken  Koziol, 
project  engineer,  Dave  Harris,  electrical 
engineer. 

Introducing:  3:2  folder,  designed  and 
built  by  Motter,  flexo  unit  and  half  deck 
designed  and  built  by  Kidder-Stacy. 
Also  Exhibiting:  The  unit  and  folder 
running  live  and  printing  3  colors  side  by 
side  to  demonstrate  a  new  split  fountain. 
Units  will  print  using  water-borne  inks 
and  the  flexographic  process.  The  flexo 
unit  and  Motter  folder  will  be  fed  by  an 
M.E.G.  Reel,  Tension  and  automatic 
pasters. 

EDITOR  &  PUBLISHER  for  May  12, 1984 


7001  Loisdale  Road  Springfield.  Va  22150  (703)  971-1400 


36e 


Booth;  656 

LETTERFLEX-W.R.  GRACE  CO. 

Staffed  by:  James  B.  Warburton,  national 
sales  manager,  Robery  Loughman,  Peter 
Hesley,  Bruce  Richardson,  regional  man¬ 
agers. 

Introducing:  The  News  Image  photo¬ 
polymer  platemaking  system  producing 
either  60  or  120  Letterflex®  newspaper 
printing  systems  are  30%  smaller  than 
present  letterpress  plate  systems. 

Also  Exhibiting:  Letterflex  Newsflex® 
flexographic  printing  technology.  Poly- 
fibron  II  substrate  for  newspaper  photo¬ 
polymer  plates,  new  Polyfibron  II  paper 
substrate  press  hardware  and  PBT  sys¬ 
tems. 


Booth:  961 

LIBER  SYSTEMS,  INC. 


Stewart  News  buys 
Uniman  4/2  press 

Effective  April  29,  1984,  the  new 
Uniman  4/2  Double  With  Offset  Press 
from  M.A.N. — Roland  goes  into  op¬ 
eration  for  the  Stewart  (Fla.)  News. 

This  newspaper  was  the  first  in  the 
U.S.  to  order  the  Uniman  4/2. 

On  April  29,  the  Stewart  News 
shifted  from  a  6  day-a-week  afternoon 
paper  to  a  7  day-a-week  morning  pa¬ 
per. 

Gardner  Pate,  general  manager  of 
the  Florida  newspaper  said  “we’re 
starting  with  four  units,  with  room  for 
four  more  in  the  line,  and  for  another 
eight  units  alongside.  Circulation, 
now  26,000  per  day,  has  been  grow¬ 
ing  steadily  and  we  expect  it  to  contin¬ 
ue  growing  especially  with  the  new 
morning  publication.” 

The  new  press  will  produce  the 
Sunday  edition  in  two,  sometimes 
three  press  runs,  instead  of  the  four  to 
five  currently  required  by  the  press  it 
is  replacing.  It  will  also  allow  greater 
spot  color  capability.  Process  color 
editorial  will  become  more  frequent 
as  circulation  grows  and  in-house  pro¬ 
duction  equipment  is  added. 
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Staffed  by;  Sven  Holmberg,  president, 
Barbara  Bittle,  vice  president  sales  and 
marketing,  Kurt-Erik  Ross,  vice  presi¬ 
dent,  Bjorne  Kruse,  vice  president,  Lars- 
Goran  Larsson,  vice  president,  sales  and 
marketing  staff. 

Introducing:  Text  and  Image  Processing 
System  (TIPS),  a  fully  modular  and 
interactive  pre-press  system  that  handles 
pagination  and  image  processing  func¬ 
tions. 

Also,  IMAGE  500  interactive  electronic 
darkroom  system  built  around  the  TIPS 
workstation,  PAGE-700  handles  full  page 
layout  and  make-up  of  text,  ads  and  pic¬ 
tures.  PHOTO-800  and  PLATE-900  send 
complete  pages. 


Booth:  2155 
LINCOLN  ST.  LOUIS 
Division  of  McNeii  Corp. 

Staffed  by:  Richard  Kording,  industrial 
division  product  manager,  George  Rager, 
product  manager,  and  Atlanta  zone  per¬ 
sonnel. 

Introducing:  Lincoln  ink  dispensing  sys¬ 
tems  move  heavy  viscous  offset  inks  from 
bulk  tank  or  400  lb .  drums  through  header 
pipe  and  drop  lines  to  press  ink  fountains 
to  maintain  a  ready  supply  of  ink.  and 
improve  ink  quality.  Ink  purchases  in 
bulk  quantities  effect  economies  in  buy¬ 
ing,  and  also  eliminate  tins  and  pails  from 
pressroom  areas. 


Also  Exhibiting:  Automatic  lubrication 
systems  that  lubricate  drives,  bearings 
and  chains  on  press  equipment  to  keep 
production  on  schedule,  eliminate  down¬ 
time  for  manual  lubing  and  reduce 
bearing  burnout.  Kleenseal  line  of  gener¬ 
al  lubricating  equipment  including  bucket 
pumps,  air  line  accessories,  control 
valves,  extensions. 


Booth:  980 

LOGETRONICS 

Staffed  by:  Robert  McKenzie,  director  of 
customer  relations.  Matt  Loesher, 


Subscriber  Maintenance  and  Service  •  Labels 


Distribution  and  Production  Control 
Draw  Accounting 
Subscriber  Billing 
Flexible  Pay  Methods  (PBM) 
Routing  Automatic 


Marketing 

Carrier  Compensation 
TMC 

ABC  Reporting 


SEE  DAVID  ERCOLE  IN 
ATLANTA  AT  BOOTH  1347 

Featuring  Hardware  from 

Texas  Instruments. 


Additional  PaperTrak 
Systems  Available 

•  General  Accounting 

•  Classified  Advertising 

•  Editorial  &  Composition 

•  Word  Processing 

•  Spreadsheet 

Call  now  for  a  demonstration  or 
more  information 

DATA  SCIENCES,  INC. 

8555  Sixteenth  Street  •  Silver  Spring.  MD  20910 
(3011587-3700 
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of  each  run  for  future  use  and  transmit 
management  information  to  a  central  data 
bank. 

Also  Exhibiting;  Uniman  4/2  unit  and 
color  deck  and  Uniman  2/2  unit. 


Booth:  569 
MASTHEAD 
INTERNATIONAL,  INC. 

Staffed  By;  Clyde  H.  Alleman,  vice  presi¬ 
dent,  Harry  L.  Andersen,  vice  president. 
Sandor  C.  Haydu,  east  coast  sales,  John 
MIekush,  AWLGRIP  sales  representa¬ 
tive. 

Exhibiting:  AWT.GRIP  industrial  coat¬ 
ings. 


director  of  sales,  Roy  Luca,  director  of 
corporate  marketing,  Gerald  A.  Nathe, 
president. 

Introducing;  EXCEL  26,  develops  rapid 
access  materials  up  to  26  inches  wide 
including  rapid  access  halftones,  photo¬ 
type  materials  and  electronic  scanner 
separations.  Deep-tank,  roller/belt  trans¬ 
port  produces  up  to  ten  feet  of  material 
per  minute. 

Also  Exhibiting;  PC-13  and  PC-1800 
photocomp  processor;  LogF/  Robertson 
vertical  camera,  LD-1800  lith/rapid  ac¬ 
cess  processor. 


Booth:  915 

MASTER  ETCHING  MACHINE  CO. 
The  Masters  Group 

Staffed  By;  Mort  Silverman,  president, 
Harry  Daggers,  sales  manager,  Joe 
Jacobs,  technical  sales  representative, 
Rodney  S.  Guenst,  sales  and  operations 
manager. 

Introducing:  60"  automatic  processor 
MASTER  MAXX  60.  for  additive  offset 
plates. 

Also  Exhibiting:  Automatic  plate  loader, 
automatic  two-plate  punch  and  a  top 
coater/dryer. 


Flat  belt  conveyor  is  non-marking.  Has 
horizontal  turn,  gappers,  flying  switches. 
Contains  automatic  stream  conditioner 
which  compresses  leading  edge  of  paper 
for  better  counting,  stacking,  and  more 
stable  bundles. 

Also  Exhibiting:  Complete  operating  sys¬ 
tem,  stream  conveyor,  stacker,  bottom 
wrap,  roller  top  and  belt  conveyor. 


Booth:  638 

M.A.N.  ROLAND  USA  INC. 


Booth:  2040 

MAILROOM  SYSTEMS,  INC. 

Staffed  By:  Robert  Hedrick,  president, 
Harley  Taft,  vice  president  sales. 
Introducing;  High  speed  stacker  capable 
of  operating  at  a  60  batch/minute  rate. 
Has  eye-level  programmable  controls, 
side  jogger,  variable  input  speeds,  and  a 
unique  high  all-pneumatic  blade  intercept 
mechanism. 


Booth:  2337 

MCCAIN 

MANUFACTURING  CORP. 


Staffed  By:  W.E.  Seaman,  vice  pres¬ 
ident/general  manager,  G.H.  Scragg,  vice 
president  sales/marketing,  Duncan 
Wood,  director  of  service. 

Introducing:  Programmable  press  control 
system  will  preset,  measure  and  control 
functions  during  run  and  record  settings 


Staffed  By:  William  McCain,  president, 
Theodore  Weiberg,  vice  president 
marketing,  Ric  Mayle,  national  sales 
manager,  Jim  Reed,  sales,  Russ  Gott- 
schalk,  sales. 

Exhibiting:  McCain  Model  660-20  news¬ 
paper  inserter  which  can  be  either  hand 
fed  or  on-line  with  the  press  (the  system 
functions  with  a  counter-stacker  at  the 
press,  then  transports  the  counted  bun¬ 
dles  to  the  McCain  hopper  loader,  which 
feeds  the  Model  660-20. 

Also  Exhibiting:  McCain  Model  2(XK)  PB. 
which  feeds  tabloid  signatures,  quarter 
folds  them,  stitches,  and  three  knife  trims 
into  a  complete  television  listings  book¬ 
let.  The  2(i00  P  B  can  be  used  for  any 
commercial  type  product. 
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Booth:  1449 

MGI  INTERNATIONAL  INC. 

Staffed  By:  James  A.  Schak,  sales  mana¬ 
ger,  Bruce  Foote,  senior  engineer.  Art 
Hamlin,  president,  Claire  Beury, 
administrative  assistant. 

Introducing:  A-Par  E-Vac,  a  high 
resolution  portable  flow  folder  vacuum 
cleaner  which  uses  a  4-inch  diameter  suc¬ 
tion  hose  and  runs  off  compressed  air  dur¬ 
ing  press  downtime.  The  E-Vac  can 
handle  large  pieces  of  scrap  paper  due 
to  its  large  air  path. 

Also  Exhibiting:  Paper  dust  system  and 
ink  mist  control  system. 


Booth:  1050 

MIDWEST  PUBLISHERS 
SUPPLY  CO. 


Staffed  By:  Jim  Rezabek,  president,  Dick 
Morton,  vice  president,  Fred  Heming- 
ston,  director  of  planning,  Mike  Carfagni- 
ni,  sales  manager,  Ray  Lopez,  director  of 
international  sales,  Steve  Rezabek, 
design  manager,  Jim  Floyd,  sales  repre¬ 
sentative. 

Introducing:  News  Center  1000  VDT 
furniture,  a  complete  line  of  VDT  desks, 
stands  and  chairs  for  use  in  newsrooms. 
Also  Exhibiting:  Hamilton  Mod  II 
photocomposition  equipment  featuring 
light  tables,  page  assembly  tables  and 
cabinets.  MPS  Ergonomic  desk  and 
paste-up  chairs,  MPS  Generation  II  open 
plan  paste-up  and  work  stations,  an 
assortment  of  paste-up  equipment  and 
supplies  including  waxers,  trimmers,  bor¬ 
der  tapes,  grid  sheets,  etc. 

Booth:  1614 

3M 

Staffed  By:  Jim  Thompson,  sales  and 
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marketing  manager,  Dick  Paukert,  sales 
manager.  Bob  Rapacke,  marketing  mana¬ 
ger,  Mike  Rynerson,  marketing  com¬ 
munications  administrator. 

Introducing:  Goos’s  Cl 50  press  will  run 
an  eight-page,  four-color  Atlanta  Scene 
piece  with  the  Deadliner*  platmaking 
system. 

Exhibiting:  Deadliner®  platemaking  sys¬ 
tem,  3M  HSP  laser  imagable  plate  system  ‘ 
including  coater,  processor  and  user  ap¬ 
plied  chemistry,  1 175  stat  system  for  pro¬ 
ducing  high  quality,  inexpensive 
electrostatic  stats,  3M’s  line  of  pre-press 
color  proofing  materials  and  automation 
equipment  for  the  newspaper  market. 


Booth:  1452 

MUIRHEAD,  INC. 

Staffed  by:  Holmes  Bailey,  president, 
Jason  Eveleth,  chief  engineer,  Alan  Gib¬ 
son,  marketing  director  (Muirhead  Data 
Communications),  Barrie  Crampton, 
general  manager,  Muirhead  Systems. 
Ltd. 

Introducing:  Pagefax  K-663  Flatfield 
readers  and  K-664  Flatfield  writers  and 
the  electronic  picture  desk.  The  Flatfield 
units  provide  page  facsimile  transmis¬ 
sion.  The  Flatfield  reader  and  writer  can 
be  interfaced  with  several  page  make-up 
systems  and  raster  image  processors  for 
automatic  output  onto  film  or  paper.  The 


electronic  picture  desk  allows  fast  selec¬ 
tion  and  editing  of  photos  from  a  wide 
variety  of  sources,  with  complete  data¬ 
base  management  and  input  into  the 
pagination  system. 

Exhibiting:  K-570  portable  picture 
transmitter's  ability  to  transmit  high- 
quality  four-color  separations  and  the  K- 
560  automatic  picture  recorder's  ability 
to  receive  the  images  for  platemaking. 


Booth:  1643 

MULLER-MARTINI  CORP. 

Introducing:  PrintRoll  Buffer  and  storage 
system  allows  newspaper  handling  to  be 
upgraded  into  a  fully  automatic  news¬ 
paper  mailroom  system. 

Exhibiting:  The  Model  321 -TV  program 
stitcher,  a  heavy-duty,  fully-automatic, 
10,000  per  hour  saddle  stitcher  that  folds, 
stitches,  trims  and  delivers  booklets 
ready  for  inserting  into  newspapers. 
Model  311  rotary  trimmer  trims  products 
traveling  in  a  continuous  shingle  on  all 
three  sides,  directly  in  line  with  the  press. 
ITM  section  folding  machine  is  a  heavy- 
duty,  high-speed  folder  designed  for 
accurate  parallel,  or  quarter-  folding  of 
newspapers,  supplements,  preprints, 
magazines,  catalogs,  brochures,  sections 
or  any  products  which  are  too  bulky  for  a 
standard  sheet  folding  machine. 


Booth:  2008 

NAPP  SYSTEMS  (USA)  INC. 

Staffed  by:  Gary  Benshoof,  director  of 
plate  marketing  and  sales.  Paul  Bonistal- 
li,  director  of  film  and  paper  marketing 
and  sales. 

Introducing:  A  fully  automatic  plate 
exposure  and  processing  unit  with  the 
capability  of  processing  more  than  150 


is  pleased  to  announce 
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waterless  offset  plates. 


letterpress  plates  per  hour.  Also,  silver- 
free  contact  and  duplicating  film  system 
—  NAPP-LIGHT®. 

Also  Exhibiting:  “The  Best  in  the 
World”  contest  of  about  140  color  and 
black  and  white  tearsheets  from  NAPP 
customers  around  the  world. 


Booth:  919 

NATIONAL  MACHINE 

Staffed  by:  Robert  Buckler,  president. 
Introducing:  Model  super  A-250  and  A- 
340  automatic  offset  plate  processors. 
The  A-250  and  A-340  will  automatically 
process  all  brands  of  wipe-on  offset  plates 
used  in  printing  newspapers. 

Also  Introducing:  TOR-MATIC  automa¬ 
tic  offset  plate  processor  specially 
designed  to  process  the  new  TORAY 


AT  LAST! 

A  Computer  Typesetting 
System  Designed  For 
The  Small  Paper 

...  by  a  former  publisher.  Uses  the 
TRS-80  Model  II,  12  or  16,  A  COM¬ 
PLETE  system  that  simply  “plugs  in” 
to  your  Comp.  Jr,  Compuwriter,  Comp 
II,  Trendsetter  or  Unisetter.  Also  the 
Comp  IV  and  the  4961  soon.  No  wires 
to  hook  up  inside  your  typesetter,  just 
one  plug.  No  changes  to  typesetter  or 
computer.  Everything  is  included, 
nothing  else  to  buy  or  learn.  Com¬ 
puter  can  be  located  up  to  1 ,000  feet 
away  from  typesetter.  Use  the  Radio 
Shack  Model  100  as  a  remote  ter¬ 
minal.  You  buy  the  computer,  plug 
everything  in  and  start  writing  stories. 
The  computer  and  your  typesetter 
worry  about  the  type.  Install  for  less 
than  $1,800  complete.  If  you  think  it’s 
too  good  to  be  true,  check  with  the 
Kansas  and  Missouri  papers  now  us¬ 
ing  it  daily. 

For  the  full  story 
on  Rim  Writer,  contact: 

Genesys  Systems 

Box  277,  Ellinwood,  KS  67526 
316-564-3636 
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Booth:  1004 

NENSCO 

Exhibiting:  Neu-tro-fount,  neutral  foun¬ 
tain  solution,  W.R.  Grace  blankets, 
NENSCO  press  parts,  rollers,  web¬ 
handling  supplies  and  pressroom  chem¬ 
icals. 

Also  Exhibiting:  A  full  line  of  paste-up 
and  photo-sensitive  supplies  along  with 
the  Agfa-Gavaert  RPS  2024 
Superautomatic  Vertical  Camera. 


Booth:  244 

NEWSPAPER  ELECTRONICS 
CORP. 

Introducing:  N.E.W. S./AMICUS  front- 
end  system. 

Exhibiting:  MicroNews  11.2  MB  hard 
disk  system  for  use  with  the  N.E.W.S. 
Editerm  video  display  terminal. 


Booth:  2446 

NEWSPAPER  SYSTEMS,  INC. 
(NSI) 


Staffed  by:  Ed  Chapman,  vice  president 
operations,  Ed  Scott,  vice  president  sys¬ 
tems,  Russ  Munson,  vice  president  sales, 
Marty  Mohl,  Mick  Hauver,  Mike  Moret- 
ti,  sales  representatives. 

Introducing:  NewsSystem®  I  provides 
weekly  and  small  daily  newspapers  with 
newspaper  advertising  and  business  com¬ 
puter  applications. 

Exhibiting:  NewsSystem®  II  offers 
newspapers  a  complete  set  of  advertising, 
business  and  circulation  computer  sys¬ 
tems  on  one  or  more  processors.  Each 
processor  may  be  configured  with  up  to 
16  VDTs  and  eight  300MB  disk  drives. 


Booth:  912 

NUARC  COMPANY,  INC. 

Staffed  by:  D.  Cims,  vice  president  sales. 
Art  Sirles,  southeast  division  manager, 
Ed  Moehwrig,  assistant  southest  division 
manager. 

Introducing:  SSTE-2024SB  electronic 
horizontal  camera  for  negatives/stats, 
etc.,  6000  watt  instant-start  flip  top 
platemaker,  and  SLIOI  timer/integrator 
system  for  optimum  control  of  camera. 


Exhibiting:  Darkroom  equipment 
including  developing  sinks,  Bubblite 
safelights,  diffusion  transfer  processors, 
film  cabinets,  light  tables  and  various 
platemaking  products. 


Booth:  947 

NU-GRAPHICS  MANUFACTURING 
INC. 

Staffed  by:  Ed  Barnett,  president,  Alex 
MacLennan,  vice  president. 

Introducing:  Double-wide  in-line  bender, 
punch-coater,  color  register  checking 
machine,  semi-automatic  coater  and 
dryer. 

Exhibiting:  Various  models  of  saddles, 
shims,  locks. 


Booth:  1972 

NYTONE  ELECTRONICS  CORP. 

Staffed  by:  Douglas  Olson,  general  mana¬ 
ger,  David  Timms,  sales. 

Introducing:  Video  Graphics  System,  a 
pre-color  separation,  pre-scanning  video 
analyzation  system. 


Booth:  2324 

OFFSET  TECHNOLOGY 


Staffed  by:  Terry  Turpin,  Jack  Thomsen, 
sales. 

Introducing:  A  new  chemical  storage  and 
drum  transfer  system  for  fountain  con¬ 
centrate  and  a  new  Metro-Update  mixing 
and  circulating  waster  system  for  large 
offset  newspaper  presses. 

Exhibiting:  Model  100  fountain  solution 
mixer. 
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Booth:  1319 

ONE  CORPORATION 

Staffed  by:  J.  Durelle  Boles,  W.  Harry 
Barnett,  Harold  Van  Morgan,  Jr., 
Richard  F.  Skinner,  J.  Philip  Egner,  Do¬ 
lores  Q.  Kipping. 

Exhibiting:  Will  be  providing  shuttle 
service  for  tours  of  the  ONE  CORPORA¬ 
TION  plant  in  nearby  suburban  Atlanta. 


Booth:  1019 

PAMARCO,  INC. 

Staffed  by;  Dave  Killary,  chairman, 
Maurice  Buckley,  president,  Charles 
Heurich,  senior  vice  president,  Ralph 
Campbell,  sales  nrianager/southern, 
Robert  Thompson,  vice  president/ 
national  sales  manager,  G.  Pappiaounou, 
manager  of  new  markets  for  Union  Car¬ 
bide. 

Introducing:  Spring  loaded  hand- 
proofers  for  color  matching  of  inks.  A 
Roto-Flo  screen  for  anilox  rolls,  and  var¬ 
ious  types  of  anilox  rolls  with  various 
finishes  for  flexo  and  keyless  inking. 


Booth:  1336 

PATHFINDER  GRAPHIC 
ASSOCIATES,  INC. 

Staffed  by:  Dave  Dowejko,  director  of 
operations,  Gordon  Etchell,  president. 
Introducing;  Fibre  Brake  Blocks,  non¬ 
asbestos  brake  blocks  for  Community, 
Suburban  and  Urbanite  single-width 
offset  presses,  and  Titanium  Folding 
Blades,  3:2  blades  for  Metro-style  pres¬ 
ses. 

Exhibiting:  Replacement  parts  for  all 
single-  and  double-width  letterpress  and 
offset  presses,  manual  and  pneumatic 
plate  benders,  plate  lock-ups  and  flexible 
press  line  clutches  and  couplings  for 
splined  and  keyed  drive  shafts. 


Booth:  574 

PERRETTA  GRAPHICS  CORP. 

Staffed  by:  Bruce  L.  Quilliam,  national 
sales  manager,  Andrew  J.  Kosky,  north¬ 
east  sales  representative,  Robert  E. 
Wood,  central  district  manager. 
Introducing:  Peretta  System  1-77  automa¬ 
tic  ink  fountain  pre-set  system,  utilizing 
modular  segmented  ink  fountain  blades, 
computer  controller  with  console  for  re¬ 
mote  ink  operation,  and  the  System  1-77 
lithographic  plate  reader  that  auto¬ 
matically  determines  required  ink 
volume. 


Booth:  2018 

PUBLISHERS  EQUIPMENT 
CORPORATION 

Staffed  by;  George  Derby,  vice  president/ 
marketing,  Duane  Houy,  chairman.  Rich 
Taylor,  Jesse  Strong,  Cy  Frank,  Neal 
Eaton,  vice  president  corporate  com¬ 
munications,  and  Barbie  Potts, 
administrative  assistant. 

Exhibiting:  Representations  of  the  new 
Eagle  offset  press  units,  spectrum  con¬ 
verted  units,  Digitrol  Ink  Sytems,  press 
controls  from  Bond  Electric,  spiral  brush 
dampeners,  running  belt  RTPs,  folders 
and  folder  conversions,  plate  scanners 
and  a  new  transfer  roller  throw-off. 


Booth:  1015 

QUAD/TECH,  INC. 

Staffed  by:  Tom  Quadracci,  president, 
Jerry  Kirby,  vice  president. 

Introducing;  RGS  III  closed  loop  register 
control  system,  a  fully  automated,  com¬ 
puter-based  system,  and  Cut  Off  Control, 
a  computer-based  pattern  recognition 
system  offering  accurate  cut-off. 
Exhibiting;  Web  Guidance  System  2000, 
Silicone  Coater  II,  and  Combination  Web 
Guidance  System  and  Silicone  Appli¬ 
cator. 


Booth;  1652 

QUIPP,  INC. 

Staffed  by:  James  G.  Quakenbush,  chair¬ 
man,  Louis  D.  Kipp,  president,  Christer 
A.  Sjogren,  mechancial  engineering 
director,  Carl  D’Amico,  electrical 
engineering  director,  and  John  McRae, 
product  manager. 

Introducing:  SJlOO  newspaper  stacker, 
featuring  automatic  counting,  batching, 
stacking  and  discharging,  the  Rollerstat 
conveyor  for  accumulation  of  untied 


stacks.  Bottom  wrapper,  Twin-Trac  lap¬ 
ped  stream  conveyor,  Fold  Compressor, 
and  contact  count  switches  for  stackers, 
totalizing  systems,  etc. 


Booth:  215 

RYCO  GRAPHIC  MFG.,  INC. 

Staffed  by:  Ross  Hart,  sales  mfg.,  Paul 
Geralds,  sales  coordinator,  Tom  Switall, 
dir.  of  engineering. 

Introducing:  Rycomix  5000  Mixing  Sys¬ 
tem,  a  high-output  fountain  solution  mix¬ 
ing  system  that  operates  on  conductivity, 
and  the  Rycomix  6000  Recirculator. 
Exhibiting:  A  blanket  washing  system, 
packing  gauges,  silicone  applicator, 
batch  counting  system  and  a  digital  pulse 
spray  dampening  system. 


Booth:  928 

SCHEFFER,  INC. 

Staffed  by:  James  George,  sales  manager/ 


Visit  Exhibit  401-ANPA/Atlanta 


Bureau  Terniinais  -  COPY  CONTROL  iv 

Stand-alone  terminals  with  disk  storage  and  telephone 
communications  to  your  system.  Mailbox  feature. 

Wire  Service  Terminals  -  "Take  the  load 
off  your  front-end  system." 

sorts  and  records  wire  stories  on  io-mllllon  character 
hard  disk,  send  only  stories  you  will  use  to  your  system. 
Archive  on  floppy  disk.  Automatically  prints  flashes  and 
bulletins. 

Terminal  Systems  Corporation 

901  Columbia  Circle 
Merrimack,  NH  03054 
(603)  424-5033 
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Booth:  2001 

PRINTERS’  SERVICE 

Introducing:  Frisco  Neutral  Fountain 
Solution,  a  neutral  base  solution  for  paper 
waste  reduction,  cleaner  printing,  less 
water  use  and  less  picking  and  ink 
emulsification. 
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national  graphic  sales. 

Introducing:  The  Model  C-2/G-2  Pre¬ 
folder,  incorporating  two-ribbon  shifting/ 
angle  bar  modules  and  two-plow  folding 
stations  for  newspaper  insert  production. 


Booth:  601 

SEABOARD  ENERGY  SYSTEMS 


Staffed  by:  George  Fischer,  vice  presi¬ 
dent,  Rick  Coradi,  midwest  regional  man¬ 
ager,  George  DeMambro,  New  England 
regional  manager. 

Introducing:  Color  graphics  and  Pre¬ 
ventive  Maintenance  Control  as  well  as 
updated  applications  for  boiler  control, 
dampener  control  and  chill  water/hot 
water  reset. 

Exhibiting:  The  Seaboard  Facilities  Man¬ 
agement  System  and  Energy  Manage¬ 
ment  System. 


Booth:  1946 

SEMLER  INDUSTRIES,  INC. 

Booth:  Kent  Delano,  sales  manager, 
Robert  Connolly,  regional  sales  manager, 
Loren  Semler,  president,  Jeffrey  Semler, 
vice  president,  Ron  Bronson,  sales  mana¬ 
ger. 

Introducing:  Waste  solvent/blanket  wash 
recovery  system. 

Exhibiting:  Waste  Ink  recovery  systems 
for  offset  and  letterpress  inks,  air  pow¬ 
ered  vacuums,  and  electric  powered 
vacuums. 


Booth:  130 

SEYBOLD  PUBLICATIONS,  INC. 

Staffed  by:  various  Seybold  editors  and 
writers. 

Exhibiting:  Current  editions  of  the 
Seybold  Report  and  reports  on  show 
exhibits. 
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Booth:  2611 

SMITH  RPM  CORP. 

Staffed  by:  G.  Smith,  president,  B.  Gan- 
set,  vice  president/general  manager,  R. 
Fusco,  engineer. 

Introducing:  Smith  Ink  Pump  &  Rail  Sys¬ 
tem,  used  for  replacement  of  existing 
pumps  or  to  add  pump  &  rail  to  existing 
open  fountain  systems,  fits  all  single  and 
double  wide  presses. 

Exhibiting:  Smith  LOC  system  for  letter- 
press  to  offset  conversion. 


Booth:  2304 

SOFTWARE  CONSULTING 
SERVICES 

Staffed  by:  Richard  Cichelli,  president, 
Martha  Cichelli,  vice  president,  Donna 
Kish,  director  of  marketing,  William 
Iller,  director  of  training. 

Introducing:  The  new  SCS  Integrated 
Advertising  System,  featuring  Layout 
‘80®,  ad  order  entry,  credit  checking,  ad 
scheduling,  ad  tracking,  accounts 
receivable,  and  sales  analysis.  Also,  two 
different  library  systems  —  TEQLIB®, 
which  indexes  micrographic  storage  at  a 
low  cost,  and  SIRE®,  which  provides 
full-text  storage  with  automatic  indexing. 
Exhibiting:  SCS’s  online  accounting  sys¬ 
tems  with  general  ledger,  accounts 
receivable,  accounts  payable  and  payroll. 
Accounts  receivable  can  receive  data 
from  Layout  ‘80®,  ad  order  entry  and  ad 
scheduling  modules. 


Booth:  127 

SOLNA  INCORPORATED 


Staffed  by:  Dennis  Schupp,  president, 
John  Delk,  vice  president,  Dick  Shoener, 
vice  president,  Mert  Alhterkirch,  vice 
president. 

Introducing:  The  Solna  Distributor  2  -f  1 
Printing  Unit  for  small  and  medium  size 
newspapers  looking  for  a  versatile  color 
machine  that  prints  two-over-one  color  or 
one-over-two  or  three-over-zero. 
Exhibiting;  The  Solna  News  King  press. 


Booth;  2004 

STAUFFER  MEDIA  SYSTEMS,  INC. 


Staffed  by:  Rockford  E.  Smith,  presi¬ 
dent  John  Kreissler,  general  manager. 
Herb  Medlin,  systems  consultant, 
tant. 

Introducing:  Newspaper  Business  Sys¬ 
tem  software  designed  to  run  on  the  new 
Burroughs  B95  computers.  Applications 
available  include  circulation,  advertising, 
accounts  receivable,  classified  advertis¬ 
ing,  accounts  payable,  payroll  and  gener¬ 
al  ledger. 


Booth:  1321 

STEPPER  ACCOCIATES,  INC. 


Staffed  by:  Scott  Hannon,  Chris  Sigler, 
Warren  Hannon,  Tom  Korchak,  David 
Hannon,  Charles  Hannon. 

Introducing:  Model  1620  QFL  Labeler/ 
Quarter-Folder,  which  quarter-folds  with 
or  without  labels  or  labels  with  or  without 
quarter-folding.  Model  1610  LC  Address 
Labeler  which  features  an  automatic 
feeder,  floating  labeling  head,  and  output 
conveyor.  Can  label  full-sized  broad¬ 
sheets  at  speeds  up  to  12,000  per  hour. 
Low  priced,  bench-mounted  model  1600 
Labeler,  and  1250H  Automatic  Feeder. 
Generation  2  Model  74  QF-2  Collator/ 
Quarter-Folder  that  assembles  sections 
and  quarter-folds  in  one  pass  at  speeds  up 
to  14,000-per-hour. 

Exhibiting:  Model  510W  Stepper  Fold  ’n 
Tyer,  wraps  folds  and  ties  papers  and 
delivers  them  carrier-ready. 


Booth:  1067 

STRAPEX  CORPORATION 

Staffed  by:  L.  Brown,  regional  manager, 
H.  Suter,  national  service  coordinator,  R. 
Meyer,  director  of  Sales,  K.  Broadway, 
regional  manager. 
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Introducing:  An  Ultrasonic  Seal  Strap¬ 
ping  Machine,  using  sound  waves  to  seal 
bundles,  and  the  USM  65,  which  straps  at 
40-bundies-per-minute. 


Booth:  2048 

SYSTEM  INTEGRATORS,  INC. 

Exhibiting:  The  System/55,  including 
Tandem’s  new  32-bit  TXP  processors, 
300  MB  disk  drives  (mirrored  volume), 
Coyote®  intelligent  video  display  ter¬ 
minals  and  line  printers. 


Booth:  1008 

TAFT  EQUIPMENT  SALES  CO. 

Staffed  by:  James  R.  Price,  president, 
John  E.  Hall,  executive  vice  president, 
Gary  James,  assistant  to  president,  John 
Medigovich,  operations  manager. 
Exhibiting:  TKS  press  equipment. 

Booth:  1310 

TASOPE’ 


Staffed  by:  Charles  Hillhouse,  president, 
Dave  Cross,  service  manager,  Dennis 
Kerr,  technical  representative. 
Introducing:  A  manual  model  of  the  Air- 
form  Plate  Bender,  featuring  gentle 
action  of  air  sleeves  to  mold  plates  over 
stationary  mandrels. 

Exhibiting:  Auto-Printer  1000  Exposure 
Unit,  Automatic  Airform  Plate  Bender, 


Participator  11  Plate  Processor,  Instigator 
Punch/Coater. 

Booth:  1942 

TECH-ENERGY  CO. 

Staffed  by:  John  E.  Pickard,  president, 
Phyllis  J.  Pickard,  vice  president,  Teresa 
Pickard,  treasurer,  Beth  Pickard, 
purchasing. 

Introducing:  Longer  Arm  Hydraulic  Roll 
Lifter,  automatically  loads  and  unloads 
full  or  partial  paper  rolls. 

Exhibiting:  Parts  and  hardware  for  single¬ 
width  and  double-width  web  presses  plus 
pressroom  supplies. 

Booth:  1015 
TEC  SYSTEMS 
W.R.  GRACE  &  CO. 

Staffed  by:  Jim  Rennes,  director  of  sales, 
Larry  Miller,  sales  manager,  Steve  Rach, 
product  manager. 

Introducing:  TEC  Hi-Float®  Coanda  air 
bar  flotation  dryer. 

Exhibiting:  A  vertical  dryer/chillstand 
ink  set  system  at  the  GSD/Rockwell 
International  booth. 


Booth.  1802 

TELERAM  COMMUNICATIONS 
CORP. 


Staffed  by:  Malcolm  Charman,  national 
sales  manager,  Len  Pravda,  Fred  Keane, 
Tony  Popp,  Virginia  Decker,  Ron 
Schwartz. 

Introducing:  StarNet  data  store  and  for¬ 


ward  computer  system  that  supports  a 
number  of  Teleram  satellite  stand-alone 
terminals,  functions  as  a  networking  sys¬ 
tem  with  Winchester  disk  storage  of  up  to 
52  megabybtes. 

Exhibiting:  Portabubble/81  Portable  Ter¬ 
minal.  3100,  4100,  5100  Portable  Battery 
Operated  Computers.  3100/3500  work 
stations  with  a  CPM  operating  system 
with  teletext  and  text  editing  software. 


Booth:  401 

TERMINAL  SYSTEMS  CORP. 

Staffed  by:  Robert  A.  Dambach,  presi¬ 
dent. 

Introducing:  Copy  Contol  IV,  Model  930, 
remote  bureau  terminal  with  new  mailbox 
feature  that  receives  and  stores  messages 
unattended. 

Exhibiting:  Copy  Control  IV  remote 
bureau  terminal.  Model  920,  wire  service 
terminal.  Model  940,  reporter  terminal. 
Model  920A. 


Booth:  901 

THE  INK  COMPANY 

Staffed  by:  George  Tholke,  president, 
Paul  Bolnick,  vice  president,  Al  Wagner, 
vice  president/operations. 

Exhibiting:  Quality  Control  procedures 
for  checking  printing  ink.  Invite  on-site 
evaluations  of  ink  samples  from  con¬ 
ference  attendees. 


Booth:  1063 

TINGUE,  BROWN  &  CO. 

Staffed  by:  R.K.  Bird,  president,  W.J. 
Tingue,  executive  vice  president,  J.R. 
Hopkins,  sales  manager. 

Exhibiting:  Press  blankets  for  letterpress, 
offset  and  DiLitho®  press  units. 


Booth:  2014 

TV  DATA,  INC. 

Staffed  by:  Ed  Kennedy,  production 
manager,  Dan  Nizolek,  custom  editing 
manager,  Karin  Paspisil,  customer  ser¬ 
vices  manager,  Linda  Cooper,  customer 
service  representative. 

Exhibiting:  TV  listings  and  features  ser¬ 
vices. 


Rnoth*  100^ 

VISION  DATA  EQUIPMENT  CORP. 

Staffed  by:  Thomas  A.  Dempsey,  presi¬ 
dent,  Mark  Morin,  Evan  Mirsky,  Amy 
Weaver,  sales  representatives,  and  Jeff 
Hall,  programmer. 

Introducing:  Microcomputer-based  soft¬ 
ware  for  Subscriber/Nonsubscriber  man¬ 
agement,  featuring  automatic  postal 
route  numbering,  easy  six-month  update 
of  postal  carrier  routes,  an  ABC  reporting 
system,  all  running  on  all  three  Digital 
Equipment  Corporation  operating  sys¬ 
tems. 


a  f^DDED 

4NFLEXIBILITY 


See  live  demonstrations  of  Ferag  systems— 
Rotosert  Inserting,  Single  Copy  Conveyors, 
High  Speed  Hoppers  and  Stackers— find 
out  how  they  provide  those  benefits. 

Visit  us  at  ANPA,  Booth  2340. 


Seeking  ways  to 
attract  more  circulation? 

Sell  more  advertising? 

Compete  more  effectively 
with  other  media? 

'F'E’R’A'G'  ** 

KEYSTONE  INDUSTRIAL  PARK  190  RirTENHOUSE  CIRCLE.  BRISIOL,  PA  1900?  •  215/788-0892 
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Booth:  1001 

VISUAL  GRAPHICS  CORP. 

Staffed  by:  Walter  Johns,  director  of 
manufacturing.  Bob  Pabst,  national  sales 
manager,  James  J.  Whalen,  marketing 
manager,  Jerry  Smith,  national  service 
manager.  Gene  Moore,  Ray  Brown,  sales 
representatives,  Doug  Baker,  regional 
service  manager  and  Bill  Richardson, 
service  technician. 

Introducing:  The  VGC  800M  vetical 
darkroom  camera,  the  Phototypositor 
3200  display  phototypesetter,  and  Total 
Camera  II  modular  Daylighter®  stat 
camera  system. 


Booth:  2255 

VISUAL  GRAPHICS  CORP./ 
DEALER  DIV. 

Staffed  by:  Don  Acker,  dealer  sales  man¬ 
ager. 

Exhibiting:  Daylighter®  stat  camera  and  a 
small  platemaker. 


Booth:  1952 

VU/TEXT  INFORMATION 
SERVICES 

Staffed  by:  Peter  T.  Leach,  director  of 
operations,  Donna  S.  Willmann,  market¬ 
ing  manager. 

Introducing:  New  services  available  on 
the  computer  library  service,  including 
the  full  text  of  the  Allentown  Morning 
Call,  Sacramento  Bee  and  the  Miami 
Herald,  and  two  business  databases. 
PROMPT  and  ABI/Inform,  containing 
abstracts  from  hundreds  of  business  pub¬ 
lications.  VUATEXT  also  contains  the  full 
text  of  The  Washington  Post,  Phi¬ 
ladelphia  Inquirer,  Lexington  Herald- 
Leader,  and  The  Wall  Street  Journal. 


Rooth* 

WEB  PRESS  CORPORATION 


Staffed  by:  W.R.  Marcouiller,  president, 
A.J.  Hall,  director  of  marketing,  S.J. 
Brown,  sales  representative,  H.G. 
Dickinson,  T.M.  Frishkorn,  W.M. 
Aldrich,  sales  representatives,  and  K.A. 
Charlson,  marketing  support. 
Introducing:  The  back-to-back  Quadra- 
Color®  insert  press,  using  common 
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impression  cylinders  for  quality  color 
reproduction  and  accurate  registration. 


Booth:  2414 

WESTERN  LITHOPLATE 


Staffed  by:  C.  Dan  Sells,  vicepresident/ 
sales  and  marketing,  Robert  T.  Weaver, 
marketing  manager. 

Introducing:  A  complete  operational 
plateroom  system  from  coating  through 
plate  bending. 

Exhibiting:  Lith-X-Pozer  III,  Lithoplater 
and  the  new  Lithobender  that  will  pro¬ 
duce  240  exposed,  processed  and  bent 
plates,  the  semiautomatic  Lith-X-Pozer 
IV,  the  Automatic  Punch-Coater,  Metro 
Express  plates  and  chemicals. 


Booth:  1021 

WHALEN  COMPUTER  SERVICES 

Staffed  by:  Rober  Whalen,  president, 
Kim  Morse,  Maureen  Murphy,  Bill  Hud¬ 
son,  sales  representatives,  and  Eileen 
Sunderland,  product  manager. 
Introducing:  New  software  packages  that 
will  run  on  the  IBM  PC/XT,  including 
Whalen’s  advertiser  billing,  carrier/ 
dealer  circulation,  mailed  circulation,  tot¬ 
al  market  coverage,  ad  production  mani¬ 
fest,  classified  ad  billing,  general  ledger, 
accounts  payable  and  payroll  packages. 


Booth:  2604 

WILLIAMSON  AND  COMPANY 

Staffed  by:  J.  McDermott,  president,  R. 
Bein,  vice  president,  D.  Jacobsen,  secre¬ 
tary/treasurer,  E.  Simon,  president,  H. 
Takanash,  research  and  development 
manager,  C.  Eccols,  president. 

Introducing:  A  new  90-plate  per  hour 
photopolymer  plate  processor  and  repre¬ 
sentations  of  a  new,  automated  180-plate- 
per-hour  machine  that  will  allow  up  to 
five  negatives  to  be  handled  for  any  num¬ 
ber  of  exposures. 

Exhibiting:  P.O.P.  direct  printing  news¬ 
paper  photopolymer  plates  and  the  Rigi- 
lon  pattern  plate  for  molding. 


Booth:  861 

WINDMOELLER  & 
HOELSCHER  CORP. 


J. 
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Staffed  by:  W&H  CORP:  Andrew 
Schipke,  director  of  sales  and  marketing, 
James  Feeney,  president,  Leon  Camp¬ 
bell,  sales  representative,  Gundula  Alex¬ 
ander,  administrative  assistant.  W&H/ 
W.  Germany:  Walter  Steinbeck,  director, 
Richard  Neumann,  chief  engineer/ 
presses.  Koenig  &  Bauer:  Dr.  Hans  Bol- 
za-Schuenemann,  chairman,  Burkard 
Roos,  director  of  sales. 

Exhibiting:  “The  Journalflex  Concept,” 
a  comprehensive  approach  taken  in  con¬ 
junction  with  K&B  and  Publishers  Equip¬ 
ment  Corporation  to  supply  a  full  comple¬ 
ment  and  single  source  of  flexographic 
newspaper  equipment  and  featuring  a 
newly-developed  tight  register  control  for 
multi-color  and  process  color  work  that 
will  be  operational  this  year  at  the  Ft. 
Lauderdale  Sun-Sentinel.  Also  showing 
the  W&H  flexo  conversion  package. 


Booth:  1414 

X-RITE  COMPANY 


Staffed  by:  Fritz  Baltutat,  product  sales 
manager,  David  Bowden,  senior  en¬ 
gineer. 

Introducing:  Microcomputer  based 
reflection  densitometers  featuring 
electronic  filter  selection,  push-button 
calibration  and  simultaneous  readings  of 
process  colors. 

Exhibiting:  Electrolyte  silver  recovery 
systems. 
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Automate  urith  the  fte»  option. 


Now  your  newspaper  can  have  the  cost  savings 
and  productivity  gains  of  automated  photopolymer 
platemaking.  Plus  improved  printing  quality  gained 
through  an  exclusive  new  technology  breakthrough. 

Best  of  all, you  can  have  them  even  if  you’re  not 
yet  sure  about  switching  from  letterpress  to 
flexography. 

The  high-performance  Merigraph®  SRA 
photopolymer  platemaking  system  is  the  efficient, 
in-line  system  that  makes  both  kinds  of  plates.  So 
when  you’re  ready  to  switch  to  flexography,  all  that’s 
required  is  a  simple  polymer  change.  None  of  your 
platemaking  hardware  becomes  obsolete. 

Merigraph  SRA  was  developed  by  Hercules, 
the  leading  supplier  to  the  flexography  industry.  The 
system  uses  an  exclusive  flexible  polyester  substrate 
that  flexes  with  the  plate  to  produce  sharp,  undis¬ 


torted  letters  and  halftone  dots.  The  result  is  news¬ 
paper  printing  quality  that’s  ahead  of  anything  else  in 
the  industry. 

When  you  see  it,  you’ll  appreciate  the  difference. 

You’ll  also  appreciate  the  cost  savings  that 
come  with  the  most  efficient  polymer  recovery  and 
recycling.  And  a  productivity  boost  produced  by  an 
in-line  system  that  requires  just  one  operator  to  run 
the  whole  show — with  NO  plate  handling 

For  more  about  the  Merigraph  SRA  system, 
contact  Hercules  Incorporated,  Hercules  Plaza, 
Wilmington,  DE 19894,  Attn:  D.  Joyce. 
(302)594-6500,  Ext.  7664. 
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WHY  1HE 
HARDEST  ROliS 
IN  THE  INDUSTRY 
ARETHE 
HOTTEST  ROLLS 
m THE  INDUSTRY 

'  '  Pamarco's  new  anilox  rolls  with  Union 
Carbide's  UCARLOX'  laser-engraved 
.  ceramic  coating  are  lasting  so  long- 
'  and  selling  so  fast-we  simply  can't 

•  ■  compare  them  to  any  other  roll  on. the 

.  ^  market.  ^ ' 

Printers  and  converters  throughout  the 
U.S.  and  Europe  are  puttmg  them  to 
work  on  their  most  demanding  jobs. 

-  .  ^  And  they're  finding  that  those  rjolls  lust 
won't  quit.  They're  out  there  setting 
.  '  '  performance  records  in  a  full  range  of 

•  -  applications,  Jrom  tag  and  label  to  flex- 

^  .  ible  packaging,  corrugated,  coating  and 
newspapers.  In  fact,  after  more  than 
three  years  of  field  service,  not  one  mil 
has  mrnout,^t]&(smorB.nof-ji  single 
■  7  one  has  required  re-engraving’ 

Harder  rolls  mean  high^  resistance  to 
wear,  corrosion  and  damage-jand  far 
less  downtime.  You  save  on  costly  Toll 
changes.  And  because  there  is'virtualty 
no  tbss  in  ink  volume  over  the  mil's  life, 

■  you  get  consistently  high  print  quality. 

If  this  sounds  like  the  roll  your  operation 
needs,  get  in  touch  with  us.  Itjs  avail- 
able  exclusively  from  Pamarco. 

Call  .Bob  Thompson  at  800-526-2180 
(in  New  Jersey:  201-241-1200).  or  write 
Pamarco  Inc.,  209  East  11th  Avenue. 
Roselle",  NJ  07203-0145.'  :  -  . 


LASER-ENGRAVED 

ANILOXROtlS 

FROM  PAMARCO 

‘  .INCORPORATED 


Look  for  the  Pamarco  impression 
...It  makes  the  difference. 


ADVERTISING 


The  future  of  advertising 


What  does  the  future  hold  for 
advertising? 

Leo  Bogart,  executive  vice  presi¬ 
dent  of  the  Newspaper  Advertising 
Bureau,  told  attendees  at  the  recent 
American  Newspaper  Publishers 
Association  convention  what  top 
advertising  executives  foresee. 

According  to  the  Ad  Bureau’s  sur¬ 
vey,  the  number  of  advertising  mes¬ 
sages  printed  and  broadcast  will  dou¬ 
ble  within  the  next  25  years. 

Among  the  other  things  the  survey 
projects  are: 

•By  1990,  90%  of  U.S.  homes 
will  be  wired  for  cable  or  else  receive 
high  definition  tv  signals  directly  by 
satellite. 

•Soon  afterwards,  75%  of  all 
homes  will  be  subscribing  to  pay-tv. 

•By  the  end  of  the  century, 
there  will  be  twice  as  many  special¬ 
ized  media  vehicles  as  there  are 
today,  aimed  at  narrowly  defined  and 
targeted  markets. 

•Videotex,  Teletext,  Low  Pow¬ 
er  tv,  VCR’s  and  video  games  — new 
media  —  will  cut  only  10%  or  less 
from  the  time  people  spend  with 
present  media. 

•The  increased  message  load 
will  go  mostly  through  the  present 
media. 

•In  broadcasting,  it  is  expected  that 
the  15-second  commercial  will 
become  the  standard  unit  within  the 
next  eight  years,  resulting  in  clutter  of 
the  airwaves. 

•There  will  be  increased 
advertising  in  newspapers,  but  the 
effect  will  not  be  clutter  since  news¬ 
papers  can  add  extra  pages. 

•By  1983,  a  third  of  all  ads  will 
be  targeted  to  achieve  immediate 
sales  response  rather  than  to  build 
product  image. 

In  the  next  10  years,  there  will  be  a 
sharp  jump  in  the  number  of  ads  that 
build  image  by  giving  the  consumers 
product  information  rather  than  by 
emotional  or  non-rational  appeals. 

By  then,  twice  as  many  ads  as  now 
will  offer  direct  comparisons  with 
competitive  products. 

•Television  networks’  prime 
time  share  will  drop  by  half  from  to¬ 
day’s  78%  before  the  end  of  the  cen¬ 
tury. 

Interactive  tv  systems  that  allow 
people  to  shop  from  home  via  a  ter¬ 
minal  could  account  for  a  third  of 
retail  sales. 

•Within  the  next  dozen  years, 
virtually  all  daily  newspapers  will 


offer  high-quality  process  color  every 
day. 

•By  the  year  2,000,  80%  of  all 
advertising  will  be  concentrated  on 
the  people  who  account  for  50%  of  all 
consumer  spending. 

•By  19%,  75%  of  the  women  of 
working  age  will  be  in  the  workforce 
up  from  62%  today. 

•The  “Smartening  of  America” 
will  continue.  Today,  21%  of  those  in 
their  late  20’s  are  college  graduates. 
Those  surveyed  think  this  could  dou¬ 
ble  by  the  year  2,000. 

•Before  the  end  of  the  century, 
the  top  100  national  advertisers, 
which  now  account  for  56%  of  total  ad 
volume,  will  account  for  70%  by  the 
year,  2,000. 


Copies  of  the  survey  can  be 
obtained  by  contacting  the  News¬ 
paper  Advertising  Bureau  in  New 
York  City. 

To  put  together  the  survey,  the 
Bureau  selected  a  panel  of  11  top 
advertising  executives,  representing 
both  agencies  and  advertisers. 

According  to  Bogart,  ‘  ‘for  two  days 
they  speculated  about  the  future  of 
advertising  —  pausing  only  occas- 
sionally  to  send  out  for  some  Chinese 
food  .  .  .  and  an  input  of  oriental  wis¬ 
dom.” 

The  group  came  up  with  a  list  of  214 
key  events.  The  Ad  Bureau  boiled 
them  down  to  84  and  got  250  other 
advertising  leaders  to  give  their 
opinions,  which  form  the  basis  of  the 
report. 


California  daily  ‘burned’  by  ad  copy 


Because  no  one  read  the  copy  all 
the  way  through,  the  Sacramento  Bee 
got  burned  by  a  political-religious  ad 
that  attacked  blacks,  Jews,  Catholics, 
Communists,  women  and  Jehovah’s 
Witnesses,  the  paper’s  obmbudsman 
disclosed  at  a  recent  journalism  con¬ 
ference. 

“Fifteen  minutes  after  the  news¬ 
paper  was  delivered  we  were  getting 
calls,”  Art  Nauman  told  a  Region  II 
conference  of  the  Society  of  Pro¬ 
fessional  Journalists,  Sigma  Delta  Chi 
in  San  Diego.  “I  have  never  seen  such 
an  outpouring  in  all  my  years  as  an 
ombudsman.” 

See  related  story  on  page  48. 


Nauman  said  someone  represent¬ 
ing  the  sponsor  appeared  just  before 
deadline  with  the  camera-ready,  full- 
page  ad  and  $1 1 ,700  cash  to  pay  for  it. 

He  noted  that  no  one  in  the  ad 
department  bothered  to  read  through 
the  single-spaced  voluminous  copy. 

The  copy  began  in  a  religious  vein, 
Nauman  said,  which  may  have 
accounted  for  its  cursory  reading  by 
ad  staffers.  Further  on,  the  ad  con¬ 
tained  such  items  as:  “Declare  1984 
as  the  Year  of  Constitutional  Law! 
Forget  the  elections  which  are 
already  fixed  by  the  Jewish  House  of 
Rockefeller/Rothschild  and  their 
Roman  Catholic  Church-Feudalism- 
Facism/Jewish  USSR-Socialism- 
Collectivism  as  biblically  fore¬ 
told  ...” 

According  to  Nauman,  the  ad,  by 


appearing  in  a  mainstream  news¬ 
paper,  gave  credence  to  such 
sponsoring  groups.  Shortly  after  it 
appeared,  he  said,  a  newspaper  in 
Oregon  carried  a  classified  ad  urging 
readers  to  get  a  copy  of  the  Bee  in 
which  the  full-page  diatribe  appeared. 

The  ombudsman  said  the  Bee  has 
taken  steps  to  avoid  such  future 
embarrassment  and  has  donated  the 
$11,700  fee  to  charities  named  by  the 
maligned  groups. 

Ad  spending  up 
13%  in  January 

Advertising  expenditures  in  daily 
newspapers  in  Jan.  increased  13.1% 
over  Jan.  1982  to  $1.58  billion, 
according  to  preliminary  estimates 
from  the  Newspaper  Advertising 
Bureau,  Inc. 

All  three  newspaper  categories 
posted  increases  in  January. 

Classified  showed  the  greatest 
increase,  up  28.6%  to  $539  million. 
National  expenditures  rose  5.9%  to 
$224  million  and  retail  spending  was 
up  6.6%  to  $825  million. 

The  Bureau’s  estimates  are  based 
on  linage  data  from  Media  Records, 
Inc.,  state  and  regional  press  associa¬ 
tions,  newspaper  companies  and 
individual  newspapers,  and  on  rate 
information  obtained  from  Standard 
Rate  and  Data  Service  and  from  an 
annual  national  survey  of  newspap¬ 
ers. 
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NEWS/TECH 


Ads  via  satellite 

Privately-owned  venture  renews  the  possibility  of  delivering 


camera-ready 

By  Andrew  Radolf 

A  new,  privately-owned  venture 
has  been  formed  to  develop  a  satellite 
system  for  the  delivery  of  camera- 
ready  national  advertisements  to 
newspapers. 

Known  as  AD/SAT,  or  the  Satellite 
Network  for  Advertising  Delivery, 
the  system  is  being  developed  by 
Robert  Wold  Co.  of  Los  Angeles  in 
association  with  Mitsui  &  Co.  (USA). 

Wold  Communications,  a  sub¬ 
sidiary  of  Robert  Wold  Co.,  special¬ 
izes  in  handling  satellite  distribution 
for  syndicated  and  non-network 
television  programs. 

To  get  AD/SAT  off  the 
ground,  the  company  is 
seeking  to  sign  up  nine 
newspapers  In  major 
markets  for  a  six-to-nine 
month  field  trial  In  1985. 

N.S.  “Buddy”  Hayden,  former 
president  of  the  Los  Angeles  Herald 
Examiner,  is  working  as  a  full-time 
consultant  in  the  development  of  AD/ 
SAT  for  newspapers. 

“This  is  a  natural  extension  of 
SAUs  (Standard  Advertising 
Units),”  Hayden  said  in  an  interview 
in  Montreal  during  the  American 
Newspaper  Publishers  Association’s 
convention.  “It's  positioning  news¬ 
papers  as  an  easier  buy.” 

Besides  meeting  “one  on  one”  with 
publishers,  Hayden  said  the  new 
company  is  “working  with”  the 
American  Newspaper  Publishers 
Association,  the  Newspaper 
Advertising  Bureau  and  the 
International  Newapaper  Advertising 
and  Marketing  Executives  in  creating 
its  service. 

The  service  will  also  work  closely 
with  advertising  sales  representa¬ 
tives,  but  AD/SAT  has  no  intentions 
of  either  selling  advertising  or 
becoming  a  rep  firm  itself,  Hayden 
commented. 

Hayden  described  AD/SAT  as  an 
“outgrowth”  of  the  joint  ANPA/ 
NAB  task  force’s  study  of  the  feasibil¬ 
ity  of  the  newspaper  industry  col- 
lectively  creating  a  satellite  facsimile 
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system  for  the  transmission  of  nation¬ 
al  ads. 

The  task  force  concluded  in  1981 
that  SAT-FAX  could  not  be  cost  jus¬ 
tified  for  development  by  the  news¬ 
paper  industry.  However,  the  study 
group  said  at  the  time  that  it  believed  a 
SAT-FAX  system  was  a  potential 
business  for  private  enterprise. 

The  Wold  Co.  first  got  involved  in 
the  possibility  of  SAT-FAX 
development  in  1981  when  it  was  still 
an  ANPA/NAB  project. 

“Several  things  have  changed” 
since  the  SAT-FAX  study  to  make  the 
private  AD/SAT  concept  attractive, 
Hayden  believes. 

“The  task  force  presupposed  news¬ 
papers  having  to  lease  their  own 
transponders  and  construct  their  own 
facilities.  Wold  has  all  of  those 
things,”  he  said.  “Wold  intends  to 
sell  the  service  to  newspapers. 
There’s  no  capital  investment.” 

The  Wold  Co.  will  install  the  facsi¬ 
mile  equipment  and  service  it  semi¬ 
annually,  Hayden  said.  The  company 
will  also  train  newspaper  personnel 
for  day-to-day  maintenance.  (Equip¬ 
ment  for  AD/SAT  is  manufactured  by 
Matsushita  Graphic  Communications 
Co.  of  Japan  which  also  makes  Pan¬ 
asonic  electronic  products.) 

As  for  the  earth  stations,  Hayden 
said  that  since  AD/SAT  will  be  on 
Westar  III,  the  service  is  planning  to 
use  Associated  Press  dishes  at  the 
newspapers. 

(Lou  Boccardi,  AP  executive  vice 
president,  said  the  news  service  was 
aware  of  AD/SAT’s  plans,  but  has  not 
had  any  discussions  with  the  com¬ 
pany  regarding  charges  for  using  AP’s 

AD/SAT  will  split  its 
charges  for  the  satellite 
delivery  service  between 
newspapers  and  advertising 
agencies. 

dishes.  “I  do  not  envision  our  dishes 
would  be  used  for  free,”  he  told 
E&P.) 

To  get  AD/SAT  off  the  ground,  the 
company  is  seeking  to  sign  up  nine 
newspapers  in  major  markets  for  a 
six-to-nine  month  field  trial  in  1985. 


to  newspapers 

If  the  test  proves  successful,  AD/ 
SAT  believes  the  “universe”  to  make 
the  business  worthwhile  is  around  500 
newspapers  covering  the  top  100  mar¬ 
kets.  Those  markets  account  for 
about  82%  of  all  national  advertising, 
according  to  Hayden. 

Reaching  the  top  200  markets 
would  make  AD/SAT  “very  do-able 
in  the  eyes  of  advertisers,”  he  said. 

AD/SAT  will  split  its  charges  for 
the  satellite  delivery  service  between 
newspapers  and  advertising  agencies. 

Agencies  will  pay  $15  per  original 
ad  transmitted,  with  a  minimum 
charge  of  $150. 

Agencies  will  pay  $15  per 
original  ad  transmitted,  with 
a  minimum  charge  of 
$150 . . .  AD/SAT  will  charge 
newspapers  $25  for  each 
ad  received  via  satellite, 
whether  It  be  one  Inch  or 
one  page  In  size. 

AD/SAT  will  charge  newspapers 
$25  for  each  ad  received  via  satellite, 
whether  it  be  one  inch  or  one  page  in 
size. 

However,  newspapers  taking  AD/ 
SAT  must  sign  a  contract  guarantee¬ 
ing  the  company  at  least  “500  recep¬ 
tions”  a  year  for  five  years,  Hayden 
said.  The  cost  for  those  500  receptions 
is  $12,500  annually. 

In  addition,  newspapers  must  pay  a 
$7,500  fee  each  year  to  be  linked  up 
with  AD/SAT’s  electronic 
information  system,  or  “mail  box,” 
which  will  be  used  for  communicating 
with  papers  about  insertion  orders,  ad 
schedules  and  rate  changes. 

These  two  charges  bring  the  mini¬ 
mum  rate  to  newspapers  for  AD/  SAT 
to  $20,000  a  year  for  five  years, 
Hayden  said.  He  added  that  newspap¬ 
ers  must  be  willing  to  make  the  five- 
year,  $100, 0(X)  commitment  in  order 
for  AD/SAT  to  “put  our  equipment 
in.” 

Hayden  also  remarked  that  the 
$20,000  yearly  commitment  is  a  major 
reason  why  AD/SAT  views  newspap- 
ers  doing  at  least  $600,000  to  $700,000 
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annually  in  national  ad  revenues  to  be 
its  main  potential  customers. 

AD/SAT  “has  no  problems” 
transmitting  color  separations, 
Hayden  noted,  “but  we  haven’t  fi¬ 
gured  out  yet  how  to  transmit  a  color 
key.” 

Initially,  AD/SAT  will  be  con¬ 
centrating  on  black  and  white  ads,  he 
said.  The  company  has  not  priced 
color  yet,  but  will  be  “addressing  the 
growing  interest”  in  it  for  national 
ads,  Hayden  added. 

Right  now  it  costs  about  $70  to  “re¬ 
produce  and  package”  an  ad  for  dis- 

tribution  to  a  newspaper,  Hayden 
observed.  However,  that  cost  is  paid 
entirely  by  the  ad  agency. 

Though  it  will  only  cost  $40  to  send 
an  ad  by  AD/SAT,  the  newspapers  are 
being  asked  to  pay  $25  for  something 
they  were  previously  not  being 
charged  for. 

Despite  this,  Hayden  said  AD/SAT 
will  benefit  newspapers  because 
agencies  can  use  their  savings  from 
the  system  to  “buy  more  media. 

“llie  industry  is  smart  enough  to 
realize  the  relatively  modest  cost  (of 
AD/SAT)  is  well  worth  it  if  it  indeed 

positions  newspapers  for  a  better  buy 
and  increases  market  share.” 

He  pointed  out  that  a  1%  increase  in 
advertising  market  share  is  worth 
about  $400  million  in  revenues  to  the 
entire  industry. 

Hayden  added  that  being  able  to 
buy  newspapers  more  quickly  will 
lead  to  “more  creative  and  more  time¬ 
ly  uses”  of  the  medium  by  agencies. 

AD/SAT  will  be  headquartered  in 
New  York  City,  Hayden  said,  and 
eventually  plans  to  open  offices  in 
Chicago.  Detroit,  Atlanta  and  Los 
Angeles. 

News  dist 

The  Worcester  (Mass.)  Telegram  & 
Gazette,  Inc.  have  begun  distribution 
of  news  and  information  via  large 
electronic  signs. 

The  signs,  called  MallCasters,  are 
16-color  computerized  billboards  that 
display  multi-colored  messages  and 
animated  graphics  which  are  readable 
from  distances  of  up  to  400  feet. 

Marketed  by  ColorMedia,  Inc.  of 
Pembroke,  the  MallCasters  are  situ¬ 
ated  in  four  locations  in  the  Worcester 
Center  Galleria,  Central  Massachu¬ 
setts’  largest  enclosed  shopping  mall. 

Local,  national  and  international 
news,  sports  reports  and  weather 
updates  will  be  transmitted  via  com¬ 
puters  connected  by  telephone  lines 
from  the  Telegram  &  Gazette  offices 
to  the  mall  signs. 

A  total  of  36  messages  will  be  trans¬ 
mitted  each  hour,  alternating  with 
advertising  and  public  service 
announcements.  Colorful  graphics 
and  banners  bearing  the  Telegram  & 
Gazette  logo  will  precede  each  mes¬ 
sage. 

The  mall  messages  will  be  produced 
by  the  staff  of  News  Watch  25,  the 
Telegram  &  Gazette’s  cable  news 

ribution  via  electrc 

service.  The  text  service,  established 
in  1981,  provides  news,  advertising 
calendars,  stock  reports  and  easy- 
listening  music  to  more  than  30,000 
homes  in  Worcester,  Auburn, 
Spencer  and  Leicester.  It  also  is  one 
of  five  free  cable  channels  available  to 
Shrewsbury  residents. 

NewsWatch  25  editors  will  use 
video  display  terminals  to  retrieve 
stories  written  for  the  newspapers 
from  the  Telegram  &  Gazette’s 
Digital  Equipment  Company  comput¬ 
ers.  The  stories  will  be  condensed 
twice  —  once  to  40-word  summaries 
for  cable  television  use,  and  again  to 
80-160  character  “headlines”  for  mall 
display. 

The  headlines  will  then  be  re¬ 
keyboarded  onto  a  ColorMedia  ter¬ 
minal  which  will  transmit  them  to  a 
host  computer  in  the  Galleria.  A  cod¬ 
ing  system  will  allow  editors  to  spe¬ 
cify  accompanying  graphics  and 
banners  —  “Election  Update”  for 
election  news,  for  example,  or  pic¬ 
tures  of  hockey  sticks  for  a  Bruins 
story.  While  the  mall  reports  will  be 
totally  rewritten  at  least  twice-a-day 
with  the  publication  of  the  two  news- 

)nic  signs 

papers,  editors  will  have  the  ability  to 
make  instant  changes  for  breaking 
news  stories. 

According  to  Sharon  M.  Abbott, 
coordinator  of  telecommunications, 
the  Telegram  &  Gazette’s  experiment 
with  the  ColorMedia  units  is  part  of 
the  company’s  continued  efforts  to 
stay  in  the  forefront  of  the  com¬ 
munications  field,  and  to  develop  new 
methods  of  marketing  its  large  data 
base. 

“We  feel  this  will  be  yet  another 
way  that  we  can  explore  new  tech¬ 
nologies,  and  at  the  same  time,  pro¬ 
vide  a  valuable  service  to  Central 
Massachusetts  residents,”  she  said. 

According  to  Steven  C.  Kirschner, 
vice-president/marketing  for  Col¬ 
orMedia,  the  company  plans  to 
introduce  the  MallCaster  at  a  shop¬ 
ping  center  convention  in  Las  Vegas 
in  May. 

“We  plan  to  expand  into  15  new 
markets  in  the  coming  year,  and  we 
will  be  seeking  to  affiliate  with  news¬ 
papers  and  other  media  in  those  mar¬ 
kets  as  news  sources,”  he  said. 

Publishers  Equi| 

Publishers  Equipment  Corporation 
and  Solna  Offset  of  Sweden  have 
announced  the  signing  of  a  letter  of 
intent  under  which  King  Press  in  Jo¬ 
plin,  Missouri,  will  become  a  sub¬ 
sidiary  of  Publishers  Equipment. 

Under  the  proposed  agreement, 
Solna  Offset  will  become  a  major 
shareholder  (23%)  of  Publishers 
Equipment  by  acquiring  750,000 
shares  of  Publishers  Equipment  com¬ 
mon  stock.  The  transaction  is  sched¬ 
uled  to  close  on  May  31,  1984,  and  is 
subject  to  the  execution  of  a  definitive 
agreement,  board  approvals,  and  cer¬ 
tain  other  conditions. 

Under  this  arrangement  Publishers 
Equipment  Corporation  will  be 

[>ment  and  Solna  F 

marketing  the  complete  line  of  news¬ 
paper  presses  including  the  Solna  Dis¬ 
tributor  press  which  is  produced  in 
Sweden. 

The  marketing  of  commercial  web 
press  products  in  the  United  States 
including  the  U.S.  manufactured 
Color  King  press,  when  sold  to  com¬ 
mercial  users,  will  be  handled  by  the 
subsidiary  of  Solna  Offset.  The  Solna 
subsidiary  will  also  market  the  com¬ 
plete  range  of  Solna  sheet  fed  equip¬ 
ment. 

Outside  of  the  United  States  the 
King  line  of  presses  will  continue  to 
be  marketed  through  the  Solna  Offset 
organization. 

’Ian  Joint  Effort 

Publishers  Equipment  Corpora¬ 
tion,  by  adding  these  presses  to  its 
product  line,  will  offer  a  full  range  of 
newspaper  presses  from  single  width 
for  the  smaller  publications  to  the 
largest  double  width  for  metropolitan 
newspapers. 

Publishers  Equipment  Corpora¬ 
tion,  a  Dallas,  Texas,  based  public 
company  specializes  in  the  design  and 
manufacture  of  new  printing  presses 
and  related  equipment,  as  well  as  the 
reengineering  of  existing  newspaper 
presses. 

Solna  Offset  is  a  worldwide  sup¬ 
plier  of  both  sheet  fed  and  single  width 
web  fed  printing  presses  which  are 
manufactured  in  Sweden. 
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Satellite  Booths 
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paper  Classified  Advertising  Manag¬ 
ers  (ANCAM)  in  Toronto  last  June, 
speaking  as  president  of  the 
International  Newspaper  Advertising 
and  Marketing  Executives  associa¬ 
tion  (INAME). 

Speaking  at  the  recent  American 
Newspaper  Publishers  Association 
annual  convention  in  Montreal, 
Richard  Riggins,  classified  ad  mana¬ 
ger  of  the  St.  Petersburg  dailies,  also 
touted  the  satellite  booths. 

Citing  data  provided  to  him  by 
Dave  Benoy,  classified  manager  of 
the  Patriot  Ledger,  Riggins  said  dur¬ 
ing  the  fourth  quarter  of  1983,  the 
Quincy  newspaper’s  satellite  booth 
recorded  651  classified  transactions. 
That,  he  said,  compares  to  2,188  at  the 
newspaper's  main  office  downtown. 

He  said  circulation  transactions  at 
the  shopping  center  sales  booth  were 
3,152,  compared  to  3,352  downtown, 
almost  equal. 

“Some  of  the  circulation  comments 
or  requests  they  received  at  the  kiosk 
kinda  give  you  an  idea  of  the  diversity 
and  the  interest  or  importance  the 
Patriot  Ledger  places  upon  their  cus¬ 


tomer  service  center  in  the  South 
Shore  Plaza,"  Riggins  said. 

“Three  were  requests  for  home 
delivery  in  areas  where  the  news¬ 
paper  is  not  circulated,  plus,  a  number 
of  inquiries  were  for  carrier  routes,” 
he  said.  “One  carrier  wanted  com¬ 
pany  Christmas  cards  to  give  to  sub¬ 
scribers.” 

Complaints  have  also  been  handled 
at  the  satellite  booth.  Delivery  and 
collection  complaints  and  problems 
with  honor  boxes  were  among  those 
received  by  booth  workers. 

News  department  requests  totaled 
199  at  the  mall  booth  and  329  down¬ 
town,  for  a  total  of  5,800  transactions 
in  the  downtown  location,  compared 
to  4,000  at  the  mall. 

Shifting  to  his  own  mall  booth  in  St. 
Petersburg,  Riggins  said  mall  owners 
claim  between  five  and  seven  million 
shoppers  visit  the  mall  each  year. 

The  booth,  said  Riggins,  is  open  77 
hours  a  week.  Unlike  the  booth  in 
Quincy,  which  is  managed  by  the 
newspaper’s  human  resources  mana¬ 
ger,  the  St.  Petersburg  booth  is  run  by 
the  newspapers’  classified  ad 
department. 

During  its  first  four  weeks  of 
operation  (Mar.  5-31),  the  mall  booth 
took  in  222  classified  ads  and  957 
circulation  transactions.  In  the  area  of 


public  service,  there  were  45  transac¬ 
tions  —  a  total  of  1 ,224  transactions  in 
the  first  27  days. 

“Worth  it?  We  think  so,”  said  Rig¬ 
gins.  “Now  more  of  our  readers  have 
another  way  of  ‘getting  it  off  their 
chest.’” 

Kennedy  autopsy 
reports  shielded 

Citing  a  continuing  criminal 
investigation  into  the  death  of  David' 
Kennedy,  a  Florida  circuit  court 
judge  barred  the  media  from  obtaining 
autopsy  reports  kept  under  wraps  by 
the  county  authorities. 

Judge  R.  William  Rutter  of  Flor¬ 
ida’s  15th  Judicial  Circuit  decided 
May  3  to  keep  the  records  private, 
including  the  autopsy  report  from  the 
Palm  Beach  County  medical 
examiner. 

Four  newspapers  in  Florida  — 
Palm  Beach  Post,  Miami  Herald, 
Fort  Lauderdale  News  and  Fort 
Lauderdale  Sentinel  —  sought  to 
have  the  documents  released  under 
the  state’s  public  records  law. 

Attorney  Thomas  Julin  of  Steel, 
Hector  and  Davis  in  Miami,  who 
represents  the  newspapers  in  the 
action  against  Palm  Beach  police 
chief  Joseph  Terlizzese,  Palm  Beach 
County  medical  examiner  James 
Benz  and  the  state  attorney  David 
Bludworth,  said  the  only  information 
released  has  been  preliminary  details 
from  the  police  blotter.  Beyond  the 
most  superficial  information,  the 
authorities  have  refused  to  relinquish 
further  knowledge  of  Kennedy’s 
demise,  he  said. 

After  Rutter  examined  the  records 
May  3,  he  concluded  the  police  had 
proven  sufficiently  a  continuing 
investigation,  leading  to  an  arrest  or 
prosecution,  was  being  inacted. 

Julin  said  autopsy  reports  typically 
are  released  to  the  press,  barring 
extenuating  circumstances  such  as  an 
ongoing  criminal  investigation. 

The  newspapers  filed  a  complaint 
two  days  after  Kennedy’s  death  when 
medical  reports  and  information  con¬ 
cerning  the  death  could  not  be 
obtained. 

Palm  Beach  Post  reporter  Tony 
Wharton,  who  is  handling  the  Ken¬ 
nedy  case  at  his  paper,  said  the  Palm 
Beach  police  are  typically  reticent  to 
release  details  about  their  prominant 
and  wealthy  citizens.  He  said  he 
thought  the  police  were  treating  the 
Kennedy’s  as  they  would  any  other 
affluent  family  in  the  posh  resort  area. 

However,  the  well-healed  families 
in  Palm  Beach  usually  release 
information  to  the  local  press  in  order 
to  exhaust  the  popularity  of  the 
incident  quickly,  he  said. 


NEC  PC-8200  Personal  Computer 

"Three  times  the  storage  of  the  leading  competitor." 

•  350  column  inch 
capacity 

•  Advanced  Text 
Editing 

•  Easy  to  use 

•  Toll  Free  Support 

•  Immediate  Delivery 

•  Volume  Pricing 

•  AN  PA  and  other 
header  protocols 

See  us  at  Booth  2202 
at  the  ANPA  conference 


REPORTER'S  SPECIAL:  $850oo  reg  $995 

Complete  package  with:  24K  RAM  CPU,  Nicad  Battery  Pack,  Nicad 
Lexicon  Acoustical  Modem,  Cable,  and  AC  adapter. 


Executive  Productivity  Systems 

A  Landmark  Communications  Company 
150  West  Brambleton  Ave.,  Norfolk.  Va.  23501 
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PLANNMG  FOR  OFFSET? 
PUBLISHERS  EDUFNDn' 
HAS  YOUR  AleWER..' 


The  answer  for  Gary,  Indiana  Post  Tribune  was  the  conversion  of 
Mark  II  units  they  h^  in  storage  combined  with  Publishers  Equip¬ 
ment  Corporation  EAGLE  3-color  units.  This  Publishers  Equip¬ 
ment  offset  press  is  now  being  shipped  from  our  Rockford,  Illi¬ 
nois  plant.  Let  Publishers  Equipment  provide  your  answer! 


NEW  EAGLE  UNITS  COmBSED 
WITH  CONVERTED  LMTS... 


PiBLIStERS  EQLKPIVENT 
CONVERTED  LMTS... 


Colormatic  units  Gannett  had  in  storage.  The  Publishers  Equip¬ 
ment  Corporation  redesigned  press,  with  a  cutoff  change,  was 
installed  in  a  new  building  and  has  printed  nearly  40  million 
copies  of  USA  TODAY  since  January,  1983. 


PiBUShEFB  EQUPIVENT 
NEW  EAGLE  LMTS... 


Your  answer  may  be  one  of  the  above  or  all  new  EAGLE  units 
with  upgraded  folders  and  substructure  designed  by  YOU  with 
the  help  of  our  experienced  press  engineering  staff.  Whatever 
your  press  needs.  Publishers  Equipment  has  your  answerl 


Through  James  Bond  Electric 
We  Provide.  .  . 

•PRESS  DRIVES 
•PRESS  CONTROLS 
•RTP  UPGRADES 
•PRESS  COPY  COUNTER 
•  REMOTE  PRESS  CONSOLE 
•DIGITAL  INK  CONTROLS 


PHONE  COLLECT  (214)  931-2312 
“fVe  Serve  The  Newspaper  Industry" 

9> 

PUBLISHERS  EQUIPMENT  CXJRPORATION 

3230  Commander  Drive  Phone  (214)  931-2312  P.O.  Box  802326 

Carrollton,  Texas  75006  Telex:  732561  (TELESERV  DAL)  Dallas,  Texas  75380 


IN  LONDON  CALL  T.R.H.  GRAPHICS  LTD.  PHONE  571-2116  TELEX:  89S4S66  TRHLTO  G 


saying  most  readers  who  responded 
vituperatively  did  not  question  the 
rotor’s  inadequacy,  but  that  the  fault 
did  not  lie  with  Bell. 

Thompson  said  both  the  readers 
and  the  principals  in  the  stories  bandy 
the  blame  between  Bell  and  the  Army 
—  without  conclusion. 

“Bell’s  reaction  has  been 
interesting.  They  sent  letters  to  peo¬ 
ple  on  Capitol  Hill  (the  territory 
Hiompson  covers)  and  letters  to  the 
paper  (in  Fort  Worth),  blaming  every¬ 
thing  on  the  Army,”  the  reporter 
explained,  concluding  that  the 
Army’s  reaction  is  to  shed  the  guilt  on 
Bell. 

“You  can’t  have  it  both  ways: 
Either  the  Star-Telegram  was  misled 
by  the  Army  or  Bell  left  something 
out.  The  problem  is,  it’s  hard  to  find 
anyone  who  isn’t  or  hasn’t  been  paid 
by  one  side  or  the  other.  Everybody 
we  asked  had  an  ax  to  grind.  There  are 
no  impartial  observers.” 

In  the  aftermath  of  the  controversy, 
the  Star-Telegram  reported  on  May  2: 
“The  Army  said  Tuesday  (May  1)  that 
it  has  asked  a  panel  of  experts  to 
throughly  re-examine  ‘mast  bumping’ 
aboard  its  fleet  of  helicopters  built  by 
Bell  Helicopter  of  Fort  Worth. 

“The  Navy  has  also  formed  an 
informal  group  to  study  the  situation, 
a  Navy  spokesman  said.” 

Conflict  raised 
over  reporter’s  role 

A  San  Diego  Union  reporter  has 
been  pulled  off  a  story  after  her  edi¬ 
tors  learned  she  had  contracted  with  a 
cerebral  palsy  victim  for  book,  movie 
and  tv  rights  of  an  account  of  her 
attempt  to  starve  herself  to  death. 

Managing  editor  J.  D.  Alexander 
said  that  st^er  Lorie  Hearn  would  no 
longer  be  assigned  to  cover  any  aspect 
of  a  nationally  played  story  involving 
Elizabeth  Bouvia. 

According  to  the  Union,  Hearn 
acknowledged  that  her  attorney  drew 
up  a  contract  for  Bouvia’ s  story  rights 
early  this  year  and  that  Bouvia  signed 
it  Jan.  30.  Hearn  described  the  con¬ 
tract  as  a  legal  document  that  gave  her 
the  rights  to  an  “authorized”  biog¬ 
raphy  if  she  decides  to  write  one. 

Hearn  first  covered  the  Bouvia 
story  for  the  Riverside  Press- 
Enterprise  and  continued  the  assign¬ 
ment  when  she  joined  the  Union  in 
early  April. 

Bouvia  fought  a  legal  battle  with 
Riverside  General  Hospital  to  be 
allowed  to  die  by  starvation.  Hospital 
authorities  refused  her  request  and 
Bouvia  checked  out  and  went  to 
Mexico. 

She  went  to  another  hospital  there 
and  decided  to  remain  alive. 


One  man,  who  abandoned  the  Star- 
Telegram  for  the  Dallas  Morning 
News,  said  his  new  newspaper  vir¬ 
tually  frustrated  his  efforts  on  the 
very  first  day  of  delivery. 

“As  did  many  of  my  co-workers  at 
Bell  Helicopter,  I  terminated  my  sub¬ 
scription  to  the  Fort  Worth  Star- 
Telegram  ...  In  the  first  issue  of 
The  News  I  received,  I  read  with 
some  measure  of  disappointment  an 
article  by  Henry  Tatum,  defending 
the  Star-Telegram  against  the  repris¬ 
als  of  the  intolerant  Bell  employees 
.  .  .  People  don’t  rail  against  a 
responsible  newspaper  doing  a  job, 
but  they  can  become  overwhelmingly 
negative  toward  one  that  bears  false 
witness  against  its  neighbors.” 

“Of  course  you  don’t  want  to  lose 
readers,  but  my  job  is  not  to  get  jobs 
for  Bell,”  said  Thompson  in  response 
to  criticism  that  his  articles  promote 
an  anti-business  and  anti-community 
sentiment. 

“That  theme  plus  one  of 
sensationalism  are  the  two  principal 
objections  to  the  articles,”  echoed 
Star-Telegram  publisher  Phillip  Meek. 
“It’s  very  difficult  to  have  a  rational 
dialogue  with  such  an  emotional  re¬ 
sponse. 

“By  and  large  there  have  been  very 
few  letters  that  clearly  disputed  the 
facts  of  the  story,”  Meek  continued. 


Ft.  Worth 

(Continued  from  page  II) 


to  discontinue  their  subscriptions  and 
association  with  the  Star-Telegram. 
Immediately,  280  complied. 

Another  union  with  2,650  members 
was  encouraged  by  its  president  to 
cancel  subscriptions  and  write  letters- 
to-the-editor.  A  fair  amount  of  letters- 
to-the-editor  were  authored  by  some¬ 
one  working  or  somehow  related  to  a 
Bell  employee. 

“I  am  an  indirect  part  of  the  Bell 
Helicopter  Textron  team.  My  hus¬ 
band  is  starting  his  21st  year  there 
.  .  .  What  really  ticked  me  off  is 
you  did  not  give  the  Bell  team  a 
chance  to  present  their  side.  They 
make  the  best  helicopters  in  the 
world,  with  the  safest  record.  If  the 
military  is  not  satisfied,  they  have  had 
many  years  to  cancel,  but  they  have 
not!”  a  woman  asserted. 

“These  articles  in  no  way  could  do 
anything  but  wrong  Bell  Helicopter 
and  its  faithful,  hard-working  em¬ 
ployees.  I  think  Bell  Helicopter  Tex¬ 
tron  is  a  tremendous  asset  for  Fort 
Worth,  Tarrant  County,  Dallas  Coun¬ 
ty  and  a  very  large  area  around,”  sub¬ 
mitted  a  man  who  further  labeled  the 
series  a  “vicious  attack.” 


Sylvia  Porter’s  YOUR  MONEY’S  WORTH  goes  far  beyond 
money  —  readers  of  her  column  seek  guidance  on  mat¬ 
ters  ranging  from  household  budgets  to  bank  proce¬ 
dures,  tax  deductions  to  supermarket  shopping,  home 
buying  to  computer  purchases  . . . 

No  wonder  Sylvia  Porter  is  the  premier  columnist  in  the 
field  of  personal  finance! 


Join  over  450  newspapers  whose  readers  use 

YOUR  MONEY’S  WORTH  —  and  save! 


For  rates  and  samples  contact:  Universal  Press  Syndicate 

4400  Johnson  Drive  •  Fairway,  Kansas 
1964  Univcrul  PrMs  SyndiC4(e  1-800-255-6734 


T^SvLVIiW 

PORTERfl 

“When  Sylvia  Porter 
talks,  40  million  sAr 
people  Usten.’L,^^,_3;3,.„, 


30 


EDITOR  &  PUBLISHER  for  May  12,  1984 


'WHAT  MV  CAMERA 
USEDTODOFOR^ 
MYMINOLIA 
BETACOnER  DOES 

roR4t:' 


—Barbara  Winkler,  Advertising  Director 
The  Daily  Ardmoreite.  Ardmore,  Oklahoma 

"This  copier  has  revolutionized  ad  sizing  for  us." 
says  Advertising  Director  Winkler.  "Now  we  don’t 
have  to  go  to  the  camera  nearly  as  often." 

The  copier  is  the  Beta  450Z  from  Minolta.  With 
the  exclusive  Beta  zoom  lens  that  can  reduce 
and  enlarge  to  a  virtually  limitless  range  of  copy 
sizes.  From  almost  50%  larger  than  the  original  to 
50%  smaller. 

The  dramatic  cost  saving  isn’t  the  only  way 
the  Beta  450Z  is  making  news  at  the  The  Daily 
Ardmoreite. There’s  also  the  time  saved.  As  much 
as  an  hour  or  two  a  day. 

As  for  copy  quality,  notes  Ms.  Winkler.  "The 
Beta’s  copies  are  so  good  our  composing  room  can 
simply  take  the  copies  and  paste  them  up.” 

For  more  on  how  the  Beta  450Z  can  make  your 
life  easier,  see  your  Minolta  dealer.  Look  in  the 
Yellow  Pages  under  the  Minolta  trademark. Or  call 
toll-free  ^0-526-5256.  In  New  lersey,  201-342-6707. 

The  Minolta  Beta  450Z.The  first  copier  in  the 
world  that  sizes  like  a  camera. 


r  ^ 


MINOLTA 


U  Please  have  my  dealer  contact  me  for  a  demonstration  of  the  Minolta  Beta  45QE's 
sizing  capabilities. 

□  Please  send  me  mote  information,  VEP  8/12 


Company _ 

Address _ City _ 

State _ Zip _ Telephone- 

Mail  to  Minolta  Corporatbn.  Business  Equipment 
Division.  101  Williams  Drive.  Ramsey.  N.l. 07446 

BETA.  THERE'S  NO  OTHER  COPIER  ON  EARTH  LIKE  IT. 
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Des  Moines 

(Continued  from  page  18) 

“It  wasn’t  set  up  so  that  a  Cowles 
family  elite  could  control  the  corpora¬ 
tion,’’  he  said. 

Kruidenier  also  would  not  com¬ 
ment  on  whether  there  are  any  offers 
outstanding  to  buy  the  company  or 
the  Register. 

“It’s  not  for  sale,  it’s  never  been  for 
sale,’’  he  said. 

Since  shedding  the  afternoon  Tri¬ 
bune  in  1982  and  reducing  personnel 
from  1,117  to  less  than  800,  the  Re^s- 
ter  has  had  a  17%  daily  circulation 
gain  and  a  38.8%  gain  in  retail 
advertising  linage,  publisher  Gary 
Gerlach  said. 

“We  are  well  ahead  of  profit  pro¬ 
jections  for  1984,”  Gerlach  said. 

He  added,  however,  “Our  margins 
are  still  much  too  low  compared  to 
industry  standards  and  we  are  work¬ 
ing  hard  to  improve  them.” 

Gerlach  also  warned  that  the  news¬ 
paper  will  soon  have  to  make  a“  heavy 
capital  investment”  to  replace  its 
aging  letterpress  printing  presses. 

In  response  to  a  stockholder’s 
question,  the  company  also  revealed 
the  incentive  bonuses  awarded  top 
corporate  officers.  Kruidenier 
received  $43,125,  part  of  a  total  1983 
compensation  of  $167,234;  Michael 
G.  Gartner,  president  and  chief 
operating  officer,  $38,780  of 
$169,559;  Gerlach,  $29,375  of 
$127,299;  J.  Robert  Hudson,  senior 
vice  president,  $20,000  of  $103,584; 


and  Richard  W.  Gilbert,  vice  presi¬ 
dent  for  broadcasting  (now  vice  presi¬ 
dent  of  affiliates)  $19,000  of  $98,440. 

All  directors  up  for  re-election  were 
overwhelmingly  approved. 

John  Cowles  Jr.,  who  last  year  was 
forced  out  as  chief  executive  of  the 
Cowles  Media  Co.,  the  Minneapolis- 
based  sister  company,  did  not  seek  re- 
election. 

John  Cowles  Jr.,  who  last 
year  was  forced  out  as 
chief  executive  of  the 
Cowles  Media  Co.,  the 
Minneapolis-based  sister 
company,  did  not  seek 
re-election. 


Accepting  a  plaque  at  the  meeting, 
Cowles  said  he  would  attend  graduate 
school  at  the  University  of  Minnesota 
to  study  agricultural  economics. 

“You  won’t  be  hearing  much  from 
me  for  a  while  because  I’ll  be  doing 
my  homework,”  he  said. 

Pepsi  buys  space 
to  tout  commercial 

Pepsi  has  bought  ads  in  317  news¬ 
papers  giving  the  time  and  station  of 
the  highly  popular  Michael  Jackson  tv 
commercials. 

The  ads  are  being  run  between  the 
tv  listings,  similar  to  the  way  net¬ 
works  advertise  special  programs. 

It  is  believed  to  be  the  first  time  an 
advertiser  has  chosen  to  tout  a  tv 
commercial  in  this  way. 


$26  million  paid 
on  libel  policies 

The  Newspaper  Insurance 
Advisory  Group  (formerly  the  News¬ 
paper  Publishing  Premium  Fund 
Committee)  reported  to  its  members 
during  the  American  Newspaper 
Publishers  Association  meeting  in 
Montreal  May  1  that  the  Mutual 
Insurance  Company  Ltd.  had  paid  a 
total  of  $26.9  million  on  libel  and  re¬ 
lated  torts  covered  by  policies  issued 
in  the  12  years  ended  July  31,  1981. 

Of  that  total,  $16.9  million  was  paid 
on  131  cases.  Legal  costs  accounted 
for  approximately  80%  of  the  total 
paid. 

As  of  Dec.  31,  1983,  1,708  cases 
were  still  open. 

More  than  800  daily  newspapers  are 
buying  libel  insurance  underwritten 
by  that  company  and  in  the  last  20 
years  the  company  has  handled  more 
than  4,500  suits  in  the  field  of  libel, 
invasion  of  privacy,  copyright, 
plagiarism  and  piracy. 

The  report  to  publishers  noted  with 
some  concern  the  drop  in  the  number 
of  participants  in  the  strike  insurance 
program  from  458  in  1974  to  304  in 
1984.  Since  its  formation  in  1976  as  a 
subsidiary  of  Mutual  to  underwrite 
strike  insurance.  Territorial 
Insurance  Co.  Ltd.,  has  paid  in  excess 
of  $16.4  million  in  strike  losses. 

First  Amendment  insurance  has 
been  offered  by  Mutual  since  March, 
1980.  The  number  of  participants  in 
the  program  has  grown  to  327.  There 
have  been  210  First  Amendment 
cases,  about  two  dozen  of  which  have 
involved  anti-trust  laws,  and  175 
cases  are  still  open,  it  was  reported. 

Conn,  dailies  begin 
blanket  delivery 

Times  Mirror’s  Southern  Con¬ 
necticut  Newspapers,  publisher  of 
The  (Stamford)  Advocate  and  the 
Greenwich  Time,  has  introduced  a 
new  total  market  coverage  product 
which  “doubles  the  reach”  in  affluent 
Fairfield  County,  publisher  Steve 
Isenberg  said. 

The  product.  Advocate  Extra,  is 
mailed  weekly  to  52,000  homes  in 
Westport,  Weston,  Norwalk  and 
New  Canaan  and  soon  will  debut  in 
Darien.  The  16-to-20  page  weekly 
carries  ROP  ads,  inserts,  and  “the 
best”  of  the  Advocate’s  news  copy. 

“These  areas  are  new  for  our 
circulation,”  Isenberg  noted.  “We 
can  now  go  to  the  advertisers  and  tell 
i  them  if  they  buy  the  Advocate  and 
I  Time,  we  can  give  them  another 
I  52,000  households.” 
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Accu-Weather  is  more  than  a  valuable  trademark.  It  is  the  most 
respected  source  of  weather  forecasts  and  information  " 
in  North  America. 


^cu. Weather,  Inc 

North  America's  Leading  Weather  Service  : _ 

619  W.  Cbliege  Ave  .Slate  College  PA  16801  814  -  2_37-0309\ 
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How  They  Sent  The  News 


I 

In  490  B.C.  the  Greeks  sent  ajunlor  account  executive  racing  from 
Marathon  to  Athens  with  news  of  their  victory  over  the  Persians. 

That  runner  became  the  first  public  relations  person  to  give  his 
last  breath  for  his  client. 


on 


Somewhat  later— during  Elizabethan  times— Londoners  relied 
the  town  crier  to  bring  them  the  good  news. 

But  when  the  town  crier  got  laryngitis,  no  news  was  good  news 


In  the  American  West  the  Indians  thought  they'd  develop)ed  the 
perfect  way  to  send  the  news:  smoke  signals. 

But  a  little  rain  shower  was  enough  to  throw  a  wet  blanket  over 
the  whole  operation. 


That's  the  way  it  was  through  much  of  history. 
Mews  releases  didn't  get  around  very  reliably. 

Then,  in  1954,  PR  MEWSWIRE  flashed  the  first 
news  release  on  a  private  wire  network  to  12 
newsrooms  in  Mew  York.  Overnight  the  world  of 
press  communications  changed — because  now 
a  news  release  could  be  sent  to  newsrooms 
simultaneously,  in  full  and  in  minutes. 

Today  we  speed  releases  to  more  than  600 
news  media  nationwide. 

For  30  years  we've  pioneered  every  innovation 
in  our  field.  In  1965  we  launched  the  Investors 
Research  Wire — the  first  circuit  transmitting 
news  releases  to  the  financial  community. 

In  197 1  we  became  one  of  the  first  wire 
services  using  electronic  editing  terminals — and 
in  1980,  one  of  the  first  to  make  its  copy 
instantly  available  in  a  computerized  database. 

Last  year  we  began  beaming  releases  to 
media  across  the  nation  by  satellite  at  228,000 
words  per  minute. 


This  year,  as  we  celebrate  our  30th  birthday, 
most  Fortune  500  companies  rely  on  PRM  for 
fast  accurate  press  communications.  We  also 
cany  news  from  thousands  of  smaller 
corporations,  government  agencies,  political 
candidates,  hospitals,  colleges  and  a  host  of 
other  newsmakers. 

For  journalists,  we're  a  reliable  source  of 
up-to-the-minute  news.  For  your  convenience, 
PRM  copy  is  now  available  in  a  dozen  electronic 
databases  used  for  research  by  reporters  and 
editors.  And  we're  always  looking  for  even  better 
ways  to  serve  you. 

Curious  about  which  databases  include  PR 
MEWSWIRE,  how  it  works,  or  which  media  it 
serves?  Call  us  for  a  copy  of  our  fact-filled 
brochure. 

Or,  if  you  prefer,  send  us  a  smoke  signal. 

Call  toll-free  800-832-5522 

(In  new  York  State  call  212-688-2783) 


/SMJ  cnsaanjansa 

50  Years  of  Electronic  Media  Communications 


MEW  YORK  •  LOSAMQELES  •  BOSTOM  •  MIAMI  •  PHILADELPHIA  •  PITTSBURGH 


1984 

MARCH 

Linage 


MARCH  1914/1983 
LINAGf  FIGURES 
SURRLIED  BY  RUBLISHER 


19B4  1963 

FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 

ALMliY,  PLY. 

rms-Unicn-d .  1,756,305  1,645,746 

rms-Union-S .  1,043,287  772,066 

Knidarbocker  News-e.  ..  i  nwn  m  1,037306 

GrmI  Total . 3380324  3,454318 

NOTI:  Haunt  nawspapar  pariod  runs  Fab.  21  to  Mar.  25,  1964. 

AlTOOPM,NA. 


Mrror-B . 

.  1,762,050 

1,751,452 

ANAHIIM,  CALIP. 

Bulalin-e . 

. i017,736 

1328,130 

ATLAinA,OA. 

Constitution-m . 

.  4233320  372260 

3385.148 

293,727 

Journol-e . 

.  4,071,452  372260 

3358332 

293,727 

JouraoiondCoRStitufion-S  2.635.416  172.634 

_2ma9B 

_ 122346 

Grand  Total . 

. 10,940,188  744320 

9,186,068 

786300 

NOTE:  Constitution-m  ond  Journol-e  published  5 

doys  0  week  only. 

RANOOR,MI. 

OoiV  NpfF$*fn . 

.  1281376 

1211,466 

Dody  NewvS . 

.  461.058 

390.955 

Grand  Total . 

.  1.742,434 

1302,421 

1964  1963 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 

DmOIT,  MKM. 

Fraa  PrassHii .  4,793,061  2,464,454  4357,964  2,026334 

Fraa  Prass-S .  1.660370  849.737  1.791.046  743.067 

Grand  Totol .  6373351  3314,191  6,449,010  2,769301 

NOTE:  Mudas  praprints.  Liraga  is  bnsad  on  9-oalunin  fortnot. 


DOVn.  OIL. 

Stole  News-fn . 

.  1,079316 

1,028364 

Stole  News-S . 

.  429376 

491204 

Grand 

-  1308392 

1319368 

N0T(:  Inserts  not  included. 

lOMONTONp  ALTA. 

Journol-e . 

.  4319,452 

4,901393 

n.  LAUDISDALI,  PLJL 

News  &  Sun  Sentinel-m,e,S  7,447346  1.304.800 

6,535,956 

1,434,972 

PT.WORTN,TIX. 

Stor-TelegranHn .... 

.  4,610,828  882,819 

3,666.048 

703,870 

Stor-Teleorom-e . 

.  3,480334  679,427 

4,024,718 

1,033.848 

Stor-Telegram-S . 

.  2.330.435  583.943 

1.802.888 

140.914 

Grand  Total . 

. 10,421,937  2,146,189 

9,493,654 

1,878,632 

ORIINSRURO,  PA. 

Tribune-Aeview-m... 

.  1385250 

1,669,094 

TfAmne^eview-S.... 

.  932.456 

1.006264 

Grand  Totol . 

.  2317,706 

2,675,358 

ORIINWKHnTAMPORD, 

CONN. 

Time-e..^ . - . 

.  1326.156 

1381363 

Tb*a-S 

815,436 

756,999 

AAmcota  a 

2,156304 

2281.422 

AinctH-i. . 

860.008 

824.444 

Grand  Total . 

.  5,458,104 

5,444,728 

HOUSTON,  TlX. 

Chronicle-a/d,  S . 

. 10,921279 

9,889,195 

NOTE:  Includes  preprints. 

INDIANAKHIS,  MO. 

Stor-m .  2,025,140  2,044,698 

News^ .  1,583,725  1,635,922 

Stor-S . . 1.311670  1347.094 

Grand  ToNd _ _  4,920,535  4,927,714 


1964  1963 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


NORTH  MT,  ONT. 


Nuggat-e .  841326  809303 

OOOf  N,  UTAH. 

Stondord-Enininer-e .  1332,110  1341,460 

Stondord-Exotninar-S .  649.188  613370 

Grand  Totol .  2,181396  2355330 

NOTE:  lncludasF(mily  Weekly— 46,382  lines  in  1964;  68320  lines  in  1963. 

ORANOI  COUNTT,CALir. 

Register— o/d,  S .  7,915,040  6,748,770 

ORIANOO,  PtA. 

Sentinel  o/d .  5337,714  2362,792  5301,734  1336,038 

OnAWA,  ONT. 

leOroit-e .  1376,190  1317304 

NAIM  SMINOS-RAIM  MSIRT,  CAUP. 

Desert  Sum .  2312367  2358351 

PALO  ALTO,  CALIP. 

PansinsuloTiinesTriburM  1,500328  238,140  1,636306  317306 

PNOINIX,  ARIZ 

RepubiK-m  4307,100  218304  3,871,139  139,993 

RapubiK  S  2,771302  2318339 

Goiette^  4.197.102  212  772  3  759  054  143  232 

Grand  Total  11375,404  430,976  9,848,732  283325 

PORTLAND,  NUUNI 

Pri$$41erald-in .  1385,537  1,115,066 

E«prass-a .  1,194,996  1,043,580 

Talagram-S .  975.960  817.071 

Grand  Total .  3,456,493  2,975,717 

PROVIDtPKI,  R.I. 

Joutnol-m .  2,149346  1,970303 

Bullelio-a .  1317,191  1368,423 

Journol-S .  1.329.498  1.176.450 

Grand  Total .  5395,935  4315,076 

QUIRK,  QUI. 

le-Sohil-e .  2347,489  2,121324 


NOTE:  Inserts  not  includod-720,850  lines  in  1964;  740,410  lines  in  1983. 


Nauts-e .  1,906,744  339,472  2,189320  326,928 

Naws-S .  1314328  1,414374 

POst-Harafc^rn _ 1A06.906  _  1366384  _ 

Grind  Total _  5,127378  339,472  5,190,178  326,928 

ROtTON,  RAASS. 

Hareldni .  852,137  682.782 

Harald-S .  238.927  346328  241.197  350.782 

Grand  Total .  1,091,064  346328  923,979  350,782 

RRANTPORD,ONT. 

Eapoaitar-e .  1,999,790  1,934332 

Poat-e .  1,575,550  1,496,920 

Posts .  785.611  664.421 

Grand  Totol  3  810,948  3325347 

NOTE:  Single  edmon  published  Sot.  with  linage  reported  in  Post-e  Figures. 

RRIOMPORT,  CONN. 

Telegranun .  1,449,787  1,364,006 

POSM .  1375,550  1,496,920 

Post-S .  785.611  664.421 

Grand  Totol .  3,810,948  3325347 

NOTE:  Single  edition  published  Sat.  with  linage  reported  in  Post^e  figures. 

RURLINOTON,  VT. 

Free  Press-in .  1,466,430  1,486304 

Free  Press  S  418.906  315324 

Grand  Total  1385,338  1301328 

CALGARY,  ALTA. 

Harakha .  4324312  5381,763 

CASPtR,  WYO. 

Slar-Tr*uneHnS _  2367372  1,962,772 

NOTE:  Includes  insens — 566,966  lines  in  1964;  387,044  lines  in  1963. 
Fomily  Weakly  not  included — 46,466  lines  in  1964;  68,071  lines  in  1963. 

CNKAOO,  IL. 

Herahhin .  1,130329  333,976  960321  377,657 

HeraU-S.  125,179  36,970  109,964  42,348 

TribuneHl  4,967,680  4,693,884 

Tribune-S  2.960.320  2.483.921  _ 

Grand  Total  9304320  370.946  8368310  420.005 

DINVIR,COLO. 

POSt-ni.$ .  5,762,000  196.000  5.605,000  243,000 

DU  MOINIS,  mWA. 

Regoternn .  706,407  793,783  684,745  679,636 

Rsgislar-S -  911.909  _flJSZ  771.139  _ 51821 

Grand  Total .  1318316  837,140  1,455384  733,527 

34 


KITCHINIR-WAnRLOO,  ONT. 


Racord-e .  2,610391  2,754354 

LmCOLN,  NIR. 

Joutnal-Slar-d/S .  1,445374  1,525,944 

NOTE:  Includes  inserts— 443326  lines  in  1984;  545.104  lines  in  1963. 

LOS  ANOILISTORRAPICI,  CALIP. 

Daily  8naie^ .  2,588,656  2384,184 

Doily  8reeze-S _  951.062  701.706 

Grand  Totol .  3,539,718  2,985,892 

LOUISVILLi,  KY. 

Couriar-Journol-m _  1,632324  339,153  1,677320  278,315 

Titnes-e .  1302,101  514,593  1,753,733  643,085 

Courier-Journol-S .  1345377  7.423  1322.716  10.691 

Grand  Totol .  4,879,602  861,169  4,954369  932,091 

NOTE:  Figures  ore  based  on  6-calurnn  fortnot  and  10<olunin  clossified. 

PAIRIOtN,  CONN. 

Racord-Journol-m .  1,093,750  999,208 

RRONTRIAL,  QUI. 

Gozette-m .  4,309,612  4,156,184 

leDevoir-m .  525.41 1  440  227 

Grand  Total .  4,835,023  4,596,406 

NOTE:  Gorette  incudes  T.V.  Times— 53.430  lines  in  1984;  42,400  lines  in 
1983 

NASHUA,  N.H. 

TelegrtviM .  1,903,167  1.619,073 

NASHVILLI,  TfNN. 

Tannessean-m,S .  3,630,104  3302.371 

8anner-e .  2.107.423  2.018.063 

Grand  Totol .  5,737,527  5,320,434 

NIW  RRUNSWICK.  NJ. 

Home  News-e .  1,757357  1,613,328 

HotneNews-S .  1.139.688  1.002.384 

Grand  Totol . 2397345  2315,712 

PUniFPORT  NIWS,  VA. 

Doily  Press-m .  1,721,930  1,453364 

Times  Horald-e . .  1.487,822  1326.038 

Doily  Press-S .  915292  768.124 

Grand  Totol .  4,125,044  3347.726 

PIORPOLK.  VA. 

VirgMon-Pilat-m _  2,032295  101296  1378.482  104,799 

ladgor-Stor-e .  2,016306  828,435  1,699,055  816,381 

Virginia-Pilot 

&  Ledger  Stor-S .  1.063.768  334.098  880.664  327.960 

Grand  Total .  5.112,871  1,263,829  4,458201  1249.140 


RIADINO,  PA. 


Tifnes-m/Eogle-e . 

..  1,189,138 

1298,748 

fogle-S . 

..  887.079 

843.431 

Grand  Total . 

2,076217 

2,142,179 

NOTE:  Includes  pfBpnnt$.Figures  bosed  on  6-coluinn  format. 

RINO, 

NIV. 

Gomte-Jaunial-m . 

..  929236 

970,494 

Gozelte-Journal.S . 

..  248.178 

317.436 

Grand  Total . 

..  1,177,414 

1287,930 

RKHAIOND,  VA. 

rxnes-Oispolch-m 

2,062363 

73399 

1,933,382 

93367. 

Tanas  Dispolch.S . 

..  1348.777 

122,685 

1257,629 

159,782 

News  laodar-e . 

lAa.)77 

119.344 

1.489.089 

lilJZl 

315,428 

4,680,100 

405,120 

NOTE:  Comics  not  included. 

RIVIRSIDI,  CJUIP. 

Press-ERttrpr:$e*mS .... 

...  4284.896 

3,986,682 

NOTE:  Porade  linoQe  not  included. 

ROCHISnR.  NY. 

Democrat  &  Chronicle-m  1,603,428 

79,221 

1,638,873 

89.845. 

Damocrot  &  Chronicle-S  1,403,104 

98,446 

1,465,931 

61,973 

Tanas-Union-e . 

1H.?28 

1.185.069 

104.181 

Grand  Totol . 

...  4,117,020 

333.895 

4289,873 

255,999 

NOTE:  Comics  not  included. 

ST.  PimSSURO,  PLA. 

ranas-mS  . . .  5,487,805  3,592,050  5310284  3,032,386 

kidapandant-e . .  2369.780  _  2.169  230  _ 

Grand  Totol .  7,857,585  3,592,050  7.479314  3,032,386 

NOTE:  Includes  Comics,  TV  Diol.  Reprints  &  Porade  linage. 

SAN  RIRNARDINO,  CALIP. 

Sun-mS .  2301,064  2,740318 

NOTE:  Porade  linage  not  included. 

SAN  PRAPKIKO,  CALIP. 

Chronicle-m .  2,693,634  981,871  2.554,484  1,148,761 

E«ominer-e . 2.644,634  978,398  2,510,173  1.144,489 

Exominer  8  Chranicle-Sl  379339  876,512  1,493337  828.532 

Grand  Totol .  7,017,484  2336,781  6,558,194  3,121,782 

NOTE:  S.F.  newspaper  period  runs  Feb.  20  to  Mor.  25,  1984. 

SAPNA  RARRARA,  CALIP. 

News-Piess-eS .  2,910,789  13,860  2,796269  3248 

NOTE:  Parade  linage  not  included. 


KOTTSRLUPP,  NIR. 

Slar-Henild-mS .  857,411  967,400 

NOTE:  Includes  Family  Weekly — 45,880  lines  in  1984;  70276  lines  in  1983. 
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1984  1983 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


sumi,  WASH. 

PoW-limlligmMr-d .  1,243^  1,183,476 

Tw-d .  2,711,464  2,785,272 

Timts/Post- 

lnt»llig«nc«r-S  1.062.768  1  209  222 

GfondToiol .  5,017530  5,177,970 

SNRIVIPOtT,  UL 

Joumol-* .  1,431,978  113,001  1,313^19  124,264 

Tinm-mS  2J51.591  393.589  2.759.672  326.760 

Grand  Total .  4,283,569  506,590  4,073J91  451,024 

SKNCANI,  WASN. 

Spohisinan-Raviaw-in .  1,450,316  1,461,068 

SpahKiran-Reviow-S .  712,950  722,400 

OwoniclM .  1.423.730  1.483.552 

Grand  Total .  3,586,996  3,667,020 

TACOIAA,  WASN. 

N«n-Tribut».«  & 

Tribunt  Ltdgir-S .  2,106,524  2,048,718 

NOTE:  Figum  art  bostd  on  6-coluinn  and  KFoolunm  clossiFitd. 

TAMAA,  PUL 

Tribunwn .  4,056,852  1,495,228  3,712,574  1,180,957 

Tribut-S  2.357.497  SSfi  2.008.865  _ 

Grand  Totol  6,414,349  1,496,078  5,721,439  1,180,957 


NOTE:  Conucs  not  inciuotd. 


1984  1983 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


TOllOO,  OHIO 

Blodt.t .  1,665,858  2,106,477 

BlodiS  1.415.923  1.266.299 

Grand  Totol .  3,081,781  3,372,776 

TOMKA.  KAN. 

CopiM-Joutnal-m .  1,026,389  911,802 

CapM-Journal-S .  575.771  421.064 

Grond  Total .  1,602,160  1432,866 

TOIOPITO,  ONT. 

Stor-o/d . .  5,739,728  5,075,132 

Sttwn .  2478J56  2.348.163 

Grand  Total . . . 8417,784  7,423495 

TUISA,  OKUL 

Woridm .  1,910,583  1,728,402 

Tribunal  1,923,186  1,733423 

VMtrld-S  984.082  845.009 

Gntid  Total .  4,817,851  4407434 

NOTE:  Figurts  ore  oasto  on  6.coluinn  foraiot  and  9<olunn  clouifitd. 

VANCOUVIl,  ■.C. 

Suivt .  3,839,220  4471,355 

WAUKIOAN,  ILL 

Ntttt-Sun^  1,983,142  1,771,294 

WIST  PALM  SIACN,  PUL 

Patten .  3,353.042  457,366  3,045,700  398.172 

Tiintl.t .  2,678,844  10,864  2,561,874  4,928 

Pott-S .  2.124.780  178.752  1.959.034  135.492 

Grand  Total .  8,156,666  646,982  7,566,608  438,592 


1984  1983 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

WISTCHISm  ROCKLANO,  PLY. 

Rtgontr  Dis«iolch.t _  1,384,040  1407444 

INporttr  Onpotch-S .  1.006.866  1.038iO4 

Grwd  Toni .  3.390,906  2446,148 

NOTE:  Inckidts  prtpnnn. 


WIUMPMTON.  ML 


Nws-JounnlHn.t.. 

2,114.588 

2433452 

Nwis-Jauniol-S _ 

_  1.167.625 

_asm 

Grand  Toral . 

.  3482413 

3.091493 

WIUUNOTON.  N.C 

SlorHn . 

1.067,960 

1,005.984 

Slor-MvM-S 

390478 

Grand  Total . 

1,458438 

1,423.183 

WINDSOR,  ONT. 

Slor-# . 

.  2482,130 

2483407 

WINSTON.SALIAL  N.C 

Joumokn . 

.  1,764458  362472 

1448442 

454.090 

Jouraol-S . 

.  750,470  127432 

748464 

110438 

Sintinal.« _ 

-  1.378.118  179440 

_LiSUtt 

271.978 

Grand  Tolol _ 

......  3.893446  669,144 

3,950,492 

836,906 

NOTE:  Comics  not  inckidid. 

WORCISm,  MASS. 

Gaum  1 . 

1443,911 

1427490 

ToNgratiHn . 

1406414 

1,189,625 

Taligram-5  .. 

1.559.446 

1.346479 

Grand  Total . 

_  4,209471 

3,763494 

Tinkering  with  iibei  iaw 

Canadian  politicos  ponder  amendments  that  would 
make  it  easier  to  file  suit  vs.  the  media 


Proposed  amendments  to  Ontario’s 
libel  and  slander  laws  that  would 
extend  the  time  limits  on  legal  action 
are  back  on  the  drawing  board. 

Mostly,  Ontario  newspeople  hope 
the  proposals  stay  there. 

Canada  has  not  had  the  kind  of 
mega-dollar  libel  decisions  that  are 
increasingly  common  in  the  United 
States. 

So  any  tinkering  with  the  laws 
makes  newspapers  and  broadcasting 
stations  nervous. 

“We  just  hope  that  the  (provincial) 
attorney  general  will  realize  that  what 
has  worked  for  so  many  years  does 
not  need  to  be  changed,"  said  John  E. 
Foy,  general  manager  of  the  Canadian 
Daily  Newspaper  Publishers  Associa¬ 
tion. 

But  the  controversial  amendments 
will  be  reintroduced  in  the  Legislative 
Assembly,  probably  by  early  May,  a 
top  lawyer  in  the  Office  of  the  Ontario 
Attorney  General  told  E&P. 

Stephen  McCann,  a  lawyer  in  the 
policy  development  department,  said 
Attorney  General  Roy  McMurty  is 
determined  to  press  ahead  with  the 
amendments. 

The  amendments  are  part  of  much 
more  far-reaching  proposed  legisla¬ 
tion  called  the  Limitations  Act.  It 
would  make  uniform  all  the  time  limits 
required  for  bringing  any  personal 
injury  legal  action. 

“The  attorney  general  has  finally 
decided  he’s  serious  about  it  and  he 
EDITOR  &  PUBLISHER  for  May  12,  1984 


wants  to  go  ahead  with  (the  Limita¬ 
tions  Act).  Everybody  has  been  very 
cautious,  and  the  attorney  general  is 
kind  of  fed  up  with  too  much  cau¬ 
tion,"  McCann  said. 

Under  the  changes  in  Bill  160,  a 
person  would  have  up  to  three  months 
after  learning  of  the  alleged  libel  to 
notify  a  news  organization  that  he 
intended  to  take  an  action. 

The  present  limit  is  six  weeks. 

Under  Ontario’s  present  Libel  and 
Slander  Act,  a  complaintant  must 
begin  his  action  within  three  months 
after  learning  of  the  libel. 

That  period  would  be  increased  to 
two  years.  But  due  to  an  error  in  draft¬ 
ing,  the  two  years  begins  not  from  the 
time  the  complaintant  learns  of  the 
alleged  libel,  but  from  the  date  of  its 
publication  or  broadcast. 

Also  under  the  proposed  amend¬ 
ment,  a  judge  could  waive  the  notice 
requirement. 

Publishers  and  other  media 
executives  argue  that  the  changes 
would  encourage  more  libel  suits,  and 
would  hamper  efforts  to  redress  a 
complaint  quickly. 

“I  personally  think  this  business  of 
extending  limits  to  two  years  will 
present  extraordinary  problems  for 
newspapers  and  really  make  a  fair 
trial  nearly  impossible,”  Windsor 
(Ont.)  Star  publisher  Gordon  Bullock 
said. 

“Libel  is  an  issue  best  dealt  with  as 
soon  as  possible  when  everyone’s 


memory  is  fresh,”  he  added. 

Extending  the  time  limits,  howev¬ 
er,  could  give  a  figure  in  a  continuing 
story  a  big  legal  club  to  stop  coverage, 
attorney  Michael  R.  Doody  wrote  to 
the  CDNA. 

“What  this  means  to  the  newspaper 
is  that  at  any  time  within  those 
extended  time  frames,  the  subject  of  a 
continuing  news  story  can  respond  to 
that  continuing  coverage  by  dredging 
up  old  news  stories  and  threatening  or 
launching  libel  action.  A  newspaper 
served  with  a  libel  notice  could  face 
two  years  of  unusual  restraint,”  he 
wrote. 

If  the  stories  were  not  stopped  or 
made  “considerably  blander  than  the 
public  interest  may  require,”  the  new 
stories  could  be  used  to  prove  malice. 

By  early-May,  McCann  told  E&P  no 
decision  had  been  made  on  how  the 
Libel  and  Slander  Act  parts  of  the 
Limitation  Act  will  be  changed. 

He  said,  however,  that  he  did  not 
anticipate  “major  changes.” 

While  McCann  emphasized  a  new 
bill  will  be  introduced  to  the  Legisla¬ 
tive  Assembly,  he  did  not  sound 
optimistic  about  its  chances. 

The  Libel  and  Slander  Act  is  one 
small  part  of  this  bill  —  and  you  can 
see  the  furor  it’s  engendered.  You  can 
imagine  what  it’s  like  in  other  sec¬ 
tions,”  McCann  said. 
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The  Statue  of  Liberty  as  comics  issue 

Use  of  Sunday  strips  to  publicize  the  98-year-o/d  statue  is  one  of 
the  items  discussed  at  Newspaper  Features  Council  meeting 


By  David  Astor 

Two  Westport  Marketing  Compan¬ 
ies  (WMC)  executives  want  to  use 
regular  syndicated  Sunday  comic 
strips  to  publicize  the  Statue  of  Liber¬ 
ty.  But  some  members  of  the  News¬ 
paper  Features  Council  (NFC)  are  not 
sure  this  is  a  good  idea. 

WMC  is  involved  in  the  campaign 
to  raise  money  for  the  restoration  of 
the  famous  statue — which  will  be  100 
years  old  in  1986 — and  Ellis  Island. 
The  Westport,  Conn. -based  firm’s 
chairman  Richard  Rovsek  and  presi¬ 
dent  Joseph  Strickland  came  up  with 
the  idea  to  have  a  different  comic 
include  the  statue  in  its  story  line  each 
Sunday  from  July  4, 1984  through  July 
4, 1986.  Participation  would  be  volun¬ 
tary  on  the  part  of  cartoonists,  who 
could  write  about  the  statue  in  any 
way  they  wanted. 

Rovsek  and  Strickland,  speaking  at 
the  NFC  meeting  in  Washington, 
D.C.,  May  8,  said  several  cartoonists 
have  expressed  interest  in  participat¬ 
ing.  The  two  WMC  executives  stated 
that  the  statue-themed  strips  could 
eventually  be  incorporated  into  a 
book,  with  part  of  the  proceeds  going 
to  help  the  statue.  And  they  suggested 
that  the  comics  could  be  exhibited 
around  the  country  and  then  finally  go 
to  the  Smithsonian. 

Those  attending  the  meeting  had 
nothing  against  the  Statue  of  Liberty, 
but  several  wondered  if  comics 
should  be  used  for  promotional  pur¬ 
poses. 

NFC  vice  chairman  and  “Beetle 
Bailey”  cartoonist  Mort  Walker  told 
E&P  he  would  be  willing  to  draw  one 
of  his  Sunday  strips  with  a  Statue  of 
Liberty  theme,  but  expressed  the  fear 
that  a  precedent  could  be  set  for  other 
good  causes  to  seek  mention  in  com¬ 
ics. 

Council  chairman-president  Joseph 
F.  D’Angelo  said  he  liked  the  WMC 
idea,  but  emphasized  that  newspaper 
editors  have  the  right  to  approve  or 
disapprove  the  use  of  the  statue 
theme.  He  added  that  it  would  prob¬ 
ably  be  “difficult”  to  get  unanimous 
newspaper  approval. 


Knight-Ridder  Corporation  vice 
president/news  Bill  Baker  said  he 
doesn’t  want  editorial  space, 
including  comics,  used  for  pro¬ 
motional  purposes.  “I’m  highly 
opposed  to  it,”  said  Baker,  who  is 
creative  committee  chairman  for  21st 
Century  Comics — the  project  that  is 
studying  ways  to  improve  the  content 
and  format  of  Sunday  comics  sec¬ 
tions. 

In  other  action  at  the  two-day  meet¬ 
ing,  recommended  comics  widths 
conforming  to  the  new  Standard 
Advertising  Unit  system  were 
approved  by  the  NFC  board  of 
directors  May  7.  Strips  distributed  by 
syndicates  after  July  1  will  be  6  7/16 
inches  wide  (about  38.6  picas)  and 
panels  3'/g  inches  wide  (about  19 
picas).  Strips  and  panels  are  currently 
offered  at  widths  of  about  43  picas  and 
21  picas  respectively,  according  to 
one  syndicate  comics  editor. 

“I  don’t  think  anyone’s  happy  with 
the  reduction  in  size,  but  this  is  the 
world  we  live  in,”  said  D’Angelo.  The 
rising  cost  of  newsprint  is  a  major 
reason  why  the  size  of  comics  has 
been  shrinking  for  years. 

On  May  8,  Milwaukee  Sentinel  edi¬ 
tor  Robert  H.  Wills  apprised  NFC 
members  of  the  results  of  a  new 
American  Society  of  Newspaper  Edi¬ 
tors  survey  on  sponsored  travel.  A 
total  of  202  editors  responded  to  the 
survey.  Among  its  many  findings  was 
that  only  9%  of  the  editors  said  they 
determine  whether  a  syndicated  writ¬ 
er  received  a  free  or  subsidized  trip 
before  accepting  his  or  her  material. 
Since  editors  expressed  much  more 
concern  about  their  own  staff  memb¬ 
ers  receiving  “freebies,”  Wills  said 
the  9%  figure  perhaps  indicates  that 
newspapers  assume  syndicates  are 
keeping  an  eye  on  the  ethics  of  the 
writers  they  distribute. 

Prior  to  Wills’  presentation,  the 
controversial  Jesse  Jackson/Milton 
Coleman  matter  (see  E&P,  April  28) 
was  the  subject  of  a  panel  discussion. 

Moderator  Acel  Moore,  associate 
editor  of  the  Philadelphia  Inquirer, 
said  he  believed  the  Democratic  pre- 


Joseph  F.  D'Angelo 


sidential  candidate  considered  his 
remarks  to  Coleman  about  Jews  off- 
the-record  and  that  he  would  have  re¬ 
spected  this  confidentiality. 

Richard  Cohen,  columnist  for  the 
Washington  Post  and  Washington 
Post  Writers  Group,  said  he  would 
have  printed  Jackson’s  remarks.  He 
contended  that  Jackson  did  not 
explicitly  ask  for  his  comments  to  be 
off-the-record,  but  rather  said  to 
Coleman,  “Let’s  talk  black  talk.” 

Jack  Landau  of  the  Reporters  Com¬ 
mittee  for  Freedom  of  the  Press  won¬ 
dered  why  the  Post  waited  so  long  to 
print  Jackson’s  remarks.  And  he 
noted  that  many  other  politicians — 
such  as  racist  white  southerners — 
have  made  disparaging  ethnic 
remarks  during  the  course  of  election 
campaigns. 

Universal  Press  Syndicate  editorial 
cartoonist  Pat  Oliphant  gave  the 
NFC’s  “Chalk  Talk”  May  8,  drawing 
caricatures  of  such  people  as  Harry 
Truman,  Richard  Nixon  and  Ronald 
Reagan. 

The  board  of  directors  May  7 
reelected  chairman-president 
D’Angelo  to  serve  another  two-year 
term  at  the  NFC  helm.  A  major  reason 
why  the  King  Features  Syndicate  pres¬ 
ident  was  asked  to  stay  on  was  to 
ensure  continuity  as  the  NFC 
expands  its  membership.  The  former 
Newspaper  Comics  Council  now 
includes  text  feature  people. 

More  coverage  of  the  NFC  meeting  will 
appear  in  next  week's  issue. 
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Braille  columnist  paper  now  sold  at  a  newsstand 


An  article  in  the  February  1 1  issue 
of  E&P  has  put  a  Braille  publication 
on  a  newsstand  for  the  first  time  in  the 
U.S. 

It  was  one  of  several  good  things 
that  happened  to  Syndicated  Col¬ 
umnists  Weekly  (SCW) — the  publica¬ 
tion  from  the  Boston-based  National 
Braille  Press  (NBP)  featuring  writers 
such  as  Jack  Anderson,  Erma  Bom- 
beck,  David  Broder,  Art  Buchwald 
and  Ann  Landers — as  a  direct  result 
of  the  story. 

Sheldon  Cohen,  owner  of  the  out- 
of-town  kiosk  at  Harvard  Square, 
Cambridge,  Mass. ,  read  the  E&P  arti¬ 
cle.  He  immediately  got  in  touch  with 
NBP  information  manager  Diane 
Croft,  and  offered  to  put  SCW  on  his 


racks — at  no  profit  for  himself— along 
with  the  other  2,S00  English-language 
and  foreign  publications  he  sells. 

“I  saw  a  great  need  for  something 
like  this,”  Cohen  said.  “Why  should 
they  (Braille  readers)  be  left  out  of 
reading  the  opinion  columns  that 
sighted  people  have  available  to 
them?  I’m  excited  about  being  able  to 
carry  it  and  I’d  like  to  see  other 
dealers  around  the  country  do  the 
same  thing.” 

In  addition,  Mark  Stevens  offered 
SCW  his  self-syndicated  “Small 
Business”  column  free  and  Sports  Fe¬ 
atures  Syndicate  did  likewise  with  its 
“LISTS!”  feature. 

And  Mark  Selesnick  and  Hinda 
Sterling  offered  their  “Stockworth” 


I  comic  strip.  An  article  discussing  the 
distribution  of  this  comic  by  the  New 
York  Times  Syndication  Sales 
Corporation  ran  just  below  the  SCW 
story  in  the  February  1 1  E&P  issue. 

To  solve  the  problem  of  visually 
impaired  readers  identifying  with  the 
ei^t  “Stockworth”  characters,  each 
person  getting  a  new  SCW  subscrip¬ 
tion  receives  a  special  four-page 
Braille  insert  describing  each  char¬ 
acter. 

Other  cartoonists  or  columnists 
interested  in  donating  features  to 
SCW  can  contact  Croft  at  National 
Braille  Press,  88  St.  Stephen  St.,  Bos¬ 
ton,  Mass.  02115,  (617)  266-6160. 

— Rick  Friedman 


Number  of  papers  running  fiction  stories  will  increase 


The  number  of  newspapers  partici¬ 
pating  in  the  PEN  Syndicated  Fiction 
Project  will  rise  from  10  to  15  next 
month  in  order  to  make  a  dent  in  a 
waiting  list  of  over  80  papers. 

Initiated  and  funded  by  the  Nation¬ 
al  Endowment  for  the  Arts,  the  proj¬ 
ect  has  provided  short  stories  (by  150 
writers)  for  publication  in  the  Arizona 
Republic,  Chicago  Tribune,  Hartford 


Courant,  Kansas  City  Star,  Miami 
Herald,  Newsday,  The  Oregonian, 
Rocky  Mountain  News,  San  Francis¬ 
co  Chronicle  and  Minneapolis  Star 
and  Tribune  (recently  replaced  by  the 
Detroit  News). 

The  project — which  has  generated 
over  3,000  letters  from  the  public — is 
an  effort  to  bring  fiction  back  to  news¬ 
papers.  From  the  mid- 1800s  to  mid- 


1900s,  papers  published  stories  by 
authors  such  as  O.  Henry,  Mark 
Twain,  Stephen  Crane,  F.  Scott  Fitz¬ 
gerald,  John  Steinbeck,  and  Langston 
Hughes. 

PEN  America  Center,  which 
administers  the  project,  is  a  nonprofit 
writers  organization  based  in  New 
York  City. 


Fifteen-part  ‘Beyond  Diet’  feature  made  available  by  RTS  i 


A  two-week,  15-part  series  called 
“Beyond  Diet”  is  being  offered  by  the 
Register  and  Tribune  Syndicate. 

The  series  outlines  “a  way  of  eat¬ 
ing — with  menus  and  recipes  pro- 
vided  each  day  —  that  can 
help  .  .  .  readers  establish  a  new 
nutritive  lifestyle,’’  according  to 
RTS. 

“Beyond  Diet”  advises  readers  to 
get  more  vitamins  and  minerals,  less 
fat  and  cholesterol,  more  starch  (com- 

Hendin  ‘Death’  book 

David  Hendin’s  1973  bestseller. 
Death  as  a  Fact  of  Life,  has  been 
republished  in  an  updated  W.W.  Nor¬ 
ton  trade  paperback  edition  that 
includes  a  new  introduction  by  the 
author.  There  are  now  more  than 
1(X),000  copies  of  the  book  in  print. 

Hendin  is  senior  vice  president  and 
editorial  director  of  Scripps- 
Howard’s  United  Media  Enter¬ 
prises — the  parent  company  of  United 
Feature  Syndicate  and  Newspaper  En¬ 
terprise  Association. 


plex  carbohydrates),  more  dietary 
fiber,  less  salt,  less  sugar,  plenty  of 
fluids,  and  four  meals  a  day,  including 
breakfast. 

This  kind  of  diet,  say  series  writers 
and  professional  nutritionists  Patricia 
Kirkpatrick  and  Susan  Roberts,  can 
help  people  keep  slim,  stay  energetic, 
deal  with  stress,  and  reduce  their  risk 


of  getting  heart  attacks,  strokes, 
hypertension,  and  cancer. 

Specific  recipes  include  baked 
chicken  with  herbs,  bran  muffins, 
Greek  chopped  sirloin,  fish  with  dill 
sauce,  strawberry  dip,  tomato- 
mushroom  sauce,  salmon  pasta  salad, 
pork  vegetable  kabobs,  and  bean 
bake. 


U-B  Newspaper  Syndicate 

For  more  than  35  years 
a  trusted  name  in  the  industry 

We  are  now  serving  over  500  publications  in 
the  U.S.,  Canada  and  overseas  with  our 
popular  do-it-yourself  features. 

Our  service:  *  Offers  a  variety  of  woodworking  & 

*  Comes  to  you  at  no  charge  handicraft  projects 

*  Increases  Readership  *  Provides  step-by-step  plans  and 

*  Pays  a  25‘*(>  commission  on  all  guidebooks  via  1st  class  mail 

orders  *  Does  not  require  a  signed  contract 

To  start  this  reader  service,  call  (818)  785-6368 
Or  write,  U-B  Newspaper  Syndicate,  Box  2383.  Van  Nuys,  CA  91409 

The  World’s  Most  Widely  Syndicated  Do-It-Yourself  Columns 
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Humor  column  dealing  with  economics  offered 


A  weekly  humor  column  dealing 
with  economic  issues  has  been  picked 
up  by  14  newspapers  since  Timothy 
Tregarthen  began  self-syndicating  it 
in  February. 

The  column  was  designed  to  be 
serious  when  it  began  two  years  ago  in 
the  Colorado  Springs  Gazette  Tele¬ 
graph.  “Then  I  did  a  Fourth  of  July 
piece  in  which  I  had  Ben  Franklin  visit 
the  America  of  1982  and  report  back 
to  his  countrymen  on  what  he 
thought,”  said  Tregarthen.  “He  was 
not  impressed.  I  got  more  comment 
from  that  piece  than  any  I  had  written 
previously,  including  what  I  thought 


was  a  stunning  piece  on  high  effective 
marginal  tax  rates  under  President 
Reagan’s  restructuring  of  welfare 
programs.  I  decided  humor  was  the 
way  to  get  people  to  read  economics. 

“One  thing  that  has  proven  quite 
popular  is  my  use  of  children  in  the 
column.  My  three-year-old  neighbor, 
Ben  See,  gets  a  lot  of  work.  I  first  had 
him  playing  the  Balanced  Budget 
Game,  to  demonstrate  that  balancing 
the  budget  is  really  child's  play  .... 
My  year-old  grandson,  John  Ripley, 
also  gets  to  comment  from  time  to 
time  on  the  burden  of  the  national 
debt.  It  falls,  after  all,  on  grandchil¬ 
dren.” 


Tregarthen  and  his  wife  Nancy 
Sidener  (a  University  of  Colorado 
economist)  handle  the  sales  for  their 
Eagle  Mountain  Syndicate — P.O.  Box 
745,  Manitou  Springs,  Col.  80829 — 
with  the  help  of  friends  Marion  Son- 
dermann  and  Constance  Gelvin.  Tre¬ 
garthen  and  Sidener  live  in  a  resi¬ 
dence  at  an  elevation  of  8,800  feet. 

The  columnist  is  professor  and 
chair  of  the  department  of  economics 
at  the  University  of  Colorado,  where 
he  has  worked  since  1971.  He 
received  his  M.A.  and  Ph.D.  in  eco¬ 
nomics  from  the  University  of  Cali¬ 
fornia  at  Davis. 


Character  with  a  ‘blissful  ignorance  of  any  emotion’ 


The  Associated  Press  called  him  a 
character  whose  “blissful  ignorance 
of  any  emotion  resembling  embarass- 
ment,  confusion,  anger  or  anxiety 
makes  him  virtually  omnipotent.” 
Playboy  described  him  as  a  “lovable 
male  microcephalic  (someone  with  an 
abnormally  small  head  or  cranial 
capacity)  whose  favorite  expression 
is  ‘Yow!  I  am  having  fun!’  and  whose 
culinary  tastes  run  to  Ding  Dongs  with 
taco  sauce.” 

His  name  is  Zippy,  and  he  stars  in 
Bill  Griffith’s  comic  of  the  same 
name.  The  eight-year-old  strip  has 
appeared  in  about  30  newspapers, 
including  the  Chicago  Reader,  var¬ 
ious  U.S.  college  papers,  and  publica¬ 
tions  in  West  Germany,  Spain, 
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Zippy  telephones  Al  Pacino.  (©  Bill  Griffith.) 


France,  Holland  and  England. 


Godzilla,  and  even  the  Flintstones. 


The  “pinhead”  Zippy  turns  up  all  Griffith  himself  is  based  at  ZipSynd, 


over  the  world,  and  meets  characters 
such  as  Ronald  Reagan,  Gracie  Allen, 


Box  40474,  San  Francisco,  Calif. 
94140. 


Columbus  Republic  paper  runs  two  comics  in  larger  size 


The  Columbus  (Ind.)  Republic  has 
been  running  two  comics  in  a  larger 
size  on  the  top  of  its  funnies  page. 

“Dick  and  Jane”  by  Chuck  Roth  is 
a  strip  running  four  columns  wide 
rather  than  three,  and  “The  Neigh¬ 
borhood”  by  Jerry  Van  Amerongen  is 


a  panel  running  two  columns  wide 
rather  than  one-and-a-half.  Both  are 
from  the  Register  and  Tribune  Syn¬ 
dicate. 

“We  are  not  wed  to  running  only 
these  two  in  ‘super  size,”’  stated 
Republic  editor  Stewart  E.  Huffman 


several  weeks  ago.  “In  fact,  we  are 
debating  the  wisdom  of  switching 
around  with  different  strips  in  ‘super 
size’  every  month  or  every  three 
months.” 

Huffman  said  the  Republic  has 
been  concerned  about  the  trend 
towards  “shrinking  comics.” 


Five  clergymen  comment  on  Rev.  Will  B.  Dunn  character 


The  Charlotte  (N.C.)  Observer  last 
month  ran  the  comments  of  five  local 
clergymen  on  the  book  Preacher:  The 
Wit  and  Wisdom  of  Reverend  Will  B. 
Dunn,  which  stars  the  irreverent 
character  from  the  “Kudzu”  comic 
that  Doug  Marlette  uses  to  poke  fun  at 
religion. 


Those  questioned  had  mixed  feel¬ 
ings  about  the  book.  One  said  flatly 
that  it  is  “not  funny,”  while  another 
called  Marlette  “kind”  because  he 
“invests  his  preacher  with  an  endear¬ 
ing  deviousness,  with  wit  and  with 
wisdom.” 


Marlette,  whose  “Kudzu”  strip  is  a 
Jetierson  Communications  property 
distributed  by  the  Tribune  Company 
Syndicate,  has  been  on  a  publicity  tour 
for  his  Preacher  book  since  late  last 
month. 
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Ad  boycott 

(Continued  from  page  13) 


Tony  Naglieri  specified  that  manage¬ 
ment  controls  the  hiring  of  only  25% 
of  the  paper,  including  the  Guild  (the 
union  organization  covering  the  non- 
managerial  editorial  staff)  and  man¬ 
agement  employees. 

In  the  article,  Wible  acquiesced  to  a 
degree  by  saying  “we  have  more  pro¬ 
gress  to  make"  outside  the  categories 
of  reporters  and  “other  pro¬ 
fessionals.”  However,  he  said,  “re- 


Wible  said  the  News  “has 
been  an  active  and  creative 
partner  with  the  biack 
community  in  New  York  for 
many  years.” 


cent  hiring  figures  show  our  commit¬ 
ment:  of  the  82  people  hired  in  1983, 
14  (persons),  or  17%  were  minorities. 
And  of  the  29  people  hired  in  the  first 
quarter  of  1984,  nine  or  fully  31% 
were  minorities.” 

But  Rev.  Darryl  George  said  the 
key  word  “minorities”  does  not  mean 
blacks  exclusively. 

“We  look  at  the  picture  at  the  News 
in  terms  of  black,”  George  said, 
“because  a  problem  exists  between 
the  black  community  and  the  Daily 
News.” 

“We’re  obviously  not  as  high  (in 
employment  levels)  as  the  black  pop¬ 
ulation  in  the  city,  but  we  have  made 
progress,”  Naglieri  proferred  in 
much  the  same  way  Hoge  did  on  a 
local  television  news  broadcast  dur¬ 
ing  the  weekend.  “We  hope  to 
approach  higher  levels  in  the  future, 
but  it’s  going  to  take  time.” 

At  present,  three  blacks  are  at  the 
final  hiring  stage,  Naglieri  added, 
including  one  advertising  trainee,  an 
editorial  manager  and  a  managerial 
position  in  accounting. 

During  the  negotiations  within  the 
past  16  months,  Wible  said,  the  News 
has  asked  the  black  leaders  to  recom¬ 
mend  local  black  service  contractors, 
as  part  of  the  group’s  request.  “Thus 
far,  the  organization  has  failed  to  re¬ 
spond,”  Wible  said. 

In  response  to  the  request  from  the 
organization  that  the  News  deal  with 
black  financial  institutions  Wible 
said,  “the  paper  currently  uses  Free¬ 
dom  National  Bank  as  a  federal  tax 
depository  on  a  weekly  basis.” 

A  spokesman  for  the  bank  said  the 
News  does  utilize  the  financial 
institution,  however,  the  money 
leaves  the  bank  the  following  morning 


and  is  not  filtered  into  the  local  mone¬ 
tary  stream. 

The  deposits  amount  to  nearly  $I 
million  weekly  and  the  bank,  the 
second  largest  black  financial 
institution  in  the  nation,  makes  a  prof¬ 
it  from  the  deposit  by  loaning  the 
money  to  the  Federal  Reserve  Bank. 

Wible  also  enumerated  charitable 
and  community  efforts  the  News  puts 
forth  as  part  of  its  contributions  to  the 
minority  segment  of  the  community 
including:  Summer  Jobs  for  Youths, 
Harlem  Week/Golden  Hoops,  Golden 
Gloves  Championships,  United  Neg¬ 
ro  College  Fund  and  Bedford- 
Stuyvesant  Restoration  Corp. 

Jones  disputed  the  News  use  of 
some  charitable  contributions,  saying 
the  Harlem  Children’s  Theater  Com¬ 
pany  received  $100  from  the  News 
eight  years  ago. 

Naglieri  reiterated  that  the  News 
contacted  the  organization  after  last 
week’s  press  conference  to  arrange  a 
meeting  with  Hoge,  who  did  not  take 
over  as  publisher  until  late  April. 

However,  the  organization 
declined  the  meeting,  he  said. 

Rev.  Jones  said  “Wible  has  been 
using  half-truths  and  distortions.  He 
gives  a  5%  figure  for  the  amount  of 
minorities  working  in  the  newsroom 
and  we  find  1%  are  black.  He  says 
8.8%  for  all  the  News  and  I  say  that’s 
very  telling.  That’s  a  tragic  figure.” 

Furthermore,  without  the  con¬ 
tingent  EEOC  report,  said  Rev. 
George,  the  paper’s  efforts  remain 
supeiTicial  and  undocumented. 

“The  EEOC  report  is  a  clear  pic¬ 
ture  the  News  is  unwilling  to  share,” 


At  present,  three  biacks 
are  at  the  finai  hiring  stage, 
Nagiieri  added,  inciuding 
one  advertising  trainee,  an 
editoriai  manager  and  a 
manageriai  position  in 
accounting. 


George  said.  “We  want  goals  and 
timetables  set  down.” 

The  News  refrained  from  releasing 
the  EEOC  reports,  Naglieri  said, 
because  of  pending  litigation  with  a 
group  of  black  reporters  at  the  paper 
who  have  filed  a  discrimination  suit. 

The  legal  dispute  with  the  report¬ 
ers,  scheduled  to  begin  in  court  at  the 
end  of  May,  is  a  culpable  note  against 
the  paper,  George  said.  Furthermore, 


he  said,  the  News  has  failed  to  adver¬ 
tise  in  black  publications  and  radio 
stations  where  the  black  community 
would  be  reached. 

“We  want  to  see  a  significant  repre¬ 
sentation  of  black  mindset  on  the 
editorial  board,”  echoed  Rev.  Jones. 
“We  won’t  settle  for  any  black  either. 
That  person  must  demonstrate 
intellect  and  involvement  and  a  total 
commitment  to  capture  the  communi¬ 
ty.” 

“Ronald  Reagan  has  dismantled 
affirmative  action,”  George  said. 
“People  are  reacting  here  with  the 


Rev.  Jones  said  “Wibie 
has  been  using  haif-truths 
and  distortions.” 


boycott  as  they  have  with  Jesse  Jack- 
son.  Of  course  this  is  a  political 
action.” 

Ultimately,  the  black  organization 
wishes  to  work  out  a  covenant  with 
the  paper  leading  to  an  equitable  dis¬ 
tribution  of  jobs  for  biacks  along  a 
schedule  benefitting  both  sides. 

“The  boycott  will  continue  until 
Hoge  comes  to  the  table  with  all  the 
employment  figures  we’ve  asked  to 
see,  and  a  complete  report  of  banking, 
insurances  and  service  contracts,” 
explained  Jones,  adding  that  “The 
News  gets  our  patronage  dollars,  why 
shouldn’t  we  get  that?  It’s  a  quid  pro 
quo  relationship.” 

“We  want  them  to  sit  down  with  the 
ministers.  Until  that  is  done  we  won’t 
discuss  anything,”  George  con¬ 
firmed.  “We  won’t  be  bought,  leased 
or  rented.” 

George  said  newsstands  in  Harlem 
and  Brooklyn,  where  a  concentration 
of  blacks  reside,  are  returning  News 
copies.  Naglieri  said  there  has  been 
no  circulation  decline. 

In  Chicago  and  Baltimore,  news¬ 
paper  spokespersons  are  unwilling  to 
discuss  the  boycotts  beyond  prepared 
statements. 

In  Chicago,  Kip  Jamison  of  the  Chi¬ 
cago  Sun-Times  responded  “No 
comment,”  and  declined  to  elabo¬ 
rate. 

In  Baltimore,  public  relations 
spokesman  Jerry  Smolinski  read  a 
statement  issued  by  publisher  Reg 
Murphy  saying  “the  company’s  com¬ 
mittment  to  highest  journalistic  stan- 
dards  to  equal  opportunity 
employment  is  reaffirmed  by  the  re¬ 
cent  accord  with  the  NAACP,”  and 
likewise,  declined  to  shed  further 
light  on  the  situation. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCC 


FEATURES  AVAILABLE 


NBCC  charter  member.  To  start  in  June, 
send  request  on  letter-head  to  The  Caru- 
ba  Organization,  Box  40,  Maplewood  NJ 
070M.  Option  to  extend  through  1985. 
Act  now! 


TAP  ROMANCE  fiction’s  25  million 
readership  with  PleasuRead.  Viqui  Lit- 
nwn's  weekly  500-work  review  covers 
the  best  of  each  month's  100  new  titles. 
Free  month’s  trial.  PleasuRead,  PO  Box 
11616,  Fort  Worth,  TX  76109.  (817) 
921-6800. 


CURRENT  AFFAIRS 


THE  EIGHTIES  attracts  readers.  Let  Bill 
Wallace’s  current  affairs  column  prove 
Iself  toyou.  Box  15,  Fiaser  NY  13753. 


GENERAL 


“GREAT  AMERICAN  CONSUMER  DER¬ 
BY,”  weekly  review.  First  Amendment 
Co.,  Box  551,  Torrance  CA  90508. 


WORKING  IT  OUT,  a  proven,  long  runn¬ 
ing  weekly  advice  column  helping  em¬ 
ployees  and  managers  solve  their  pro¬ 
blems  at  work.  Running  in  the:  DAYTON 
JOURNAL  HERALD,  COLUMBUS  DIS¬ 
PATCH  and  ANN  ARBOR  NEWS.  Con¬ 
tact  Sandy  Clary,  c/o  “Working  It  Out,” 
1960  Beverly  Road,  Columbus  OH 
43221;  (614)  488-6806. 


HEALTH 

“Consunrer  Drug  File”  by  James  Kehrer, 
Ph.D.,  and  Daniel  M.  Kehrer  informs 
readers  of  new  and  existing  medications 
that  will  affect  their  he^th  and  their 
lives.  It's  just  one  bi-weekly  column  in 
our  weekly  news  packan  with  others  on 
children’s  health,  healthful  travel,  fit¬ 
ness  and  dental  care.  Plus  timely  news 
and  features  on  health  and  medicine. 
Our  6,000  words  each  week  come  to  you 
by  mail  or  electronically  at  a  remarkably 
wm  cost.  Send  for  a  sample  or  free  trial. 
Editor,  International  Medical  Tribune 
Syndicate,  600  New  Hampshire  Ave 
NW,  Suite  700,  Washington,  DC 
20037. 


“MORE  FOR  YOUR  MONEY”— Proven 
weekly  column  and  fillers  of  money  sav¬ 
ing  consumer  news.  Mike  LeFan,  1802 
S  13th,  Temple  TX  76501. 


MOVIE  REVIETIfS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  lOtn  year.  Cineman  Syndicate,  7 
Chwies  Court,  Middletown  NY  10940; 
(914)  692-4572. 


CELEBRITY  INTERVIEWS,  movie  re¬ 
views,  “Around  Entertainment”  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. 


BUSINESS  OPPORTUNITIES 


COMPLETE  OFFSET  printing  equip¬ 
ment,  including  1980-5  unit  Hams  V- 
15C  press  and  Harris  JF-7  folder. 
Camera  and  complete  dark  room  equip¬ 
ment.  Complete  plate  maker  equipment. 
Two  bundle  tiers.  Forklift,  and  some 
mailroom  equipment.  Printing  division 
now  grossing  $150,000  outside  job 
printing.  ALSO  available  16,5(X)  weekly 
DIRECT  MAIL  SHOPPER  which  is  gross- 
ii«  over  $200,000.  The  SHOPPER  has 
two  Comp  7200  and  two  Comp  1 1  Jr.  with 
19  fonts.  Aiso  two  waxers,  light  tables, 
four  make  up  tables,  and  additional 
composing  equipment  and  fixtures.  Also 
the  SHOPPER  has  complete  office 
equipment  for  sales  and  accounting. 
Desks,  chairs,  calculators,  typewriters, 
file  cabinets,  Lanier  copying  machine. 
BOTH  PRINTING  AND  SHOPPER  isfully 
equipped  for  immediate  and  continuing 
operation.  TOTAL  SALES  PRICE  FOR 
PRINTING  DIVISION  and  SHOPPER  is 
$635,000,  with  gqod  terms.  Will  con¬ 
sider  selling  printing  equipment 
separate  at  $345,0(}0  and  SHOPPER 
equipment  at  $295,000.  Terms  can  be 
arranged.  The  business  is  located  on 
Florida's  central  Westcoast.  Contact 
owner,  day  or  night  at  (813)  682-2028. 

PARTNER  WANTED  for  small  growing 
publication  business.  Should  bring 
some  working  capital  but  we  are  more 
interested  in  a  talented  working  col¬ 
league.  Part-time  involvement  consid¬ 
ered.  Idyllic  location  in  rural  Massachu¬ 
setts.  Golf,  ski,  mountains,  sailing,  all 
country  pursuits  on  our  doorstep.  Col¬ 
lege  arid  cultural  centers  nearby.  PO  Box 
^3,  Northfield  MA  01360. 


NETIfSPAPER  BROKERS 


Brokers  e  Appraisers  e  Consultants 
JAMES  A.  MARTIN  ASSOCIATES 
Call  Day  or  Night;  (614)  889-9747 
PO  Box  20533,  Columbus  OH  43220 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  In  the  best  Southern  markets.  114 
Wickersham  Dr.  Savannah  GA  31411;  (912) 
598^31,  day  or  nij^t. 


JAMES  W.  HALL.  JR. 

Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services,  Inc. 

408  Elm  St  Troy  AL  36081 

(205)  566-7198 

KREHBIEL-BOLITHO.  INC 
Brokers- Appraisers-Consultants 
Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office:  (913)  381-8280 

MEL  HODELL,  Newspaper  Broker. 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith.  (206)  892-7196 
Box  4487,  Vancouver  WA  98662 


ROY  HOLDING  &  ASSOCIATES 
Newspapers  Our  Only  Business 
•Brokers  •Appraisers 

PO  Box  212,  Galva,  IL  61434 
Phone  (309)  932-2270 
Roy  Holding  Dave  Kramer 

(31(59)  879-2412  (217)  784-4736 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


EXCLUSIVE  CAROLINA  COUNTY  SEAT 
waakly  and  building.  $1(X),(X)0  gross. 
$125,0()0  with  terms.  Box  7527,  Editor 
&  Publisher. 


SMALL  CALIFORNIA  DAILY.  Attractive¬ 
ly  priced.  Profitable.  Community  enjoys 
exceptional  growth.  Modern  plant  and 
equipment.  Box  6743,  Editor  &  Pub¬ 
lisher. 


SUCCESSFUL  TV  Magazine  Zone  3. 
Unlimited  growth  potential.  $50,000. 
Reason  for  selling;  We  own  another  TV 
Magazine  (same  name)  in  neighboring 
city.  Only  serious  inquiries  from  those 
who  love  publishing.  (919)  471-0378. 


WE  HAVE  A  NUMBER  of  gpod  newspap¬ 
ers  in  Southeast  markets  with  more  com¬ 
ing  in.  Let  us  know  your  requirements. 
Dick  Briggs  (912)  236-1596.  RICHARD 
BRIGGr&  ASSOCIATES,  Box  8225, 
Savannah  GA  31412. 


115  YEAR-OLD  weekly.  Ohio.  Excellent 
profit.  BUSINESS  M(5NTHLY.  Zone  3. 
SUtewide.  OUTDOORSMAN  MONTH¬ 
LY.  Missouri.  OTHER  EXCELLENT 
newspaper  properties  throughout  the 
United  States,  (intact  James  A.  Martin 
Associates,  Box  20533,  Columbus  OH 
43220.  (614)  889-9747. 


SMALL  TOWN  WEEKLY  in  great  town. 
Will  sell  all  or  part.  Box  430,  Kent  CT 
06757. 


THRIFTY  NICKEL  TYPE  weekly  advertis¬ 
er,  Rapid  City,  SD.  $30,000.  Equip¬ 
ment  included.  (605)  348-0066. 


UTAH  WEEKLY— top  six  county  papers. 
$400,000  gross.  4,650  paid.  Lots  of  oil 
activity.  4-unit  press,  other  papers  being 
printed,  job  printing.  With/without 
5,000  sq  ft  building.  Sell  for 
approximate  gross,  owner  financed  at 
10%.  Contact:  Agent,  Box  1036,  Price. 
Utah  84501. 


SHOPPING  GUIDES 


ESTIL  CRADICK 
950  Parkwood  Drive 
Dunedin  FL  33528;  (813)  733-1678 


DRAW  YOUR  OWN 
CONCLUSIONS 
About  the  most  effective 
medium 

in  the  newspaper  field! 

Place  an  E&P  Classified 
and  you’ll  get  the  picture! 

WE  HAVE  BUYERS  looking  for  newspap¬ 
ers  and  shoppers  particularly  in  the 
southeast  states.  Ev^hing  from  “Mom 
and  Pop”  to  medium  size  dailies.  If  you 
are  thinking  of  selling  call  or  write  Dick 
Briggs  (912)  23^1596.  Confidential, 
prof^ional  service.  RICHARD  BRIGGS 
&  ASSOCIATES,  Box  8225,  Savannah 
GA  31412. _ 

JOURNALIST  WISHES  to  purchase 
minority  interest  profit-making  daily. 
Grayson,  7006  Capitol  View  Dr,  McLean 
VA  22101. 


INDUSTRY  SERVICES 


CmCULATION  SERVICES 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  t^  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. 


VERSATILE  FAMILY  man.  40,  seeks 
managerial/ownership  situation,  news¬ 
paper  or  shopper,  far  western  states.  Box 
7^1,  Editor  &  Publisher. 

WILL  consider  buying  small  daily  in 
western  Sunbelt.  Brokers  okay.  Box 
7078,  Editor  &  Publisher. 


MARKETING  PAPERS  for  the  80’s  to 
survive  through  the  90’s  and  beyond. 
From  carrier  to  mail  with  expertise 
in  .  .  .Renewal  systems  in  advance 
carrier  and  mail  programs  .  .  .Phone 
and  crew  solicitations  .  .  .  Voluntary 
paid  and  other  conversion  pro¬ 
grams  .  .  .Promotions,  single  copy 
sales,  MBO  and  financial  man- 
agenwnt  .  .  .Personnel  development 
and  specialized  training  .  .  .  and 
much,  much  more. 

Call  Kevin  S.  Pappert,  (313)  683-2963 
Circulation  Consultant  for  Newspapers 


COMPUTER  SERVICES 


DISK  CONVERSIONS 
If  m  are  updating  your  EditWriter  to 
M<5S  you  can  avoid  costly  rekeyboarding 
and  proofina  of  jobs  already  on  EditWri¬ 
ter  discs.  Disc  Services  can  convert 
EditWriter  discs  to  the  MCS  format.  We 
can  also  convert  over  100  computer  and 
word  processing  disc  formats  to  the 
EditWriter  or  MCS.  Prices  Mr  disc  or  on 
going  quantity  basis.  Call  Disc  Services 
(215)  433-24M. 


CONSULTANTS 


CONSULTING.  Instruction,  perform¬ 
ance:  All  phases  of  the  weekly  news¬ 
paper-shopper  industry.  "Outside  help 
in  resolving  a  business  problem  is  often 
the  wisest  investment  a  publisher  will 
ever  make.”  Bob  Walton  Management 
Systems.  30  years  an  entrepreneur.  Re¬ 
ferences.  (3()5)  972-0682.  No  obliga¬ 
tion. 


HIRE  ME  AS  YOUR  TEMPORARY  sub¬ 
stitute  working  manager  while  you're 
vacationing,  sick  or  need  to  get  away. 
1-week,  to  6-weeks,  or?  ExperiencM 
community  newspaper  manajKment,  as 
publisher/owner/employee.  Reasonable 
fee.  (817)  577-1558  or  write  "News¬ 
paper  Manager”,  200  Valleyview  North, 
Cdleyville  TX  76034. 


MARKETING  A 
READERSHIP  RESEARCH 


WE'RE  IMPROVING  AD  REVENUE 
THROUGH  MARKET  RESEARCH 

The  first  goal  of  a  market  research  com¬ 
pany  is  to  provide  its  clients  with 
accurate  readership  research.  OMNI¬ 
RESEARCH  believes  the  role  of  a  news¬ 
paper  research  firm  doesn’t  end  there. 
For  each  of  our  clients,  we  create  a 
unique  competitive  edge  that  results  in 
improved  ad  lineage  from  their  advertis¬ 
ing  base. 

We  aim  to  become  part  of  your  manage¬ 
ment  team.  From  our  presentations  to 
top  management,  to  our  sales  seminars 
with  your  sales  force,  we  work  to  make 
your  research  data  a  useful  and  profit¬ 
able  tool. 

We  welcome  the  opportunity  to  show  you 
just  how  profitable,  productive  and 
affordable  research  can  be.  Call  our 
Director  of  Newspaper  Research,  Jack 
Brodb^k  collect,  at  (305)  746-3335. 

OMNI-RESEARCH 
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EQUIPMENT 
&  SUPPLIES 


CAMERA  A  DARKROOM 


SQUeeze  Lenses,  new  and  trade 
ins. 

Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Boa  1067,  Redondo  Beach  CA  90278 


AOMANAGER 
(fomwrly  AOmaster) 
Established,  powerful,  versatile,  user 
friendly,  ADmanager  is  a  newspaper 
advertising  scheduling,  billing,  and 
sales  reporting  software  system  for 
microcomputers.  It  runs  on  A^le  or  CP/ 
M.  Compm  hardware/software  package 
available.  Write  or  call  for  brochure  and 
raport  package.  Sunlight  Software,  PO 
Boa  idoTForestville  CA  95436;  (707) 
887-7141. 


CIRCULATI0N-$1195 
Software  for  TRS80III  &  4.  Does  it  all. 
Demo  disk,  $50,  refundable.  500  to 
30,000  circulation.  1  or  more  papm, 
sub-non-sub.  For  information  write: 
BURCO  Sjstems,  Inc.,  PO  Box  M,  Grid- 
law  CA  95948.  (AMICO  software  dis¬ 
tributors);  (916)  846-3661. 


PROBLEM  WITH  your  billing?  Our  pub- 
liahor  developed  packages  will  fit  easily 
Into  your  office.  Single  or  multi-zone  ver¬ 
sions  aveilabie  for  the  IBM  PC  or  TANDY 
microcomputers.  Our  BASIC-400  starter 
system  costs  under  $6000.  This 
includes  the  computer,  printer  and  bill- 

a  software  for  up  to  400  customers. 

I  or  write  to  Jim  Sutton  or  Steve  Kuck- 
uk.  Publish^  Ciontrol  Systems,  223  W 
Sth,  Shawano  Wl  541M;  (715)  526- 
6M7. 


SYSTEM  390 

Displaw  ad  scheduling  and  billing. 
Classified  ad  typesetting  and  billing. 
Circulation  management. 

Typesetting  interne  and  editing  soft- 


editing  soft- 


MAILROOM 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  new  Crabtree  conveyors  and 
spore  parts. 

Rollortop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutter  Hammer,  I,  II,  III  Stackers 

Baldwin  Count-O-Veyors  104A's 

Truck  Loaders 

Sheridan  48P 

45*  and  90*  Floor  Curves 

Fhr  table  for  Muller  inserter 

NORTHEAST  INDUSTRIES 
(213)  256-4791 


CHESHIRE  545-1  heavy  duty  news¬ 
paper  labeling  base.  Good  running  con- 
dinon.  $15,W)0  with  head;  $80w  wit¬ 
hout  h^.  Magnacraft  Multiple  Width 
Labeler  with  tip  on  piggy  back  head.  In¬ 
line,  like  new.  $14,^  Herb  AMS  Hill¬ 
side  NJ;  (201)  289-7900. 


FIVE  FERAG  H.500  Compensating 
Counter  Stackers  available  in  Europe. 
Ten  years  old  but  very  good  conditions. 
$11,250  each  or  £50!000  for  the  lot, 
phis  crating  and  shipping  at  cost.  TRH 
Graphics  Ltd.,  telephone  London,  Eng- 
larid  977  9286,  46-48  Church  Road, 
Teddington,  Mktdx.  England. 


GOOD  RECONDITIONED  Cheshire  and 
Ma^iacraft  labeling  machines  with  sing¬ 
le  and  multiwkte  label  heads  and  quarter 
fohtm.  Call  Scott  or  Ed  Heisley;  (800) 
527-1668  or  (214)  357-0196. 


MUELLER  227  with  4  stations  in  good 
condition.  Available  immediately. 
Excellent  for  tabloid  inserting  of  Mar- 
ri^  Mail  operation.  Call  R.J  Bobber, 
Vice  President,  Gloucester  County 
Times,  (609)  845-3300. 


2  MODEL  P53  Metaverpa  tying 
machine.  Reasonable.  Call  or  write  Jack 
Meany,  Terre  Haute  Tribune  Star,  721 
Wabash  Av,  Terre  Haute  IN  47808; 
(812)  231-4200. 


(2)  MIDSTATES  P-53  plastic  strap  tying 
machines.  One  in  very  good  condition- 
the  other  can  be  used  for  spare  parts,  or 
be  brought  back  to  good  running  condi¬ 
tion  with  the  extensive  spare  parts 
inventory  that  comes  with  the  machines. 
To  be  sold  as  total  package  $4000.  Con¬ 
tact  Floyd  Bundy  Mailroom  Foreman 
(217)  351-5201. 


Software  for  TeleVideo  multi-user  syv 
tems.  IBM,  DEC  and  most  other 
miaocomputers.  Demo  disks  available. 

Free  brochures  and  sample  reports. 

Pacific  Sun  Computer  Systems,  Box 
5553,  Milt  Valley  CA  94942;  (415) 

383-4500.  _ 

USED  AM  VARITYPER  DISCS;  Choose  225?* 
fromlibraryofoverSOOdiscs.  $95each; 
add$15perlTCTrack.BobWeber(216) 

831-0480. 

_ COMPUTERS _  _ P 

CIRCULATION-ACCOUNTING—  AM,  CG 
ADVERTISING— AR  Trades 

Software,  Hardware  or  Both  Guarant 

No  newspaper  should  be  without  OUR  _ 

systemv  l^y?  Because  WESTERN 
(aMUPUTER  has  develoi^  newspaper  MA 
loftware  with  quick  access  inquiry  for  ail  L 

sizad  properties,  weeklies  aiM  dailies. 

Circulation,  Accounting,  Advertising,  A/  _ 

R.  These  are  total  systems  to  handle  all  (X)MPU 
your  needs.  They  are  tailorad  to  your  spore  p 
operation.  You  will  be  amazed  at  the  includt 
comprehensiveness  of  each  of  these,  axcallen 
TW  are  user-friendly  and  cost  efficient.  728-41: 

Write  for  more  information.  _ 

WESTERN  COMPUTER  CG  TYI 

PO  Box  1304  $950, 7 

North  Platte  NB  69103  $5500, 

Or  Call  $2500, 

Dan  Sikorski— (308)  532-6000  $1950, 

Max  Miller— (308)  532-6700  729-28 
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30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 

Newsprint— Specialties,  colors,  con¬ 
verting.  David  F.  Hoy-Paper  Sales,  Cor- 
taro/iZ  85230  602/»7-9976;NY  212/ 
557-3232 


PHOTOTYPESEUmO 

AM,  CG  TYPESETTERS.  Reconditioned. 
Trades  OK.  Strips,  Parts  Kits.  All 
Guaranteed.  WSI;  (216)  729-2858. 

CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 

COMPUWRITER  TG  I,  complete  with 
spore  parts  kit,  processor,  type  fonts 
included,  used  very  little  and  in 
axcalient  condition.  Offers  Phone  (919) 
728^131. 

CG  TYPESETTERS.  Execuwriter  II 
$950,  7200  Blue  $1950,  Comp  IV  HR 
$5500,  CG  Preview  $4000,  CG  ICI 
$2500,  Permakwik  with  dryer  (NEW) 
$1950,  RCP  101  $950,  WSI,  (216) 
729-2858. 


PHOTOTYPESETTING 


COMPUGRAPHIC  TABLE  top  typesetter, 
with  4  fonts  $1000;  CG  table  top  head- 
linar  12-42  points  5  fonts,  good  coiKfi- 
tion,  $900;  Bob  Weber  (216)  831- 
0480. 


NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
Compugrapinic,  EEText,  IBM, 
IM,  Mtfgenthaler,  VGC 
"Sell  for  the  most,  buy  for  the  least” 
7%  Selling  Commission... 

FinaiKing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 


COMP  IV  B  HR  (model  48),  recon¬ 
ditioned,  $4250;  edH  7300  LR,  rev  D, 
dual  disc,  2  years.  $7250;  edit  7400 
HR,  rev  6.  USOO;  Bob  Weber  (216) 
831-0480. 


TYPESEHERS.  Preview  505  $3000, 
Unified  Composer  $2500,  MDR  $ 1 250, 
FDR  $1250,  Uniscan  $1250,  Uniterm 
$950,  Unisetter  Spkit  $500,  WSI  (216) 
729-2858. 


USED  TYPESETTING  EQUIPMENT 

Camaras . Ptatemakers 

Nationwide  Brokers-10%  Sales  Com¬ 
mission.  We  remove  the  risk  when  buy¬ 
ing  or  selling  between  individuals. 

Bob  wSm.  (216)  831-0480 


1  UNISETTER  with  DEK  spare  parts  and 
17  fonts.  $9500. 1  Editwriter  7700  HR 
with  spore  parts,  $10,950.  1  Videoset¬ 
ter  Universai  with  RLO,  reverse  video, 
Dateport,  analog  spare  pwts  and  8  grids. 
(313)M2-1018. 


USED  COMPUGRAPHIC  FONTS; 
COMP  IV,  Editwriter,  Unisetter  (choose 
from  libra^of  over  4(X)  strips)  $1 25  add 
$20  per  ITC  Track  (1000  series  K/B 
Layout  $100  $15  per  ITC  Track)  Bob 
Weber  (216)  831-0480. 


2  VIDEO  SETTER  universal  loaded 
including  analog  spare  parts  and  grids 
$30,000.  (313)  642-1018. 


PRESSES 


Harris  1650 

6  units,  2:1  double  folder  u  1975.  Press 
to  cwelletrt  state  of  mechanical  repair. 
Located  at  40,000  circulation  daily; 
producing  supert)  quality  work.  Wili  con- 
sidar  selniw  individual  compocmts  of 
this  press.  Available  August/September. 
Offered  exclusively  by: 

ONE  CORP 
ATLANTA  GA 

(404)  458-9351  Telex  700563 


SC  FOLDER  with  upper  former  and  2 
Conmunity  units— 1972 
4  unit  Community  press 
Grease  lubricated  Community  add-ons 
2  unit  1000  series  Suburban 
4  unK  11(X)  series  Suburban 
6  unit  Urbanite  press  complete  with  tri- 
coior  unK  and  upper  former 
Urttanite  tri-color  unit— 1967 
Urbanite  add-on  units— 1962 
Urbanite  V*  folder 
Ufoanite  folder— 1964 
4  unit  Harris  V15A  with  JF12— 1972 
VIM  add-on  units  1975/76 
2  unit  News  King  with  KJ4 
News  King  and  (Mily  King  add-on  units 
KJ4  folder 

KJ6  folders— your  choice  of  3 
KJ8  with  uppM  former — 1976 
4  unit  Color  King— 1963 
Gragg  Imprinter  for  V15A 
Acumeter  Paster 

Offerred  exclusively  by; 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

PO  Box  15999 

Lenexa,  Kansas  66215 
(913)  492-9050  Telex  4-2362 


EQUIPMENT  &  SUPPUES 


GOSS 

goM  Urbanite  5  units,  1972,  3  (tery 
Pasters 

Goss  Urbanite  4  units 
Goas  Urbanite  3  color  units 
Goss  Urbanite  10  units  new  1980 
Goss  Urbanite  1000  series  V*  folder 
Gregg  Flyina  Imprinters  (for  Urbanite) 
Go^rbanite  folders,  roll  stands,  drives 
Aaccessories 

Goss  Communite  5  units  1976 

Goss  Community  6  units,  SC  folder, 

1974 

Goss  Community  folders,  drives  & 

Goss  Suburban  1500A 1600  series,  10 
unit  2  folders 

Goss  Suburban  add-on  units  (1000 
aaries) 

Goas  HV  8  units 
Goss  HV  4  units 
Goss  Cosmo  units  for  add-on 
HARRIS 
Harris  1650  add-on  unit 
Harris  1650  6  unit  press 
Harris  845  4  units,  folder 
Harris  845  8  units,  2  folders 
Har^  V-25  5  units  1973  with  folders 
Harris  V-25  8  units  1982 
Har^  V-15A  add-on  unit  1976 
Har^  V-22  4  units,  foik^ 

Harris  folders,  roll  stands,  upper  balloon 
formers  &  drives 
Harris  V15A.  8  units.  1974 
Harris  V25  upper  balloon  former 
KING 

3  Colorkirw  units  1969 
2  Newsking  units  1979 
2  KJ-6  folders  1979 
6  units  Newskirw,  1974 

MISCELLANEOUS 

2  Martin  Flying  Pasters  rated  at  1400 
FPM  1979 

2  Cary  Silicon  Applicators 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  WM>  Specialities  3  Web  Angle  Bar  Nest 
Baldwin  Count-O-Veyors  104,  105, 
106, 108 

Count-O-Veyors  104,  105, 106,  108 
Complete  presses  or  componerrts  sold 
saparately 

WANTED:  Newspaper  presses  and 


IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheelirw  (Cfocigo)  IL  60090 
(312)  459-9700  Telex  206766 


GOSS  METRO.  4  units,  half  deck,  1973 
Urbanite,  6  units,  3/color  units 
Urbanite,  add  on  units,  3/coior  units 
Suburban,  4  units  and  5  units 
SSC  ComnHmity,  21(6”,  8  units 
SSC  Community,  4  units,  VOP 
SSC  Community,  4  units,  1977-82 
SC  Community,  7  units,  1969-76 
SC  Community,  4  units,  1976-77 
Community.  2  units,  l970 
SC,  SU,  Urbanite  folders  in  stock 
Community,  Urbanite  units  in  stock 
HARRIS  16w,  6  units,  excellent 
845,  several  presses 
V25:  6  units,  1972-74 
V150,  2  units.  1979 
V15A,  8  units  and  6  units 
Add-on  Harris  units  arfo  folders 
Soina  Color  King,  4  units.  1981 
News  King  add-on  units 
ONE  Corp/Atlanta 

(404)  458-9351  Telex  700563 
REBUILT  URBANITE  UNITS 
1.  Individual  components  or  complete 

are  stripped  down  to  the  side 
frames  and  restored  to  like  new  condi¬ 
tion. 

3.  Cost  is  approximately  half  of  replace- 
mant  prica. 

4.  Exchange  program  available  to 
minimize  down  time. 

5.  Inquire  for  pictures  and  brochures. 
IPEC,  INC,  97  Marquardt  Drive,  Wheel- 
ir«  IL  60090;  (3l2)  459-9700,  Telex 
2&6766. 


EQUIPMENT  &  SUPPLIES 
_ PRESSES _ 


EQUIPMENT  &  SUPPLIES 
_ PRESSES 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADMINISTRATIVE 


GOSS  COMMUNITY  UNITS 

2- units  1977 
SMjnits  1974 

3- units  1972 
6-units  1970 

GOSS  FOLDERS 
2-SC  1972  40  and  50  HP 
2-Contmunity  1974  6-awb  capacity,  20 
and  25  HP 

Wili  sell  individual  components.  Call  for 
installed  prices.  Offered  exclusively  by 
OF^ET  WEB  SALES,  INC 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND  WA  98292 
(206)  387-0097 


SIX  UNITS  HARRIS  V-15M  JF-7  Folder. 
Four  units  64  Newsking.  $65M 
delivered  and  installed.  (818)  885- 
5995. 


Tape  equipped  quarter-folder  for  SC  or 
Suburban  press,  completely  rebuilt  with 
26  inch  web.  $7300.00  exchange.  All 
cylinders  replated,  exchange.  Call 
Dauphin  Graphics  (717)  362-3243. 


USED  EQUIPMENT  WANTED-we  are 
paying  top  value  for  used  Suburban 
Urbanite  Community  V-22  &  V-25  press 
units  and  folders.  Please  call;  (216) 
627-5511. 


URBANITE,  8  units,  22V4",  1965 
Urbanite,  10  units,  239/16",  2  3/C 
units,  1976 

Suburban,  14  units,  1000-1 100  series, 
4  folders,  all  or  part 
Harris,  845,  8  units,  1976 
Goss,  Mark  I,  add  on  22V4” 

Goss,  Ma^  I,  21V^”,  4  units 
BELL-CAMP  INC 
465  Boulevard 
P0BOX97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  130326 


10  UNITS  Goss  H.V.,  21"  cut-off  x  36”, 
two  folders  with  Va  fold,  5  Butler  #80  SE 
splicers.  Contact  H.  Rosenberg  A.C.; 
(716)  876-6410. 


WE  HAVE  IN  STORAGE;  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letter  press. 

1  Hoe  colormatic  folder 
3  to  2-22V4  cutoff 
12  unit  (k>ss  Mark  I  press 
Goss  Mark  i  add  on  units 
Goss  reels  and  pasters 
Goss  Mark  I  halfdecks 
1  double  Goss  2:1  folder-22V4  cutoff 
Goss  Skip  Slitter 
Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
Hoe  Skip  Slitters 

6  units  of  Urbanite,  folder  and  balloon 

12  Goss  digital  pasters 
Napp  manual  platemaking  systems 
Beach  platemaking  sterns 
Capitol  roll-handling  equipment,  new  & 
used 

Heister  fork  lift,  4000  pounds 
Datsun  4000  pounds,  paper  clamptruck 
Goss  Urbanite  quarter  folder 
Cole  quarter  folder 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


WOOD  LITHOFLEX  DOUBLE  WIDTH 
offset  new^per  press,  22V4"  cutoff, 
running  at  66"  web  width.  72  inch  web 
width,  5  printing  units,  2  folders,  5 
RTFs.  Optional  oven  and  chills  for  co¬ 
ated  paper.  Ideal  for  daily  newspaper 
with  high  pagination.  Priced  reasonably. 
$500,000  or  best  offer.  Ipec 
Incorporated;  (312)  459-9700. 
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9  unit  Harris  V-22,  2  folders,  1972 
5  unit  RZ  Pol^i^,  \1i2AW' 

4  unit  Goss  Urbanite,  1970 
4  unit  Harris  V-15D,  1980 
4  unit  News  King,  rebuilt 
4  unit  Harris  V-15A,  1971 
4  unit  Color  Kirw,  1966 
3  unit  Harris  V-22 
2  unit  Color  King  heatset,  1980 
2  unit  Goss  Urbanite  units  only 
Harris  2  color,  25x38"  sheetfed  press, 
$36,000 

Newman  &  Associates,  208  Nichols  Rd., 
Suite  2^,  Kansas  City  MO  64112. 
(816)  756-3350  Telex  80-4294 


ROLL  THE  PRESSES! 
E4kP  Classifieds 
We  move  machinery 
Call  For  Rates  and 
Information 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condi¬ 
tion.  Call  collect  Herb  (201)  289-7900. 
AMS,  1290  Central  Av,  Hillside  NJ 
07205. 


GOSS  URBANITE  1000  Series  quarter 
folder.  Must  have  immediately.  (206) 
387-0097. 


SHERIDAN  24P  INSERTER  wanted. 
Mayhill  Publications,  Knightstown, 
Indnna  (317)  345-5133. 


WANT  MGD  (GOSS)  Image  III  (ter¬ 
minals)  and  Micro  and  Edit  Text  sys¬ 
tems.  Call  (312)  586-8800  extension 
391. 


WANTED  TO  BUY 

1  left  side  color  center  plus  two  or  more 
half  decks  for  Goss  Mark  II  press,  A82 
with  23  9/16  inch  cutoff.  Contact;  Terry 
E.  Sturgeon,  PO  Box  2168,  Grand 
Rapids  Ml  49501. 


LINOTYPE  in  good  condition  with  mats, 
parts,  etc.,  for  book  work.  E.J.  Bennett, 
Box  97,  S  Woodstock  VT  05071. 


HELP 

WANTED 


ACADEMIC 


COMMUNICATIONS/PUBLIC  RELA¬ 
TIONS:  Assistant/associate  professor 
of  communications  (tenure  track).  Sala¬ 
ry  negotiable;  masters  required,  doctor¬ 
ate  preferred;  course  work  in  public  re¬ 
lations  required.  Preference  given  for 
teaching  experience;  practical  ex¬ 
perience  also  desired.  Major  teaching 
responsibilities  include  course  in  pub¬ 
lic  relation  with  a  secordary  area  of 
expertise  desirable  in  advertising, 
broadcasting  or  print  journalism. 
Courses  to  be  rotated  based  on  need. 
Department  includes  disciplines  in  jour¬ 
nalism,  speech  and  public  relations  in 
communications.  Possibility  of  gradu¬ 
ate  teachirig  in  MLA  program.  Young¬ 
est  university  of  the  Louisana  State  Uni¬ 
versity  system;  degree  granting  with 
over  4,500  students.  Position  available 
fall,  1 984.  Send  resume  immediately  to: 
Dalton  L.  Cloud,  Chairman,  Devil¬ 
ment  of  Communications,  Louisiana 
State  University  in  Shreveport,  8515 
Youree  Dr,  Shreveport  LA  71 1 15.  LSU 
is  an  affirmative  action/equal  opportuni¬ 
ty  employer.  Application  deadline  June 
15. 


ASSISTANT  PROFESSOR:  Tenure 
track,  begins  August  1984.  Teach 
news-editorial  and  graphics/design 
courses.  PHD  with  strong  professional 
experience  preferred.  Deadline  June  4. 
Write  Edward  J.  Smith,  Texas  A  &  M 
University,  College  Station  TX  77843. 
Texas  A  &  M  is  an  equal  opportunity 
through  affirmative  action  employer. 


ASSISTANT/ASSOCIATE  PROFESSOR 
to  teach  Public  Affairs  Reporting  and 
Editing.  Masters  required,  doctors  pre¬ 
ferred.  Three  to  five  years  professional 
experience.  Salary  competitive;  job 
benns  9-1-84.  Send  letter,  resume  and 
references  to  Dr.  Marian  Nelson, 
Director,  School  of  Journalism  and 
Broadcasting,  Oklahoma  State  Univer¬ 
sity,  Stillwater  OK  74078.  OSU  is  an 
equal  opportunity/affirmative  action 
employer. 


ADMINISTRATIVE 


CHIEF  FINANCIAL  OFFICER 
Recognizing  the  need  to  advance  our 
system  of  financial  control,  we  have  cre- 
aM  the  position  of  chief  financial  offi¬ 
cer.  We’ve  also  ordered  an  HP  3000 
computer  with  Collier-Jackson  software. 
We're  looking  for  someone  who  can  su¬ 
pervise  the  efforts  of  20  people  to 
administer  general  accounting 
(including  P&L);  circulation  accounting; 
data  processing/business  systems; 
budgeting  and  planning;  credit  and  col¬ 
lections;  and  payroll.  This  k^  person 
will  report  directly  to  the  publisher. 

The  qualified  applicant  will  have  a  solid 
accounting/tecnnical  background  with 
newmper  experience  as  a  controller  or 
chief  financial  officer.  Knowledge  of 
automated  business  systems,  including 
conversion  will  be  necessary.  Our  com¬ 
petitive  AM  newspaper  is  in  a  fast  grow¬ 
ing  Zone  9  market.  Qualified  applicants 
should  send  resume  to; 

Personnel  Manager 
Anchorage  Daily  News 
Pouch  66l6 
Anchorage  AK  99502 
(907)786-4275 


We  are  a  major  publishing  company  located  in  New 
York  City  and  are  seeking  an  accredited  safety 
engineer.  Candidates  should  have  at  least  five  years 
of  experience  in  an  industrial/manufacturing  environ¬ 
ment  and  be  thoroughly  familiar  with  all  pertinent 
safety  regulations.  Applicants  should  have  experience 
in  teaching  accident  prevention  and  safety  training. 
Good  communication  skills  are  a  must. 

Salary  (low  $40's)  and  benefits  are  excellent.  If  in¬ 
terested,  please  send  resume  and  salary  history  to; 

Box  7524 
Editor  &  Publisher 
Equal  Opportunity  Employer 


DIRECTOR 

SALES  AND  MARKETING 


The  "Potpourri",  a  rapidly  expanding  385,000  weekly  shopper 
publication  located  in  Northern  California’s  Santa  Clara  County,  has 
an  immediate  opportunity  for  an  exceptionally  strong  manager  to 
assume  total  responsibility  for  all  sales  and  marketing  functions. 
This  is  a  highly  visible,  hands-on  position  reporting  directly  to  the 
President,  requiring  demonstrated  sales  and  management  skills  in 
advertising  sales.  Idea!  candidate  will  have  proven  track  record  with  a 
minimum  of  3  years  experience  as  sales  manager  for  shopper,  yellow 
pages  or  newspaper. 

Compensation  package  includes  substantial  base  salary,  perform¬ 
ance  bonuses,  company  car  and  excellent  fringe  benefits.  Send 
resume  in  confidence  to  President,  Potpourri,  591 W.  Hamilton  Ave., 
Campbell,  CA  95008. 

EOE/MF 


EDITOR  &  PUBLISHER  for  May  12,  1984 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
CIRCULATION 


MEDIA  PROFESSIONAL 
Take  a  year  oft  and  teach! 

THE  DEPARTMENT  OF  JOURNALISM 
at  the  University  of  Nevada  Reno  is  seek¬ 
ing  outstandig  media  professionals  who 
want  to  teach  for  a  semester  or  two.  and 
do  their  own  research  and  writing,  then 
return  to  their  respective  vrorlds,  to  be 
replaced  by  others  like  them.  For  the 
1984-85  school  year,  we  would  like  to 
find  professionals  in: 

ADVERTISING 
PUBLIC  RELATIONS 
EDITING  or  REPORTING 
RADIO  or  TV  BROADCASTING 
We  want  men  and  women  with  a  mini¬ 
mum  of  five  years  media  experience  and 
a  bachelor's  degree.  Ideally,  we  would 
like  to  find  people  with  a  book  advance  or 
grant  in  hand  who  can  use  a  university 
atmosphere  to  provide  what  all  of  us 
need:  a  modicum  of  security,  good 
research  and  support  facilities,  a  sense 
of  community  with  others  of  like  heart 
and  with,  and  intellectual  stimulation 
from  some  fine  students  who  want  to 
learn.  Full-time  or  half-time  contracts 
will  be  for  a  semester  or  a  year.  Salary: 
competitive.  Send  applications  by  May 
18  to  Joe  Howland,  Chairman,  Search 
Committee,  Department  of  Journalism, 
University  of  Nevada  Reno,  Reno  NV 
89557.  An  AA/EOE  Employer. 

THE  PURDUE  EXPONENT,  an 
independent,  19,000  circulation  col¬ 
lege  daily,  has  a  graduate  assistant 
opening  for  production  director. 

Our  position  would  be  ideal  for  someone 
with  a  printing  background  (we  have 
our  own  press)  who  is  interested  in  con¬ 
tinuing  his  studies  in  graduate  school. 
The  applicant  should  be  able  to  work  in 
the  unique  world  of  a  student  publica¬ 
tion. 

The  production  director  would  serve  as 
department  head,  supervise  a  staff  of 
20,  be  in  charge  of  quality  control  and 
serve  as  a  systems  coordinator. 
Appointment  to  the  position  requires 
admission  to  the  Graduate  School  of  Pur¬ 
due  University.  Stipend  includes  both 
direct  remuneration  and  tutition 
assistance 

To  apply  send  a  cover  letter  by  May  31, 
1984  and  resume  (including 
information  on  any  production  equip¬ 
ment  you  may  have  worked  with)  to:  Pat 
Kuhnie,  Publisher.  The  Purdue 
Exponent,  Room  8-50, Memorial  Union 
Building,  West  Lafayette,  IN  47907. 
Send  names  and  phone  numbers  of  at 
least  three,  but  not  more  than  five,  refer¬ 
ences.  Please  include  a  transcript  of 
undergraduate  studies. 


ADMINISTRATIVE 


BUSINESS  MANAGER  for  The  Post. 

Ohio  University's  independent  daily  stu¬ 
dent  newspaper.  Available  immediately. 

Minimum  salary  $15,(X)0.  Must  have 
Bachelor's  degree  in  Business 
Administration  or  Journalism  with 
Advertising  concentration.  Full 
responsbility  for  financial  operations 
including  budgeting,  A/R,  A/P,  purchas¬ 
ing  collections,  advertising  sales  and 
financial  repc^ing  to  Publi^ing  Board. 

Supervise  civil  service  and  student  em¬ 
ployees  in  business,  sales  and  ad 
Basics.  Serve  as  Secretary  to  board. 

Must  be  able  to  work  for  student  Editor, 
and  provide  continuity  and  professional¬ 
ism.  12-month  renewable  contract 
position.  O.U.  is  an  Affirmative  Action 
emph^.  Deadline  for  application:  6/2/ 

84.  ^nd  resume  and  letter  explaining 
qualifications,  date  of  availability  and 
role  of  administrative  business  manager 
in  an  independent  student  newspaper 
situation,  include  3  references  with  tele¬ 
phone  numbers  to:  Michael  Sostarich, 

Search  (^mittee  Member,  Baker  Cen¬ 
ter,  Ohio  University,  Athens  OH  45701 

EDITOR  &  PUBLISHER  for  May  12.  1984 


MIDSOUTHERN  Catholic  Diocese,  Zone 

6,  needs  Communications  Director  with 
educational  and  experiential  back¬ 
ground  in  newspaper  journalism  and 
radio-TV  programming.  Must  be  solidly 
grounded  in  Catholic  faith,  man¬ 
agement-oriented  and  able  to  perform  all 
staff  positions.  Salary  negotiable.  Box 
7535.  Editor  &  Publisher. 

ADVERTISING  DIRECTOR 

Growing  Jewish  weekly  in  New  Jersey, 
seeks  highly  experienced  individual  with 

3  proven  record  in  a  competitive  market 
who  will  be  responsible  for  all  aspects  of 
sales  including  hiring  and  training  of- 
staff,  plus  promotions.  Let's  talk.  Re¬ 
spond  with  resume  and  salary  history  to 
Box  7494,  Editor  &  Publisher. 

YOU  CAN  BET  ON 

E  &  P  CLASSIFIEDS... 

ADVERTISING  MANAGER 
Ambitious,  experienced,  ad  manager 
wanted  for  rapidly  expanding  sports- 
oriented  publishing  company.  Salary 
and  liberal  commissions.  Write  and 
include  full  resume  and  salary  history  by 
May  20  to  ASP,  4060  West  Colonial 
Parkway,  Virginia  Beach,  VA  23452. 

ADVERTISING 

ADVERTISING  DIRECTOR  for  growing 
15  year  old  firm  serving  a  social  and 
affluent  residential  resort  market.  Must 
be  experienced  and  excell  in  all  phases 
of  sales  management  and  have  a  proven 
record  of  training  and  motivation.  We  are 
located  in  one  of  the  fastest  growing 
areas  of  Florida  and  are  projecteoto  dou¬ 
ble  in  population  within  3-5  years.  Our 
sales  have  increased  tenfold  since 
1980.  Mid  to  upper  five  figure  income 
potential.  Send  complete  resume 
including  earnings  history  to  Box  7450, 
Editor  &  Publisher. 

ADVERTISING  SALES  position  with  sur- 
burban  (Dallas  business/community 
newspaper.  Salary  plus  commision.  Call 
or  send  resume:  R.J.  Rock,  308  North- 
^ate  Plaza,  IrvingTX  75062.  (214)  257- 

CLASSIFIED  ADVERTISING  MANAGER 
Head  classified  department  of  16. 
Running  7.2  million  lines  per  year  for 
leading  Southern  (California  daily  news¬ 
paper.  Send  resume  to  Box  7481,  Editor 
&  Publisher. 

CLASSIFIED  ADVERTISING  MANAGER 
Head  classified  department  qf  16. 
Running  7.2  million  lines  per  year  for 
leading  Southern  California  daily  news¬ 
paper,  send  resume  to  Box  7481,  Editor 
&  Publisher. 

ADVERTISING  DIRECTOR  for  western 
NM  daily.  Applicants  should  be  currently 
a  manager  or  an  assistant  on  a  larger 
operation  with  a  minimum  of  5  years 
experience.  Salary  up  to  30K  plus 
bonus.  Apply  The  Gallup  Independent, 
Box  1210,  (jallup  NM  87301. 

MARKETING/SALES  DIRECTOR 

For  over  50,000  circulation  newspap¬ 
ers.  Responsible  for  sales  leadership,  all 
revenue  generation,  staff  motivation  and 
key  sales  presentations.  Supervise  top 
managers  and  staff  of  over  50  people. 
This  new  position  includes  directing  all 
sales  effo^  and  expanding  the  market¬ 
ing  dominance  of  this  Zone  2  publishing 
company. 

Proven  sales  managerial  record,  com¬ 
petitive  sales  experience,  marketing 
knovrledge  including  marketing  research 
important.  Working  knowledge  of 
circulation  beneficial.  Good  salary,' 
benefits  and  community.  Immediate 
opening.  Reply  to  Box  7536,  Editor  & 
PUblishB. 

ARTIGRAPHICS 

Major  metro  in  Zone  5  is  seeking 
experienced  cartographer  and  also  and 
irrmnative  illustrator,  designer  who  can 
perform  under  deadline  pressure  in  a 
highly  competitive  market.  Excellent 
sawy,  fringes.  Send  resumes  to:  John 
Nocitt,  M  Director,  401  N.  Wabash, 
Chicago  IL  60611. 

ORCULATION 

CIRCULATION  MANAGER 

Seeking  circulation  manager  for  South¬ 
ern  CaTifornia,  San  Diego  area.  Must 
have  home  delivery  and  single  copy 
experience,  proven  administrative  and 
management  skills.  Number  two 
position  with  excellent  career  opportuni¬ 
ties.  Top  benefits/national  parent  news¬ 
paper  company.  Opportunites  available 
in  other  parts  of  country.  To  apply  send 
resume  and  cover  letter  stating  salary 
requirments  to  Box  7519,  Editor  &  Pub¬ 
lisher.  EOE. 

■■SHOPPER"  CAREERS 

Please  send  resume  with  $  history  to: 
Multi-Media,  7616  Lindley  Av,  Reseda 
CA  91335.  Or  leave  day  and  night  #s  at 
(213)  344-7177. 

DIRECTOR  OF  ADVERTISING 
Worcester  County  Newspapers,  a  group 
of  fourteen  publications  in  central  Mas- 
sachusets,  is  looking  for  an  individual 
with  experience  at  small  dailies,  weekl¬ 
ies,  TMC  and  specialty  publications  in  a 
competitive  enviroment.  If  you  can 
develop  large  accounts,  train  a  sales 
force  of  25  and  promote  among  others, 
call  John  Berger  at  (617)  832-5876  or 
write  25  Elm  St,  South  Bridge  MA 
01550. 

CIRCULATION  MANAGER 

Growing  6  day  AM  in  southern  Iowa 
needs  enthusiastic  team-player  to  head 
circulation  sales,  adminstration  and 
delivery.  Here's  an  opportunity  to  grow 
with  an  innovative,  errergetic  newspaper 
team.  If  you  have  the  right  background, 
here's  an  opportunity  to  show  your  stuff. 
Your  compensation  and  our  circulation 
both  should  grow  cause  we  have  a  prod¬ 
uct  that'll  seTlI  Send  resume  and  salary 
requirements  to:  Fave  Sporer,  Per¬ 
sonnel,  The  Ottumwa  l^rier,  Ottumwa 
lA  52501.  Equal  opportunity  employer. 
M/F. 

SHOPPER  AND  COMMERCIAL  printing 
operation.  Zone  9,  needs  manager  with 
pnxiuction  and  marketing  skills.  (801) 
355-1975.  Resume,  Box  717,  Salt  Lake 
City  UT  841 10. 

FAST  GROWING  newspaper  needs  an 
aggressive  circulation  promotion/sales 
manager.  Right  individual  will  be  crea¬ 
tive  yet  well  organized  and  detail  con- 
sious.  Solid  opportunity  for  energetic 
individual  with  positive  attitude  and  pro¬ 
ven  abilities.  Salary  in  the  low  20K  range 
with  commission  incentives.  Send 
resume  to  Las  Vegas  Review  Journal, 
Attention  Circulation  Director,  PO  Box 
70,  Las  Vegas  NV  89125-0070.  An 
equal  opportunity  employer. 

THE  ARIZONA  REPUBLICmie  Phoenix 
Gazette  is  seeking  an  experienced  retail 
sales  manager.  Applicants  must  have 
strong  sales  and  motivational  skills. 
Some  travel  is  involved.  Lead  a  staff  of 
over  35  sales  and  management  per¬ 
sonnel.  Salary  in  mid-4(»  with  HBO 
bonus  plan.  Send  resume  and  salary  his¬ 
tory  to  Jeffrey  C.  Haag,  Retail  Advertis¬ 
ing  Manager,  PO  Box  1950,  Phoenix  AZ 
85001  or  call  (602)  271-8556. 

IMMEDIATE  OPENING  for  Circulation 
Manager.  San  Joaquin  Valley,  California, 
afterrwon  daily  (Monday  through  Satur¬ 
day).  Modem  plant,  excellent  working 
conditions  and  benefits.  In-depth 
circulation  development,  promotion, 
abiliW  to  motivate  and  man^  others. 
Send  resume  to:  William  C.  Farrell. 
Advance-Register,  PO  Box  30,  Tulare  CA 
93275-0030. 


ZONE  SALES  MANAGER 
S20-$25,0()0  per  year.  Growing 
100,000  plus  newspaper  in  Zone  6. 
Excellent  opportunity  for  circulator  with 
2-3  years  experience  managing  youth 
carrier  operations.  Send  resume  to  Box 
7M3,  Editor  4  Publisher. 


CIRCULATION  MANAGER.  Zone  6  met¬ 
re,  all  adult,  needs  aggressive  motivator. 
Supervise  full  staff  oTnome  delivery  and 
sin^  copy  operations.  Enthusiastic  and 
hard  working  necessary.  Box  7465,  Edi¬ 
tor  A  Publisher. 


CIRCULATION  MANAGER 
Rapidly  growing  newspaper  group  is 
seeking  an  agressive,  sales  oriented 
circulation  manager  for  daily  and  weekly 
publication.  Responsibilities  include 
managing,  training  and  motivating  dis¬ 
trict  manager  staff,  planning  and 
supervising  promotions  and  directing 
home  delivery/carrier  system  and  single 
copy  sales.  Must  have  strong  com¬ 
munication  skills  and  proven  leadership 
abilities  both  in  the  fieid  as  well  as  the 
office.  Career  opportunity  in  excellent 
area  for  Bowth  minded  individual  wiling 
to  give  110%  and  gain  even  more.  Send 
resume  and  salary  history  to  Shaw  Free 
Press  Newspaper  Group,  250  Williams 
Rd,  Carpentersville  IL  60110. 


_ EDITORIAL _ 

CITY  EDITOR 

19,000  AM  in  Maine's  capital  city  seek¬ 
ing  bright,  aggressive  city  editor  'tlho  can 
direct  strong  reporting  staff.  Need  some¬ 
one  strong  on  writing  and  layout  who  can 
help  develop  in-depth  local  news  and 
state  government  coverage  beyond  the 
routine.  We  want  someone  with  good  su¬ 
pervisory  skills  and  desire  for  top  quality 
work.  Reply  Scott  Gibson,  Kennebec 
Journal,  274  Western  Av,  Augusta  ME 
04330. 


Public  Inlormjlion 
Assistant  -  excellent 
editini;  and  feature 
writing  skills  Duties 
include  press  releases 
feature  stories  media 
relations,  special 
events  publications 
(newsletters  bro¬ 
chures.  catalogs'. 

Send  resume  and 
writing  samples  to 
Brant  Elkina, 
Assistant  Director, 
Placement  Services. 

University  of 
Massachusetts 
Medical  Center 

55  Lake  Avenue  North 
Worcester,  MA01605 


An  Affirmjiivc  eetkon 
equal  opportunttv  emplover 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


CREATIVE  EDITOR  for  anglo-Jewish 
weekly,  northern  New  Jersey.  Ability  to 
develop  cover  stories,  special  features, 
and  coordinate  expanding  staff.  Layout 
knowledge.  Strong  communal 
Involvement.  Send  resume,  by-lined 
clips  and  salary  requirements  (con- 
fklmtiality  respected)  to  Box  7537,  Edi¬ 
tor  &  Publisher. 


13,700  DAILY  is  seeking  applicants  for 
lifestyle/general  assignment  reporter. 
Reporter  will  serve  on  lifestyle  staff.  Per¬ 
fect  position  for  weekly  reporter  looking 
to  move  up  or  spring  coll^  grad.  Lay¬ 
out,  photo  experience  helpful.  Appli¬ 
cants  from  Pennsylvania  and  neighbori¬ 
ng  states  preferred.  Send  resume  and 
cups  to  James  McClure,  The  Sentinel, 
Ptoant  Acres,  Lewistown  PA  17044. 


EDITOR 

Medium-sized  daily  offers  excellent 
career  opportunity.  Candidates  should 
be  able  to  demonstrate  solid  experience 
and  ability  in  hard  hitting  but  respons¬ 
ible  journalism,  inspiring  leadership, 
and  training.  Zone  5.  Send  resume  to 
Box  7471,  Editor  &  Publisher. 


EDITOR  needed  for  small  weekly  in 
interesting  locale  and  competitive  mar¬ 
ket  of  Zone  3.  Must  have  experience, 
camera  and  car.  Send  clips,  resume,  let¬ 
ter  and  salary  requirements  to  Box 
7510,  Editor  &  Publisher. 


Managing  Editor 

Northwest  16,000  circula¬ 
tion  daily  newspaper  seeks 
Managing  Editor.  We  are  a 
Seattle  Times  subsidiary 
located  in  southeast  Wash¬ 
ington,  proud  of  our  solid 
news  production,  good 
reputation  and  excellent 
staff  of  reporters  and  desk 
editors.  Responsibilities  of 
this  top  administrative 
position  require  that  candi¬ 
dates  have  management 
skills,  plus  solid  journalis¬ 
tic  skills  to  provide  product 
and  staff  leadership. 

Candidates  must  have 
ability  to  develop  and  carry 
out  a  formal  plan  of  action 
to  achieve  predetermined 
departmental  goals. 

Competitive  salary 
offered  along  with  a  full 
benefits  package.  Send 
complete  resume,  refer¬ 
ences,  salary  requirements 
and  statement  of  personal 
news  and  editorial  philoso¬ 
phy  to: 

Personnel  Manager 
Walla  Walla  Union- 
Bulletin 
PO  Box  1358 

Walla  Walla  WA  99362 

An  Equal  Opportunity  Employer 
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PHOTO  EDITOR 

We  hove  an  opening  for  a  photo 
editor  whose  duties  will  include 
picture  editing,  photo  assign¬ 
ments,  layout  and  design  for  our 
daily  and  Sundoy  editions.  Quali- 
ficoions  required  include  previous 
newspaper  experience,  demon¬ 
strated  ability  in  photojournal¬ 
ism,  graphics  and  design,  creativ¬ 
ity  and  strong  interpersonal 
skills. 

As  a  major  New  England  metro¬ 
politan  newspaper,  we  enjoy  o 
great  location  and  offer  excellent 
starting  pay,  benefits  and  oppor¬ 
tunity  for  personal  growth.  If 
interested,  please  submit  resume 
and  portfolio  tO: 

The  Providence  Journal 
Paul  Reeve 

Personnel  Administrator 
75  Fountain  St. 

Providence,  R.l.  02902 

An  equal  opportunity  employer 


SOLID  EDITOR 

Desk  person  who  knows  good  writingand 
can  teach  young  staffers  what  it  is.  We 
are  a  44,000  AM  in  the  Upper  Midwest, 
one  of  the  best  in  the  state  and  Gannett. 
Editing  skills  must  include  headline 
writing,  layout  and  speed.  No  rookies, 
please.  Must  be  firm,  but  fair.  Must  get 
excited  about  hard  news.  Give  salary 
r^uirement.  Box  7516,  Editor  &  Pub¬ 
lisher. 


EDITOR  or  MANAGING  EDITOR  for 
growing  15  yrar  old  upscale  publication 
serving  a  social  and  affluent  residential 
resort  market.  We  place  heavy  emphasis 
on  social,  fashion  and  feature  writing. 
Must  be  people  oriented  and  comfon- 
able  writing  about  and  participating  in 
social  activities.  Ideal  candidate  will 
have  experience  in  fashion  and  food 
reporting  with  an  understanding  for  and 
knowledge  of  the  finer  things  in  life.  We 
are  located  in  one  of  the  fastest  growing 
areas  of  Florida,  projected  to  double  wit¬ 
hin  3-5  years,  with  subscribers  in  more 
than  450  cities  world  wide.  Send  com¬ 
plete  resume  including  earnings  history 
and  clips  to  Box  7454,  Editor  &  Pub¬ 
lisher. 


ENTERTAINMENT  REPORTER/Editor 
wanted  for  general  interest  weekly  in 
Santa  Cnjz,  California.  Ideal  location, 
managment  opportunity  for  person  with 
at  least  one  year  experience.  Send 
resume  and  clips  to  Gi,  PO  Box  1 139, 
Santa  Cruz,  CA  95061. 


EDITOR 

Job  offer  of  lifetime.  I  havea  newsweekiy 
that  will  become  the  larnst  in  the  oil  and 
gas  industry  but  it  can  t  without  you.  I 
need  a  wise,  seasoned  business  news 
writer  to  build  this  weekly.  We  have  cre¬ 
ated  many  successful  business  news 
publications  by  quaiity  writing.  To  work 
as  an  editor  here  is  more  valuable  than  a 
master’s  degree.  Now  we  need  a  person 
to  build  IN^DE  OIL  AND  GAS,  the  cor¬ 
nerstone  of  a  new  publishing  family.  At 
first  you  will  work  alone  with  editor 
founder  and  gradually  add  staff  until  you 
supervise  a  staff  of  5  to  10.  About 
$30,000  with  liberal  raises.  Expect  to 
earn  $50,000  within  two  years.  Medical 
coveraMetc.  Send  resume  and  business 
news  clips  to  Spencer  Publishing,  1101 
Post  Oak  Blvd,  Houston  TX  77056.  No 
calls. 


"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write;  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


INVESTOR'S  DAILY,  America's  busi¬ 
ness  newspaper,  is  seeking  experienced 
financial  journalists  with  daily 
experience  for  its  Los  Angeles,  New  York 
arra  Washington  offices. 

Send  resumes  and  clips  to  Maryanne 
McNellis,  Editor,  Investor's  Daily,  PO 
Box  24559,  Los  Angeles  CA  90024. 


MANAGING  EDITOR 
Join  one  of  New  Jersey's  most  pre¬ 
stigious  weekly  newspapers.  The  Some¬ 
rset  Messenger-Gazette  at  a  manage¬ 
ment  level.  We  are  looking  for  someone 
with  grassroots  news  savvy  and  the  abil¬ 
ity  to  work  with  and  lead  people.  Send 
resume  in  confidence  to:  Editor,  The 
toette,  PO  Box  699,  Somerville  NJ 
08876. 


FEATURES  COPY  EDITOR 
The  Tampa  Tribune  seeks  an 
experienced  copy  editor  with  layout 
skills  to  work  in  our  lively,  29-person 
features  department.  Applicants  should 
have  at  least  three  years  editing 
experience  on  medium  to  lar«  dailies,  a 
strong  interest  in  lifes^le  sublets,  and 
a  commitment  to  excellence.  Reporting 
experience  is  a  definite  plus.  Send 
resume,  work  samples  and  salary  re- 

S (rents  to  Judy  Hamilton,  Features 
,  The  Tampa  Tribune,  Box  191, 
Tampa,  FL  33601. 


PROGRESSIVE  central  California  hos¬ 
pital  needs  experienced  writer  with 
bachelors  degree  in  journalism  to  write 
for  publications  within  the  hospital. 
Must  have  two  or  more  years  experience 
and  be  able  to  meet  deadlines.  Knowl¬ 
edge  of  the  health  care  industry  and 
experience  in  ad  writing  helpful.  Com¬ 
petitive  salary.  Excellent  benefits.  St 
Agnes  Medical  Center 
1303  E  Herndon  Ave 
Fresno  CA  93710 

_ (209)  449-3275 _ 

QUALITY  JOURNALIST 
The  Seattle  Times,  winner  of  many  of  the 
most  prestigious  national  newspaper 
awards  in  1984,  inciuding  a  Pulitzer 
Prize,  is  seeking  experienced  and 
talented  journalists. 

We  anticipate  only  a  few  openings  during 
the  remainder  of  the  year  —  vertuallyalf 
of  them  for  news  and  feature  copy  editors 
and  assistant  copy  editors  —  and  we  will 
hire  only  the  very  best. 

We  are  looking  for  copy  editors  who  are 
highly  prized  by  their  newspapers,  but 
who  are  seeking  a  bigger  cnallenge  — 
the  challenge  of  helping  a  very  good 
newspaper  become  great. 

We  are  looking  for  assistant  city  editors 
who  combine  first  rate  story  editing  skills 
with  demonstrated  supervisory  Know¬ 
how. 

We  expect  all  applicants  to  have  energy, 
ideas,  at  least  5  years  of  proven  ability 
and  a  desire  to  join  in  our  commitment  to 
excellence. 


We  offer  challenging  work  in  one  of  the 
country's  most  livable  regions,  excellent 
pay  and  benefits  and  aggressive  editorial 
leadership. 


All  contacts  will  be  considered  con¬ 
fidential.  Inquiries  inciude  a  concise 
resume,  a  letter  describing  your  interests 
and  goals  and  samples  of  recent  work 
(copies,  samples  can  not  be  returned). 

No  phone  calls,  please.  Each  applicant 
will  receive  a  written  response.  Send 
information  to  R.C.  Follett,  The  Seattle 
Times,  PO  Box  70,  Seattle  WA  98111. 
An  equal  opportunity  employer  M/F/H. 


NEWS  EDITOR-reporter  for  award  winn¬ 
ing  South  Carolina  semi-waekly.  Must 
make  up  front  page  and  run  a  sharp  news 
department.  7800  circulation.  Modem 
ofiMt  plant.  Lovely  area  in  the  foothills 
of  the  Smokies.  Send  complete  resume 
with  salary  requirements  confidentially. 
^  7528,  Editor  &  Publisher. 


REPORTER  with  energy,  ideas  and  4  to  7 
years  of  proven  ability.  Must  be 
enterprising  and  ready  to  work  on  special 
assignments  across  abroad  range  of  sub¬ 
jects  as  well  as  cover,  in  depth,  a  state- 
level  beat.  We're  a  vowing,  120,000- 
plus  Zone  2  daily  with  a  commitment  to 
quality  and  public  service.  Send  resume, 
clips,  references  to  Box  7531,  Editor  & 
Publisher. 


REPORTER  for  nation's  largest  daily  law 
newspaper.  Must  have  strong  back¬ 
ground  in  journalism  and  law.  Good  pay¬ 
ing  and  benefits.  Send  resume  and  clips 
to  Editorial  Department,  Los  Angeles 
Daily  Journal,  210  S  Spring  St,  Los 
Angeles  CA  9()054. 


COLLEGE  TOWN  22,000  PM  seeks  copy 
editor  with  strong  layout,  headline  writ¬ 
ing  and  copy  editing  skills.  Some  night 
work.  One  year  desk  experience  or  2-3 
years  reporting  experience  preferred. 
Mnd  resume,  samples  to:  Personnel 
Department,  Centre  Daily  Times  (a 
Knight-Ridder  newspaper),  TO  Box  89, 
State  College  PA  16864. 


STATE  CAPITOL  DAILY,  25,000 
circulation,  has  openings  for  dedicated 
individuals  who  want  tolive  and  breathe 
journalism.  Applicants  must  be  thought¬ 
ful  writers  and  awesive  reporters  and 
able  to  prove  it.  This  is  and  excellent 
second  stop  for  a  journalist  ready  to  step 
up  to  a  more  demanding  and  chal  lenging 
assignment.  Exceptional  recent  gradu¬ 
ates  may  be  considered.  Send  clips  and 
resume  to  Lee  Ann  Walling,  Delaware 
State  News,  PO  Box  737,  Dover  DE 
19903. 


STATE  EDITOR 

For  the  Norwalk,  Connecticut  Hour. 
Send  resume  and  letter  of  application  to 
Managing  Editor,  William  Neubeck,  TO 
Box  Norwalk  CT  06852.  No  tele¬ 
phone  calls,  please. 


TWO  OPENINGS  on  a  progressive, 
13,000-circulation  daily  in  northeastern 
Orraon.  Western  applicants  preferred. 

1 .  Reporter  to  cover  county  government, 
Indian  tribal  government  and  some 
police  news. 

2.  Experienced  journalist  to  fill  a  new 
bureau  cheif  position  in  3-reporter 
bureau  in  a  fast  growing  farm  communi- 

^nd  letters,  resumes,  examples  of  work 
to;  Editor  Mike  Forrester,  East  Orego¬ 
nian,  PO  Box  1089,  Pendleton  OR 
97801.  (503)  276-2211 


TOLEDO  BLADE 

Seeking  librarian  to  perform  professional 
library  activities  including  general  refer¬ 
ence,  marking,  clipping  and  filing,  and 
also  assist  in  development  of  automated 
^em.  An  MLS  with  daily  newspaper 
library  experience  is  preferred.  Send 
resume  to  Wiliiam  Day,  Assistant  Man¬ 
aging  Editor,  The  Blade,  541  Superior 
St,  Toledo  OH  43660-0300. 


EDITORIAL  ASSISTANT 
To  help  produce  a  monthly  trade 
publication.  Job  requires  strong  gram¬ 
matical  skills,  and  experience  in  news¬ 
paper  and  magazine  reporting,  writing, 
editing,  and  proof  reading.  Technical 
knowledge  helpful  but  editorial  ability 
far  more  important.  Ideal  entry  level 
position  with  growth  potential.  Located 
10  miles  south  of  Sun  Valley,  Idaho. 
Send  resume  and  writing  samples  to: 
Pam  Waite,  Commtek  Publishing  Com¬ 
pany,  Box  1048V,  Hailey  ID  83333. 
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EXPERIENCED 
SENIOR  EDITORIAL 
EXECUTIVE 

Don’t  believe  all  you  hear  about  “those  weekly  tabloids.’’  Globe 
and  its  sister  publications  are  highly  professional  operations,  now 
providing  tough  competition  for  the  long-established  National 
Enquirer.  To  make  them  even  better,  we  want  energetic, 
experienced  executives  (from  editors  to  desk  men — news  and 
features).  Excellent  salaries  and  benefits  and  a  great  location. 
Write,  in  confidence  to; 

Mike  Nevard 
Associate  Publisher 
Globe  Communications 
2112  South  Congress  Avenue 
West  Palm  Beach,  FL  33406 


HELP  WANTED 


EDITORIAL 


AWARD-WINNING  weekly  in  resort  75 
miles  from  New  York  City  seeks  recent 
grad  for  low  pay,  long  hours  and  intense 
learning  experience.  Drive,  intelligence 
and  writing  ability  a  must.  Send  resume, 
clipsand  references  to  Box  7472,  Editor 
&  Publisher. 


AGGRESSIVE  sports  reporter,  minimu- 
mum  3  years  experience.  Emphasis  on 
reporting  but  some  desk  work  included. 
Some  Packer  pro-football  coverage 
included  for  right  person.  Send  clips  and 
list  of  references  to;  Personnel  Dept,  PO 
Box  430,  Green  Bay  Wl  54305.  An 
equal  opportunity  employer. 


BUSINESS  JOURNALIST-AII  purpose 
business  writer  with  ability  to  specialize 
in  banking  is  needed  by  weekly  journal  in 
Florida.  Position  was  created  by  promo¬ 
tion.  Send  resume,  clips  and  salary  re¬ 
quirements  to  Editor,  PO  Box  24185, 
Tampa  FL  33623-4185. 


CAN  YOU  MAKE  OUR  TEAM? 

All  around  copy  editor  needed  to  take 
charge  of  the  design  and  editing  of  our 
sports  section.  Important  position  on  the 
universal  desk  of  a  quality  conscious 
paper.  34,000  AM  in  Zone  3.  Send 
resume  and  work  samples  to  Box  7463, 
Editor  &  Publisher. 


COPY  EDITOR 

Experienced,  professional  copy  editor 
who  can  supervise  on  major  metro  daily. 
Write  about  yourself  and  send  resume  to 
George  Dissinger,  PO  Box  191,  San 
Diego  CA  92112. 


COPY  EDITOR  needed  for  growing  PM 
daily  in  sunny  Naples,  Florida,  on  the 
gulf.  Must  be  talented,  hard-working, 
able  to  handle  heavy  loads.  Minimum  2 
years  experience.  Salary  range  $300- 
$350  weekly,  depending  on  experience. 
Send  resume,  samples  of  work  to  George 
Cecil,  Naples  Daily  News,  PO  Box  7009, 
Naples  FL  33940 

COPY  EDITOR  for  future  opening  on  Fea¬ 
tures  desk.  Layout  skills  important:  edit¬ 
ing  experience  is  a  must.  Send  resume, 
samples  and  salary  history  to  Diana 
Faherty,  Features  Editor,  Gazette  Tele¬ 
graph,  PO  Box  1779,  Colorado  Springs 
CO  80901. 


COPY  EDITOR — Stalwart  needed  to  add 
depth  to  copy  desk.  Must  have 
judgment,  skills  to  fill  in  for  city, 
regional,  wire  editors,  chief  of  copy. 
Ideal  step  for  weekly  editor,  city  editor  of 
small  daily.  Competitive  salary,  pro¬ 
fessional  atmosphere.  No  phone  calls. 
Write  State  Editor,  Watertown  Daily 
Times,  260  Washington  St,  Watertown 
NY  13601. 


ENTRY  LEVEL  EDITORIAL  staff 
position,  generalist,  open  on  Catholic 
weekly  in  Zone  3.  Excellent  opportunity 
tor  recent  or  May  journalism  school 
graduate.  Layout,  headline  writing,  use 
of  35mm  camera  essential.  Must  have 
auto.  Salary  $13,000-$15,000 
depending  on  skills.  Begin  Thursday, 
August  2.  Send  resume  and  cover  letter 
to  Box  7496,  Editor  &  Publisher. 


lifestyle  writer 

If  you  have  the  ability  to  turn  out  well- 
written  project  pieces,  this  job  may  be 
for  you.  You  will  cover  all  feature  areas 
for  our  Pennsylvania  daily  and  Sunday. 
Send  a  letter  resume  and  a  half  dozen  of 
your  best  clips.  Box  7490,  Editor  &  Pub¬ 
lisher. 


MAJOR  METRO  in  West  seeks 
experienced  hard  news  reporter,  copy 
editor,  and  assistant  city  editor  to  handle 
in-depth  projects.  Top  salary  and 
benefits.  Women  and  minorities  encour¬ 
aged  to  to  apply.  Box  7491,  Editor  & 
Publisher. 


HELP  WANTED 


EDITORIAL 


EDUCATIONAL  WRITER 
THE  COLUMBIAN 
47,000  daily 
Vancouver,  Wash. 

We've  identified  education  as  one  of  our 
top  priorities  and  are  now  looking  for  a 
seasoned  reporter  to  cover  ten  local 
school  districts,  one  junior  college  and  a 
few  private  schools.  Work  in  a  modern 
newsroom  and  benefit  from  quality  edit¬ 
ing  staff  on  an  independently  owned 
newspaper  that  is  committed  to 
excellence.  Live  near  Columbia  River 
across  from  Portland,  Oregon  and  one 
hour  from  mountains  and  ocean 
beaches.  You  should  understand  educa¬ 
tional  issues  and  have  spent  at  least  two 
years  reporting  on  that.  $377-$425  a 
week  to  start,  depending  on  experience 
plus  full  benefits  including  27  paid  days 
off  annually,  paid  medical,  dental,  life, 
LTD,  and  employee  stock  ownership 
plan.  To  apply,  please  send  cover  letter, 
resume,  and  ap^proximately  six  clips  to: 
Ann  Michael,  The  Columbian,  FKj  Box 
180,  Vancouver,  WA  98666. Equal 
opportunity  employer. 


DESK  CHIEF  sought  to  lead  3-person 
copy  desk  on  16M  p.m.  daily  in  news- 
rich  southern  Oregon.  Strang  news 
judgment,  knowledge  of  design  and  style 
will  give  the  right  person  a  soTid  role  on  a 
develr^ing  newspaper.  Pacific  NW  or 
Zone  9  applicants  may  have  an  edge. 
Competitive  pay.  Send  resume  and  sam¬ 
ples  of  your  best  work  to  Paul  Macomber, 
Managing  Editor,  The  Daily  Courier,  PO 
Box  1468,  Grants  Pass,  OR  97526. 


REPORTER/EDITOR  for  two  small  east¬ 
ern  NC  weeklies.  Darkroom-photo  skills. 
$200-$2  50/week.  Send  resume  and 
clips  to  Personnel  Department,  News 
Leader,  Box  1107,  Freemont  NC 
27830. 


CITY  EDITOR  SOUGHT  as  16M  daily  in 
southern  Oregon  prepares  to  grow.  Mini¬ 
mum  5  years  daily  newspaper 
experience  essential;  supervisory 
experience  preferred.  Pacific  Northwest 
or  Zone  9  applicants  may  have  an  edge. 
Send  resume,  samples  of  your  best  work 
to  Paul  Macomber,  Managing  Editor, 
The  Daily  Courier,  PO  Box  1468,  Grants 
Pass  OR  97526. 


THE  ANDERSON  (SC)  Independent- 
Mail  has  three  positions;  City  desk  seeks 
leisure/general  assignments  reporter. 
Regional  candidates  preferred.  Two 
years  experience.  Sports  department 
looking  for  copy  editor  and  someone  to 
cover  major  college  football  beat.  Call 
(803)  224-4321  and  ask  for  city  or 
sports  desk. 


EDITOR 

Must  be  experienced.  lOM  county  seat 
weekly-competitive  Sun  Valley  Idaho 
area  paper  averages  80  tab  pages.  If  you 
can  handle  staff  of  five,  edit  tightly,  write 
crisp  headline,  make  imaginative  news 
assignment,  do  layout  and  supervise 
makeup,  meet  tight  deadline,  we  have 
good  paying  position  open.  All  benefits 
paid  by  company.  Send  full  resume, 
clips  and  references  to;  Gordon  Glas- 
man.  Publisher,  Wood  River  Journal,  do 
PO  Box  468,  Jerome  ID  83338. 


ENTERTAINMENT 
COPY  EDITOR/REPORTER 
Entertainment  department  of  major  met- 
ropolitan  midwestern  afternoon  daily  is 
in  need  of  a  good  copy  editor/repoher 
preferably  with  major  daily  experience. 
Must  be  solid  speller  and  grammarian. 
Proficiency  with  VDT's  a  must. 

Position  may  eventually  be  responsible 
for  book  review  pages  including  every¬ 
thing  from  obtaining  reviewers  to  layout/ 
copy  editing.  Must  have  good  working 
knowledge  of  publishing  industry 
including  magazines,  poetry,  and  chil¬ 
drens  literature.  Entertainment  report¬ 
ing  will  be  required  primarily  in  the  areas 
of  pop  music  and  seasonal  entertain¬ 
ment.  Excellent  salary  and  benefits 
package.  Send  a  confidential  resume  to 
Pamela  Skrivda,  Department  of 
Employee  and  Labor  Relations,  Box 
75()2,  Editor  &  Publisher. 


GREAT  ENTRY  LEVEL  REPORTERS 
We  are  not  bashful .  Just  honest.  We  have 
the  best  weekly  newspapers  in  the  state 
of  Florida.  And  we  are  looking  for  the 
best  young  talent  graduating  from  the 
nation's  journalism  schools  this  spring  to 
help  us  become  even  better.  If  you  are 
willing  to  work  hard,  use  your  mind  and 
creativity,  and  come  to  sunny  south  cen¬ 
tral  Florida  we  can  help  you  attain  your 
eventual  goal  of  reaching  news- 
papering's  Big  Time.  But  we  want  sincer¬ 
ity  and  commitment.  If  you  believe  you 
can  compete  with  the  best,  send  )^r 
letter  and  resume  telling  about  yourself 
to  The  Clewiston  News,  P.O.  Box  1236, 
Clewiston,  FL  33440,  Attn;  Jim  Jones. 


EDITOR  with  good  administrative  skills 
for  growing,  quality  weekly  group  in  cen¬ 
tral  New  Jersey  to  serve  as  assistant 
executive  editor  and  "floor  editor," 
Strong  news  background,  good  copy  and 
layout  skills  essential.  Extensive  hands- 
on  paste  up  experience  required.  Must 
be  a  leader  and  good  with  pMple.  Flex¬ 
ible  hours  and  schedule  required.  Please 
send  resume,  salary  history  and  require¬ 
ments  to;  Dick  Willever,  The  Princeton 
Packet,  Post  Box  350,  F*rinceton  NJ 
08542.  No  phone  calls,  please. 

EXPERIENCED  MANAGING  editor  for 
5,000  circulation  upstate  NY  weekly 
newspaper.  Opportunity  to  move  up  to 
editor  and  general  manager  in  less  than 
2  years.  No  phone  calls.  Letter  and 
resume  only.  Write  Harrison  Hornbeck, 
The  Recorder,  1  Venner  Rd.  Amsterdam 
NY  12010. 


Sr  Writer 
Country  Home 

COUNTRY  HOME  Magazine,  a  high-quality  bimonthly 
publication  of  Better  Homes  and  Gardens  Magazine, 
seeks  professional  writer  to  research  and  produce  in- 
depth  articles  on  a  wide  variety  of  topics. 

The  successful  candidate  must  have  college  degree  with 
minimum  3  years'  writing  experience  in  magazines  or 
newspapers.  Candidate  must  also  exhibit  versatility  and 
have  interest  in  antiques,  collectibles,  Americana,  reno¬ 
vation,  traditional  crafts  and  related  subject  areas. 
Location:  Oes  Moines,  lA. 

Send  resume  with  salary  history  and  writing  samples  in 
confidence  to:  Ms.  Rock, Corporate  Staffing  Supervisor 

MEREDITH  CORPORATION 

Box  211 

Locust  at  17th,  Des  Moines,  lA  50336 
An  Equal  Opportunity  Employer  m/f/hAz 


^Meredith 

■  CORPORATION 
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SALES 


SUNDAY  LIFESTYLE  EDITOR— 
Metropolitan  daily  in  one  of  country's 
"All  America"  cities  seeks  experienced, 
innovative  journalist  as  chief  copy  editor 
for  Sunday  lifestyle  section.  Layout  and 
graphics  knowledge  essential.  You'll  like 
the  "Fiesta"  spirit  in  this  highly  com¬ 
petitive  newspaper  city.  Send  resume 
and  clips  to  M.W.  Whiteaker,  Assistant 
Managing  Editor,  San  Antonio  Express- 
News,  San  Antonio  TX  78297. 


MOVIE,  THEATER  ARTS  REVIEWER  by 
Florida  Metro.  Experienced  only.  Must 
have  a  compelling,  active  interest  in  all 
facets  of  entertainment  and  have 
established  an  excellent  writing  style  or 
have  proven  a  potential  for  same.  Send 
clips,  references,  letter  expressing 
interest  to  Box  7436,  Editor  &  Pub¬ 
lisher. 


MANAGING  EDITOR  sought  for  small 
western  New  York  daily.  If  you  have  com¬ 
munity  news  experience,  can  supervise 
and  work  with  capable  young  news  staff 
and  are  looking  for  opportunities  with  a 
large  growing  newspaper  group.  Send 
resume,  clips,  salary  history  to  The  Jour¬ 
nal  Register,  413  Main,  Medina  NY 
14103. 

FAST-GROWING,  FLORIDA  daily  seek¬ 
ing  copy  editor,  assistant  city  editor  and 
executive  sports  editor.  If  you  are  strong 
in  any  of  these  areas  and  ready  to  grow 
with  us,  send  resume  and  clips  to  Box 
7495,  Editor  &  Publisher. 

PUBLISHER  FOR  successful  monthly 
trade  magazine.  Manage  and  motivate 
competent  staff.  Good  salary  and 
incentive  for  sales  management  type 
interested  in  long-term  position.  Must 
have  prior  experience  as  publisher  or 
former  owner  of  a  weekly  or  small  daily. 
Editor  &  Publisher,  Box  7506. 


The  American  Morganhorse  Association, 
Inc.  is  seeking  a  managing  editor  for  The 
Morganhorse.  Inquiries  with  resumes 
and  salary  requirements  to:  Avo  Kiviran- 
na.  Executive  Director,  AMHA,  Inc., 
P.O.  Box  1  Westmoreland,  NY  13490. 


TEXAS  GULF  COAST  semi  weekly 
(6,300  circulation)  has  immediate 
opening  for  reporter  trained  in  both  news 
and  features  with  J-degree  or  years 
experience.  Top  May  graduates  encour¬ 
aged  to  apply,  (jood  salary,  benefits,  on¬ 
line  front-end  system.  We  strive  for  qual¬ 
ity.  Send  resume,  work  references  and 
clips  to  Christopher  Barbee,  Box  1180, 
El  Campo  Tx  77437.  Non  smokers  pre¬ 
ferred. 


WE  ARE  AN  innovative,  contemporary, 
six-day-a-week  PM  looking  for  a  sea¬ 
soned  football  writer/reporter  to  cover  an 
NFL  team  beat.  If  you  don't  nave  at  least 
three  years  of  bonafide  NFL  experience, 
please  don't  apply.  If  you  do,  please 
send  resume,  10  clips  (three  game  stor¬ 
ies,  two  news  stories,  5  features),  a  list  of 
references  and  cover  letter  to:  Box 
7493,  Editor  &  Publisher. 


WRITER/EDITOR  AVIATION 
Associate  editor  aviation  publication. 
Write  news,  news  features  on  business 
aiKf  commuter  aviation,  civil  helecopt- 
ers.  Competent  writer,  photographer,  li- 
senced  and  active  pilot;  English  skills. 
Travel.  Send  resume  and  published  writ¬ 
ing  samples  to  Aviation,  PO  Box  277, 
Midland  Park,  NJ  07432.  Good  salary 
and  fringes. 


DRAW 
YOUR  OWN 
CONCLUSIONS 

About  the  most  effective  medium 
in  the  newspaper  field! 
Place  an  EAP  Classified 
and  you’ll  get  the  picture! 
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WRITER/ARCHITECTURE 
AND  INTERIOR  DESIGN 
SOUTHERN  LIVING  MAGAZINE 
Do  you  have  a  strong  interest  or  pro¬ 
fessional  training  in  residential  design? 
Do  you  have  professional  writing 
experience  with  a  newspaper  or 
magazine?  Would  you  relocate  to  Birm¬ 
ingham?  Would  you  be  willing  to  travel 
across  the  South  a  minimum  of  one  week 
a  month?  If  you  can  answer  yes  to  ALL 
these  questions,  send  a  resume,  at  least 
five  examples  of  your  writing,  and  a 
stamped  self  addressed  envelope  to: 
Louis  Joyner,  SOUTHERN  LIVING 
Magazine,  Box  523,  Birmingham  AL 
35201. 


FREELANCE 


BUSINESS  and  financial  newsletters 
need  stringers,  free-lance  writers  for 
coverage  of  precious  metals,  coins,  com¬ 
puters,  stocks,  taxes,  business  travel 
and  other  topics.  Send  resume  and  clips 
to  Mark  Ford,  Executive  Editor,  Newslet¬ 
ter  Management  Corp,  10076  Boca  En- 
trada  Blvd,  Boca  Raton  FL  33433. 

_ MARKETING _ 

AN  EXCELLENT  position  with  a  well 
established  daily  in  an  exciting  top  50 
market.  Individual  will  work  in  the  realm 
of  the  total  newspaper,  and  with  high- 
level  executives  and  major  clients.  Must 
have  a  strong  background  in  the  writing 
of  copy  for  both  promotion  and  advertis¬ 
ing  safes  development  for  dissemination 
in  print,  aN  presentation  and  broadcast. 
Must  have  an  understanding  of  research 
data  and  their  intergration  into  per¬ 
suasive  copy.  A  good  sense  of  graphic 
design  and  an  understanding  of  produc¬ 
tion  isalsodisirable.  Must  have  initiative 
and  self  drive.  Must  be  ojectives  orien¬ 
tated.  Send  resume,  including sala^  re¬ 
quirements,  in  confidence  to  Box  7520, 
Editor  &  Publisher. 


PHOTOGRAPHER 


PHOTOGRAPHER;  Super  opportunity 
for  entry  level-person.  You'll  play  a  key 
role  in  changing  the  visual  impact  of  our 
quality  weekly.  Rush  resume  and  mini 
po^olio  to  Brian  Whiteley,  Managing 
Editor,  New  Milford  Times,  11  Board- 
man  Terrace,  New  Milford  CT  06776. 


PHOTOJOURNAUST 

PHOTOJOURNALISTS 
We  are  a  small  New  England  daily  look¬ 
ing  for  an  entry  level  photographer  with  a 
flair  for  features  and  a  nose  for  news.  Full 
time  position.  Send  resume  in  print  or 
slide  portfolio  to  Box  7503,  Editor  & 
Publisher. 


PRESSROOM 


PRESSROOM  FOREMAN 
We  are  seeking  an  experienced,  mature 
individual  to  manage  our  three  shift 
newspaper/commercial  press  operation. 
Applicant  must  have  a  minimum  of  5 
years  supervisory  experience  on  Goss 
Communities  and  possess  strong  people 
skills,  leadership  qualities  ana  have  a 
strong  commitment  to  quality  and  pro¬ 
ductivity.  Beautiful  coastal  Zone  2  loca¬ 
tion.  Send  resume  including  salary  his¬ 
tory  and  requirements  to  Box  7530,  Edi¬ 
tor  &  Publisher. 


To  answer  box  number  ods  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number 
given  in  the  od,  c/o  Editor  &  Publisher, 
575  Lexington  Av,  New  York,  NV 10022. 
Please  be  selective  in  the  number  of  clips 
submitted  in  response  to  on  od.  Include 
only  material  which  con  be  forwarded  in 
o  large  monillo  envelope.  Editor  &  Pub¬ 
lisher  is  not  responsible  for  the  return  of 
any  material  submitted  to  its  odvertisers. 


HELP  WANTED 


PRODUCTION 


NEWSPAPER  PRODUCTION  MGR 

We  are  seeking  an  experienced  Produc¬ 
tion  Manager  to  join  our  management 
staff  and  direct  the  production  of  our 
group  of  12  weekly  Zone  1  newspapers. 

Beacon  is  equipped  with  "state-of-the- 
art"  technology,  so  the  successful  candi¬ 
date  must  be  able  to  step  in  and  use 
electronic  know-how  AND  managerial 
experience  to  motivate  a  staff  of  tech¬ 
nicians  in  all  aspects  of  production. 

This  is  a  immediate  opening  and  appli¬ 
cants  should  send  their  resumes  and  sal¬ 
ary  requirements  immediately  tO: 
Beacon  Communications 
Attn:  John  Sweeny 
20  Main  Street,  Acton,  MA  01720 


PRODUCTION  MANAGER  wanted  by 
weekly  newspaper  in  beautiful  wine 
country  of  Sonoma,  California.  Excellent 
salary,  benifit  package  fo  right  person. 
Should  have  web  offset  press,  compos- 
ing,  darkroom  and  competitive 
experience.  Send  resume  to  Bill  Lynch, 
Assistant  Publisher,  Sonoma  Index- 
Tribune,  PO  Box  C,  Sonoma  CA  95476. 


COMPOSING  ROOM 
Foreman  potential.  Experiencing  phases 
of  composition  plus  front-end  system 
maintenance  with  plate,  camera  and 
press  knowledge  beneficial.  Send 
resume  to  Jeff  Asbach,  PO  Box  956, 
Virginia  MN  55792. 


PRODUCTION  SUPERVISOR,  for  a  7 
day  morning  paper  in  Florida  with 
20,000  circulation.  Knowledge  of  Harris 
press  desirable.  Demonstrated  ability  to 
lead  train  and  direct  staff,  ability  to  set 
schedules  and  meet  deadlines,  have 
mechanical  knowledge  for  maintaining 
production  equipment.  Send  resume 
and  salary  requirements  to  Sheila  Tuttle, 
c/o  Vero  Beach  Press-Journal,  P.O.  Box 
1268,  Vero  Beach,  FL  32961-1268. 


COMPOSING  ROOM 
Foreman  potential.  Experiencing  phases 
of  composition  plus  front-end  system 
maintenance  with  plate,  camera  and 
press  knowledge  beneficial.  Send 
resume  to  Jeff  Asbach,  PO  Box  956, 
Virginia  MN  55792. 


COMPOSING  ROOM  MANAGER 
We  are  a  growing  Midwest  newspaper 
and  commercial  printing  plant  seeking 
an  experienced  individual  to  manage  our 
composition  dept.  Must  have  working 
knowledge  of  all  phases  of  newspaper 
production  and  experience  with  front 
end  system  operations.  Department  pro¬ 
duces  15  company  publications, 
including  weeklies  and  dailies  and 
numerous  commercial  printing  jobs. 
Successful  candidate  must  have  proven 
management  skills,  ability  to  tram  and 
be  able  to  motivate  others  effectively. 
Send  resume  and  salary  to  Box  7461, 
Editor  &  Publisher. 


PRODUCTION  MANAGER:  Strong, 
aggressive,  quality-minded  8-paper 
weekly/bi-weekly  group  in  growth  market 
seeks  hands-on  production  head.  Must 
have  working  knowledge  of  computer 
front-end  systems,  pressroom  and  com¬ 
posing  room.  Must  work  well  with  and 
motivate  people.  Excellent  salary, 
benefits,  working  conditions  and  area. 
EOE  M/F.  Send  resume  salary  history 
and  salary  requirements  to:  James  Kil¬ 
gore,  Princeton  Packet,  Box  350,  Prin¬ 
ceton  NJ  08542. 


SALES 


IMMEDIATE  OPENING  for  strong  sales¬ 
people  in  Evansville,  Indiana  area. 
Expansion  of  successful  shrmper  re¬ 
quires  that  we  hire  people  now.  Top  earn¬ 
ings  and  benefit  package.  Send  resume 
arid  salaiy  history  to  Jim  Schmitt,  2105 
East  Division  St,  Evansville  IN  47711. 


MEDIA  FEATURE  SALES 
Tribune  Company  Syndicate,  Inc.,  a 
highly  respected  force  in  the  com¬ 
munications  business,  is  seeking  a  sales 
rep  to  call  on  editors  and  publishers  in 
the  East  and  in  the  West. 

Knowledge  of  the  newspaper  business 
and  newsroom  operations  is  imparative 
Sales  experience  a  plus.  Our  sales  team 
is  highly  motivated,  self-starting  and 
travels  extensively.  We  offer  an  excellent 
compensation  package,  including  life, 
medical  and  dental  insurance,  full 
expenses,  and  an  automobile. 
Candidates  should  send  resume  and 
cover  letter  with  salary  requirements  to: 
Mr.  John  B.  Matthews,  National  Sales 
Director,  Tribune  Company  Syndicate, 
Inc.,  220  E  42nd  St,  New  York  NY 
10017-5885.  No  Telephone  calls.  Tri¬ 
bune  Company  Syndicate,  Inc.  is  an 
equal  opportunity  employer  m/f. 


A  NEW  NETWORK  targeted  publication 
based  in  Zone  9  is  looking  for  a  top-notch 
Sales  Manager.  This  aggressive 
individual  must  manage  3  national  sales 
offices  plus  a  dynamic  local  sales  force. 
Solid  sales  experience  and  2  years  or 
more  of  proven  sales  management  is  re¬ 
quired.  Salary  and  bonus  plan.  Send 
resume  and  salary  history  in  complete 
confidence  to  Box  7466,  Editor  &  Pub¬ 
lisher. 

AGGRESSIVE,  highly  motivated  sales 
people  are  ne^ed  to  become  a  part  of  a 
long  established  growing  com¬ 
munications  company.  Newspaper  and 
shopper  properties  located  in  California, 
Indiana,  Illinois  and  Iowa.  Immediate 
openings  in  most  areas.  Send  resume 
and  salary  history  to  PO  Box  838,  Dow¬ 
ney  C  A  90241. 


POSITIONS 

WANTED 


ADMINISTRATIVE 


ADVERTISING  EXECUTIVE,  early  40's, 
with  20  years  in  newspaper  and  broad¬ 
cast.  A  proven  record  in  competitive 
markets.  A  team  player,  profit  oriented, 
innovative,  good  with  people  and  com¬ 
munity  minded.  Seeks  position  in 
marketing,  advertising  or  general  man¬ 
agement.  Box  7486,  Editor  &  Publisher. 

GENERAL  MANAGER-Publisher;  Profit 
oriented.  Innovative  and  aggressive. 
Experienced  in  competitive  market  at 
pulling  together  a  loyal  motivated  team 
that  can  take  advantage  of  opportunities 
in  your  market.  Absolutely  can  take 
charge  of  all  departments.  Great  track 
record  and  references  from  industry  lead¬ 
ers.  Box  7159,  Editor  &  Publisher. 

AGGRESSIVE:  Ad  director  with  24  years 
experience.  Seeks  general  manager  or  ad 
director  position.  Promotions  and  staff 
development  a  specialty.  Box  7499, 
Editor  &  Publisher. 


_ ADVERTISING _ 

AGGRESSIVE  advertising  representative 
with  marketing  orientation  seeks  move 
up  to  advertising  sales  management 
position  on  small  daily,  Zones  2  or  5. 
Experienced  in  both  daily  and  weekly 
operations.  Excellent  knowledge  of 
retail,  classified,  national  and  co-op 
sales.  Successful  sales  record.  Box 
7529,  Editor  &  Publisher. 
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POSITIONS  WANTED 
ARTIQRAPHICS 


POSITIONS  WANTED 
EDITORIAL 


POSITIONS  WANTED 
EDITORIAL 


POSITIONS  WANTED 
EDITORIAL 


GRAPHICS  EDITOR  seeks  advancement 
to  daily.  Now  employed  7  years  on  finan¬ 
cial  weekly.  Knowledge  of  page  layout, 
design,  production,  VDT.  Visual  reporter 
with  interest  in  informational  gravies. 
Some  copy  editing.  Creative,  hard  work¬ 
ing  team  player.  Box  7513,  Editor  & 
Publisher. 


CARTOONIST 


BITING,  VENOMOUS,  editorial  cartoon¬ 
ist  with  college  paper  seeks  position  on 
daily  paper.  Makes  McNelly,  Oliphant 
and  Peters  seem  like  guys  you'd  take 
home  to  mother!  Any  Zone.  ^  7511, 
Editor  &  Publisher. 


CIRCULATION 


CIRCULATOR  experienced  department 
head  small  and  medium  paper,  will  take 
complete  charge.  Strong  organizing, 
team  loyalty  talents.  Will  increase 
circulation  and  cash  flow.  23  years 
experience  and  knowledgeable  TMC  on 
line.  Presently  employed  require  one 
month  notice  from  time  of  agreement. 
Looking  for  50M  up  situation.  Willing  to 
discuss  type  and  amount  of  compensa¬ 
tion.  Will  respect  confidenceand  require 
same.  Box  7457,  Editor  &  Publisher. 


CIRCULATION  MANAGER  seeking 
position  with  small  to  medium  daily. 
Experienced  in  all  phases  of  circulation. 
(914)692-5865. 


EDITORIAL 


ASSISTANT  CITY  editor  at  mid-size  PM 
seeking  beat,  general  assignment  or  fea¬ 
ture  writing  job  at  larger  daily.  I'm  fair, 
accurate,  dependable,  fast,  concise  and 
highly  readable.  You  can't  go  wrong.  Box 
744(5,  Editor  &  Publisher. 


Thank  You! 
Classified 
Customers 

You,  Who  have  ads  that 
have  been  missed  due  to 
Illness  in  our  classified 
department,  have  been 
very  patient. 

We  are  very  appreciative 
of  your  understanding 
and  cooperation. 

We  are  just  about 
"squared  away";  but  not 
yet  one  hundred  percent 
caught  up.  if  those  few  of 
you  still  "slighted"  will 
bear  with  us  a  little  longer, 
it  will  be  greatly  appreci¬ 
ated. 

Meantime,  we  assure  you 
we  are  continuing  to 
strive  to  return  to  the  full 
service  we  would  hope 
you  have  come  to  expect 
of  us. 

Again,  thank  you. 


EDITOR  &  PUBLISHER  for  May 


BUSINESS/POLITICAL  reporter.  3 
years,  seeks  spot  on  daily  or  weekly.  Box 
7517,  Editor  &  Publisher. 


CITY  EDITOR  looking  to  move  quickly  to 
medium  or  metropolitan  daily.  Three 
years  supervisory  experience;  one  on  ma¬ 
jor  market  daily  and  two  on  excellent 
medium  sized  daily.  Eight  yurs  as  a 
reporter  before  promotions.  Will  consid¬ 
er  assistant  position  for  right  newspaper. 
Fine  credentials.  Minimum  salary 
$31,000.  Box  7522,  Editor  &  Pub¬ 
lisher. 


EXPERIENCED  WRITER  (18  years) 
seeks  new  post.  Best  in  science  or 
sports.  Will  consider  any  job.  Can  free¬ 
lance.  Box  7534,  Editor  &  Publisher. 


FARM  WRITER  and  editor,  who  has 
taken  off  a  few  years  to  operate  own 
farm,  would  like  pmition  connected  with 
ag  or  business  writing.  Have  experience 
of  major  West  Coast  magazines,  news¬ 
papers  and  extension.  Will  furnish  clips 
and  resume.  Write  J.E.  Williams,  Rt  1 
Box  8,  Edwall,  WA  99008. 


INTERNATIONAL  CORRESPONDENT. 
28.  MA  in  journalism  from  the  University 
of  Minnesota.  Specialize  in  Middle  East 
and  developing  world.  Knowledge  of 
Arabic  and  French.  Trained  in  photo.  I 
work  well  underfire.  DougHoopw,  2419 
Girard  Ave  S,  MinneapoTis  MN  55405. 
(612)  374-1324. 


HELP! 

The  only  way  I'm  going  to  get  any 
experience  is  to  get  a  job!  Young  (21), 
single.  Journalism  graduate  seeks  entry 
level  position  with  daily  paper.  Prefer 
Southeast,  butwillgoanyvvhere.  Primary 
interest  is  circulation.  Have  had  some 
experience  handling  carriers  and 
circulation  for  small  weekly  while  in  col¬ 
lege.  Love  the  newspaper  business  and 
want  to  make  it  my  career.  Will  you  help? 

Call  (815)  626-3788  or 
(815)  625-1707 
ASK  FOR  PETE 


EXPERIENCED  general  assignment 
reporter  with  10,000  circulation  daily 
seeks  move  up.  An  energetic 
scholarship-winning  1983  Boston  Uni¬ 
versity  MSJ.  I  will  relocate.  (617)  492- 
1886,  anytime. 


NEWS  EXECUTIVE,  experienced,  top 
skills,  highest  standards,  national  award 
winner  many  times.  Want  position  as 
managing  editor  small  daily,  news  editor 
medium  daily,  or  copy  desk  chief  larger 
daily.  Prefer  Zones  1.  2.  (603)  898- 
51 75  or  Box  7460,  Editor  &  Publisher. 


PROVEN  PRO  seeks  managing  editor/ 
city  editor  spot  on  small  or  mid-sized 
daily  in  Zone  9.  Eight  years  reporting/ 
editing  experience.  Sigma  Delta  Chi 
award  winner  and  former  Stars  and 
Stripes  staffer.  Box  7487,  Editor  &  Pub¬ 
lisher. 


TECH  WRITER.  BA  in  Journalism.  3 
yrars  with  major  metro  daily.  2  years 
with  weekly  and  recent  mechanical 
engineering  grad  with  field  experience 
seeks  position  writing  technical  materi¬ 
al.  will  relocate.  RICK  WILSON.  47  E. 
40th  St..  Reading  PA  19606;  (215) 
779-2632. 


VETERAN  REPORTER  seeks  position  on 
metropolitan  daily.  After  three  years  in 
newspaper  man^ment  looking  to  re¬ 
turn  to  reporting.  Have  11  years 
experience  on  large  dailies  covering 
state  and  local  government,  features, 
state  and  federal  courts,  police  agencies 
and  rewrite.  Minimum  salary  require¬ 
ment  %600  per  week.  Box  7523,  Editor 
&  Publisher. 

!,  1984 


WEEKLY  EDITOR,  26,  seeks  move  to 
quality  daily  as  reporter  or  news  editor. 
Now  supervise  staff  of  4  for  18.(XX) 
publication,  serving  sophisticated  read¬ 
ership.  Reporting  experience  includes 
city  and  county  government,  metro 
school  board.  Enjoy  features.  2Vi  years 
experience.  B.A.,  English.  Zones  3,  4, 
6.  Box  7473,  Editor  &  Publisher. 


WRITER  seeks  work  in  Los  Angeles  area. 
Cangiveflairtoanybeatorfeature.  Terry 
Heath, 

(405)  364-5288 


YOU  CAN 
BET  ON 
E&P 

CLASSIREDS  .  .  . 


PHOTOJOURNAUSM 


PHOTOJOURNALIST  with  manage¬ 
ment,  desigrr  experiertce,  multi  state, 
regional,  national  award  winner  seeks 
new  challenges  with  Rocky  Mountain 
area  paper.  No  rookie,  mid-30's,  self 
starter  with  drive  and  energy  willing  to 
join  staff  or  train  and  motivate  staff-any 
size  publication  considered.  Reply  Box 
7518,  Editor  &  Publisher. 


RESEARCH 


RESEARCH  ANALYST 
(Consultant) 

Experienced  in  all  size  markets.  Will 
help  you  in  problem  definition,  question¬ 
naire  desim,  and  data  analysis  (from 
training  sales  staff  to  presentations  to 
advertisers).  Write:  Box  7500,  Editor  & 
Publisher. 


PUBLIC  RELATIONS 


PROMOTION/PUBLIC  RELATIONS; 
Female  minority  college  gr^  with  six 
years  of  newspaper  experieiKe.  Four 
years  as  a  Promotion  Coordinator  with  a 
newspaper;  circulation  of  90,000. 
Available  immediately,  open  for  reloca¬ 
tion.  Box  75^,  Editor  &  Publisher. 


EDITOR,  BA.  Texan,  31,  Ready  to  bring 
12  years  of  experience  home.  Seek  a 
MAJOR  role  in  making  a  good  paper  bet¬ 
ter.  Strong  in  metro/community  Journal¬ 
ism  and  p^  design.  Desire  a  chal¬ 
lenge.  Box  7474,  Editor  &  Publisher. 


TECH  WRITER,  BA  in  Journalism,  3 
y^rs  with  major  metro  daily,  2  years 
with  weekly  and  recent  mechanical  en¬ 
gineering  grad  with  field  experience 
seeks  position  writing  technical  materi¬ 
al,  will  relocate.  RICK  WILSON,  47  East 
40th  Street,  Reading,  PA  19606;  (215) 
779-2632. 


PROVEN  PRO  seeks  managing  editor/ 
city  editor  spot  on  small  or  mid-sized 
daily  in  Zone  9. 8  years  reporting'editing 
experience.  Sigma  Delta  Chi  award  win¬ 
ner  and  former  Stars  and  Stripes  staffer. 
Box  7487,  Editor  &  Publisher. 


NEWS  EXECUTIVE,  experienced,  top 
skilled,  highest  standards,  national 
award  winner  many  times.  Want  position 
as  managing  editor  small  daily,  news 
editor  medium  daily,  or  copy  d^  chief 
larger  daily.  Prefer  Zones  1,  2.  (603) 
898-5175,  or  Box  7460,  Editor  &  Pub¬ 
lisher. 


Attention 

Classifieds 

Advertisers 


Due  to  the  Memorial 
Day  holiday.  May  28,  the 
deadline  for  Classified  ad¬ 
vertising  for  the  June  2nd 
issue  will  be  Friday,  May 
25,  at  2:00  p.m. 

Thank  you  for  your  co¬ 
operation. 
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SHOP  TALK  AT  THIRTY 


Your  right  to  refuse  ads 


By  Peter  J.  Caruso 

Recent  Court  decisions  have 
caused  some  uneasiness  among  both 
publishers  and  ad  directors  as  to  when 
an  advertisement  can  be  refused,  who 
at  the  newspaper  can  bind  the  com¬ 
pany  and  when  the  newspaper  has 
accepted  an  ad. 

The  basic  court-tested  rule  is  that  a 
newspaper  can  refuse  to  publish  any 
ad,  as  long  as  the  decision  is 
unilateral,  does  not  violate  anti-trust 
laws,  is  not  part  of  a  conspiracy,  or 
does  not  breach  a  contractural  obliga¬ 
tion. 

However,  as  we  are  all  aware,  a 
“no,  thank  you’’  generally  brings  out 
the  worst  in  a  customer,  who 
inunediately  believes  he  has  a  right  to 
publication  of  his  ad,  and  if  you  don’t, 
you  must  be  violating  some  law. 
Further,  he’s  sure  his  competitor  is 
behind  your  refusal. 

The  ideal  situation  is  to  have  a 
salesperson  bring  an  ad  to  the  mana¬ 
ger  explaining  the  copy  seems  to  vio¬ 
late  a  newspaper  acceptance  policy, 
but  he’s  not  sure,  so  he  accepts  the  ad 
on  the  condition  that  his  boss  must 
first  review  the  copy  before  it  runs. 

Why  is  that  ide^?  Because  then 
you  have  time  to  review  the  copy, 
think  about  it,  check  with  your  boss  or 
attorney  —  but  at  least  you  have  time 
for  an  informed  decision. 

But,  what  about  the  telephone  ad 
taker  who  at  the  end  of  the  day 
remembers  a  questionable  ad  taken 
hours  before,  or  the  staff  artist  who 
shows  you  a  finished  political  ad  he 
took  while  everyone  was  on  break,  or 
the  part-time  clerk  who  took  an  en¬ 
velope  full  of  ads  over  the  counter  at 
lunch  time. 

When  can  you  change  copy  or  re¬ 
fuse  these  ads? 

When  have  they  been  accepted? 

•Telephone  ads  are  accepted  at 
the  end  of  the  conversation. 

•Over-the-Counter  ads  are 
accepted  when  the  employee  leaves 
the  counter. 

•Mail  ads  are  generally  not 
deemed  accepted  until  verified  or 
published. 

The  key  is  the  word  “accepted’’. 
All  agreements  are  subject  to  basic 


(Peter  J.  Caruso  is  a  partner  in  the 
Boston-based  law  firm  of  Barron  & 
Caruso  specializing  in  media  law, 
including  publishing,  advertising, 
anti-trust,  government  regulations, 
and  the  new  video  technologies.) 


contract  law.  There  is  an  offer  (will 
you  run  my  ad),  there  is  a  considera¬ 
tion  (I’ll  pay  your  rate),  and  then, 
there  is  acceptance  (O.K.,  it  will  run 
on  Sunday,  thank  you). 

The  customer  leaves  or  hangs  up 
believing  he  has  made  a  deal  —  he 
relies  on  the  agreement  by  the 
employee. 

Whether  the  employee  is  a  clerk, 
telephone  ad  taker,  artist  —  in  acting 
for  the  newspaper  he  or  she  is  vested 
with  apparent  authority  to  act  in  place 
of  the  publisher. 

At  this  point,  the  publisher  or  ad 
director  must  run  the  ad,  assuming  the 
copy  itself  does  not  violate  any  laws. 

The  proper  technique  to  prevent  an 
unconditional  acceptance  is  through  a 
properly  trained  staff. 


Once  an  ad  is  accepted, 
If  there  is  nothing  illegal  in 
the  copy,  this  business 
transaction  cannot  be 
altered.  The  newspaper 
cannot,  without  the 
customer’s  authority, 
change  the  ad. 


A  staff  that  knows  the  pitfalls  of  a 
political  ad,  that  knows  the  policy  for 
the  entertainment  pages,  that  knows 
the  many  restrictions  in  the  classified 
columns.  They  should  not  be  censors, 
but  they  must  be  alert  business  peo¬ 
ple.  Whenever  there  is  a  doubt  as  to 
the  copy  or  acceptability  of  an  ad,  the 
only  proper  response  is; 

“Before  I  can  run  this  ad,  1  have  to 
check  with  my  supervisor.’’ 

Say  nothing  more.  At  this  point,  the 
customer  becomes  inherently  suspi¬ 
cious  as  to  your  motives  for  checking 
with  an  authority.  Do  not  encourage 
their  questions.  If  there  is  something 
wrong  with  the  ad — they  know  it  or  at 
least  suspect  it.  If  not,  it  will  run. 

Once  an  ad  is  accepted,  if  there  is 
nothing  illegal  in  the  copy,  this  busi¬ 
ness  transaction  cannot  be  altered. 
The  newspaper  cannot,  without  the 
customer’s  authority,  change  the  ad. 
The  Courts  have  viewed  a  newspap¬ 
er’s  unconditional  acceptance  of  an 
ad  as  legally  binding. 

Beyond  the  contractural  obliga¬ 
tions  which  are  self-created,  refusals 
to  deal  are  governed  by  the  anti-trust 
laws.  The  motive  for  refusal  does  not 
have  to  be  an  intentional  attempt  to 


restrain  trade  or  limit  competition, 
the  refusal  to  deal  may  be  a  “per  se’’ 
violation  of  the  anti-trust  laws — such 
as  price  fixing  or  misuse  of  a  monopo¬ 
ly  position. 

Generally,  however,  anti-trust 
violations  do  not  occur  in  a  vacuum. 
There  was  some  action,  some  com¬ 
munication,  some  motive  that 
brought  about  a  legal  action.  Usually, 
a  well-intentioned,  candid  response 
on  the  reasons  for  refusal  have  been 
the  basis  of  the  law  suit  —  and  usually 
its  strongest  point.  After  the  manager 
has  reviewed  the  questioned  ad  and 
decides,  unilaterally,  to  refuse  to  pub¬ 
lish  it ,  the  proper  reply  to  the  custom¬ 
er  is: 

“At  this  time,  the  paper  chooses 
not  to  accept  your  ad.’’ 

Please  do  not  say  anymore.  Do  not 
elaborate.  Do  not  offer  suggestions  as 
to  copy  changes.  You  may  hand  the 
customer  your  rate  card  or  standards 
of  acceptance  (he  will  get  the  idea). 

Anything  and  everything  you  say 
will  only  encourage  his  belief  that  the 
newspaper  has  an  illegal  motive  and  is 
putting  him  out  of  business.  Every¬ 
thing  you  say  will  be  repeated  to  his 
lawyer.  Something  you  said  will 
appear  in  a  law  suit.  And,  nothing  you 
meant  will  appear  in  the  judge’s 
decision. 

Newspapers  have  the  right  not  to 
publish  any  advertisement  submitted 
to  them,  if  they  so  desire.  As  a  private 
business,  they  may  choose  whom  to 
deal  with  and  whom  not  to  deal  with. 

In  addition  to  this  basic  business 
principle  that  newspapers  have  the 
added  First  Amendment  protection 
not  to  be  compelled  to  publish  an 
advertisement  against  their  policies, 
the  Courts  have  found  that  newspap¬ 
ers  have  ...  a  strong  economic  self- 
interest  in  limiting  kinds  of  advertis¬ 
ing  it  will  accept,  since  in  the  minds  of 
its  readers,  a  newspaper’s  advertising 
may  be  every  bit  as  reflective  of  the 
policy  of  the  newspaper  as  its  editorial 
page. 

And,  in  another  court  which  recog¬ 
nized  the  newspaper  as  a  private  busi¬ 
ness  enterprise  it  was  stated: 

Absent  contractual  provisions, 
then,  the  First  Amendment  pro¬ 
tections  do  not  embody  any  obliga¬ 
tions  on  the  part  of  a  privately-owned 
newspaper  to  publish  anything  which 
conflicts  with  its  internal  policies  or 
the  reasoned  judgment  of  its  editors. 
Nor  must  a  newspaper  accept  any 
advertisements  in  the  form  presented. 

The  right  to  refuse,  as  with  all 
rights,  carries  with  it  responsibilities 
to  act  within  our  legal  system  and  with 
sound  business  judgment. 
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If  You’re  Looking  For  a  Front-End  System 


NOW  THE  WORLD^S  FASTEST 
COMPOSITION  SYSTEM 
IS  WITHIN 
YOUR  REACH. 


AMICUS 


One  Day  All  Front-Ends  Will 
Be  Built  Like  This. 

With  the  advent  of  typesetters  with 
advanced  speeds  and  capabilities, 
some  day  all  front-end  systems  will 
be  required  to  interactively  hvphen- 
ate  and  justify  text  at  speeds  exceed¬ 
ing  2,000  cps  like  the  AMICUS  Ter¬ 
minal. 

To  put  composing  power  in  the 
terminal,  where  it  belongs,  we  had 
to  break  some  new  ground.  Utilizing 
a  16-bit,  10-MHz  9995  with  128K  bytes 
of  memory  in  each  terminal  and  a 
4-MHz  Z80  with  64K  of  memoiy  in 
the  central  disk  (supported  by  slave 
processors  as  required),  a  new  state- 
of-the-art  architecture  has  evolved. 

Because  two  brains  are  better  than 
one,  the  AMICUS  utilizes  one  for 
simple  disk  functions,  while  the 
other  specializes  in  speed  and  accu¬ 
racy  for  operator  tasks  requiring 
precision.  The  end  result  is  unparal¬ 
leled  power  and  speed. 


Modular  Intelligent  Work  Stations 
at  Breakthrough  Prices. 

Superior  examples  of  advanced 
engineering  usually  command  pre¬ 
mium  prices.  But  in  the  world  of 
publishing  systems,  our  company, 
NEWSPAPEB  ELECTRONICS  COR¬ 
PORATION,  breaks  the  mold.  With 
the  intelligent  AMICUS  System, 
starting  as  low  as  $ 10,000,  we've  made 
it  possible  for  composing  rooms  to 
have  real  power  in  applications. 
Combined  with  the  well-known 
N.E.W.S.  text  management  system, 
priced  at  under  $12,000,  we  now  have 
the  answer  to  all  your  publishing 
needs  at  a  remarkably  affordable 
price. 

When  you  compare  N.E.W.S.- 
AMICUS  to  other  front-end  systems, 
you'll  discover  that  you  can  afford  to 
own  the  world's  fastest. 


See  Us  at  ANPA  Booth  #244 


N.E.W.S. 


The  Best  of  Both  Worlds  In 
Editing  and  Composition. 

As  you  might  expect  from  the 
company  that  introduced  the 
N.E.W.S.,  no  effort  has  been  spared 
in  making  the  N.E.W.S.-AMI('US  the 
most  complete,  powerful,  and  uni¬ 
versal  front-end  available.  Whether 
for  simple  editing  operations  or 
more  complex  tabular  and  columnar 
composing  jobs,  N.E.W.S.-AMICUS 
provides  the  solution. 


3225  Roanoke  Road 
Kansas  City,  MO  64111 
Telephone  816/756-0052 


NEWSPAPER  ELECTRONICS  CORPORATION 
3225  ROANOKE  ROAD,  KANSAS  CITY.  MO  64111 

□  Please  have  a  repre.sentative  call  me.  □  Please  send  more  information  to  me. 


Nani(! 

Address 

Title 

City  State  Zip 

C(>m|)any 

'Hilephone 
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The  quality  of  a  newspaper  can  be  seen  in  the  quality  of  its  staff. ' 

—  Angus  McEachran,  Editor 
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